
63 

 

REFERENCES 

 

Angkiriwang, D. I., Susanto, K. C., & Thio, S. (2018). Pengaruh ulasan online di 

Tripadvisor terhadap minat menginap generasi milenial di Surabaya. Jurnal 

Hospitality Dan Manajemen Jasa, 6(2). 452-468. 

http://publication.petra.ac.id/index.php/manajemen-

perhotelan/article/view/7517 

Ardianti, A. N., & Widiartanto. (2019). Pengaruh online customer review dan 

online customer rating terhadap keputusan pembelian melalui marketplace 

Shopee (Studi pada mahasiswa aktif FISP UNDIP). Jurnal Ilmu 

Administrasi Bisnis, 8(2). 55-66. 

https://ejournal3.undip.ac.id/index.php/jiab/article/view/23656 

Chaney, P. (2015, March 23). 10 ways to deal with negative customer reviews. 

Practical Ecommerce. https://www.practicalecommerce.com/10-ways-to-

deal-with-negative-customer-reviews 

Duli, N. (2019). Metodologi penelitian kuantitatif: Beberapa konsep dasar untuk 

penulisan skripsi & analisis data dengan SPSS. CV BUDI UTAMA. 

Fayol, H. (2016). General and industrial management. Ravenio Books. 

Foy, K. (2017, August 24). How social media changes the way consumers shop: 

Part one. Hudson Intergrated. 

https://www.hudsonintegrated.com/resources/how-social-media-changes-

the-way-consumers-shop-part-one 

https://www.practicalecommerce.com/10-ways-to-deal-with-negative-customer-reviews
https://www.practicalecommerce.com/10-ways-to-deal-with-negative-customer-reviews
https://www.hudsonintegrated.com/resources/how-social-media-changes-the-way-consumers-shop-part-one
https://www.hudsonintegrated.com/resources/how-social-media-changes-the-way-consumers-shop-part-one


64 

 

Hermawan, I. (2019). Metodologi penelitian pendidikan (Kualitatif, kuantitatif dan 

mixed method). Hidayatul Quran. 

Indriantoro, N., & Supomo, B. (2018). Metodologi penelitian bisnis untuk akutansi 

dan manajemen. CV. ANDI OFFSET. 

Ismagilova, E., Dwivedi, Y. K., Slade, E., & Williams, M. D. (2017).  Electronic 

word of mouth (ewom) in the marketing context: A state of the art analysis 

and future directions. https://doi.org/10.1007/978-3-319-52459-7 

Ismail, H. F. (2018). Statistika untuk penelitian pendidikan dan ilmu-ilmu sosial. 

PRENADAMEDIA GROUP. 

Kaehler, B & Grundei, J. (2019). HR goverance a theoritical intrduction. 

https://doi.org/10.1007/978-3-319-94526-2 

Kanitra, A. R., & Kusumawati, A. (2018). Pengaruh country of origin dan online 

consume review terhadap trust dan keputusan pembelian (Survei pada 

mahasiswa S1 Fakultas Ilmu Kedokteran Universitas Brawijaya angkatan 

2017/2018 pembeli produk Oppo smartphone). Jurnal Administrasi Bisnis 

(JAB), 61(1). 64-73. 

http://administrasibisnis.studentjournal.ub.ac.id/index.php/jab/article/view/

2548 

Kasmir. (2016). Manajemen sumber daya manusia (Teori dan Praktik). PT 

RAJAGRAFINDO PERSADA. 

Kim, W. G., Lim, H., & Brymer, R. A. (2015). The effectiveness of managing social 

https://doi.org/10.1007/978-3-319-94526-2


65 

 

media on hotel performance. International Journal of Hospitality 

Management, 44, 165–171. https://doi.org/10.1016/j.ijhm.2014.10.014 

Krämer, J. P. (2015). Part-time management in Europe. The current situation and 

recommendations for the implementation. GRIN Verlag. 

Kunwar, R. R. (2017). What is Hospitality?. The Gaze: Journal of Tourism and 

Hospitality, 8, 55-115. https://doi.org/10.3126/gaze.v8i0.17832 

Kurniawan, R., & Yuniarto, B. (2016). Analisis regresi: Dasar dan penerapannya 

dengan R. Prenada Media. 

Lashley, C. (2015). Hospitality and hospitableness. Research in Hospitality 

management, 5(1), 1-7. https://doi.org/10.1080/22243534.2015.11828322  

Marthouret, E., & Sigvardsson, S. (2016). The effect of quick feedback on 

employee motivation and performance. Linköping University. 

http://urn.kb.se/resolve?urn=urn:nbn:se:liu:diva-131997 

McQuerrey, L. (2018, June 29). What are the key performance indicators for 

employee job appraisal? Chron. https://work.chron.com/key-performance-

indicators-employee-job-appraisal-21592.html 

Megawati, N. S. N. (2019). Pengaruh online customer review dan online customer 

rating terhadap minat pembelian pada online shop (Studi kasus: Pelanggan 

online shop Lazada pada mahasiswa FEB UNILA). Universitas Lampung. 

http://digilib.unila.ac.id/id/eprint/56913 

https://doi.org/10.1016/j.ijhm.2014.10.014


66 

 

Mosley, M. (2017, June 25) Why is word of mouth marketing so important? Social 

Media Today. https://www.socialmediatoday.com/marketing/why-word-

mouth-marketing-so-important 

Payadnya, I. P. A. A., & Jayatika, I. G. A. N. T. (2018). Panduan penelitian 

eksperimen beserta analisis statistik dengan SPSS. Deepublish. 

Phillips, P., Zigan, K., Silva, S. M. M., & Schegg, R. (2015). The interactive effects 

of online reviews on the determinants of Swiss hotel performance: A neural 

network analysis. Tourism Management, 50, 130–141. 

https://doi.org/10.1016/j.tourman.2015.01.028 

Phillips, P., Barnes, S., Zigan, K., & Schegg, R. (2016). Understanding the impact 

of online reviews on hotel performance: An empirical analysis. In Journal 

of Travel Research, 56(2), 235-249. 

https://doi.org/10.1177/0047287516636481 

Purnomo, R. A. (2017). Analisis statistik ekonomi dan bisnis dengan SPSS. CV. 

WADE GROUP. 

Rahayu, E. I. H.,  Suhardoyo & Iwan. (2019). Umpan balik sistem pakar sebagai 

penilaian kinerja karyawan pada PT. Multistrada Arah Sarana, Tbk. 

Business Management Analysis Journal, 2(1), 52-67. 

https://doi.org/10.24176/bmaj.v2i1.3211 

Samsuddin, H. (2018). Kinerja karyawan tinjauan dari dimensi gaya 

kepemimpinan, budaya organisasi dan komitmen organisasi. Indomedia 

Pustaka. 

https://www.socialmediatoday.com/marketing/why-word-mouth-marketing-so-important
https://www.socialmediatoday.com/marketing/why-word-mouth-marketing-so-important
https://doi.org/10.24176/bmaj.v2i1.3211


67 

 

Sinaga, E. K., Matondang, Z., & Sitompul, H. (2019). Statistika: Teori dan aplikasi 

pendidikan. Yayasan Kita Menulis. 

Siswanto, V. A. (2015). Belajar sendiri SPSS 22. CV. ANDI OFFSET. 

Sugiyono. (2017). Metode penelitian kuantitatif, kualitatif, dan R&D. CV Alfabeta. 

Suyono. (2018). Analisis regresi untuk penelitian. Deepublish. 

Wood, R. C. (2015). Hospitality management: A brief introduction. SAGE. 

Yang, Y., Park, S., & Hu, X. (2018). Electronic word of mouth and hotel 

performance: A meta-analysis. Tourism Management, 67, 248–260. 

https://doi.org/10.1016/j.tourman.2018.01.015 

Yudithia & Mahadiansar. (2019). Perilaku organisasi positif dalam kinerja sebuah 

konsep dan teori. UMRAH Press. 

http://repository.umrah.ac.id/id/eprint/3154 


