
92 
 

 

BIBLIOGRAPHY 

 

Alex, D. (2015). Impact of Product Quality, Service Quality and Contextual 

Experience on Customer Perceived value and Future Buying Intentions. 

London: European Journal of Business and Management. Vol. 3. No. 3. Pg. 

307-315. 

 

Barraza, C. (2017, May 26). 4 Entrepreneurial Process Stage. Barraza Carlos. 

Retrieved at 17 January 2018 from World Wide Web: 

https://barrazacarlos.com/entrepreneurship/entrepreneurial-process-stages/ 

 

Burton, E. (2016). Sustainable Poultry and Production in Europe. London: CAB 

International 

 

Collins, L. (2015). The Modern Family Business. London: Palgrave Macmillan. 

 

Covella, L. (2015). Tools & Techniques for Measuring Quality. Retrieved at 18th 

September 2017 from http://www.ehow.com/list_6642298_tools-techniques-

measuring-quality.html 

 

Dibb, S. (2015). Marketing Essentials. Ohio: South Western Cengage Learning. 

 

Hicks, K. (2017, June 05). Which Type of Entrepreneur Are You? 

HostGator.Com. Retrieved at 17 January 2018 from World Wide Web: 

https://www.hostgator.com/blog/which-type-entrepreneur-you/ 

 

Hitt, M.A., Ireland, R.D. and Hoskisson, R.E. (2016). Strategic Management. 

Ohio: Cengage Learning. 

 

Kenyon, G. (2015). Perception of Quality. London: Springer Verlag. 

 

Kotler, P. (2015). Marketing Management. New Jersey: Prentice Hall. 

 

Kraiczy, N. (2015). Innovations in Small and Medium-Sized Family Firms. 

London: Springer Gabler. 

 

Kurtz, D. L. (2015). Contemporary Marketing. Ohio: South-Western Cengage 

Learning. 

 

Lamb, Charles W. (2015). Marketing. Mason: South Western Cengage Learning. 

 

 



93 
 

 
 

Morgan, R. (2015). What Are the Four Ways in Which Quality Can Affect a 

Company? Retrieved at 18th September 2017 from 

http://smallbusiness.chron.com/four-ways-quality-can-affect-company-

21930.html 

 

Mote, S. (2017, January 30). Four Types of Entrepreneurship: Because One 

Definition Does Not Fit All. KC Source Link. Retrieved at 17 January 2018 

from World Wide Web:  

https://www.kcsourcelink.com/blog/blog/2017/01/30/four-types-of-

entrepreneurship-because-one-definition-does-not-fit-all 

 

Pajaree, A. (2013). The Effect of Product Quality Attributes on Thai Consumers’ 

Buying Decisions. Singapore: Journal of Asia Pacific Studies. Vol. 33. No. 

1. Pg. 15-23. 

 

Prasetyo, E. T. and Purwantini, S. (2017). An Influence Analysis of Product 

Quality, Brand Image, And Price on The Decision to Buy Toshiba Laptop 

(A Study on Students of Economics Faculty of Semarang University). 

Economics and Business Solutions Journal. Vol. 1. 11-16. 

 

Reiinvaest Institutes for Development Research. (2015). Governance Guide for 

Family Owned Businesses. London: Reiinvest Institute 

 

Rothaermel, F.T. (2015). Strategic Management. New York: McGraw Hill Irwin 

Education. 

 

Sata, M. (2013). Factors Affecting Consumer Buying Behavior of Mobile Phone 

Devices. London: Mediterranean Journal of Social Sciences. Vol. 4. No. 12. 

Pg. 103-112. 

 

Tamunu, M and Tumewu, F. (2014). Analyzing the Influence of Price and Product 

Quality on Buying Decision Honda Matic Motorcycles in Manado. Journal 

EMBA. 2, 1255-1263. 

 

The Family Firm Institute, Inc. (2015). Family Enterprise. New Jersey: John 

Wiley and Sons, Inc. 

 

Thomas, A. R. (2015). Engaged Ownership: A Guide for Owners of Family 

Businesses.  New Jersey: John Wiley and Sons, Inc. 

 

Veskovic, N. (2015). Aspects of Entrepreneurial Risk. Singidunum University 

International Scientific Conference. 1,115-117. 

 

http://smallbusiness.chron.com/four-ways-quality-can-affect-company-21930.html
http://smallbusiness.chron.com/four-ways-quality-can-affect-company-21930.html


94 
 

 
 

Yulianda, S. and Handayani, T. (2015). The Effect of Two Aspects Quality 

Products and Consumer Psychology Toward the Purchase Decisions of 

Samsung Mobile Phone. Mediterranean Journal of Social Sciences. Vol. 6. 

No. 5. 201-215. 

 

Zellweger, T. (2017). Managing the Family Business Theory and Practice. 

London: Edward Elgar Publishing Limited.  


