77

DAFTAR PUSTAKA

@whoindonesia.  (2020). Laman Utama Instagram  @whoindonesia.
https://www.instagram.com/whoindonesia/?hl=en

Adnan, M., & Hassan, A. (2020). Mental Health Problems and Social Media
Exposure amid the COVID-19 Pandemic Keywords : Introduction The data
collected from students were analyzed through. 18, 1-5.

Akrimi, Y., & Khemakhem, R. (2012). What Drive Consumers to Spread the Word
in Social Media. Journal of Marketing Research & Case Studies, 1-14.
http://dx.doi.org/10.5171/2012.969979

Aliaga, M., & Gunderson, B. (2002). Interactive Statistics. SAGE Publications Inc.

Anaeto, S. G., Onabajo, O. S., & Osifeso, J. B. (2008). Models and Theories of
Communication. African Renaissance Books Incorporated.

Anastasi, A., & Urbina, S. (1977). Psychological Testing. Prentice Hall/Pearson
Education.

Ardianto, E. (2014). Metodologi Penelitian Untuk Public Relations Kuantitatif dan
Kualitatif. Simbiosa Rekatama Media.

Ardianto, E., & Erdinaya, L. K. (2005). Komunikasi Massa: Suatu Pengantar.
Simbiosa Rekatama Media.

Azlan, A. A., Hamzah, M. R., Jen, T., Id, S., Hadi, S., & Id, A. (2020). Public
knowledge , attitudes and practices towards COVID-79 : 4 cross-sectional
study in. 1-15. https://doi.org/10.1371/journal.pone.0233668

Azwar, S. (2011). Sikap Manusia: Teori dan Pengukurannya. Pustaka Pelajar.

Balkhair, A. A. (2020). COVID-19 Pandemic: A New Chapter in the History of
Infectious Diseases. 35(2), 2-3. https://doi.org/10.5001/omj.2020.41

Barr, R., & Linebarger, D. L. (2010). Special Issue on the Content and Context of
Early Media Exposure. Journal of Infant and Child Development, 553-556.
https://doi.org/10.1002/icd.176

Bhardway, P. (2019). Types of Sampling in Research. Journal of the Practice of
Cardiovascular Sciences, 5(3), 157-163.

Biggam, J. (2008). Succeeding with your Master’ s Dissertation. Open University

Press.
Burhan, F. A., & Iskana, F. R. (2020). Penggunaan WhatsApp dan Instagram
Melonjak 40% Selama Pandemi Corona.

https://katadata.co.id/febrinaiskana/digital/5e9a41f84eb85/penggunaan-
whatsapp-dan-instagram-melonjak-40-selama-pandemi-corona

Cochran W. G. (1977). Sampling Techniques (3rd ed.). Wiley and Sons.

Creswell, J. W. (2002). Educational Research: Planning, Conducting and
Evaluating Quantitative and Qualitative Research. Pearson Education.

Creswell, J. W. (2003). Research Design: Qualitative, Quantitative and Mixed
Method Approaches (2nd ed.). SAGE Publications Inc.

Cronbach, L. (1951). Coefficient Alpha and The Internal Structure of Tests. 16(3),
297-334. https://doi.org/DOI: 10.1007/BF02310555

Daniels, L., & Minot, N. (2019). An Introduction to Statistics and Data Analysis
Using Stata® From Research Design to Final Report. International Food
Policy Research Institute.



78

Ebrahim, A., Saif, Z., Buheji, M., AlBasri, N., Al-Husaini, F., & Jahrami, H. (2020).
COVID-19 Information-Seeking Behavior and Anxiety Symptoms. 1-9.

Etikan, 1., Musa, S. ., & Alkassim, R. . (2016). Comparison of Convenience
Sampling and Purposive Sampling. American Journal of Theoretical and
Applied Statistics (Vol. 5, Issue 1).
https://doi.org/10.11648/j.ajtas.20160501.11

Evans, D. (2012). Social Media Marketing: An Hour a Day. John Wiley & Sons,
Inc.

Fleming, D. (1967). Attitude: the history of a Concept.

Fraser Health Authority. (2011). Quantitative Research Methods and Tools. 20.
http://www.fraserhealth.ca/media/2011 11 14 Quantitative-Research-
Methods-and-Tools.pdf%0A

Gallion, A. J. (2010). Applying the Uses and Gratifications Theory to Social
Networking Sites: A Review of Related Literature.
ttps://www.academia.edu/1077670/%0AApplying_the_Uses and_Gratificati
ons_Theory to_Social _Networking_Sites %0AA_Review_of Related Liter
ature

Ghozali, 1. (2018). Aplikasi Analisis Multivariate Dengan Program IBM SPSS 25
(9th ed.). Badan Penerbit Universitas Diponegoro.

Guidry, J., Orr, C., Messner, M., & Meganck, S. (2017). Ebola on Instagram and
Twitter: How health organizations address the health crisis in their social
media engagement. Public Relations Review, 43.
https://doi.org/10.1016/j.pubrev.2017.04.009

Guilford, J. P. (1973). Fundamental Statistics in Psychology and Education. NY:
McGraw-Hill.

Gunelius, S. (2011). 30-minute Sosial Media Marketing. McGraw-Hill Companies.

Hendlin, H., Vora, M., Elias, J., & Ling, P. . (2019). Financial Conflicts of Interest
and Stance on Tobacco Harm Reduction: A Systematic Review. Journal of
Public Health.

Huang, C., Wang, Y., Li, X,, Ren, L., Zhao, J., Hu, Y., Zhang, L., Fan, G., Xu, J.,
Gu, X., Cheng, Z., Yu, T., Xia, J., Weli, Y., Wu, W., Xie, X., Yin, W., Li, H.,
Liu, M., ... Cao, B. (2020). Clinical features of patients infected with 2019
novel coronavirus in Wuhan, China. Journal of The Lancet, 395(10223), 497—
506. https://doi.org/10.1016/S0140-6736(20)30183-5

Husein, U. (2008). Metode Penelitian Untuk Skripsi dan Tesis Bisnis. PT
RajaGrafindo Persada.

Joppe, M. (2000). Ther Research Process.

Kaplan, A. M., & Haenlein, M. (2010). Users of the world , unite ! The challenges
and opportunities of Social Media.
https://doi.org/10.1016/j.bushor.2009.09.003

Kasten, K. (2013). Media Exposure and Risk. MA: Elsevier.

Katz, E. (1959). Mass communications research and The Study of Popular Culture:
An Editorial Note on A Possible Future For This Journal. Studies in Public
Communication, 2, 1-6. http://repository.upenn.edu/asc_papers/165/

Kerlinger, F. N. (1973). Foundations of Behavioral Research. Holt, Rinehart and
Winston.



79

Kumari, K., & Yadav, S. (2018). Linear Regression Analysis Study. 4, 33-36.

Leedy, P., & Ormrod, J. (2001). Practical Research: Planning and Design (7th ed.).

Littlejohn, S. W., Foss, K. A., & Oetzel, J. . (2017). Theories of Human
Communication (11th ed.). Waveland Press, Inc.

Machin, D., Campbell, M. J., & Walters, S. . (2007). Medical Statistics: A Textbook
for the Health Sciences. Wiley.

Marshall, M. . (1996). Sampling for Qualitative  Research.
http://dx.doi.org/10.1093/fampra/13.6.522

Matei, S. A. (2010). What Can U & G theory Tell Us About Social Media?
http://matei.org/think/2010/07/29/what-can-uses-and-gratifications-theory-
tellus-%0Aabout-social-media/

Mian, A., & Khan, S. (2020). ‘Coronavirus: The spread of misinformation.” 1-2.
https://doi.org/10.1186/s12916-020-01556-3

Mishra, P., Pandey, C, M., Singh, U., Gupta, A., Sahu, C., & Keshri, A. (2019).
Descriptive Statistics and Normality Tests for Statistical Data. Annals of
Cardiac Anaesthesia, 22(1), 67—72. https://doi.org/10.4103/aca.ACA 157 18

Morse, J. M. (1991). Evaluating Qualitative Research.
https://doi.org/https://doi.org/10.1177/104973239100100301

Musa, A. S., Azmi, M. N. L., & Ismail, N. S. (2016). Exploring the Uses and
Gratifications Theory in the Use of Social Media among the Students of Mass
Communication in Nigeria. Malaysian Journal of Distance Education, 17(2),
83-95. https://doi.org/10.21315/mjde2015.17.2.6

Nasir, N. M., Baequni, B., & Nurmansyah, M. I. (2020). Misinformation Related
To Covid-19 in Indonesia. Jurnal Administrasi Kesehatan Indonesia, 8(2), 51.
https://doi.org/10.20473/jaki.v8i2.2020.51-59

Nazir, M. (2014). Metode Penelitian. Ghalia Indonesia.

Nedelka, J. (2008). The Social Media Hype is Over. 1tol Magaz(10), 20-24.

Ngechu, M. (2004). Understanding the Research Process and Method: An
Introduction to Research Methods. Acts Press, Nairobi.

Pérez-Escoda, A., Jiménez-Narros, C., Perlado-Lamo-de-Espinosa, M., & Pedrero-
Esteban, L. M. (2020). Social Networks’ Engagement During the COVID-19
Pandemic in Spain: Health Media vs. Healthcare Professionals.

Pertiwi, W. K., & Nistanto, R. K. (2019). Sebanyak Inikah Jumlah Pengguna
Instagram di Indonesia?
https://tekno.kompas.com/read/2019/12/23/14020057/sebanyak-inikah-
jumlah-pengguna-instagram-di-indonesia

Promkes Kemenkes. (2020). Menuju  Adaptasi Kebiasaan Baru.
https://promkes.kemkes.go.id/menuju-adaptasi-kebiasaan-baru

Purnama, S. G., & Susanna, D. (2020). Hygiene and Sanitation Challenge for
COVID-19 Prevention in Indonesia. 1, 6-13.
https://doi.org/10.21109/kesmas.v15i2.3932

Rakhmat, J. (2009). Psikologi Komunikasi. PT Remaja Rosdakarya.

Rakhmat, J. (2012). Metode Penelitian Komunikasi: Dilengkapi Contoh Analisis
Statistik. PT Remaja Rosdakarya.

Ramadhan, B. (2020). Data Internet di Indonesia dan Perilakunya Tahun 2020:
Indonesia Berulang Kali Memuncaki Peringkat Dunia.



80

https://teknoia.com/data-internet-di-indonesia-dan-perilakunya-880c
7bc7cd19

Rosengren, K. E. (1974). Uses and gratifications: A Paradigm Outlined. CA: Sage.

Rothan, H. A., & Byrareddy, S. N. (2020). The Epidemiology and Pathogenesis of
Coronavirus Disease (COVID-19) outbreak. Journal of Autoimmunity, 109.
https://doi.org/10.1016/j.jaut.2020.102433

Rubin, A. (2009). Uses and Gratifications Perspective on Media Effects. Media
Effects: Advances in Theory and Research.

Satgas Penanganan COVID-19. (2020). Data Sebaran COVID-19.
https://www.covid19.go.id/

Saunders, M., Lewis, P., & Thornhill, A. (2007). Research Methods for Business
Students (4th ed.). Edinburgh Gate, Harlow.

Saunders, M., Lewis, P., & Thornhill, A. (2012). Research Methods for Business
Students (6th ed.). Pearson Education Limited.

Scotland, J. (2012). Exploring the Philosophical Underpinnings of Research:
Relating Ontology and Epistemology to the Methodology and Methods of the
Scientific, Interpretive, and Critical Research Paradigms. 5(9), 9-16.

Severin, W. J., & Tankard, J. J. W. (2011). Communications: Theories, Origins,
Methods, Uses in Mass Media (Teori Komunikasi: Sejarah, Metode, dan
Terapan di Dalam Media massa) (S. Hariyanto (ed.)). Kencana Prenada Media
Group.

Shore, L. (1985). Mass Media for Development: A Re-Examination of Access,
Exposure and Impact (In Emile G). Praeger.

Statista. (2020). Countries with the Most Facebook Users 2020, Social Media &
User-Generated Content. https://www.statista.com/statistics/26 8136/top-15-
countries-based-on- number-of-facebook-users/ (Accessed: 8 May 2020)

Stephanie, E. (2003). Slovin’s Formula Sampling Techniques. Houghton Mifflin.

Sugiyono. (2013). Metode Penelitian Kuantitatif Kualitatif dan R&D. CV.
Alfabeta.

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif dan R&D. Alfabeta.

Sukamolson, S. (2007). Fundamentals of Quantitative Research. Language
Institute Chulalongkorn University.

Sundaram, K. R., Dwivedi, S. N., & V, S. (2014). Medical Statistics: Principles
and Methods. (2nd ed.). Wolters Kluwer India.

Sirticti, L., & Maslak¢i, A. (2020). Validity And Reliability In Quantitative
Research. 8(3), 2694-2726. http://dx.doi.org/10.15295/bmij.v8i3.1540

Thomas, W. 1., & Znaniecki, F. (1927). The Polish Peasant in Europe and America.
A.A. Knopf.

Thulin, L. (2020). How to Avoid Misinformation About COVID-19, Smithsonian
Magazine. https://www.smithsonianmag.com/sci  ence-nature/how-avoid-
misinformation-about-covid-19- 180974615/ (Accessed: 25 April 2020)

Trusov, M., Bucklin, R. E., & Pauwels, K. (2009). Effects of Word-of-Mouth
Versus Traditional Marketing: Findings from an Internet Social Networking
Site. Journal of Marketing, 90-102. http://dx.doi.org/10.1509/jmkg.73.5.90

Vehovar, V., Steinmetz, S., & Toepoel, V. (2016). Non-probability Sampling. The
SAGE Handbook of Survey Methodology.



81

Whiston, S. C. (2012). Principles and Applications of Assessment in Counseling.
Cengage Learning.

Whiting, A., Williams, D., College, B., & Berry, M. (2013). Why People Use Social
Media : a Uses and Gratifications Approach. https://doi.org/10.1108/QMR-
06-2013-0041

WHO. (2020a). COVID-19 Public Health Emergency of International Concern
(PHEIC) Global Research and Innovation Forum.
https://www.who.int/publications/m/item/covid-19-public-health-emergency-
of-international-concern-(pheic)-global-research-and-innovation-forum

WHO. (2020b). Naming the coronavirus disease (COVID-19) and the virus that
causes it [Internet]. https://www.who.int/emergencies/diseases/novel-
coronavirus-2019/technical-guidance/naming-the-coronavirus-disease-
(covid-2019)-and-the-virus-that-causes-it

WHO. (2020c). Transmisi SARS-CoV-2: Implikasi Terhadap Kewaspadaan
Pencegahan Infeksi. 1-10. who.int

Wright, P. J. (2013). Internet Pornography Exposure and Women’s Attitude
Towards Extramarital Sex: An Exploratory Study. Communication Studies,
64(3), 315-336. https://doi.org/10.1080/10510974.2012.755643

Xu, W., & Takai, J. (2018). Constructing the Social Media Uses and Gratifications
Scale on Japanese and Chinese Samples : Comparing Content to Western
Conceived Scales. 1, 125-144.



