63

BIBLIOGRAPHY

Akande, A., & Alo, S. (2015). Sales Promotion on Customer's Patronage in the
Telecommunication Sectotr: ( A case study of OTISALAT in Ibadan, Oyo
State).

Arikunto, S. (2013). Prosedur Penelitian : Suatu Pendekatan Praktik. Jakarta:
Rineka Cipta.

Koske, K. L. (2012). Effects of 4ps Marketing Mix on Sales Performance of
Automotive Fuels of Selected Servicee Stations in Nakuru Town.

Kotler, P., & Armstrong, G. (2018). Principles of Marketing Seventeenth Edition.
United Kingdom: Pearson.

Kotler, P., & Keller, K. L. (2016). Marketing Management 15 Global Edition.
England: Pearson.

Mullin, R. (2018). Promotional Marketing. New York: Routledge.

Omotayo, O. (2011). Sales Promotion and Consumer Loyalty: A Study of
Nigerian Telecommunication Industry. Journal of Competitiveness.

Principles of Marketing. (2013). Retrieved January 25, 2018, from saylor.org:
https://www.saylor.org/site/textbooks/Principles%200f%20Marketing.pdf

Putra, G. K. (2015). Impact of Hedonic and Utilitarian Benefit of Sales Promotion
to Customer Loyalty in Retail Industry in Indonesia (Case Study : SOGO
Department Store Customers in Indonesia). e-Proceeding of Management
:Vol.2.

Saeed, R., Nisar, F., Lodhi, R. N., Ahmad, M., & Arshad, H. M. (2013). Impact of
Sales Promotion on the Consumer Loyalty in the Telecommunication
Industry in Pakistan. Journal of Basic and Applied Scientific Research.



64

Siregar, S. (2014). Statistik Parametik untuk Penelitian Kuantitatif. Jakarta: PT.
Bumi Aksara.

Sugiyono. (2016). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung:
Alfabeta.

Z-Test. (2018, 8 2. Retrieved  from  www.investopedia.com:
https://www.investopedia.com/terms/z/z-test.asp



