REFERENCES

Agusyana, Yus (2011) Olah Data Skrips dan Penelitian dengan SPSS 19.
Jakarta: PT. Elex Media Komputindo.

Blanchard, Olivier (2009) Macroeconomics Fifth Edition. New Jersey: Prentice
Hall.

Cooper, D. R., Schindler, P. S. (2006) Marketing Research. New Y ork: McGraw-
Hill.

Godfrey, J., Hoggson, A., Holmes, S, Tarca, A., (2006) Accounting Theory Sxth
Edition. New Y ork: John Wiley & Sons.

Kotler, P., Keller, K. (2009) Marketing Management Thirteenth Edition. New
Jersey: Pearson Prentice Hall.

NetMBA (2002-2010) The Marketing Mix (The 4 P's of Marketing).
http://www.netmba.com/marketing/mix/, 11 July 2011.

Peter, J. P., Donnelly, J. H. (2007) Mar keting Management: Knowledge and Skills
Eighth Edition. New Y ork: McGraw-Hill.

Reimers, Jane L. (2008) Financial Accounting: a Business Process Approach
Second Edition. New Jersey: Pearson Prentice Hall.

Sekaran, U., Bougie, R. (2010) Research Methods for Business: A Skill Building
Approach Fifth Edition. United Kingdom: John Wiley & Sons Ltd.

Spiceland, J. D., Thomas, W., Herrmann, D. (2009) Financial Accounting. New
York: McGraw-Hill.

Subramanyam, K. R., Wild, J. J. (2008) Financial Statement Analysis Tenth
Edition. New Y ork: McGraw-Hill.

Trading Economics (2011) Indonesia GDP.
http://www.tradingeconomics.com/indonesia/gdp, 11 July 2011.

Trading Economics (2011) Indonesia GDP Growth Rate.
http://www.tradingeconomics.com/indonesia/gdp-growth, 11 July 2011.

Trading Economics (2011) Indonesia GDP per Capita.
http://www.tradingeconomics.com/indonesia/gdp-per-capita, 11 July 2011.

79





