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EFEKTIVITAS PROMOSI TERHADAP PENINGKATAN PENJUALAN 

DI MAXX COFFEE BENTON JUNCTION 

EFFECTIVENESS OF PROMOTION TO INCREASE SALES IN MAXX 

COFFEE BENTON JUNCTION 

 

ABSTRAK 

 

Maxx Coffee merupakan salah satu kedai kopi lokal di bawah naungan 

Lippo Group. Usaha ini melakukan kegiatan promosi untuk meningkatkan 

penjualan produknya. Tujuan laporan magang ini adalah untuk mengindentifikasi 

bentuk strategi promosi, menganalisis efektivitas promosi dengan menggunakan 

periklanan (advertising), promosi penjualan (sales promotion), publikasi 

(publication), penjualan personal (personal selling), dan marchendise. Laporan 

magang ini menggunakan pendekatan kualitatif dengan wawancara dan observasi 

pada responden terpilih yang menguasai masalah. Hasil penelitian menunjukkan 

strategi promosi periklanan (advertising), promosi penjualan (sales promotion), 

publikasi (publication), penjualan personal (personal selling), dan marchendise 

efektif dalam peningkatan penjualan. 

Kata kunci: Maxx Coffee, promosi. 

 

ABSTRACT 

 

Maxx Coffee is one of the local coffee shops under Lippo Group Company. 

This business does promotion to increase its sales. The purpose of this internship 

report is to identify the promotion strategies and analyze their effectiveness by 

using advertising, sales promotion, publication personal selling, and merchendise. 

This internship report uses the qualitative approach. The methods are interviewing 

the chosen respondents the understand the problem of the research and observing 

the promotion and respondents’ response toward it. The result of this research 

shows that promotion strategies by advertising, sales promotion, publication 

personal selling, and merchandise are effective to increase the sales.   
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