DAFTAR PUSTAKA

Abbas, Firdayanti. (2015). Pengaruh Marketing Mix Terhadap Kepuasan
Konsumen (Pada Home Industry Moshimoshi Cake Samarinda).
eJournal Administrasi Bisnis, 2015, 3 (1): 244-258.

Agus Salim. (2001). Teori dan Paradigma Penelitian Sosial. Yogyakarta: Tiara

Wwacana..

Ali, L., dan Panhwar, I.A. (2017). Impact of Trade Liberalization on Economic

Development in Pakistan: A Co-integration Analysis. Vol 7, No.1.

Al-Kahtib, J. A., Stanton, A. D. & Rawwas, M. Y. A. (2005).Ethical segmentation
of consumers in developing countries: a comparative analysis.

International Marketing Review, VVol.22 No.2, pp. 225-46.

Al-Khatib, J. A., Rawwas, M. Y. A. & Vitell , S. J. (2004). Organizational ethics
in developing countries: a comparative analysis. Journal of Business
Ethics, Vol.55 No.4, pp. 309-222.

Amalia, S dan Novianti, A. (2016). Pengaruh Bauran Pemasaran terhadap
Kepuasan Konsumen pada Warung Kanasha di Kota Langsa. Jurnal

Manajemen dan Keuangan, Vol 5, No 1

Bai, B., Law , R. & Wen, I. (2008). The impact of website quality on customer
satisfaction, and purchase intentions: Evidence from Chinese online
visitors. International Journal of Hospitality Management, Vol.27 No.3,
p. 391-402.

Barnett, T., Bass , K. & Brown, G. (2006). Religiosity, Ethical ldeology, and
Intentions to Report a Peer’s Wrongdoing. Journal of Business Ethics,
Vol.15 No.November, pp. 1161- 1174.

Bart, Y., Shankar, V., Sultan, F. & Urban, G. L. (2005). Are the drivers and role

of online trust the same for all web sites and consumers? A large scale

110



exploratory empirical study. Journal of Marketing, Vol.69 No.4, pp.
133-152.

Beauchamp, T. L. & Bowie, N. E. (2003). Ethical Theory and Business, 2nd ed.
Prentice Hall, Englewood Cliffs, NJ.

Beekun, R., Stedham, Y. & Yamamura, J. (2002). Business ethics in Brazil and
the US: egoism and utilitarianism. Journal of Business Ethics, Vol.42
No.3, pp. 267-79.

Best, S. J. & Krueger, B. (2002). New approaches to Assessing Opinion: The
Prospects for Electronic Mail surveys. International Journal of Public
Opinion Research.,Vol.14, pp. 73- 91.

Burns, Alvin C., & Bush, Ronald F. (2014). Marketing Research. Edition 7th .

London : Pearson Education Limited.

Bougie, & Sekaran. (2013). Edisi 5, Research Methods for Business: A skill
Building Approach. New York: John wiley

Caroline, R.M, Dkk. (2016). Pengaruh Bauran Pemasaran Terhadap Kepuasan
Konsumen (Survei Kepada Konsumen Kendaraan Merek Toyota Di
Universitas Brawijaya Malang). Jurnal Administrasi Bisnis. Vol 30 No
il

Churchill, Gilbert A. & Dawn lacobucci (2005) Marketing Research:
Methodological Foundations, 9e. South Western, Ohio, USA. .

Compeau, L. D., Lindsey-Mullikin, J. & Grewal, D. (2004). Consumers’
interpretations of the semantic phrases found in reference price

advertisements. Journal of Consumer Affairs,Vol.38 No.1, pp. 178-187.

Cooper, D.R. dan Schindler, P.S. (2014). Business Research Methods. McGraw-
Hill, New York.

111



Darke, P. R. & Ritchie, J. B. (2007). The Defensive Consumer: Advertising
Deception, Defensive Processing, and distrust. Journal of Marketing
Research, Vol.44, pp. 114-127.

Diduca, D. & Joseph, S. (2007). The dimensions of religiosity scale: 20-item self-
report measure of religous preoccupation, guidance, conviction, and
emotional involvement. Mental Health, Religion & Culture. 10 (6).
603-608

El-Masry, A, A., and Agag, G. (2016). Understanding Consumer Intention to
Participate in Online Travel Community nad Effects on Consumer
Intention to Purchase Travel online and WOM: An Integration of
Innovation Diffusion Theory and TAM with Trust. Computers in
Human Behavior, vol 60, 97-111

Engel, James F., Roger D. Blackwell & Paul W. Miniard. (2015). Perilaku

Konsumen. Jilid I. Edisi Keenam, Jakarta : Binarupa Aksara.

Gajendra, S. & Wang, L. (2014). Ethical perspectives on e-commerce: an

empirical investigation. Internet Research, Vol.24 No.4, pp. 414 - 435.

Grazioli, S., and Jarvenpaa, S. (2003). Consumer and Business Deception on the
Internet: Content Analysis of Documentary Evidence. International

Journal of Electronic Commerce 7(4):93-118

Hair, J.F., Hult, G.T.M., Ringle, C.M. and Sarstedt, M. (2014). A Primer on
Partial Least Squares Structural Equation Modeling. Sage, Thousand
Oaks, CA

Hofstede, Geert. (2001). Culure’s Consequences, International Differences In
Work Related Values. Beverly Hills, London: Sage Publications.

Hofstede. (2015). Cultures and Organizations, Software of The Mind. England:
McGraw-hill Book Company.

112


https://www.researchgate.net/journal/1086-4415_International_Journal_of_Electronic_Commerce
https://www.researchgate.net/journal/1086-4415_International_Journal_of_Electronic_Commerce

Hong, S., Thong, J. Y. & Tam, K. Y. (2006). Understanding continued
information technology usage behavior: A comparison of three models
in the context of mobile internet. Decision Support Systems, Vol.42
No.3, p. 1819-1834.

Ingram, R., Skinner, S. J. & Taylor, V. A. (2005),. Consumers’ Evaluations of
Unethical Marketing Behaviours: The Role of Customer Commitment.
Journal of Business Ethics, Vol. 62, pp. 237-252.

Irsad, Z. (2010). Analisis Marketing Mix (Product, Price, Promotion, dan Place)
yang Mempengaruhi Kpeuasan Pelanggan Pengguna Operator ESIA
(Studi Kasus Pada Masyarakat Ciputat Timur). Jurnal

Jahng, J., Jain, H. & Ramamurthy, K.(2000). Effective design of electronic
commerce environments: A proposed theory of congruence and an
illustration. IEEE Transactions on Systems. Man, and Cybernetics, Part
A, Vol.30, pp. 456-471.

Jamal, A. & Sharifuddin, J. (2015). Perceived value and perceived usefulness of
halal labeling: The role of religion and culture. Journal of Business
Research, Vol 68, p. 933-941.

Jehn, K. A. & Scott, E. D.(2008). Perceptions of Deception: Making Sense of
Responses to Employee Deceit. Journal of Business Ethics, Vol. 80, p.
327-3417.

Joseé L. Roldan and Manuel J. Sanchez-Franco. (2012). Variance-Based Structural
Equation Modeling: Guidelines for Using Partial Least Squares in

Information Systems Research. 193-221

Kim, J., Fiore, A. & Lee, H. (2007). Influence of online store perception,
shopping enjoyment, and shopping involvement on consumer patronage
behaviour towards an online retailer. Journal of Retailing and

Consumer Services, Vol.14, pp. 95-107.

113



Kholifah, Nur. (2015). Pengaruh Strategi Bauran Pemasaran Terhadap Kepuasan
Nasabah Bmt Amal Mulia Suruh Kabupaten Semarang. Jurnal

Sekolah Tinggi Agama Islam Negeri Salatiga

Kotler, Philip and Kevin Lane Keller, (2016): Marketing Management, 15th
Edition New Jersey: Pearson Pretice Hall, Inc.

Kotler, Philip, dan Gary Armstrong. (2012). Prinsip-prinsip Pemasaran. Edisi 13.
Jilid 1. Erlangga : Jakarta.

Kung, F. H. & Huang, C. L. (2013). Auditors' moral philosophies and ethical
beliefs. Management Decision, Vol 51(3), pp. 479 - 500.

Leavy, P.(2017). Research Design: Quantitative, Qualitative, Mixed Methods,
Arts-Based, and  Community-Based  Participatory  Research
Approaches. New York, NY: The Guilford Press. ISBN
9781462514380. 300 pp. (Paperback)

Lee, Y., Lee, C., Lee, S. & Babin, B. (2008). Festivals capes and patrons’
emotions, satisfaction, and loyalty. Journal of Business Research,
Vol.61 No.1, p. 56-64.

Leonidou, L. C. & Kvasova, O. (2013). Business Unethicality as an Impediment
to Consumer Trust: The Moderating Role of Demographic and Cultural
Characteristics. J Bus Ethics, Vol. 112, p. 397-415.

Leonidou, L. C., Leonidou, N. C. & Kvasova, O. (2013) .Cultural drivers and trust
outcomes of consumer perceptions of organizational unethical
marketing behavior. European Journal of Marketing, Vol.47 No.3/4, pp.
525-556.

Li, C. (2011).Online social network acceptance: A social perspective. Internet
research , Vol.21No.5, p. 562-580.

114



Loi, Lam R., Long W. dan Chan, Kawai. (2012). Coping With Job Insecurity: The
Role Of Procedural Justice, Ethical Leadership and Jarak

kekuasaanOrientation. Journal Business Ethics, 108, pp: 361-372.

Justice. (2016). Ethical Leadership and Jarak kekuasaan Orientation. J Bus Ethics,
Vol 108, p. 361-372.

Lu, L. C., Chang, H. H. & Yu, S. T.(2013). Online shoppers’ perceptions of e-
retailers’ ethics, cultural orientation, and loyalty: An exploratory study

in Taiwan. Internet Research, Vol.23 No.1, pp. 47-68.

Malloy, D. C. et al. (2014). Religiosity and Ethical Ideology of Physicians: A
Cross-Cultural Study. Journal of Religion and Health, Vol.53 No.1, pp.
244-254.

MacKinnon DP, Lockwood CM, Hoffman JM, West SG, Sheets V. (2017). A
comparison of methods to test mediation and other intervening
variable effects. Psychological Methods 7(1):83-104

Manampiring, A., Tumbuan, W., dan Wenas, R. (2016). Analisis Produk, Harga,
Lokasi, Promosi Terhadap Kepuasan Konsumen Pada Kartu Kredit Pt.
Bank Mandiri Thk. Manado. Jurnal EMBA. Vol 4, No 2

Miyazaki, A, D., and Fernandez, A. (2001). Consumer Perceptions of Privacy and
Security Risks for Online Shopping. Journal of Consumer Affairs.
Vol 35(1), 27-44

Nardi. Sunardi. (2017). Determinan Intelectual Capital Dengan Pendekatan Ib-
Vaic™ Terhadap Efisiensi Biaya Implikasinya Pada Profitabilitas
Perbankan Syariah Di Indonesia. Jurnal Illmiah Manajemen
Forkamma. Vol.1, No.1, November 2017. Halaman : 20 — 35. ISSN:
2598-9545.

115


https://www.researchgate.net/journal/1082-989X_Psychological_Methods
https://ejournal.unsrat.ac.id/index.php/emba/issue/view/1365

Naresh K. Malhotra. (2015). Essentials of Marketing Research: A Hands-On
Orientation. Georgia Institute of Technology. London: Sage

Publications

Nasution. (2014). Hukum Perlindungan Konsumen di Indonesia, Bandung:PT.
Citra Adiya Bakti

Ndubisi, N. O., Nataraajan, R. & Chew, J. (2014). Ethical ideologies, perceived
gambling value, and gambling commitment:An Asian perspective.
Journal of Business Research, Vol.67, p. 128-135.

Peter, J. Paul and Jerry C. Olson. (2006). Consumer Behavior and Marketing
Strategy. 4th ed. The McGraw-Hill Companies, Inc.

Purnamasari, I., dan Medyani, T, E. (2018). Harga Dan Physical Evidence
Terhadap Kepuasan Pelanggan Warung Upnormal. Volume 10, No.
2, Agustus 2018, pp. 115-120

Putrevu, S. & Swimberghek, K. (2013). The Influence of Religiosity on Consumer
Ethical Judgments and Responses Toward Sexual Appeals. J Bus
Ethics, Vol. 115, p. 351-365.

Patterson, P. Cowley, K. dan Prasongsukarn, K. (2009). Service failure recovery:
the moderating impact of individual-level cultural value orientation on
perceptions of justice. International Journal of Research in Marketing,
Vol. 23 No. 3, pp. 263-77.

Ramsey, R. P., Marshall, G. W., Johnston, M. W. & Deeter-schmelz, D. R.
(2007). Ethical Ideologies and Older Consumer Perceptions of
Unethical Sales Tactics. Journal of Business Ethics, Vol. 70, pp. 191-
207.

Rasyid, I. (2018). Pengaruh Kualitas Produk Dan Harga Terhadap Kepuasan
Konsumen Produk Kangen Water (Studi Pada Cv Kangen Tirta Jaya

116



Abadi Di Bandar Lampung). Jurnal Universitas Lampung Bandar

Lampung

Rawwas, M. Y. A. (2001). Culture, personality and morality: a typology of
international consumers’ ethical beliefs. International Marketing
Review, Vol.18 No.1, pp. 188-209.

Riquelme, I. P. & Roman, S. (2014). The Influence of Consumers’ Cognitive and
Psychographic Traits on Perceived Deception: A Comparison Between
Online and Offline Retailing Contexts. Journal of Business Ethics, Vol.
119, p. 405422

Roma’n, S. & Ruiz, S. (2005). Relationship Outcomes of Perceived Ethical Sales
Behavior: The Customer’s Perspective. Journal of Business Research,
Vol.58 No.4, p. 439-445.

Roman, S.(2010).Relational consequences of perceived deceptiot, consumer’s
attitude toward the Internet and consumer’s demographics. Journal of
Business Ethics, Vol.95 No.3, p. 373-391.

Ringel, C, M., et al. (2011). PLS-sem: Indeed a silver bullet. The Journal of
Marketing Theory and Practice 19(2):139-151

Rose, S., Clark , M., Samouel, P. & Hair , N. (2012). Online Customer Experience
in e-Retailing: An empirical model of Antecedents and Outcomes.
Journal of Retailing, Vol.88 No.2, p. 308-322.

Sekaran, Uma dan Bougie, R. (2016). Metode Penelitian untuk Bisnis Pendekatan
Pengembangan-Keahlian. Jakarta. Salemba Empat.

Setiawan, Ryan. Dkk. (2017). Penerapan Strategi Pembelajaran Poe
(PredictObserve-Explain) Untuk Meningkatkan Hasil Belajar Dan
Keterampilan Berpikir Kritis Siswa Pada Materi Larutan Penyangga.
JCAE. Journal of Chemistry And Education, Vol.1, No.1, 2017,143-
150.

117


https://www.researchgate.net/journal/1069-6679_The_Journal_of_Marketing_Theory_and_Practice
https://www.researchgate.net/journal/1069-6679_The_Journal_of_Marketing_Theory_and_Practice

Schlegelmilch, B. B. & Roberston, D. (2005). The influence of country and
industry on ethical perceptions of senior executives in the US and
Europe. Journal of International Business Studies, Vol.26 No.4, pp.
852-581.

Shiau, W. L. & Luo, M. M. (2012). Factors affecting online group buying
intention and satisfaction:A social exchange theory perspective.
Computers in Human Behavior, Vol.28,p. 2431-2444.

Singhapakdi, A., Higgs-Kleyn, N. & Rao, C. P. (2009). Selected antecedents and
components of ethical decision-making process of American and South
African marketers: a cross-cultural analysis. International Marketing
Review, Vol.16 No.6, pp. 458-75.

Singhapakdi, A., Vitell , S. J. & Franke, G. R.(2009). Antecedents, consequences,
and mediating effects of perceived moral intensity and personal moral
philosophies. The Journal of Academy of Marketing Science, Vol.27
No.1, p. 19-35.

Soegoto, Agus, S. (2010). Persepsi Nilai Dan Kepercayaan Terhadap Kepuasan
Dan Dampaknya Terhadap Loyalitas Konsumen. Jurnal EMBA.
Vol.1 No, Hal. 1271-1283

Sudaryono. (2016). Manajemen Pemasaran Teori Dan Implementasi. Yogyakarta:
ANDI

Swaidan, Z., Rawwas, M. Y. & Vitell, S. J. (2008). Culture and moral Ideologies
of African Americans. Journal of Marketing Theory and Practice , Vol
16 No2, p. 127-137.

Swimberghe, K., Flurry, L. A. & Parker, J. M. (2011). Consumer Religiosity:
Consequences for Consumer Activism in the United States. Journal of
Business Ethics, Vol.103, p. 453— 467.

118



Tsalikis, J. & Fritzsche, D. J. (2009). Business ethics: a literature review with a
focus on marketing ethics. Journal of Business Ethics, 8(9), pp. 695-
743.

Tejantara, A dan Sukawati, T, G, R. (2018). Pengaruh Bauran Pemasaran
Terhadap Kepuasan Pelanggan Untuk Meningkatkan Niat Pembelian
Ulang (Studi Pada Oli Sepada Motor Merek Eni Di Kota Denpasar).
E-Jurnal Manajemen. Vol 7, No 10

Urbach, N. & Ahlemann, F. (2010). Structural equation modeling in information
systems research using partial least squares. Journal of Information

Technology Theory and Application , Vol.11, p. 5-40..

Van Noort, G. P., Kerkhof & Fennis, B. M. (2008). The Persuasiveness of Online
Safety Cues: The Impact ofPrevention Focus Compatibility of Web
Content on Consumers’ Risk Perceptions, Attitudes, and Intentions.

Journal of Interactive Marketing, Vol. 22, p. 58-72.

Veva, Dwi Geno. (2015). Pengaruh Bauran Pemasaran terhadap Kepuasan
Konsumen pada Hotel Resty Menara Pekanbaru. Jurnal Online

Mahasiswa Fakultas IImu Sosial.

Vitell, S. J. (2009). The role of religiosity in business and consumer ethics: A
review of the literature. Journal of Business Ethics, Vol.90 No.2, p.
155-167.

Vitell, S. J., Rallapalli, K. C. & Singhapakdi, A. (2003). Marketing norms: the
influence of personal moral philosophies and organizational ethical
culture. Journal of the Academy of Marketing Science, Vol.21 No.4, pp.
331-337.

Wainwright, Delia., and Sambrook, Sally. (2010). The ethics of data collection:
Unintended consequences?. Journal of Health Organisation and
Management 24(3):277-87.

119


https://www.researchgate.net/journal/1477-7266_Journal_of_Health_Organisation_and_Management
https://www.researchgate.net/journal/1477-7266_Journal_of_Health_Organisation_and_Management

Xiao, B. & Benbasat, I|. (2011). Product-Related Deception in E-
Commerce:Atheoritical prespective. MIS Quarterly, Vol.35 No.1, pp.
169-195.

Xu, Z. X. & Ma, H. K. (2015). How Can a Deontological Decision Lead to Moral
Behavior? The Moderating Role of Moral identity. Journal of business
ethics, p.576-589.

Yoo, B. & Donthu, N.(2002). The effects of marketing education and individual
cultural values on marketing ethics of students. Journal of Marketing
Education, Vol.24 No.2, p. 92-103.

Yong, A, G., and Pearce, S. (2013). A Beginner’s Guide to Factor Analysis:

Focusing on Exploratory Factor Analysis. London: Sage Publications

Yoon, C.(2011). Ethical decision-making in the Internet context: Development
and test of an initial model based on moral philosophy. Computers in
Human Behavior, Vol. 27, p. 2401-2409.

120



	SKRIPSI YAP SANDY_watermark



