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CHAPTER I 

INTRODUCTION  

 

I.1.  Background of the Problem 

To collect things and taking pride in what we have collected has been a 

leisurely activity that has been around for so many years. In this digital age, 

however, collecting things could mean something that is entirely different than 

what it used to be merely a decade ago. Nowadays, collecting can also mean 

having an online outlet to compile all of your digital findings into one area that 

you can share with your friends and virtually anyone around the world with an 

Internet connection.  

Using data collected in 2012, Pew Internet and American Life found that 

46% of adult Internet users are creators who upload original photos and videos 

that they have created, and 41% are curators who assemble collections of others’ 

photos and videos on sites specifically designed for collecting and sharing 

(Duggan & Brenner 2013). 

Pinterest.com, created in 2010 and launched in 2011, is the first Social 

Networking Site (SNS) whose initial purpose is to accommodate those that enjoy 

collecting and sharing their hobbies and interests with the virtual audience. Upon 

its point of inception, Pinterest.com has quickly become the staple of image 

sharing and media collecting outlet. Pinterest functions as a social networking 

site, in which people create, maintain, and share digital objects such as images and 

videos. Pinterest users can also upload original images and videos that they have 

produced themselves, but the site itself puts an emphasis on found media curating. 
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According to an article on TechCrunch.com in 2012, as of February 2012, 

Pinterest users have skyrocketed to over 10.4 million active users and 17.8 unique 

visitors (Tech Crunch 2012). It was also said in a Huffington Post article by 

Courtney Palis, with data collected from the marketing expert site Experian, 

Pinterest had quickly became the third most popular SNS behind Facebook and 

Twitter (Huffington Post 2012) 

One of the things that are most well known about Pinterest is the fact that 

it offers a visually pleasant layout that appeals to a largely female-based 

demography. The media has quickly grown into the gendered use as one of the 

more defining characteristics, as it has attracted a user base that has been 

estimated between 60 to 80% female despite not intended as a female-only social 

media (Gilbert et al 2013)  

Looking back to author’s own experience with Pinterest, the first time 

author had heard about the social media site was around the year 2011 when the 

site first became popular. What author thought was interesting about Pinterest was 

the fact that it offers such a wild range of activities that you could choose from. At 

first glance, it was obvious that most of Pinterest users were women. This was 

proven by the fact that 97% of Pinterest fans on its Facebook page were women 

from ages 25-44 (Tech Crunch 2012). It did not become apparent right away the 

fact that Pinterest was not created specifically for women, until they offered 

categories of activities that would appeal to men; such as Cars & Motorcycles, 

Films, and Geek or technologies.  

The evolution of Pinterest itself has changed dramatically over the course 

of the couple of years that it has been around. It started out as just a social 
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networking site that specifies on the collecting of virtual findings; in which users 

can make ‘pin-boards’ to ‘pin’ things that are of their interest. For example; a user 

who is getting married could browse around for things that are wedding related to 

find ideas of what things to have in the wedding, and then pin them on the pin-

boards, and name the board “wedding board”. That was just an example of the 

most common ways that Pinterest users used Pinterest back when it first became 

popular. Nowadays, however, Pinterest has evolved into a platform in which users 

could search for images and videos of dozens of different activities that they could 

then organize in any way they like.  

For this final thesis, author would like to conduct an analytical research on 

what is the most intriguing aspect of Pinterest; which is its large female following. 

By applying the qualitative research approach to the Uses & Gratifications 

communication theory, author hopes to be able to gather an in-depth explanation 

of how these selected individuals that were appointed through a series of 

qualifications use Pinterest in their daily lives, what motivate them to employ 

Pinterest as a part of their daily lives, and what sort of Gratifications they obtain 

from the usage of Pinterest in their lives.  

 

I.2. Identification of Problems 

To conduct this research in the Uses & Gratifications framework, author 

has selected the qualitative research approach to obtain a more in-depth 

perspective in the uses of Pinterest for the selected individuals that have fulfilled 

the demanded qualifications as discussed above. After examining the issues at 

hand there a few problems that could be identified:  
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1. Pinterest is one of the most rapidly growing Social Networking Sites 

whose sole purpose is to accommodate categorized image sharing. 

2. There are many different categories of activities that can be found on 

Pinterest to facilitate all types of user. 

3. Pinterest was not created specifically for women. 

4. Most of Pinterest users are women. 

 

I.3. Research Questions 

After examining all of the existent problems with the issue at hand, in 

order to create a focused research author will identify these following research 

questions:  

1. What do these women use ‘Pinterest’ for? 

2. What sense of gratification do they obtain from the usage of ‘Pinterest’? 

 

I.4. Goal of Research 

By conducting this research project, author hopes to find and obtain new 

information that will hopefully have an intrusive and consecutive explanation to 

what this particular group of females uses Pinterest for, and the sense of 

gratifications that Pinterest usage has brought them.  

 

I.5  Significance of Study 

1. Academic Significance: To create an expansion in the ever-developing 

study of communication science, particularly in the Mass Media sector by 
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selecting a scientific and analytical approach to the Uses & Gratifications 

theory and its implication on the uses of the social media site Pinterest.  

2. Practical Significance: Gives an insight to what motives exist behind the 

usage and the fulfillment of needs of Pinterest for young females.  

3. Social Significance: By reading this research project thesis, readers will 

receive a better comprehension to what Pinterest really is, and what it is 

that has made Pinterest be one of the most popular Social Networking 

Sites in the world.  

 

I.6. Organization of the Study 

The author will organize this study into these following chapters: 

CHAPTER I (Introduction) 

This chapter will provide a comprehensive explanation on why this topic 

has been chosen and the issues that were found among the topic. This chapter will 

also include the identification of the problems that were found in the topic that 

will base the research project that will be conducted.  

CHAPTER II (Research Object) 

The second chapter will include an ostentatious explanation to a number of 

objects that are of necessity to this research. This elaboration to the research 

objects will add to the justification of this research.  

CHAPTER III (Literature Review) 

By this chapter, author will be required to present an in-depth examination 

of a theoretical framework of which this research is based upon. This framework 

will provide an extensive elaboration of theories and literary references that are 
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going to be used by author as a guideline, in order to properly conduct this 

research.  

CHAPTER IV (Research Methodology) 

The fourth chapter consists of the research methodology; which are either 

qualitative or quantitative research. Author will provide a thorough explanation of 

specific techniques of methods the author will choose to conduct this research. 

This process of methods will then be used to help find the necessary findings on 

the research.  

CHAPTER V (Research Findings & Discussions) 

In this chapter, author will be able to present the findings of the research 

that was conducted, which includes the raw data that have been obtained by the 

research methods that were used. The aforementioned raw data will then be 

analyzed. 

CHAPTER VI (Conclusion & Suggestions) 

The question to the problem identification that had been presented earlier 

in the introductory passage will be answered in this chapter. Moreover, 

suggestions and critique will be provided in order to maximize the utilization of 

this research in the future. 

	  




