REFERENCES

Agus, Sulastiyono. (2016). Manajemen Penyelanggaraan Hotel. Bandung:
Alfabeta.

Albrecht, Zemke. (2016). Customer: Riset Pemasaran dan Perilaku Konsumen,
Jakarta : Gramedia Pustaka.

Assauri, Sofyan, (2014), Manajemen Pemasaran, edisi pertama, cetakan
kedelapan,. Penerbit : Raja Grafindo, Jakarta.

Atul Kumar. (2017). Effect of service quality on customer loyalty and the
mediating role of customer satisfaction: an empirical investigation for the
telecom service industry, Journal of Management Research and
Analysis,Vol 4, No. 4, Page:159-166.

Bloemer et. al. (2015). “Customer Loyalty in Extended Service Settings”,
International Journal od Service Industry Management, Vol. 10, No. 3.

Budi, Yuzag, (2015). Islamic Hospitality Ruh Wisata Halal. Mahasiswa Program.
Pascasarjana MSI UlI.

Cristo, M. (2017). The Influence of Price, Service Quality, And Physical
Environment On Customer Satisfaction. Case Study Markobar Café
Manado. Jurnal EMBA, 685.

Garcia, S., N. (2017). Foodborne Pathogens and Toxins: an Overview. Chpt. 2 in
“Microbiologically Safe Foods,” ed. N. Heredia, I. Wesley, dan S. Garcia.

pp. 15-52. John Wiley & Sons, New Jersey.

62



63

Ghozali, Imam. 2016. Aplikasi Analisis Multivariete Dengan Program IBM SPSS
23 (Edisi 8). Cetakan ke VIII. Semarang : Badan Penerbit Universitas
Diponegoro.

Grigoroudis, Evangelos & Yannis Siskos. (2016). Customer Satisfaction.
Evaluation. New York: Springer. Graham.

Hanif Al Fatta. (2016). Analisis dan Perancangan Sistem Informasi. Andi.
Yogyakarta. Jogiyanto.

Kotler, Philip. (2016). Principles Of Marketing, 17th Edition, Pearson Education
Limited, United Kingdom. CM17 9NA

Lovelock, Christopher., (2017). Service Marketing: An Asia-Pasific and
Australian Perspective, Sixth Edition. Pearson, Australia.

Lovelock, Christopher., Patterson, P. dan Wirtz, J. (2017). Service Marketing: An
Asia-Pasific and Australian Perspective, Sixth Edition. Pearson, Australia.

Parasuraman., (2016)., The Behaviorial Consequenses of Service Quality. New.
Jersey : Prentince Hall

Priansa, Donni Junni. (2017). Perilaku Konsumen dalam Bisnis Kontemporer.
Bandung: Alfabeta.

Priyatno Dwi. 2018. Mandiri Belajar SPSS. Mediakom. Yogyakarta.

Rashid, I. M. (2016). Impact of Service and Food Quality On Customer
Satisfaction Among Generation Y For The Fast Food Restaurant in
Malaysia. International Journal of Information, Business, and
Management, Vol. 8, No.1,64.

Rosad. (2016). Manajemen Pemasaran, In Media, Yogyakarta.



64

Sangadji, Etta Mamang & Sopiah. (2016). Perilaku Konsumen — Pendekatan
Praktis disertai Himpunan Jurnal Penelitian. Yogyakarta: ANDI.

Sanusi, Anwar. (2015). Metodologi Penelitian Bisnis. Jakarta: Salemba Empat.

Shin, C. -S. (2015). The Impact of Korean Franchise Coffee Shop Service Quality
and Atmosphere on Customer Satisfaction and Loyalty. East Asian
Journal of Business Management 5-4, 56.

Sudaryono. (2016). Manajemen Pemasaran: Teori dan Implementasi. Banten:
Penerbit Andi.

Sugiyono. (2017). Metode Penelitian Kuantitatif, Kualitatif, dan R&D, Cetakan
ke25, Alfabeta, Bandung.

Sunyoto. Danang. (2014). Dasar-dasar manajemen pemasaran. Cetakan Pertama.
Yogyakarta: CAPS.

Suryadharma, 1. W. (2015). Pengaruh Kualitas Layanan Pada Kepuasan
Pelanggan di Hotel Bintang Pesona di Denpasar Timur. E-Jurnal
Manajemen Unud, Vol 4, No 4, 940.

Tjiptono, Fandy dan Gregorius Chandra. (2015). Service, Quality and
Satisfaction. (ed 3). Yogyakarta.

Torang, Syamsir. (2016). Organisasi dan Manajemen (Perilaku, Struktur,
Budaya. & Perubahan Organisasi. Alfabeta. Bandung.

Yuniari. (2015). Manajemen Pemasaran: Teori dan Implementasi. Banten:
Penerbit Andi.

Zeitmal dan Binter, Parasuraman. (2015). Delivering Quality Service: Balancing

Customer Perceptions and Expectations. New York: The Free Press.



