Bibliography

ADIDAS DELIVERS STRONG RESULTS IN 2019. (2020, March 11). Diambil
kembali dari Adidas: https://www.adidas-group.com/en/media/news-
archive/press-releases/2020/adidas-delivers-strong-results-2019/

Adidas Is Giving Nike A Run For Its Money. (2019, August 6). Diambil kembali
dari Forbes:
https://www.forbes.com/sites/greatspeculations/2019/08/06/adidas-is-
giving-nike-a-run-for-its-money/?sh=5ece9792e008

Adom, A. Y., Nyarko, I. K., & Som, G. N. (2016). Competitor Analysis in
Strategic Management - Core. Competitor Analysis in Strategic
Management: Is it a Worthwhile?, 116.

Akin, M. (2016). Impact of Brand Experience Built by GSM Operators in Turkey
on Young Customers Brand Loyalty Murat Akin. International Review of
Management and Business Research, 440.

Akinwande, M. O., Dikko, H. G., & Samson, A. (2015). Variance Inflation
Factor: As a Condition for the Inclusion of Suppressor Variable(s) in
Regression Analysis. Open Journals of Statistics, 755.

Alwi, 1. (2015). KRITERIA EMPIRIK DALAM MENENTUKAN UKURAN
SAMPEL PADA PENGUJIAN HIPOTESIS STATISTIKA DAN
ANALISIS BUTIR. Jurnal Formatif, Vol 2, No.2, 141.

Apuke, O. D. (2017). QUANTITATIVE RESEARCH METHODS A SYNOPSIS
APPROACH. Arabian Journal of Business and Management Review
(Kuwait Chapter), 41-42.

BASER, i. U., CINTAMUR, i., & ARSLAN, F. (2016). EXAMINING THE
EFFECT OF BRAND EXPERIENCE ON CONSUMER
SATISFACTION, BRAND TRUST AND BRAND LOYALTY. Zktisadi
ve Idari Bilimler Dergisi 37(2), 105-107.

Batu, R. L. (2019). ANALISIS KOMPARATIF BAURAN PROMOSI
TERHADAP VOLUME PENJUALAN SEPATU SPORT ADIDAS DAN
NIKE DI KABUPATEN KARAWANG. Jurnal llmu Manajemen, 23.

Bowo, K. A., Hoyyi, A., & Mukid, M. (2013). ANALISIS FAKTOR-FAKTOR
YANG MEMPENGARUHI KEPUTUSAN PEMBELIAN DAN
KEPUASAN KONSUMEN PADA NOTEBOOK MEREK ACER. Jurnal
Gaussian, Vol 2, No.1, 33.

Brakus, J. J., Schmitt, B. H., & Zarantonello, L. (2009). Brand Experience: What
Is 1t? How Is It Measured? Does It Affect Loyalty? Journal of Marketing,
63.

Burrell, G., & Morgan, G. (2018). Sociological Paradigms and Organisational
Analysis. Elements of the Sociology of Corporate Life, 5.



Chinomona, E., & Maziriri, E. (2017). The Influence of Brand Trust, Brand
Familiarity and Brand Experience on Brand Attachment: A Case of
Consumers in The Gauteng Province of South Africa. Journal of
Economics and Behavioral Studies, 71.

Chinomona, R. (2013). The Influence Of Brand Experience, Brand Satisfaction,
Trust and Attachment in South Africa. International Business &
Economics Research Journal, 1305.

Chuchu, T., Venter, M., & Chinomona, R. (2016). The Influence of Store
Environment on Brand Trust, Brand Satisfaction and Brand Loyalty
Among The Black Middle Class. The Retail and Marketing Review: Vol
12 Issue 2, 49.

Dogan, E. (2017). A Strategic Approach to Innovation. Journal of Management,
Marketing and Logistics, 292.

Ercis, A., Unal, S., Candan, B., & Yildirim, H. (2012). The effect of brand
satisfaction, trust and brand commitment on loyalty and repurchase
intentions. Procedia - Social and Behavioral Sciences 58 , 1398.

Fandi, A. (2019). PENGARUH KUALITAS LAYANAN TERHADAP MINAT
NASABAH MENGGUNAKAN MOBILE BANKING PT BANK
SYARIAH MANDIRI SURABAYA. Jurnal Ekonomi Islam, Vol 2, No.3,
113.

Ghazali, N. H. (2016). A Reliability and Validity of an Instrument to Evaluate the
School-Based Assessment System: A Pilot Study. International Journal of
Evaluation and Research in Education (IJERE), Vol 5, No.2, 149.

Global revenue of Adidas, Nike and Puma from 2006 to 2019 (in billion euros).
(2020, March). Diambil kembali dari Statista:
https://www.statista.com/statistics/269599/net-sales-of-adidas-and-puma-
worldwide/

Hasugian, J. T. (2015). PENGARUH BRAND IMAGE DAN BRAND TRUST
TERHADAP BRAND LOYALTY TELKOMSEL (Survey Terhadap
Pelanggan Telkomsel di Grapari Samarinda). eJournal IImu Administrasi
Bisnis,, 927.

Hazriyanto, Susanto, A., & Maslan, A. (2016). ANALISIS INNER MODEL
VARIABEL INSENTIF, DISIPLIN DAN KINERJA PEGAWAI. Jurnal
Benefita, 11-12.

Heale, R., & Twycross, A. (2015). Validity and reliability in quantitative studies.
Evid Based Nurs, Vol 18, No.3, 66.

History - Adidas Group. (t.thn.). Diambil kembali dari Adidas:
https://www.adidas-group.com/en/group/history/

Huang, C.-C., Wang, Y., Wu, T., & Wang, P. (2013). An Empirical Analysis of
the Antecedents and Performance Consequences on Model Platform.



International Journal of Information and Education Technology, Vol 3,
No.2, 219.

Imran, H. A. (2017). THE ROLE OF SAMPLING AND DATA DISTRIBUTION
IN COMMUNICATION RESEARCH QUANTITATIVE APPROACH.
Jurnal Studi Komunikasi dan Media, 119.

Joshi, A., Kale, S., Chandel, S., & Pal, D. (2015). Likert Scale: Explored and
Explained. British Journal of Applied Science & Technology, 397.

Karjokoa, L., Rosidahb, Z. N., & Rahmi. H, I. K. (2019). Refleksi Paradigma llmu
Pengetahuan Bagi Pembangunan Hukum Pengadaan Tanah. Jurnal
Bestuur, 5.

Kim, R. B., & Chao, Y. (2019). Effects of brand experience, brand image and
brand trust on brand building process: The case of Chinese millennial
generation. Journal of International Studies 12(3), 13.

Kim, R. B., & Chao, Y. (2019). Effects of brand experience, brand image and
brand trust on brand building process: The case of Chinese millennial
generation consumers. Journal of International Studies, 13.

McCrae, R. R., Kurtz, J. E., Yamagata, S., & Terracciano, A. (2011). Internal
Consistency, Retest Reliability, and their Implications For Personality
Scale Validity. Pers Soc Psychol Rev, 2.

Moreira, A. C., Da Silva, P. M., & Moutinho, V. M. (2016). The Effects of Brand
Experiences on Quality, Satisfaction and Loyalty; An Empirical Study in
The Telecommunications Multiple-play Service Market. Revista Innovar
Journal, 26.

Muslim. (2016). VARIAN-VARIAN PARADIGMA, PENDEKATAN,
METODE, DAN JENIS PENELITIAN DALAM ILMU KOMUNIKASI.
Wahana, Vol 1, No. 10, 78.

Nadzri, W. N., Musa, R., Muda, M., & Hassan, F. (2016). The Antecedents of
Brand Experience within the National Automotive Industry. Procedia
Economics and Finance, 319.

Ozyer, Y. (2016). Understanding the Impact of the Brand Experience on Brand
Reputation by the Moderating Role of Technology Turbulence.
International Journal of Marketing Studies, 162.

Pahlevi, R., & Wijaksana, T. I. (2018). ANALISIS KUALITAS WEBSITE
MALESBANGET.COM DENGAN MENGGUNAKAN METODE
WEBQUAL 4.0. e-Proceeding of Management, Vol 5, No.2 , 2527.

Perkembangan Ekspor dan Impor Indonesia Agustus 2020. (2020, September 15).
Diambil kembali dari BPS: https://www.bps.go.id/website/images/Ekspor-
Impor-Agustus-2020-ind.jpg

Xi



Perneger, T. V., Courvoisier, D. S., Hudelson, P. M., & Ageron, A. G. (2014).
Sample size for pre-tests of questionnaires. Springer International
Publishing Switzerland, 4-5.

Putri, Y. A., Wahab, Z., & Shibab, M. S. (2018). The effect of service quality and
brand trust on brand loyalty and the intervening role of customer
satisfaction in transportation service. International Journal of Scientific
and Research Publications, 371.

Raduzzi, A., & Massey, J. E. (2019). Customers’ satisfaction and brand loyalty at
McDonald’s Maroc. African Journal of Marketing Management, 24.

Ratnasari, M., Santoso, S., & Sarwono. (2016). EFEKTIFITAS HASIL
GEOGRAFI MATERI SUMBER DAYA ALAM (SDA)
MENGGUNAKAN MODEL PEMBELAJARAN KOOPERATIF TIPE
GROUP INVESTIGATION (GI), STUDENT TEAMS ACHIEVEMENT
DIVISIONS (STAD) DAN CERAMAH PADA SISWA KELAS XI IPS
SMA NEGERI | PONOGORO. Jurnal GeoEco, Vol 2, No. 1, 54.

Sahin, A., Zehir, C., & Kitapg1, H. (2011). The Effects of Brand Experiences,
Trust and Satisfaction on Building Brand Loyalty; An Empirical Research
on Global Brands. Procedia Social and Behavioral Sciences 24 , 1289-
1298.

Sekaran, U., & Bougie, R. (2016). Research Method For Business. Chichester:
John Wiley & Sons, 7th Edition.

Setia, M. S. (2016). Methodology Series Module 3: Cross-sectional Studies.
Indian Journal of Dermatology, 261.

Setyawan, A. A., Kussudiyarsana, & Imronudin. (2015). BRAND TRUST AND
BRAND LOYALTY, AN EMPIRICAL STUDY IN INDONESIA
CONSUMERS. British Journal of Marketing Studies, 38.

Sholikhah, A. (2016). STATISTIK DESKRIPTIF DALAM PENELITIAN
KUALITATIF. Komunika, Vol 10, No.2, 345.

Showkat, N., & Parveen, H. (2017). Non-Probability and Probabilitiy Sampling.
Patshala, 7-8.

Sinaga, O. S., Irianto, H., & Widiyanti, E. (2017). PENGARUH WORD OF
MOUTH TERHADAP KEPUTUSAN PEMBELIAN DAN KEPUASAN
KONSUMEN (STUDI PADA KONSUMEN RUMAH TEH NDORO
DONKER KEMUNING). Agrista, Vol 5, 83.

Singh, R., Goh, A., Sankaran, K., & Bhullar, N. (2016). SIMILARITY AND
LIKING EFFECTS ON INTERPERSONAL ATTRACTION; TEST OF
THE TWO-DIMENSIONAL TRUST RESPECT MODEL. Psychologia,
3.

Sukadji, S. (2015). AWAS: STUDIKAUSAL-KOMPARATIF. Buletin Psikologi
No.2, 33.

Xii



Sutanapong, C., & P. I, L. (2015). Descriptive and Inferential Statistics.
International Journal of Research & Methodology in Social Science, Vol
1, No.1, 31.

Taber, K. S. (2017). The Use of Cronbach’s AlphaWhen Developing and
Reporting Research Instruments in Science Education. Res Sci Educ ,
1282.

Taherdoost, H. (2016). Validity and Reliability of the Research Instrument; How
to Test the Validation of a Questionnaire/Survey in a Research.
International Journal of Academic Research in Management (IJARM), Vol
5, No.3, 28-33.

Vigaretha, G., & Handayani, O. W. (2018). Peran Kepuasan Pasien sebagai
Variabel Mediasi Pengaruh Mutu Pelayanan terhadap Loyalitas Pasien.
HIGEIAJOURNAL OF PUBLIC HEALTH RESEARCH AND
DEVELOPMENT, 548.

Wilburn, K. M., & Wilburn, H. R. (2018). THE IMPACT OF TECHNOLOGY
ON BUSINESS AND SOCIETY. Global Journal of Business Research,
25.

Xiii



