
 
 

150 
 
 

DAFTAR PUSTAKA 

Angelina, A. dan A, Ronald (2014). “Faktor-faktor yang Mempengaruhi Brand 

Loyalty pada Web Airasia di Surabaya”. Jurnal Gema Aktualita,Vol 3, No 

1 Diambil 15 September 2017. dari google scholer. 

Arafat, W. (2006). Behind A Powerful Image :Menggenggam Strategi dan Kunci-

Kunci Sukses Menancapkan Image Perusahaan yang Kokoh. Yogyakarta : 

Penerbit Andi. 

Ariningsih, N. (2016). Analisis Pengaruh Perceived Value Dan Customer 

Satisfaction Terhadap Customer Loyalty Pada Vosco Coffee Malang 

(Doctoral dissertation, Universitas Brawijaya). 

Armesh, H. H. Salarzehi, NM. Yaghoobi, A. Heydari and D. Nikbin (2010). The 

Effects of Security and Privacy Information on Trust and Trustworthiness 

and Loyalty in Online Marketing in Malaysia. International Journal of 

Marketing Studies 2 (2). , 223-234. 

Armstrong, Garry & Kotler Philip. (2008). Prinsip-prinsip Pemasaran. Jakarta: 

ErlanggaDaryanto. (2013). Sari Kuliah Manajemen (Cetakan II). Bandung: 

PT. Sarana Nurani Sejahtera. 

Barnes, S. (2003). Measuring Web site quality improvements: a case study of the 

forum on strategic management knowledge exchange. Jurnal. 

Bauer, H. H., Falk, T (2006). E-TransQual: A transaction process-based approach 

for capturing service quality in online shopping. Journal of Business 

Research 59, 866-875. 

Chiu, C. M. (2009). “Determinants of customer repurchase intention in online 

shopping”. Online Information Review, Vol. 33 No. 4, pp. 761-84. 

Chung Hoon, Park & Kim Young-Gul. (2006). “The effect of information 

satisfaction and relational benefit on consumers’ online shopping site 

commitments”. Journal of Electronic Commerce in Organizations (4), 70-

90. 

Davis, F. D. (1989). “Perceived Usefulness, Perceived Ease of Use, and User 

Acceptance of Information Technology”. MIS Quarterly Vol 13 (3): 319-

340. 



 
 

151 
 
 

Delone, W. H. dan Ephraim R. M. (2003). The DeLone and McLean Model of 

Information Systems Success: A Ten-Year Update. Journal of Management 

Information Systems / Spring 2003, Vol. 19, No. 4, pp. 9–30. © 2003 M.E. 

Sharpe, Inc. 

Ebrahimi, A., & Mansouri, S. H. (2013). Evaluation of the impact of mental brand 

image and service quality on the relational marketing and the consumers’ 

behavioral trends, a business management prospect, 14. 153-170. 

Engel, J. B. (2001). Consumen behavior (9th Ed). Orlando: Harcourt, Inc. 

Ethier, J. H. (2006). B2C Web Site Quality and Emotions During Online Shopping 

Episodes: An Empirical Study. Journal of Information & Management (43), 

627-639. 

Fariman, Z. K. (2014). A Mediation of Perceived Customer Value Between 

Purchase Intention and Perceived Benefit/Perceived Sacrifice For Online 

Book Shopping in Iran. Journal Research, Gender and Development. Vol. 

4., No.5, 94-103. 

Ferrinadewi, E. (2008). Merek dan Psikologi Konsumen, Implikasi pada Strategi 

Pemasaran. Yogyakarta: Graha Ilmu. 

Firend, A. R. (2014). Impact of service quality, trust and perceived value on 

customer loyalty in Malaysia services industries. Procedia-Social and 

Behavioral Sciences, 164, 298-304. 

Flavian, C. Gurrea, R., & Orus, C (2009). Web design: a key factor for the website 

success". Journal of Systems and Information Technology, Vol. 11 Iss : 2, 

pp. 168 – 184. 

Flavián, C. d. (2006). “Consumer Trust, Perceived Security and Privacy Policy 

Three Basic Elements Of Loyalty To A Web Site”. Industrial Management 

& Data Systems Vol. 106 No.5, pp 601-62. 

Geri, N. dan Naor-Elaiza, O. (2008). Beyond adoption: Barriers to an online 

assignment submission system continued use. Interdisciplinary Journal of 

E-Learning and Learning Objects, 4, 225-241. 

Gregg, D. a. (2010). “The Relationship between Website Quality, Trust, and Price 

Premiums at Online Auctions”. Journal of Electronic Commerce Research. 



 
 

152 
 
 

Hadiawan, A. C. (2013). Pengaruh Kepercayaan, Kemudahan, dan Kualitas 

Informasi Terhadap Keputusan Pembelian Secara Online. Skripsi pada 

Fakultas Ekonomika dan Bisnis Universitas Diponogero .  

Harbani, P. (2007). Teori Administrasi Publik. Bandung: CV. Alfabeta. 

Harjanto, R. (2009). Prinsip-Prinsip Periklanan, Jakarta, PT Gramedia Jakarta 

Tjiptono, Fandy. 2012. Service Management Mewujudkan Layanan Prima. 

Yogyakarta: CV Andi Offset.  

Hasan, A. (2013). Marketing dan Kasus-kasus Pilihan, CAPS (Center for Academic 

Publishing Service). Yogyakarta. 

Hasan, L. & Abuelrub, E. (2011). Assessing the quality of web sites. Applied 

Computing and Informatics, 9(1), 11-29. 

Hawkins, Del I., Roger J. Best, dan Kenneth A. Coney. (2007). Consumer 

Behaviour: Building Marketing Strategy, Irwin/McGraw-Hill.  

Hellier, P. K., Geursen, G. M., Carr, R. A., Rickard, J. A. (2003). Customer 

Repurchase Intention : A General Structural Equation Model. European 

Journal of Marketing 37(11), 1762-1800. 

Hidayat, R. (2010). Cara Praktis Membangun Website Gratis : Pengertian Website. 

Jakarta : PT Elex Media Komputindo Kompas. 

Hossain, P. (2006). “A Relational Study on Perceived Value, Brand Preference, 

Customer Satisfaction, and Repurchase Intention in Context of AKIJ Textile 

Mills td in Bangladesh”. Bangladesh: Independent University. 

Huang, L. C, Gao, M., & Hsu, P. F. (2019). A study on the effect of brand image 

on perceived value and repurchase intention in ecotourism industry. Ekoloji, 

28(107), 283-287. 

Jen, W. a.-C. (2003). Aplication of Perceived Value Model to Identify Factors 

Affecting Passengers’ Repurchase Intentions on City Bus : a Case of the 

Taipe Metropolitan Area. Kluwer Academic Publishers : Netherlands., 

Transportation p307-p327. 

Keller, K. L. (2008). trategic brand management. Building, measuring, and 

managing brand equity 4th edition. New York: Pearson Education Inc. 



 
 

153 
 
 

Kim, H. & Niehm, L. S. (2009). The impact of website quality on information 

quality, value, and loyalty intentions in apparel retailing. Journal of 

interactive marketing, 23(3), 221-233. 

Kotler, Philip dan Kevin Keller. (2009). Manajemen Pemasaran, Dialih Bahasakan 

Oleh Bob Sabran, Edisi Ketiga Belas. Jakarta: Erlangga. 

Kotler, Philip dan Kevin Keller. (2012). Marketing management. 14th ed. New 

Jersey: Upper Saddle River. 

Kotler, Philip. (2004). Manajemen Pemasaran 2 Edisi Millenium. Jakarta: PT. Ikrar 

Mandiri. 

Kotler, Philip dan Kevin Lane Keller. (2009). Manajemen Pemasaran. Jakarta: 

Penerbit Erlangga. 

Kotler, Philip dan Kevin Keller. (2009). Manajemen Pemasaran. Jilid 1. Edisi ke 

13. Diterjemahkan oleh Bob Sabran. Jakarta : Erlangga. 

Kotler, Philip dan Kevin Keller. d. (2010). Manajemen Pemasaran Edisi 12 Jilid 2. 

Indeks. Jakarta. 

Koupai, M. R , M. R., Alipourdarvish, Z., & Sardar, S. (2015). Effects of trust and 

Perceived value on customer loyalty by mediating role of customer 

satisfaction and mediating role of customer habit (case study: Agricultural 

internet bank customers in Tehran). Advanced Social Humanities and 

Management 2(1), 102-112. 

Kuo-Chien Chang, Nien-Te Kuo, Chia-Lin Hsu, and Yi-Sung Cheng. (2006). The 

Impact of Website Quality and Perceived Trust on Customer Purchase 

Intention in the Hotel Sector: Website Brand and Perceived Value as 

Moderators. Vol. 5, No. 4, 255-260. 

Lacey, R. &. (2009). Customer advocacy and the impact of B2B loyalty programs. 

Journal of Business & Industrial Marketing , 24(1), 3-13. 

Lai, T. (2011). “Service Quality and Perceived Value’s Impact on Satisfaction, 

Intention and Usage of Short Message Service (SMS). Information System 

Frontiers, Vol. 6, No. 4,, pp. 353-368. 

Laudon. Kenneth C., dan Laudon. Jane P. (2007). Management Information System 

10th ed. Jakarta: Salemba Empat. 



 
 

154 
 
 

Lee, C., Eze, U., & Ndubisi, N. (2011). Analyzing key determinants of online 

repurchase intentions. AsiaPac. J. Mark. Logist. 23, 200–221. 

Lien, C., Wen, M., & Wu, C. (2011). Investigating the relationships among e-

service quality, perceived value, satisfaction, and behavioural intentions in 

Taiwanese online shopping. Asia Pac. Manag. Rev. 16, 211–223. 

Liu, C and Arnett, K.P. (2000). Exploring the factors associated with website 

success in the context of electronic commerce. Information and 

Management,38, 23– 33. 

Monroe, K. (2003). Pricing: Making Profitable Decisions (3th ed). New York: 

McGraw-Hill. 

Naderi Zadeh, E. (2013). Investigation of the relation between the insurance service 

quality, perceived value, and the interaction quality and the loyalty of the 

insuranceholders. MA Thesis, Tehran University. (persian). 

Nasution, F. N. (2004). “Penggunaan Teknologi Informasi Berdasarkan Aspek 

Perilaku (Behavioral Aspect)”.  

Nikbin, D. Ismail, I., Marimuthu, M., & Younis Abu-Jarad, I. (2011). The impact 

of firm reputation on customers’ responses to service failure: the role of 

failure attributions. Business Strategy Series, 12(1), 19-29. 

Notoatmodjo, S. (2005). Metodologi Penelitian Kesehatan. Jakarta: PT Rineka 

Cipta. 

O'Brien, J. A. (2005). Introduction to Information System. 12th Edition. McGraw.  

Oosthuizen, M. D. (2015). The Relations Between Perceived Price and Consumers’ 

Purchase Intentions of Private Label Wine Brands. African Journal of 

Hositallity, Tourism and Leisure Vol.4. 

Parasuraman, A. (2006). “Reflections on Gaining Competitive Advantage Through 

Customer Value. Journal of The Academy of Marketing Science, vol.25. 

Parasuraman, A., Valarie A. Zeithaml, and Arvind Maihotra. (2005). "E-S-QUAL: 

A Multiple-Item Scale for Assessing Electronic Service Quality,". Joumal 

of Service Research, 1 (3), 213-33. 



 
 

155 
 
 

Pihlström, M., dan Brush, G. J. (2008). Comparing the perceived value of 

information and entertainment mobile services. sychology dan Marketing, 

25, 732–755. 

Putri, W. K. (2019). The influence of system quality, information quality, e-service 

quality and perceived value on Shopee consumer loyalty in Padang City. 

The International Technology Management Review, 8(1) , 10-15. 

Quan, S. (2010). he relationships among e-service quality, system quality, 

information quality and customer loyalty: an empirical study of internet 

banking in China. Global Journal of Management and Business Research, 

10(7). 

Quareshi, T. K. (2005). Understanding Consumer Perception of Price-Quality-

Value Relationship. International Journal of Advance Research, Ideas and 

Innovations in Technology, 3(1), 913-919. 

Rai, A. Lang, S.S. and Welker, R.B. (2002). Assessing the Validity of IS Success 

Models: An Empirical Test and Theoretical Analysis, Information System 

Research. Vol.13, No.1. pp. 29-34. 

Roca, JC., JJ. Garci’a and JJ. de la Vega. J. (2009). The Importance of Perceived 

Trust, Security and Privacy in Online Trading Systems. Information 

Management & Computer Security. 17 (2), 96-113. 

Sam, M. F. M., & Tahir, M. N. H. (2009). Website Quality and Consumer Online 

Purchase Intention of Air Ticket. International Journal of Basic & Applied 

Sciences, 9(10), 4–9. 

Sánchez, J., Callarisa, L., Rodríguez, R., & Moliner, M. (2006). Perceived value of 

the purchase of a tourism product. Tour. Manag 27. 394–409. 

Sekaran, U. (2000). Metode Penelitian untuk Bisnis Edisi Keempat. Jakarta: 

Salemba Empat. 

Shergil, G. d. (2005). Web-based shopping: consumers’ attitudes towards online 

shopping in New Zealand. Journal of Electronic Commerce Research, Vol. 

6, No. 2, pp. 79-94. 

Steenkamp, J. and Geyskens, I. (2006 ). How country characteristics effect the 

perceived value of websites. Journal of Marketing, 70, 136-150. 



 
 

156 
 
 

Sugiati, T. (2013). The Role of Customer Value on Satisfaction and Loyalty (Study 

on Hypermart’s Customers). International Journal of Business and 

Management Invention, Volume 2 Issue 6. 

Sugiyono. (2003). Metode Penelitian Bisnis. Bandung: Pusat Bahasa Depdiknas. 

Sugiyono. (2010). Metode Penelitian Admisnistrasi :Metode Penelitian 

Admisnistrasi. Bandung: Alfabeta. 

Suhartanto, D. C M., and Dean, D. (2013). Analyzing the complex and dynamic 

nature of brand loyalty in the hotel industry. Tourism Review International 

17(1), 47-61. 

Suparlan. (2000). Cost Manajemen. Jakarta : Salemba Empat. 

Sutabri, T. (2012). Analisis Sistem Informasi. In Analisa Sistem Informasi. 

Swastha, B. D. (2006). Manajemen Penjualan. Yogyakarta: Penerbit BPFE. 

Sweeney, J. C. (2001). Consumer perceived value: The development of a multiple 

item scale. Pergamon, 77(2), 203–220. 

Tandjung, J. W. (2004). Marketing Management: Pendekatan Pada Nilai-Nilai 

Pelanggan. Edisi Kedua. Bayumedia. Malang. 

Tjiptono. (2002). Strategi Pemasaran. Yogyakarta: Andi. 

Tjiptono, F. (2006). Manajemen Jasa. Yogyakarta: Penerbit Andi. 

Tjiptono, F. (2015). Brand Management & Strategy. Yogyakarta : Andi. 

Trivedi, S. K, & Yadav, M. (2018). Predicting online repurchase intentions with 

esatisfaction as mediator: A study on Gen Y. VINE Journal of Information 

and Knowledge Management Systems,00-00.  

Utami, C. W. (2013). Manajemen Ritel. Jakarta: Salemba Empat. 

Vankatesh & Davis, F. D. (2000). A Theoretical Extension of the Technology 

Acceptance Model: Four Longitudinal Field Studies. Management Science 

Vol. 46 No. 2: pp. 186504. 

Venkatesh, V. &. (2000). Why Don’t Men Ever Stop to Ask for Directions? Gender, 

Social Influence, and Their Role in Technology Acceptance and Usage 

Behavior. MIS Quarterly, 24(1). 



 
 

157 
 
 

Venktatesh, V. a. (2000). A Theoretical Extension Of The Technology Acceptance 

Model: Four Longitudinal Field Studies. Journal Management Science Vol. 

46 No. 2 (2000), pp. 186-204. 

Wibowo, A. (2006). Kajian Tentang Perilaku Pengguna Sistem Informasi dengan 

Pendekatan Technology Acceptance Model (TAM).  

Wibowo, W. A. (2013). Pengaruh system quality, information quality, dan service 

quality terhadap user satisfaction website Lion Airlines dan Sriwijaya 

Airlines. Jurnal Strategi Pemasaran, 1(1). 

Yahyapour, N. (2008). Determining Factors Affecting Intention to Adopt Banking 

Recommender System, Case of Iran, Thesis, Lulea University of 

Technology Division of Industrial Marketing and E-commerce. 

Yazdanifard, R. E. (2011). Security and privacy issues as a potential risk for further 

e-commerce development. Published in International Conference on 

Information Communication and Management-IPCSIT (Vol. 16).  

Yi, Y., & La, S. (2004). What influences the relationship between customer 

satisfaction and repurchase intention? Investigating the effects of adjusted 

expectations and customer loyalty. Psychology and Marketing, 21(5), 351-

373. 

Zhou, T. L. (2009). The relative importance of website design quality and service 

quality in determining consumers’ online repurchase behavior. Information 

Systems Management, 26(4), 327–337. 

https://www.webarq.com/id/perkembangan-internet-di-indonesia.html  

https://teknoia.com/data-internet-di-indonesia-dan-perilakunya-880c7bc7cd19  

https://kominfo.go.id/content/detail/6095/indonesia-raksasa-teknologi-digital-

asia/0/sorotan_media  

 (http://isparmo.web.id/2018/08/01/data-statistik-pengguna-internet-di-indonesia-

2017-berdasarkan-survey-apjii/  

https://harisatiman.blogspot.com/2019/11/pentingnya-sektor-online-travel-

agents.html/  

https://www.beritasatu.com/advertorial/311491/advertorial/311491-online-travel-

agent-semakin-jadi-andalan-perjalanan-tanah-air 

https://www.webarq.com/id/perkembangan-internet-di-indonesia.html
https://teknoia.com/data-internet-di-indonesia-dan-perilakunya-880c7bc7cd19
https://kominfo.go.id/content/detail/6095/indonesia-raksasa-teknologi-digital-asia/0/sorotan_media
https://kominfo.go.id/content/detail/6095/indonesia-raksasa-teknologi-digital-asia/0/sorotan_media
http://isparmo.web.id/2018/08/01/data-statistik-pengguna-internet-di-indonesia-2017-berdasarkan-survey-apjii/
http://isparmo.web.id/2018/08/01/data-statistik-pengguna-internet-di-indonesia-2017-berdasarkan-survey-apjii/
https://harisatiman.blogspot.com/2019/11/pentingnya-sektor-online-travel-agents.html
https://harisatiman.blogspot.com/2019/11/pentingnya-sektor-online-travel-agents.html
https://www.beritasatu.com/advertorial/311491/advertorial/311491-online-travel-agent-semakin-jadi-andalan-perjalanan-tanah-air
https://www.beritasatu.com/advertorial/311491/advertorial/311491-online-travel-agent-semakin-jadi-andalan-perjalanan-tanah-air


 
 

158 
 
 

http://news.unair.ac.id/2019/09/10/online-travel-agent-vs-biro-perjalanan-

tradisional/  

https://id.wikipedia.org/wiki/Tiket.com 

https://blog.tiket.com/tiket-com-kini-hadir-lebih-mudah-dalam-genggaman/ 

https://www.liputan6.com/tekno/read/3536059/kembangkan-aplikasi-mobile-

tiketcom-perkuat-divisi-teknologi 

https://brightbalimedia.com/id/our-services/ecommerce-ota-service/ecommerce-

ota-manager2 

https://www.cekaja.com/info/5-situs-penyedia-layanan-tiket-paling-banyak-

dikunjungi-sepanjang-2018/ 

https://inet.detik.com/business/d-3532071/ini-alasan-blibli-akuisisi-tiketcom-100 

https://blog.tiket.com/tiket-com-menerima-top-brand-award-dan-consumers-

choice-2015-2/ 

https://www.tiket.com/insurance 

https://www.skyscanner.co.id/berita/11-online-travel-agent-mitra-skyscanner-

indonesia 

https://blog.tiket.com/tiket-com-jadi-online-travel-agent-pertama-yang-

mempunyai-layanan-customer-care-whatsapp-dua-arah/ 

https://magazine.job-like.com/lowongan-terbaru-pt-global-tiket-network-tiket-

com/ 

 

 

 

 

 

 

 

 

 

 

 

http://news.unair.ac.id/2019/09/10/online-travel-agent-vs-biro-perjalanan-tradisional/
http://news.unair.ac.id/2019/09/10/online-travel-agent-vs-biro-perjalanan-tradisional/
https://id.wikipedia.org/wiki/Tiket.com
https://blog.tiket.com/tiket-com-kini-hadir-lebih-mudah-dalam-genggaman/
https://www.liputan6.com/tekno/read/3536059/kembangkan-aplikasi-mobile-tiketcom-perkuat-divisi-teknologi
https://www.liputan6.com/tekno/read/3536059/kembangkan-aplikasi-mobile-tiketcom-perkuat-divisi-teknologi
https://brightbalimedia.com/id/our-services/ecommerce-ota-service/ecommerce-ota-manager2
https://brightbalimedia.com/id/our-services/ecommerce-ota-service/ecommerce-ota-manager2
https://www.cekaja.com/info/5-situs-penyedia-layanan-tiket-paling-banyak-dikunjungi-sepanjang-2018/
https://www.cekaja.com/info/5-situs-penyedia-layanan-tiket-paling-banyak-dikunjungi-sepanjang-2018/
https://inet.detik.com/business/d-3532071/ini-alasan-blibli-akuisisi-tiketcom-100
https://blog.tiket.com/tiket-com-menerima-top-brand-award-dan-consumers-choice-2015-2/
https://blog.tiket.com/tiket-com-menerima-top-brand-award-dan-consumers-choice-2015-2/
https://www.tiket.com/insurance
https://www.skyscanner.co.id/berita/11-online-travel-agent-mitra-skyscanner-indonesia
https://www.skyscanner.co.id/berita/11-online-travel-agent-mitra-skyscanner-indonesia
https://blog.tiket.com/tiket-com-jadi-online-travel-agent-pertama-yang-mempunyai-layanan-customer-care-whatsapp-dua-arah/
https://blog.tiket.com/tiket-com-jadi-online-travel-agent-pertama-yang-mempunyai-layanan-customer-care-whatsapp-dua-arah/
https://magazine.job-like.com/lowongan-terbaru-pt-global-tiket-network-tiket-com/
https://magazine.job-like.com/lowongan-terbaru-pt-global-tiket-network-tiket-com/

