
 

 77 

REFERENSI 

 

Adawia, P. R., Azizah, A., Endriastuty, Y., & Sugandhi, S. (2020). Pengaruh 

Kualitas Pelayanan Dan Fasilitas Terhadap Kepuasan Konsumen Kereta Api 

Commuter Line (Studi Kasus Commuter Line Arah Cikarang Ke Jakarta 

Kota). Sebatik, 24(1), 87–95. https://doi.org/10.46984/sebatik.v24i1.869 

Akbar, M. M., & Parvez, N. (2009). IMPACT OF SERVICE QUALITY , TRUST 

, AND CUSTOMER Mohammad Muzahid Akbar and Noorjahan Parvez. 

ABAC Journal, 29(1), 24–38. 

APJII. (2018). Hasil Survei Penetrasi dan Perilaku Pengguna Internet Indonesia 

2018. https://www.apjii.or.id 

Astina, I. N. G. (2018). KUALITAS LAYANAN BERBASISKAN KEARIFAN 

LOKAL BALI: Sebuah Kajian terhadap Kualitas Layanan Berbasiskan 

Kearifan Lokal Bali terhadap Kepuasan dan Niat Perilaku Loyal Wisatawan 

Mancanegara pada Hotel Non-Bintang di Bali. Penerbit Andi. 

Berlilana, B., Suyanto, M., & Luthfi, E. T. (2017). Pengaruh Penerapan Kualitas 

Kegunaan, Kualitas Informasi dan Kualitas Interaksi Website Terhadap 

Kepercayaan Konsumen Hotel Di Kabupaten Banyumas. Jurnal IT CIDA, 

3(2), 1–19. 

Bernarto, I., Wilson, N., & Suryawan, I. N. (2019). Pengaruh Website Design 

Quality, Service Quality, Trust dan Satisfaction Terhadap Repurchase 

Intention (Studi Kasus: tokopedia.com). Jurnal Manajemen Indonesia, 19(1), 

80. https://doi.org/10.25124/jmi.v19i1.1987 

Berry, L. L., Parasuraman, A., & Zeithaml, V. A. (1988). SERVQUAL: A 

multiple-item scale for measuring consumer perceptions of service quality. 

Journal of Retailing, 64(1), 12–40. https://doi.org/10.1016/S0148-

2963(99)00084-3 

Budiilarto, M. (2018). Pengaruh kualitas sistem, kualitas layanan, dan kualitas 

informasi terhadap niat belanja kembali melalui kepercayaan konsumen 



 

 78 

pada aplikasi lazada di surabaya. 

Carmichael, R. M. (2002). Measures of efficiency and effectiveness as indicators 

of quality - A systems approach. Journal of Institutional Research South 

East Asia, 1(1), 3–14. 

Daon001. (2019). Kemkominfo: Pertumbuhan e-Commerce Indonesia Capai 78 

Persen. Kominfo.Go.Id. 

https://kominfo.go.id/content/detail/16770/kemkominfo-pertumbuhan-e-

commerce-indonesia-capai-78-persen/0/sorotan_media 

DeLone, W. H., & McLean, E. R. (2003). The DeLone and McLean model of 

information systems success: A ten-year update. Journal of Management 

Information Systems, 19(4), 9–30. 

https://doi.org/10.1080/07421222.2003.11045748 

Diza, F., Moniharapon, S., & Ogi, I. W. J. O. (2016). PENGARUH KUALITAS 

PELAYANAN, KUALITAS PRODUK DAN KEPERCAYAAN TERHADAP 

KEPUASAN KONSUMEN (STUDI PADA PT. FIFGROUP CABANG 

MANADO). 4(1), 58. 

Dong, T. P., Cheng, N. C., & Wu, Y. C. J. (2014). A study of the social 

networking website service in digital content industries: The Facebook case 

in Taiwan. Computers in Human Behavior, 30, 708–714. 

https://doi.org/10.1016/j.chb.2013.07.037 

Dr. Musa Yosep, S. I. M. A., & Dr. Dewi Indriasih, M. M. (2020). KUALITAS 

PENERAPAN SISTEM INFORMASI AKUNTANSI MANAJEMEN PADA 

ENTITAS SEKTOR PUBLIK. SCOPINDO MEDIA PUSTAKA. 

https://books.google.co.id/books?id=ck0CEAAAQBAJ 

Gerkes, M. (1997). Information quality paradox of the web. Internet: 

Http://Izumw. Izum. Si/~ Max/Paper. Htm.(Viewed in 2005.12. 01). 

Ghozali, I., & Latan, H. (2015). Partial Least Squares; Konsep, Tekhnik dan 

Aplikasi Menggunakan Program Smart PLS 3.0. Semarang: Badan Penerbit 

Undip. 



 

 79 

Giertz, B. (2001). Anything goes? The concept of quality revisited. Paper 

Presented at the Sixth Quality in Higher Education Seminar, 8(Ball 1985), 

25–26. 

Gorla, N., Somers, T. M., & Wong, B. (2010). Organizational impact of system 

quality, information quality, and service quality. Journal of Strategic 

Information Systems, 19(3), 207–228. 

https://doi.org/10.1016/j.jsis.2010.05.001 

Gu, J., Fan, L., Suh, Y. H., & Lee, S. (2010). Comparing Utilitarian and Hedonic 

Usefulness. Cyberpsychology, Behavior, and Social Networking, 13(3), 287–

297. 

Gunawan, H., Zulkarnain, & Alwie, A. F. (2019). PENGARUH KUALITAS 

INFORMASI, KUALITAS SISTEM DAN KUALITAS LAYANAN 

TERHADAP KEPERCAYAAN DAN KEPUASAN MASYARAKAT 

PADA INFORMASI PUBLIK DARI BADAN PEMERIKSA KEUANGAN 

PERWAKILAN PROVINSI RIAU. Jurnal Tepak Manajemen Bisnis, XI(4), 

684–697. 

Hair, J. F., Risher, J. J., Sarstedt, M., & Ringle, C. M. (2019). When to use and 

how to report the results of PLS-SEM. European Business Review, 31(1), 2–

24. https://doi.org/10.1108/EBR-11-2018-0203 

Ham, M. (2019). Beliefs about effects of organic products and their impact on 

intention to purchase organic food. Ekonomski Vjesnik / Econviews : Review 

of Contemporary Business, Entrepreneurship and Economic Issues, 32(1), 

69–80. 

Harviana, E. G. (2018). Pengaruh Kualitas Layanan terhadap kepercayaan 

konsumen dalam berbelanja secara online (studi pada toko online 

(teensgallery). Russian Journal of Economics, 48(2), 123–154. 

https://www.academia.edu/38922036/The_Integration_of_Technology_into_

English_Language_Teaching_The_Underlying_Significance_of_LMS_in_E

SL_Teaching_despite_the_Ebb_and_Flow_of_Implementation?email_work_



 

 80 

card=view-paper%0Ahttps://doi.org/10.1155/2016/3159805%0Aht 

Hsu, J., Kalesnik, V., & Kose, E. (2019). What Is Quality? Financial Analysts 

Journal, 75(2), 44–61. https://doi.org/10.1080/0015198X.2019.1567194 

Iprice. (2020). Peta E-Commerce Indonesia. Iprice. 

https://iprice.co.id/insights/mapofecommerce/ 

IPrice, T. R. (2017). Kilas Balik Persaingan E-Commerce Indonesia Tahun 2017. 

IPrice. https://iprice.co.id/trend/insights/kilas-balik-e-commerce-indonesia-

2017/. 

Ishak, A., & Luthfi, Z. (2011). Pengaruh Kepuasan dan Kepercayaan Konsumen 

terhadap Loyalitas: Studi Tentang Peran Mediasi Switching Costs. Jurnal 

Siasat Bisnis, 15(1), 55–66. https://doi.org/10.20885/jsb.vol15.iss1.art5 

Kemp, Si. (2020). DIGITAL 2020: INDONESIA. 

https://datareportal.com/reports/digital-2020-indonesia 

Kock, N. (2015). Common method bias in PLS-SEM: A full collinearity 

assessment approach. International Journal of E-Collaboration, 11(4), 1–10. 

https://doi.org/10.4018/ijec.2015100101 

Kotler, P., & Keller, K. L. (2009). Marketing management. Pearson Prentice Hall. 

Kotler, P., Keller, K. L., Armstrong, G., Armstrong, G., & Keller, K. (2016). 

Marketing management. 15th Global Edition. England: Pearson Educationn 

Limited, 17. 

Kraljević, R., & Filipović, Z. (2017). Gender Differences and Consumer Behavior 

of Millennials. Acta Economica Et Turistica, 3(1), 5–13. 

https://doi.org/10.1515/aet-2017-0002 

Lucyanda, J., Fakultas, D. A., & Unisma, E. (2010). Pengujian Technology 

Acceptance Model (Tam) Dan Theory Planned Behavior (Tpb). JRAK 

Agustus, 2(1995), 1–14. 

Masri, N. W., You, J. J., Ruangkanjanases, A., Chen, S. C., & Pan, C. I. (2020). 

Assessing the effects of information system quality and relationship quality 



 

 81 

on continuance intention in e-tourism. International Journal of 

Environmental Research and Public Health, 17(1). 

https://doi.org/10.3390/ijerph17010174 

N., R., & Ali, D. (2016). Factors affecting consumer buying behavior September 

2016. International Journal of Applied Research, 2(10), 76–80. 

Nurcahyo, R., Andry, D., & Kevin, K. (2017). Pengaruh Trust, Price Dan Service 

Quality Terhadap Intention To Purchase Pelanggan Bhinneka.Com. Jurnal 

Riset Manajemen Dan Bisnis (JRMB) Fakultas Ekonomi UNIAT, 2(3), 391–

400. https://doi.org/10.36226/jrmb.v2i3.73 

Nurhadi, N., & Azis, A. (2018). Pengaruh Kualitas Pelayanan Terhadap 

Kepercayaan Dan Kesetiaan Konsumen. Jurnal Economia, 14(1), 89. 

https://doi.org/10.21831/economia.v14i1.13130 

Pawirosumarto, S. (2016). Ubud dan Ubud 333 - 348 MIX: Jurnal Ilmiah 

Manajemen, Volume VI, No. 3, Okt 2016. VI(3), 333–348. 

Pebrianto, F. (2020). Riset: Belanja Online Meningkat Pesat di Tengah Pandemi 

Covid-19. https://bisnis.tempo.co/read/1331198/riset-belanja-online-

meningkat-pesat-di-tengah-pandemi-covid-19/full&view=ok 

Picaully, M. R. (2018). Pengaruh Kepercayaan Pelanggan Terhadap Niat 

Pembelian Gadget Di Shopee Indonesia. Jurnal Manajemen Maranatha, 

18(1), 31–40. https://doi.org/10.28932/jmm.v18i1.1094 

Purwianti, L., & Ricarto, T. (2018). Analisa Faktor-Faktor Yang Mempengaruhi 

Di Batam. Jurnal Manajemen Maranatha, 18(November), 41–56. 

Ratriyana, I. N. (2018). Global Brand Perception in Indonesian Young Consumer. 

KnE Social Sciences, 3(10), 357. https://doi.org/10.18502/kss.v3i10.2921 

Raykov, T., & Marcoulides, G. A. (2006). On multilevel model reliability 

estimation from the perspective of structural equation modeling. Structural 

Equation Modeling, 13(1), 130–141. 

Sari, A. A. A. R. P., & Yasa, N. N. K. (2020). KEPERCAYAAN PELANGGAN DI 

ANTARA HUBUNGAN CITRA PERUSAHAAN DAN KEWAJARAN HARGA 



 

 82 

DENGAN LOYALITAS PELANGGAN MAPEMALL. COM. Penerbit 

Lakeisha. 

Sekaran, U., & Bougie, R. (2016). Research methods for business: A skill building 

approach. John Wiley & Sons. 

Sorce, P., Perotti, V., & Widrick, S. (2005). Attitude and age differences in online 

buying. International Journal of Retail and Distribution Management, 33(2), 

122–132. https://doi.org/10.1108/09590550510581458 

Sugiyono. (2008). Metode penelitian pendidikan: (pendekatan kuantitatif, 

kualitatif dan R & D). Alfabeta. 

https://books.google.co.id/books?id=0xmCnQAACAAJ 

Sutabri, T. (2012). Analisis sistem informasi. Penerbit Andi. 

Tajuddin, M., Nimran, U., & Astuti, E. S. (2016). Kesuksesan Sistem Informasi 

Perguruan Tinggi dan Good University Governance: Sebuah Kajian Empiris 

Di perguruan Tinggi Swasta. Universitas Brawijaya Press. 

University, B. (2018). Perilaku Belanja Online Di Indonesia: Studi Kasus. JRMSI 

- Jurnal Riset Manajemen Sains Indonesia. 

https://doi.org/10.21009/jrmsi.009.2.02 

Widodo, A., Putranti, H. R. D., & Nurchayati. (2016). Pengaruh Kualitas Sistem 

Aplikasi dan Kualitas Informasi Terhadap Kepuasan Pengguna Sistem 

Aplikasi RTS (Rail Ticketing System). Jurmal Media Ekonomi Dan 

Manajemen, 31(2), 160–181. 

Won, N. C., Wan, C. Y., & Sharif, M. Y. (2017). Effect of Leadership Styles, 

Social Capital, and Social Entrepreneurship on Organizational Effectiveness 

of Social Welfare Organization in Malaysia: Data Screening and Preliminary 

Analysis. International Review of Management and Marketing, 7(2), 117–

122. 

Yandi, D. R., & Septrizola, W. (2019). Terhadap Minat Beli Ulang Pengguna E-

Commerce Situs Blibli . Com dengan Kepuasan Sebagai Variabel 

Intervening pada Masyarakat Kota Padang. 01, 67–77. 



 

 83 

Yolandari, N. L. D., & Kusumadewi, N. M. W. (2018). PENGARUH 

PENGALAMAN PELANGGAN DAN KEPERCAYAAN TERHADAP 

NIAT BELI ULANG SECARA ONLINE MELALUI KEPUASAN 

PELANGGAN (Studi Pada Situs Online Berrybenka.com). E-Jurnal 

Manajemen Universitas Udayana, 7(10), 5343. 

https://doi.org/10.24843/ejmunud.2018.v07.i10.p06 

YouGovBrandIndex. (2019). 2019 Index Rankings: Indonesia E-Commerce and 

M-Commerce. Brandindex.Com. 

https://www.brandindex.com/ranking/indonesia/2019-index/category/e-

commerce-m-commerce 

  


