
66 
 

 
 

REFERENCES 
 

Abdurrahman, Herdiana, Nana. 2015. Manajemen Strategi Pemasaran. Pustaka 

Setia. 

Adas, L., Joey, W., & Norman, A. (2014). Which Promotion Time Frame Works 

Best for Restaurant Group-buying Deals?. 

https://doi.org/10.1080/02508281.2014.1108176 

Alma, B. 2016. Manajemen Pemasaran dan Pemasaran Jasa. Alfabet. 

Arikunto, S. (2015). Prosedur Penelitian : Suatu Pendekatan Praktik. PT RINEKA 

CIPTA. 

Apinya, S. (2016). The Impact of Special Event Promotions on Full Service 

Restaurant Customers. Journal of Foodservice Business 

Research.https://www.researchgate.net/publication/232873190_The_Impa

ct_of_Special_Event_Promotions_on_Full-Service_Restaurant_Customers 

Appley, A., Lawrence & Lee, O. L. (2015). Introduction to Management. Salemba 

Empat. 

Ebert, Ronald, J.,& Ricky, W., Griffin. (2015). Business Essentials.Pearson 

Education, inc. 

Ghozali, Imam. (2016). Aplikasi Multivariate Dengan Program IBM SPSS 23. 

Universitas Diponegoro. 

Griffin, J., Stoner, C., James & Freeman, E. (2017). Management. PT Prahallindo. 

Hershberger, R. (2015). Architectural Programing and Predesign Manager. 

McGraw Hill Books. 

Kotler, P.,&Gery, A. (2015). Marketing Management.Pearson Education, inc. 

Kotler, P., & Kevin, L.K. (2015). MarketingManagement.  Pearson Education, inc. 

Kurniawan, K.,& Budi, Y. (2016).Analisis Regresi Dasar dan Penerapan dengan 

R.Prenadamedia Group. 

Malau, H. (2017). Manajemen Pemasaran. Alfabeta. 

Manap,A.  (2016). Revolusi Manajemen Pemasaran. Edisi Pertama, Mitra. Wacana 

Media. 

https://www.researchgate.net/publication/232873190_The_Impact_of_Special_Event_Promotions_on_Full-Service_Restaurant_Customers
https://www.researchgate.net/publication/232873190_The_Impact_of_Special_Event_Promotions_on_Full-Service_Restaurant_Customers


67 

 

 

Nitisusastro, M. (2015). Perilaku Konsumen dalam Perspektif Kewirausahaan. 

Alfabeta. 

Nouwen. (2016). Hotel Planning and Design. Waston-Guptil. 

Novak, T. P. (2015). A  New  Marketing  Paradigm for Electronic Commerce. The 

Information Society. 

Pendit, Nyoman. S. (2017). Ilmu Pariwisata, Akademi. 

Priyatno Dwi. (2017). Mandiri Belajar SPSS. Mediakom.  

Sangadji, M. E. S. (2016).  Salesmanship. Andi Offset. 

Sapputri, A. P.(2019). Pengaruh Corporate Governance dan Financial Distresse 

Terhadap Luas Pengungkapan Sukarela. 

Skripsi.https://core.ac.uk/reader/11725472 

Saunders. (2017). Managing and Using Information System. 

Schiffman, L. G., & Wisenbilt. J. (2015). Consumer Behavior. Pearson 

Education.inc. 

Sekaran, U. (2016). Research Methods For Business. Springer. 

Stanson, J. W. (2018). Principle Of Marketing. Pearson Education, inc. 

Sudaryono. (2016). ManajemenPemasaran Teori dan Implementasi. Andi Offset. 

Sugiyono. (2016).  StatistikUntuk Penelitian.Alfabeta. 

Sunyoto, D. (2015). Teori, Kuesioner dan Analisi Data untuk Pemasaran dan 

Perilaku Konsumen. Center for Academic Publishing Service. 

Surjaweni, W. V.  2015. SPSSUntukPenelitian.Pustaka Baru Press. 

Tjiptono, F. (2015). Strategi Pemasaran. Andi offset. 

Xianghua, L., Sulin, B., Lihua, H., &Yue Feng. (2018) .Promotional Marketing or 

Word-of-Mouth? Evidence from Online Restaurant Reviews. 

https://www.jstor.org/stable/42004284 

Zimmerer, T. (2018). Essentials of Entrepreneurship and Small  Business  

Manegement. Pearson Education, inc.

https://core.ac.uk/reader/11725472
https://www.jstor.org/stable/42004284

	REFERENCES

