DAFTAR ISl

Afireni, F. (2017). Pengaruh revaluasi aktiva tetap Terhadap pajak penghasilan
badan dengan Implikasi Kinerja keuangan perusahaan Sebagai variabel
pemoderasi (studi empiris terhadap perbankan yang terdaftar di Bursa efek
indonesia tahun 2015-2016).

Ahmad, M. B., Ali, H. F., Malik, M. S., Humayun, A. A., & Ahmad, S. (2019).
Factors affecting impulsive buying behavior with mediating role of positive
mood: An empirical study. European Online Journal of Natural and Social
Sciences, 8(1), pp-17.

Akroush, N. S., & El-Adaway, 1. H. (2017). Utilizing construction leading safety
indicators: Case study of tennessee. Journal of Management in
Engineering, 33(5), 06017002. Sample size

Ananda, R., & Rafida, T. (2016). Pengantar kewirausahaan: Rekayasa akademik
melahirkan enterpreneurship.

Andersson, T. D. (2019). The event experience, hedonic and eudaimonic
satisfaction  and  subjective  well-being among  sport  event
participants. Journal of Policy Research in Tourism, Leisure and Events, 1-
21

Anisimova, T. (2016). The effects of corporate brand symbolism on consumer
satisfaction and loyalty. Asia Pacific Journal of Marketing and Logistics.

Armbrecht, J., & Andersson, T. D. (2019). The event experience, hedonic and
eudaimonic satisfaction and subjective well-being among sport event
participants. Journal of Policy Research in Tourism, Leisure and Events, 1-
21.

Atulkar, S., & Kesari, B. (2017). Satisfaction, loyalty and repatronage intentions:
Role of hedonic shopping values. Journal of Retailing and Consumer
Services, 39, 23-34.

Araujo, L., Ribeiro, O., & Paul, C. (2017). Hedonic and eudaimonic well-being in
old age through positive psychology studies: a scoping review. Anales De
Psicologia/Annals of Psychology, 33(3), 568-577.

Awang, Z., Afthanorhan, A., & Asri, M. A. M. (2015). Parametric and non
parametric approach in structural equation modeling (SEM): The application
of bootstrapping. Modern Applied Science, 9(9), 58.

Awang, Z., Afthanorhan, A., & Mamat, M. (2016). The Likert scale analysis using
parametric based Structural Equation Modeling (SEM). Computational
Methods in Social Sciences, 4(1), 13.

168



Azzolina, D., Minto, C., Boschetto, S., Martinato, M., Bauce, B., lliceto, S., &
Gregori, D. (2017). Suppl-1, M2: Anchoring Vignettes in EQ-5D-5L
Questionnaire: Validation of a New Instrument. The open nursing
journal, 11, 144,

Babin, B., & Zikmund, W. (2016). Exploring marketing research/Barry J. Babin,
William G. Zikmund.

Baker, Z. G., Tou, R. Y. W.,, Bryan, J. L., & Knee, C. R. (2017). Authenticity and
well-being: Exploring positivity and negativity in interactions as a mediator.
Personality and Individual Differences, 113, 235-239

Beckman, E., Shu, F., & Pan, T. (2020). The application of enduring involvement
theory in the development of a success model for a craft beer and food
festival. International Journal of Event and Festival Management.

Bhullar, N., Schutte, N. S., & Malouff, J. M. (2013). The nature of well-being: The
roles of hedonic and eudaimonic processes and trait emotional
intelligence. The Journal of Psychology, 147(1), 1-16.

Brunner, C. B., Ullrich, S., Jungen, P., & Esch, F. R. (2016). Impact of symbolic
product design on brand evaluations. Journal of product & brand
management.

Bujor, A., & Avasilcai, S. (2016). The creative entrepreneur: A framework of
analysis. Procedia-Social and Behavioral Sciences, 221, 21-28.

Buzinde, C. N. (2020). Theoretical linkages between well-being and tourism: The
case of self-determination theory and spiritual tourism. Annals of Tourism
Research, 83, 102920.

Bolton, B., & Thompson, J. (2015). The entirepreneur: The all-in-one
entrepreneur-leader-manager. Routledge. (nnti yang di bab 1 ganti ini dan
2)

Bonnici, H. M., & Maguire, E. A. (2018). Two years later—Revisiting
autobiographical memory representations in vmPFC and
hippocampus. Neuropsychologia, 110, 159-169

Bordens, K. S., & Abbott, B. B. (2017). Research design and methods: A process
approach. McGraw-Hill. buku

Carsana, L., & Jolibert, A. (2018). Influence of iconic, indexical cues, and brand
schematicity on perceived authenticity dimensions of private-label
brands. Journal of Retailing and Consumer Services, 40, 213-220.

Charlton, A. B., & Cornwell, T. B. (2019). Authenticity in horizontal marketing
partnerships: A better measure of brand compatibility. Journal of Business
Research, 100, 279-298.

169



Chen, R., Zhou, Z., Zhan, G., & Zhou, N. (2020). The impact of destination brand
authenticity and destination brand self-congruence on tourist loyalty: The
mediating role of destination brand engagement. Journal of Destination
Marketing & Management, 15, 100402.

Chen, X., Yu, H., & Yu, F. (2015). What is the optimal number of response
alternatives for rating scales? From an information processing perspective.
Journal of Marketing Analytics, 3(2), 69-78. doi:10.1057/jma.2015.4

Chun, J. W., & Lee, M. J. (2016). Increasing individuals' involvement and WOM
intention on Social Networking Sites: Content matters! Computers in Human
Behavior, 60, 223-232.

Chyung, S. Y., Roberts, K., Swanson, I., & Hankinson, A. (2017). Evidence-based
survey design: The use of a midpoint on the Likert scale. Performance
Improvement, 56(10), 15-23.

Cinelli, M. D., & LeBoeuf, R. A. (2020). Keeping it real: How perceived brand
authenticity  affects product perceptions. Journal of  Consumer
Psychology, 30(1), 40-59.

Cleary, A., Fielding, K. S., Bell, S. L., Murray, Z., & Roiko, A. (2017). Exploring
potential mechanisms involved in the relationship between eudaimonic
wellbeing and nature connection. Landscape and urban planning, 158, 119-
128.

Compton, W. C., & Hoffman, E. (2019). Positive psychology. SAGE Publications.

Creswell, J. W., & Creswell, J. D. (2017). Research design: Qualitative,
quantitative, and mixed methods approaches. Sage publications.

Daniel-Gonzalez, L., Moral de la Rubia, J., Valle de la O, A., & Garcia-Cadena, C.
H. (2020). Structure analysis of subjective well-being. Salud mental, 43(3),
119-127.

Das, K. K. (2017). A theoretical approach to define and analyze
emotions. International Journal of Emergency Mental Health, 19(4), 374.

Dey, D. K., & Srivastava, A. (2017). Impulse buying intentions of young consumers
from a hedonic shopping perspective. Journal of Indian Business Research.

Diener, E., Oishi, S., & Tay, L. (2018). Advances in subjective well-being
research. Nature Human Behaviour, 2(4), 253.

Disabato, D. J., Goodman, F. R., Kashdan, T. B., Short, J. L., & Jarden, A. (2016).
Different types of well-being? A cross-cultural examination of hedonic and
eudaimonic well-being. Psychological assessment, 28(5), 471.

170



Doyle, J. P., Filo, K., Lock, D., Funk, D. C., & McDonald, H. (2016). Exploring
PERMA in spectator sport: Applying positive psychology to examine the
individual-level benefits of sport consumption. Sport Management
Review, 19(5), 506-519.

Dwivedi, A., & McDonald, R. (2018). Building brand authenticity in fast-moving
consumer goods via consumer perceptions of brand marketing
communications. European Journal of Marketing.

Engstrom, J., & Elg, M. (2015). A self-determination theory perspective on
customer participation in service development. Journal of Services
Marketing.

Etikan, 1., & Bala, K. (2017). Sampling and sampling methods. Biometrics &
Biostatistics International Journal, 5(6), 00149.

Extremera, N., Ruiz-Aranda, D., Pineda-Galan, C., & Salguero, J. M. (2011).
Emotional intelligence and its relation with hedonic and eudaimonic well-
being: A prospective study. Personality and Individual Differences, 51(1),
11-16.

Ezell, D. (2019). Consumer Well-Being: A Typology and Examination of
Voluntary Simplicity.

Firmansyah, H. (2018). Perlindungan Hukum Terhadap Merek: Panduan
Memahami Dasar Hukum Penggunaan dan Perlindungan Merek. Media
Pressindo.

Firmansyah, M. A., & Se, M. (2019). Perilaku Konsumen (Sikap dan Pemasaran).
Penerbit Qiara Media.

Fraenkel, J. R., Wallen, N. E., & Hyun, H. H. (2015). How to design and evaluate
research in education Columbus. OH: McGraw-Hill Education.

Fritz, K., Schoenmueller, V., & Bruhn, M. (2017). Authenticity in branding—
exploring antecedents and consequences of brand authenticity. European
Journal of Marketing.

Forrest, C. B., Bevans, K. B., Filus, A., Devine, J., Becker, B. D., Carle, A. C., ...
& Ravens-Sieberer, U. (2019). Assessing children’s eudaimonic well-being:
the PROMIS pediatric meaning and purpose item banks. Journal of pediatric
psychology, 44(9), 1074-1082.

Fuller, B., Liu, Y., Bajaba, S., Marler, L. E., & Pratt, J. (2018). Examining how the
personality, self-efficacy, and anticipatory cognitions of potential
entrepreneurs shape their entrepreneurial intentions. Personality and
Individual Differences, 125, 120-125.

Gaggioli, A., Riva, G., Peters, D., & Calvo, R. A. (2017). Positive technology,
computing, and design: shaping a future in which technology promotes

171



psychological well-being. In Emotions and affect in human factors and
human-computer interaction (pp. 477-502). Academic Press.

Ghozali, 1. (2017). The stuctural equation model-concepts and applications with the
Amos Program 24. Universitas Diponegoro, Indonesia.

Global Entrepreneurship Index (2019), “Global Entrepreneurship Index
Rankings”, tersedia di: https://thegedi.org/global-entrepreneurship-and-
development-index/ (diakses pada 29 September 2020)

Goemaere, S., Van Caelenberg, T., Beyers, W., Binsted, K., & Vansteenkiste, M.
(2019). Life on mars from a Self-Determination Theory perspective: How
astronauts' needs for autonomy, competence and relatedness go hand in hand
with crew health and mission success-Results from HI-SEAS V. Acta
Astronautica, 159, 273-285.

Guillen-Royo, M. (2019). Sustainable consumption and wellbeing: Does on-line
shopping matter?. Journal of Cleaner Production, 229, 1112-1124.

Hair Jr, J. E., Black, W. C., Babin, B. J., & Anderson, R. E. (2019). Multivariate
Data Analysis (Eight edition). Cengage Learning EMEA: United Kingdom.

Hair Jr, J. F., Howard, M. C., & Nitzl, C. (2020). Assessing measurement model
quality in PLS-SEM using confirmatory composite analysis. Journal of
Business Research, 109, 101-110.

Halkias, G., Davvetas, V., & Diamantopoulos, A. (2016). The interplay between
country stereotypes and perceived brand globalness/localness as drivers of
brand preference. Journal of Business Research, 69(9), 3621-3628.

Hardani, H. A., Ustiawaty, J., Istigomah, R. R., Fardani, R. A., Sykmana, D. J., &
Auliya, N. H. (2020). Buku Metode Penelitian Kualitatif &
Kuantitatif. Yogyakarta: CV. Pustaka IImu Group.

Hart, C. (2018). Doing a literature review: Releasing the research imagination.
Sage.

Haryono, S. (2012). STRUCTURAL EQUATION MODELING AMOS 18.00.
Retrieved from http://repository.umy.ac.id/handle/123456789/2485

Hassenzahl, M. (2018). The thing and I: understanding the relationship between
user and product. In Funology 2 (pp. 301-313). Springer, Cham.

Hedhli, K.E., Chebat, J.-C. and Sirgy, M.J. (2013), “Shopping well-being at the
mall: construct, antecedents, and consequences”, Journal of Business
Research, Vol. 66, pp. 856-863.

172


https://thegedi.org/global-entrepreneurship-and-development-index/
https://thegedi.org/global-entrepreneurship-and-development-index/
http://repository.umy.ac.id/handle/123456789/2485

Henseler, J., Hubona, G., & Ray, P. A. (2016). Using PLS path modeling in new
technology research: updated guidelines. Industrial management & data
systems.

Hidayati, K. (2018). Development and Validation of Student's Responsibility Scale
on Mathematics Learning Using Subject Scaling Model. International Journal
of Instruction, 11(4), 499-512.

Hoyle, R. H. (1995). Structural equation modeling: Concepts, issues, and
applications. Sage.

Hoyle, R. H. (Ed.). (2012). Handbook of structural equation modeling. Guilford
press.

Hubbard, R. (2015). Corrupt research: The case for reconceptualizing empirical
management and social science. Sage Publications.

Huta, V., & Ryan, R. M. (2010). Pursuing pleasure or virtue: The differential and
overlapping well-being benefits of hedonic and eudaimonic motives. Journal
of happiness studies, 11(6), 735-762.

Hwang, J., & Lyu, S. O. (2015). The antecedents and consequences of well-being
perception: An application of the experience economy to golf tournament
tourists. Journal of Destination Marketing & Management, 4(4), 248-257.

Ihsan, H. (2015). VALIDITAS ISI ALAT UUKUR PENELITIAN: KONSEP
DAN PANDUAN PENILAIANNYA. Pedagogia, 13(3), 173-179.

Jian, Y., Zhou, Z., & Zhou, N. (2019). Brand cultural symbolism, brand
authenticity, and consumer well-being: the moderating role of cultural
involvement. Journal of Product & Brand Management.

Joo, B. K., & Lee, 1. (2017, August). Workplace happiness: Work engagement,
career satisfaction, and subjective well-being. In Evidence-based HRM: A
Global Forum for Empirical Scholarship. Emerald Publishing Limited.

Joshanloo, M., & Jarden, A. (2016). Individualism as the moderator of the
relationship between hedonism and happiness: A study in 19
nations. Personality and Individual Differences, 94, 149-152.

Joshi, A., Kale, S., Chandel, S., & Pal, D. K. (2015). Likert scale: Explored and
explained. Current Journal of Applied Science and Technology, 396-403.

Kang, 1., Son, J., & Koo, J. (2019). Evaluation of Culturally Symbolic Brand: The
Role of “Fear of Missing Out” Phenomenon. Journal of International
Consumer Marketing, 31(3), 270-286.

173



Kemenperin (2019), “Diminati Pasar Global, Ekpor Batik Dibidik Naik 8 Persen”,
tersedia di https://kemenperin.go.id/artikel/20650/Diminati-Pasar-Global, -
Ekspor-Batik-Dibidik Naik-8-Persen, (diakses pada 29 September 2020).

Kim, I., Jeon, S. M., & Hyun, S. S. (2012). Chain restaurant patrons' well-being
perception and dining intentions. International Journal of Contemporary
Hospitality Management.

Kim, S. S., Han, J. S., & Yang, D. H. (2018). Effects of emotional consumption
value on satisfaction, subjective well-being and loyalty for dessert
cafe. Culinary science and hospitality research, 24(1), 1-12.

Kim, J., Kim, Y., & Kim, D. (2017). Improving well-being through hedonic,
eudaimonic, and social needs fulfillment in sport media consumption. Sport
Management Review, 20(3), 309-321.

Kim, Y., & Lee, J. L. (2019). Common mistakes in statistical and methodological
practices of sport management research. Measurement in Physical Education
and Exercise Science, 23(4), 314-324.

Kim, J. H., Song, H., & Youn, H. (2020). The chain of effects from authenticity
cues to purchase intention: The role of emotions and restaurant
image. International Journal of Hospitality Management, 85, 102354,

Khafidin, K. (2020). KONSEP PERILAKU KONSUMEN BESERTA
IMPLIKASINYA TERHADAP KEPUTUSAN PEMBELIAN. Konsep
Perilaku Konsumen Beserta Implikasinya Terhadap Keputusan Pembelian.

Khorasani, S. T., & Almasifard, M. (2017). Evolution of management theory within
20 century: A systemic overview of paradigm shifts in
management. International Review of Management and Marketing, 7(3),
134-137.

Kolar, T., & Zabkar, V. (2010). A consumer-based model of authenticity: An
oxymoron or the foundation of cultural heritage marketing?. Tourism
management, 31(5), 652-664.

Kompas.com (2020). Batik UNESCO, tersedia di
https://nasional.kompas.com/read/2017/10/02/08144021/2-oktober-2009-
unesco-akui-batik-sebagai-warisan-dunia-dari-indonesia (di akses pada 23
September 2020)

Krause, A. E., North, A. C., & Davidson, J. W. (2019). Using self-determination
theory to examine musical participation and well-being. Frontiers in
Psychology, 10, 405.

Kreuzbauer, R., & Keller, J. (2017). The authenticity of cultural products: A
psychological  perspective. Current  Directions in  Psychological
Science, 26(5), 417-421.

174


https://kemenperin.go.id/artikel/20650/Diminati-Pasar-Global,-Ekspor-Batik-Dibidik%20Naik-8-Persen
https://kemenperin.go.id/artikel/20650/Diminati-Pasar-Global,-Ekspor-Batik-Dibidik%20Naik-8-Persen
https://nasional.kompas.com/read/2017/10/02/08144021/2-oktober-2009-unesco-akui-batik-sebagai-warisan-dunia-dari-indonesia
https://nasional.kompas.com/read/2017/10/02/08144021/2-oktober-2009-unesco-akui-batik-sebagai-warisan-dunia-dari-indonesia

Kubat, U., & Swaminathan, V. (2015). Crossing the cultural divide through
bilingual advertising: The moderating role of brand cultural
symbolism. International Journal of Research in Marketing, 32(4), 354-362.

Kumar, S. (2018). Understanding Different Issues of Unit of Analysis in a Business
Research.

Kusuma, K. A. N., & Rastini, N. M. (2017). Peran Kunggulan Bersaing Memediasi
Pengaruh Orientasi Kewirausahaan terhadap Kinerja Pemasaran. E-Jurnal
Manajemen Universitas Udayana, 6(8).

Kuvaas, B., Buch, R., Weibel, A., Dysvik, A., & Nerstad, C. G. (2017). Do intrinsic
and extrinsic motivation relate differently to employee outcomes?. Journal of
Economic Psychology, 61, 244-258.

Leavy, P. (2017). Research design: Quantitative, qualitative, mixed methods, arts-
based, and community-based participatory research approaches. Guilford
Publications.

Lee, D. J., & Sirgy, M. J. (2012). Consumer well-Being (CWB): Various
conceptualizations and measures. In Handbook of social indicators and
quality of life research (pp. 331-354). Springer, Dordrecht.

Lee, M. S., & Ahn, C. S. Y. (2016). Anti-consumption, materialism, and consumer
well-being. Journal of Consumer Affairs, 50(1), 18-47.

Lee, Y., Kim, M., & Koo, J. (2016). The impact of social interaction and team
member exchange on sport event volunteer management. Sport Management
Review, 19(5), 550-562.

Lu, L., Chi, C. G., & Liu, Y. (2015). Authenticity, involvement, and image:
Evaluating tourist experiences at historic districts. Tourism management, 50,
85-96. .

Maddux, J. E. (2018). Subjective well-being and life satisfaction: An introduction
to conceptions, theories, and measures. Routledge/Taylor & Francis Group.

Malhotra, N. K., & Dash, S. (2016). Marketing research: An applied orientation.
Pearson,.

Martono, N. (2010). Metode penelitian kuantitatif: Analisis Isi dan Analisis Data
Sekunder (sampel halaman gratis). RajaGrafindo Persada.

Mathew, V., & Thomas, S. (2018). Direct and indirect effect of brand experience
on true brand loyalty: role of involvement. Asia Pacific Journal of Marketing
and Logistics.

Me¢énard, J., & Brunet, L. (2011). Authenticity and well-being in the workplace: A
mediation model. Journal of Managerial Psychology.

175



Mudjiyanto, B. (2018). Tipe Penelitian Eksploratif Komunikasi. Jurnal Studi
Komunikasi dan Media, 22(1).

Mulyatiningsih, E. (2016). Pengembangan Model Pembelajaran. Diakses dari
http://staff. uny. ac. id/sites/default/files/pengabdian/dra-endang-
mulyatiningsih-mpd/7cpengembangan-model-pembelajaran.  pdf.  pada
September.

Muazza, M., Hidayat, M., Wahyuni, R. F., & Muspawi, M. (2020). Pengaruh
Motivasi Kerja Guru, Disiplin Kerja Guru, Dan Fasilitas Belajar Siswa
Terhadap Prestasi Belajar Siswa. Jurnal Sains Sosio Humaniora, 4(2), 576-
592.

Morhart, F., Malar, L., Guévremont, A., Girardin, F., & Grohmann, B. (2015).
Brand authenticity: An integrative framework and measurement
scale. Journal of Consumer Psychology, 25(2), 200-218.

Napoli, J., Dickinson, S. J., Beverland, M. B., & Farrelly, F. (2014). Measuring
consumer-based brand authenticity. Journal of business research, 67(6),
1090-1098

Napoli, J., Dickinson-Delaporte, S., & Beverland, M. B. (2016). The brand
authenticity continuum: strategic approaches for building value. Journal of
Marketing Management, 32(13-14), 1201-1229.

Neck, H. M., & Greene, P. G. (2011). Entrepreneurship education: known worlds
and new frontiers. Journal of small business management, 49(1), 55-70.

J., Nikolaev, B., Shir, N., Foo, M. D., & Bradley, S. (2019). Entrepreneurship and
well-being: Past, present, and future. Journal of Business Venturing, 34(4),
579-588.

Nugroho, E. (2018). Prinsip-prinsip Menyusun Kuesioner. Universitas Brawijaya
Press.

Nurbismi, N., Maulida, Z., Ridha, A., & Astuti, I. N. (2019). Peranan Kinerja Amil
Mengelola Zakat Produktif dalam Mengentaskan Kemiskinan Di Kota Banda
Aceh. Jurnal Samudra Ekonomi dan Bisnis, 10(2), 156-167.

Nurbismi, M. R. R., & Maulana, H. (2018). Zakat Produktif dalam Mereduksi
Kemiskinan di Kota Banda Aceh: Kinerja amil zakat sebagai moderating
variabel. ICAIOS VII ARICIS I, 52.

Oh, H., Prado, P. H. M., Korelo, J. C., & Frizzo, F. (2019). The effect of brand
authenticity on consumer—brand relationships. Journal of Product & Brand
Management.

Peterson, C. (2013). The strengths revolution: A positive psychology
perspective. Reclaiming Children and Youth, 21(4), 7.

176



Pham, M. T., Geuens, M., & De Pelsmacker, P. (2013). The influence of ad-evoked
feelings on brand evaluations: empirical generalizations from consumer
responses to more than 1000 TV commercials. International Journal of
Research in Marketing, 30(4), 383e394.

Pieterse, J. N. (2019). Globalization and culture: Global mélange. Rowman &
Littlefield.

Platt, T., Wagner, L., & Ruch, W. (2016). The association between class clown
dimensions, school experiences and accomplishment. Learning and
Individual Differences, 51, 327-332.

Puspaningrum, A. (2020). THE INFLUENCE OF BRAND IMAGE ON
SATISFACTION TO IMPROVE CUSTOMER RETENTION TOWARDS
BATIK KERIS IN MALANG CITY. Jurnal Aplikasi Manajemen, 18(1),
142-151.

Quoidbach, J., Berry, E. V., Hansenne, M., & Mikolajczak, M. (2010). Positive
emotion regulation and well-being: Comparing the impact of eight savoring
and dampening strategies. Personality and individual differences, 49(5), 368-
373.

Rahmani, K., Gnoth, J., & Mather, D. (2018). Hedonic and eudaimonic well-being:
A psycholinguistic view. Tourism Management, 69, 155-166.

Rahimnia, F., & Sharifirad, M. S. (2015). Authentic leadership and employee well-
being: The mediating role of attachment insecurity. Journal of Business
Ethics, 132(2), 363-377.

Ryan, R., Huta, V., & Deci, E. (2013). Living well: a self-determination perspective
on eudaumonic. The exploration of happiness, happiness studies book series,
117-139.

Ryff, C. D., & Singer, B. H. (2008). Know thyself and become what you are: A
eudaimonic approach to psychological well-being. Journal of happiness
studies, 9(1), 13-39.

Ryff, C. D. (2017). Eudaimonic well-being, inequality, and health: Recent findings
and future directions. International Review of Economics, 64(2), 159-178.
Disabato, D. J., Goodman, F. R., Kashdan, T. B., Short, J. L., & Jarden, A.
(2016). Different types of well-being? A cross-cultural examination of
hedonic and eudaimonic well-being. Psychological assessment, 28(5), 471.

Saunders, M. N., Lewis, P., & Thornhill, A. (2015). Research Methods for Business
Students EBook. Pearson Australia Pty Limited.

177



Sardi, S. (2017). PENGARUH GAYA KEPEMIMPINAN
TRANSFORMASIONAL DAN TRANSAKSIONAL TERHADAP
KINERJA BAWAHAN MELALUI KEPUASAN KERJA. JBTI: Jurnal
Bisnis: Teori dan Implementasi, 8(1), 61-72.

Sharma, G. (2017). Pros and cons of different sampling techniques. International
journal of applied research, 3(7), 749-752.

Schallehn, M., Burmann, C., & Riley, N. (2014). Brand authenticity: model
development and empirical testing. Journal of Product & Brand
Management.

Leon G. Schiffman & Joseph L. Wisenblit (2015) Consumer Behavior eleventh
edition. Boston, MA: Pearson

Schroeder, J., Borgerson, J., & Wu, Z. (2017). A brand culture approach to Chinese
cultural heritage brands. In Advances in Chinese Brand Management (pp. 80-
106). Palgrave Macmillan, London.

Sekaran, U., & Bougie, R. (2016). Research methods for business: A skill building
approach. John Wiley & Sons.

Seligman, M. (2018). PERMA and the building blocks of well-being. The Journal
of Positive Psychology, 13(4), 333-335.

Setiawan, D. Y. (2018). PENGARUH PERILAKU PROAKTIF, LINGKUNGAN
KELUARGA DAN PENDIDIKAN KEWIRAUSAHAAN TERHADAP
MINAT BERWIRAUSAHA MAHASISWA STIE PUTRA BANGSA
KEBUMEN.

Shirdastian, H., Laroche, M., & Richard, M. O. (2019). Using big data analytics to
study brand authenticity sentiments: The case of Starbucks on
Twitter. International Journal of Information Management, 48, 291-307.

Solomon, M. R., White, K., Dahl, D. W., Zaichkowsky, J. L., & Polegato, R.
(2017). Consumer behavior: Buying, having, and being. Boston, MA:
Pearson.

Streukens, S., & Leroi-Werelds, S. (2016). Bootstrapping and PLS-SEM: A step-
by-step guide to get more out of your bootstrap results. European
Management Journal, 34(6), 618-632.

Strizhakova, Y., Coulter, R. A., & Price, L. L. (2012). The young adult cohort in
emerging markets: Assessing their glocal cultural identity in a global
marketplace. International Journal of Research in Marketing, 29(1), 43-54.

Su, L., Swanson, S. R., & Chen, X. (2016). The effects of perceived service quality
on repurchase intentions and subjective well-being of Chinese tourists: The
mediating role of relationship quality. Tourism Management, 52, 82-95.

178



Su, L., Tang, B., & Nawijn, J. (2020). Eudaimonic and hedonic well-being pattern
changes: Intensity and activity. Annals of Tourism Research, 84, 103008.

Sutton, A. (2020). Living the good life: A meta-analysis of authenticity, well-being
and engagement. Personality and Individual Differences, 153, 109645.

Svensson, G. (2015). Contemporary process to test the theory of a research model
through covariance-based structural equation modeling in business
research. European Business Review.

Swoboda, B., & Hirschmann, J. (2017). Perceptions and effects of cross-national
corporate reputation. International Marketing Review.

Taylor, S. A., Black, H. G., Novak Donovan, L. A., Ishida, C., & Judson, K. (2014).
THE RELATIONSHIP BETWEEN EUDAIMONIC WELL-BEING AND
SOCIAL WELL-BEING WITH MILLENNIALS. Journal of Consumer
Satisfaction, Dissatisfaction & Complaining Behavior, 27.

Tiraada, T. A. (2013). Kesadaran perpajakan, sanksi pajak, sikap fiskus terhadap
kepatuhan wpop di kabupaten minahasa selatan. Jurnal EMBA: Jurnal Riset
Ekonomi, Manajemen, Bisnis dan Akuntansi, 1(3).

Top Brand Index (2019), “Top Brand Index Batik Keris”, terdapat di
https://www.topbrand-award.com/top-brand-index/?tbi_find=batik%20keris
(diakses pada 30 September 2020).

Torelli, C. J., Oh, H., & Stoner, J. L. (2020). Cultural equity: knowledge and
outcomes aspects. International Marketing Review.

Usborne, E., & Taylor, D. M. (2010). The role of cultural identity clarity for self-
concept clarity, self-esteem, and subjective well-being. Personality and
Social Psychology Bulletin, 36(7), 883-897.

Usborne, E., & Taylor, D. M. (2012). Using computer-mediated communication as
a tool for exploring the impact of cultural identity clarity on psychological
well-being. Basic and Applied Social Psychology, 34(2), 183-191.

Uy, M. A., Sun, S., & Foo, M. D. (2017). Affect spin, entrepreneurs' well-being,
and venture goal progress: The moderating role of goal orientation. Journal
of Business Venturing, 32(4), 443-460.

Vonglao, P. (2017). Application of fuzzy logic to improve the Likert scale to
measure latent variables. Kasetsart Journal of Social Sciences, 38(3), 337-
344.

Xu, X., Wang, F., Wang, X., Wei, X., & Wang, Z. (2015). Chinese cross-cultural
adaptation and validation of the Oxford shoulder score. Health and quality
of life outcomes, 13(1), 193.

179


https://www.topbrand-award.com/top-brand-index/?tbi_find=batik%20keris

Waters, L. (2020). Using positive psychology interventions to strengthen family
happiness: a family systems approach. The Journal of Positive
Psychology, 15(5), 645-652.

Wells, 1. E. (2015). Psychological well-being. Nova Science Publishers,
Incorporated.

Whang, H., Yong, S., & Ko, E. (2016). Pop culture, destination images, and visit
intentions: Theory and research on travel motivations of Chinese and Russian
tourists. Journal of business research, 69(2), 631-641.

Wiharyati, T. N. (2015). Strategi Pengembangan Obyek Wisata Batu Seribu di
Kabupaten Sukoharjo.

Wu, D., Shen, C., Wang, E., Hou, Y., & Yang, J. (2019). Impact of the perceived
authenticity of heritage sites on subjective well-being: A study of the
mediating role of place attachment and satisfaction. Sustainability, 11(21),
6148.

Wauisang, J. R. (2016). Kewirausahaan Berbasis Budaya Lokal

Zhu, Y. (2015). Cultural effects of authenticity: Contested heritage practices in
China. International Journal of Heritage Studies, 21(6), 594-608.

Zikmund, W. G., Babin, B. J., Carr, J. C., & Griffin, M. (2011). Business Research
Methods 8th (Eight) Edition. New Castle: South-Western College Pub

180



	c8121bdfcc707354da0d9816379cf4ec2ecbaf81cad83680a7d340c6574e0f91.pdf
	68ae62dec77f427b457e394a8274f9abf40936a2eac36ecbda65bc4d342b8aa0.pdf
	DAFTAR ISI



