DAFTAR PUSAKA

Ab Hamid, N. R. (2006). An assessment of the internet's potential in enhancing
consumer relationships (Doctoral dissertation, Victoria University).

Ahmadinejad, B., Asli, H. N., & Ahmadinejad, S. (2017). The Effect of Perceived Risk
in Discount Condition on the e-Purchase Intention. MAYFEB Journal of Business

and Management, 2.

Ajzen, I. (1991). The theory of planned behavior. Organizational behavior and human
decision processes, 50(2), 179-211.

Alba, J., Lynch, J., Weitz, B., Janiszewski, C., Lutz, R., Sawyer, A., & Wood, S. (1997).
Interactive home shopping: consumer, retailer, and manufacturer incentives to
participate in electronic marketplaces. Journal of marketing, 61(3), 38-53.

Allua, S., & Thompson, C. B. (2009). Inferential statistics. Air Medical Journal, 28(4),
168-171.

Arikunto, S. (2006). Metodelogi penelitian. Yogyakarta: Bina Aksara.

Arikunto, S. (2010). Metode Peneltian. Jakarta: Rineka Cipta.

Arman, H., Rizal Ula, A. F., Aliffianti Safiria, A. D., 1zian, I., Agus, P., & Masduki, A.
(2020). The Role of Perceived Benefits and Perceived Risks Towards The
Consumers’ Purchase Intention Via E-Commerce: An Evidence From

Indonesia. Test Engineering and Management, 82 (20).

Assaker, G., Hallak, R., Vinzi, V. E.,, & O’Connor, P. (2014). An empirical
operationalization of countries’ destination competitiveness using partial least
squares modeling. Journal of Travel Research, 53(1), 26-43.

Baker, S. M., Holland, J., & Kaufman-Scarborough, C. (2007). How consumers with
disabilities perceive “welcome” in retail servicescapes: a critical incident
study. Journal of Services Marketing.

Bauer, R. A. (1960). Consumer behavior as risk taking. Chicago, IL, 384-398.

Beauchamp, M. B., & Ponder, N. (2010). Perceptions of retail convenience for in-store
and online shoppers. The Marketing Management Journal, 20(1), 49-65.

121



Berry, L. L., Seiders, K., & Grewal, D. (2002). Understanding service
convenience. Journal of marketing, 66(3), 1-17.

Bhatnagar, A., Misra, S., & Rao, H. R. (2000). On risk, convenience, and Internet
shopping behavior. Communications of the ACM, 43(11), 98-105.

Cemberci, M., Civelek, M. E., & Sozer, E. (2013). The determinants of intention to shop
online and effects of brand equity on e-store patronage. Journal of Global Strategic
Management.

Che-Hui, L., Wen, M. J., & Chung-Cheng, W. (2011). Investigating the relationships
among E-service quality, perceived value, satisfaction, and behavioral intentions in
Taiwanese online shopping. Asia Pacific Management Review, 16(3).

Cho, Y. C., & Sagynov, E. (2015). Exploring factors that affect usefulness, ease of use,
trust, and purchase intention in the online environment. International Journal of
Management & Information Systems (IJMIS), 19(1), 21-36.

Crisp, C. B., Jarvenpaa, S. L., & Todd, P. A. (1997). Individual differences and internet
shopping attitudes and intentions. Graduate School of Business Working Paper,
University of Texas.

Databoks (2020). Peta Persaingan E-commerce Indonesia pada Kuartal 11-2020.
Retrieved from: https://databoks.katadata.co.id/datapublish/2020/09/21/peta-
persaingan-e-commerce-indonesia-pada-kuartal-ii-
2020#:~:text=Shopee%20menguasai%?20pasar%20e%2Dcommerce,pertama%20d
1%20AppStore%20dan%20Playstore.

David, F. D., Bagozzi, R. P., & Warshaw, P. R. (1989). Perceived enjoyment is a
condition where consumers perceived an enjoyable online service experience as
well as performance consequences that can be anticipated. Management
Science, 35(8), 982-1003.

Debevec, K., Schewe, C. D., Madden, T. J., & Diamond, W. D. (2013). Are today's
Millennials splintering into a new generational cohort? Maybe!. Journal of
Consumer Behaviour, 12(1), 20-31.

Delafrooz, N., Paim, L. H., & Khatibi, A. (2010). Students’ online shopping behavior:
An empirical study. Journal of American Science, 6(1), 137-147.

122



Delafrooz, N., Paim, L. H., & Khatibi, A. (2011). Understanding consumers internet
purchase intention in Malaysia. African Journal of Business Management, 5(7),
2837-2846.

Detikinet (2020). Data Pengguna Lazada Diretas, Lazada Blok Akses Illegal. Retrieved
from: https://inet.detik.com/security/d-5236505/data-pengguna-lazada-diretas-

lazada-blok-akses-ilegal

Dhanapal, S., Vashu, D., & Subramaniam, T. (2015). Perceptions on the challenges of
online purchasing: a study from “baby boomers”, generation “X” and generation
“Y” point of views. Contaduria y Administracion, 60, 107-132.

Dharmesti, M., Dharmesti, T. R. S., Kuhne, S., & Thaichon, P. (2019). Understanding
online shopping behaviours and purchase intentions amongst millennials. Young
Consumers.

Dolma, S. (2010). The central role of the unit of analysis concept in research

design. Journal of the School of Business Administration, Istanbul
University, 39(1), 169-174.

Donnelly, C., & Scaff, R. (2013). Who are the Millennial shoppers? And what do they

really want. Accenture Outlook, 2, 1-7.

Featherman, M. S., & Pavlou, P. A. (2003). Predicting e-services adoption: a perceived
risk facets perspective. International journal of human-computer studies, 59(4),
451-474.

Forsythe, S. M., & Shi, B. (2003). Consumer patronage and risk perceptions in Internet
shopping. Journal of Business research, 56(11), 867-875.

Gault, F. (Ed.). (2013). Handbook of innovation indicators and measurement. Edward
Elgar Publishing.

George, J. F. (2002). Influences on the intent to make Internet purchases. Internet
Research.

Ghozali, 1., & Latan, H. (2015). Partial Least Squares, konsep, teknik dan aplikasi
menggunakan program Smartpls 3.0 untuk penelitian empiris. Semarang: Badan
Penerbit UNDIP.

123


https://inet.detik.com/security/d-5236505/data-pengguna-lazada-diretas-lazada-blok-akses-ilegal
https://inet.detik.com/security/d-5236505/data-pengguna-lazada-diretas-lazada-blok-akses-ilegal

Griffin, A., & Viehland, D. (2010). Perceived risk and risk relievers associated with
online shopping.

Hair Jr, J. F., Hult, G. T. M., Ringle, C., & Sarstedt, M. (2016). A primer on partial least
squares structural equation modeling (PLS-SEM). Sage publications.

Hall, A., Towers, N., & Shaw, D. R. (2017). Understanding how Millennial shoppers
decide what to buy. International Journal of Retail & Distribution Management.

Harn, T. C. S., Tanakinjal, G. H., Sondoh Jr, S. L., & Rizal, H. (2014). Determinants of
online group buying behaviour: The moderating role of informational social
influence. Jurnal Pengurusan (UKM Journal of Management), 41.

Harris, K. J., Stiles, J., & Durocher, J. (2011). A preliminary evaluation of the millennial

shopping experience: Preferences and plateaus. Hospitality Review, 29(1), 2.

Heale, R., & Twycross, A. (2015). Validity and reliability in quantitative
studies. Evidence-based nursing, 18(3), 66-67.

Heesch, K. C., Masse, L. C., & Dunn, A. L. (2006). Using Rasch modeling to re-evaluate
three scales related to physical activity: enjoyment, perceived benefits and
perceived barriers. Health education research, 21(suppl_1), i58-i72.

Hermawan, S., & Amirullah, A. (2016). METODE PENELITIAN BISNIS Pendekatan
Kuantitatif & Kualitatif.

Hoffman, D. L., Novak, T. P., & Peralta, M. A. (1999). Information privacy in the
marketspace: Implications for the commercial uses of anonymity on the Web. The
Information Society, 15(2), 129-139.

Hsu, S. H., & Bayarsaikhan, B. E. (2012). Factors influencing on online shopping
attitude and intention of Mongolian consumers. The Journal of International
management studies, 7(2), 167-176.

Hulland, J. (1999). Use of partial least squares (PLS) in strategic management research:
A review of four recent studies. Strategic management journal, 20(2), 195-204.

124



Hur, H. J., Lee, H. K., & Choo, H. J. (2017). Understanding usage intention in
innovative mobile app service: Comparison between millennial and mature

consumers. Computers in human behavior, 73, 353-361.

Iconaru, C. (2012). Perceived risk when buying online: Evidence from a semi-structured
interview. Studia Universitatis Vasile Goldis, Arad-Seria Stiinte Economice, 22(1+
2), 63-73.

IDN Times (2020). Indonesian Millenial Report 2020. Retrieved from:

https://ims.idntimes.com/report

Indonesia Millennial Report 2019

Jaafar, S. N., Lalp, P. E., & Naba, M. M. (2012). Consumers’ perceptions, attitudes and
purchase intention towards private label food products in Malaysia. Asian Journal
of Business and Management Sciences, 2(8), 73-90.

Jarvenpaa, S. L., & Todd, P. A. (1996). Consumer reactions to electronic shopping on
the World Wide Web. International Journal of electronic commerce, 1(2), 59-88.

Jarvenpaa, S. L., Tractinsky, N., & Saarinen, L. (1999). Consumer trust in an Internet
store: A cross-cultural  validation. Journal of = Computer-Mediated
Communication, 5(2), JICMC526.

Johnson, O., & Ramirez, S. A. (2020). The influence of showrooming on Millennial
generational cohorts online shopping behaviour. International Journal of Retail &

Distribution Management.

Kalakota, R., & Whinston, A. B. (Eds.). (1997). Readings in electronic commerce.
Addison-Wesley Longman Publishing Co., Inc..

Keaveney, S. M. (1995). Customer switching behavior in service industries: An
exploratory study. Journal of marketing, 59(2), 71-82.

Kim, D. J., Ferrin, D. L., & Rao, H. R. (2008). A trust-based consumer decision-making
model in electronic commerce: The role of trust, perceived risk, and their
antecedents. Decision support systems, 44(2), 544-564.

Ko, H., Jung, J., Kim, J., & Shim, S. W. (2004). Cross-cultural differences in perceived
risk of online shopping. Journal of Interactive Advertising, 4(2), 20-29.

125


https://ims.idntimes.com/report

Kotler, P., & Gertner, D. (2004). Country as a brand, product and beyond: a place
marketing and brand management perspective, Destination branding.

Koufaris, M., & Hampton-Sosa, W. (2002). Customer trust online: examining the role
of the experience with the Web-site. Department of Statistics and Computer
Information Systems Working Paper Series, Zicklin School of Business, Baruch
College, New York.

Kouwenhoven, M., & de Jong, G. (2018). Value of travel time as a function of
comfort. Journal of choice modelling, 28, 97-107.

Kwek, C. L., Lau, T. C., & Tan, H. P. (2010). Education quality process model and its
influence on students' perceived service quality. International Journal of Business
and Management, 5(8), 154.

Kyauk, S. T., & Chaipoopirutana, S. (2014, August). Factors influencing repurchase
intention: a case study of xyz. com online shopping website in myanmar.
In International Conference on Trends in Economics, Humanities and
Management (pp. 177-180).

Lee, K.S., & Tan, S. J. (2003). E-retailing versus physical retailing: A theoretical model
and empirical test of consumer choice. Journal of Business Research, 56(11), 877-
885.

Lee, M. C. (2009). Factors influencing the adoption of internet banking: An integration
of TAM and TPB with perceived risk and perceived benefit. Electronic commerce
research and applications, 8(3), 130-141.

Leen, J. Y. A, Thurasamy, R., & Omar, A. (2012). Engaging Millennials in an evolving
web environment: some key points for e-retailers. Business Strategy Series.

Lenhart, A. (2000). Who’s not online.

Lester, D. H., Forman, A. M., & Loyd, D. (2006). Internet shopping and buying behavior
of college students. Services Marketing Quarterly, 27(2), 123-138.

Li, X., Zhao, X., & Pu, W. (2020). Measuring ease of use of mobile applications in e-
commerce retailing from the perspective of consumer online shopping behaviour
patterns. Journal of Retailing and Consumer Services, 55, 102093.

126



Ling, K. C., Chai, L. T., & Piew, T. H. (2010). The effects of shopping orientations,
online trust and prior online purchase experience toward customers' online purchase

intention. International Business Research, 3(3), 63.

LoBiondo-Wood, G., & Haber, J. (2014). Reliability and validity. Nursing research.
Methods and critical appraisal for evidence based practice, 289-309.

Lokadata (2020). Pasar E-commerce Terbesar di Indonesia berasal dari Milenial.

Retrieved from: https://lokadata.id/artikel/pasar-e-commerce-terbesar-indonesia-

dari-milenial

Luo, J., Ba, S., & Zhang, H. (2012). The effectiveness of online shopping characteristics
and well-designed websites on satisfaction. Mis Quarterly, 1131-1144,

Mangold, W. G., & Smith, K. T. (2012). Selling to Millennials with online
reviews. Business Horizons, 55(2), 141-153.

Masoud, Emad. (2013). The Effect of Perceived Risk on Online Shopping in Jordan.

Mohd Satar, N. S., Dastane, O., & Ma’arif, M. Y. (2019). Customer value proposition
for E-commerce: A case study approach. International Journal of Advanced
Computer Science and Applications (IJACSA), 10(2), 454-458.

Montgomery, R. D., Schwarz, B. J., & Mitchell, M. A. (2016). Examining the Cross-
Cultural Dimensionality of Prestige Sensitivity: An Empirical Analysis of Chinese
and American Millennials. Journal of East-West Business, 22(2), 118-143.

Moreno, F. M., Lafuente, J. G., Carreén, F. A., & Moreno, S. M. (2017). The
characterization of the millennials and their buying behavior. International Journal
of Marketing Studies, 9(5), 135-144.

Muhson, A. (2006). Teknik analisis kuantitatif. Universitas Negeri Yogyakarta.
Yogyakarta.

Naiyi, Y. E. (2004). Dimensions of consumer's perceived risk in online
shopping. Journal of Electronic Science and Technology, 2(3), 177-182.

Panwar, A., & Chahal, N. (2013). Online shopping trends in Faridabad city. Asia Pacific
Journal of Marketing & Management Review, 2(3), 111-117.

127


https://lokadata.id/artikel/pasar-e-commerce-terbesar-indonesia-dari-milenial
https://lokadata.id/artikel/pasar-e-commerce-terbesar-indonesia-dari-milenial

Pappas, N. (2016). Marketing strategies, perceived risks, and consumer trust in online
buying behaviour. Journal of Retailing and Consumer Services, 29, 92-103.

Pavlou, P. A. (2003). Consumer acceptance of electronic commerce: Integrating trust
and risk with the technology acceptance model. International journal of electronic
commerce, 7(3), 101-134.

Pinto, S. L. (2018). Privacy and Data Protection: A Study on Awareness and Attitudes
of Millennial Consumers on the Internet-An Irish Perspective (Doctoral
dissertation, Dublin, National College of Ireland).

Pinto, Saloni Lerisa (2018) Privacy and Data Protection: A Study on Awareness and
Attitudes of Millennial Consumers on the Internet - An Irish Perspective. Masters
thesis, Dublin, National College of Ireland.

PR Newswire (2020). More than 350,000 brands and sellers to join Lazada's 11.11

Shopping Festival. Retrieved from: https://www.prnewswire.com/in/news-

releases/more-than-350-000-brands-and-sellers-to-join-lazada-s-11-11-shopping-
festival-893563449.html

Radojka, K., & Filipovi¢, Z. (2017). Gender differences and consumer behavior of
millennials. Acta Economica Et Turistica, 3(1), 5-13.

Ridha, N. (2017). Proses Penelitian, Masalah, Variabel dan Paradigma
Penelitian. Hikmah, 14(1), 62-70.

Rousson, V., & Gosoniu, N. F. (2007). An R-square coefficient based on final prediction
error. Statistical Methodology, 4(3), 331-340

Rowley, J. (2000). Product search in e-shopping: a review and research
propositions. Journal of consumer marketing.

Salim, M., Alfansi, L., Darta, E., Anggarawati, S., & Amin, A. (2019). Indonesian
millenials online shopping behavior. International Review of Management and
Marketing, 9(3), 41.

San Martin, S., & Camarero, C. (2009). How perceived risk affects online
buying. Online Information Review.

128


https://www.prnewswire.com/in/news-releases/more-than-350-000-brands-and-sellers-to-join-lazada-s-11-11-shopping-festival-893563449.html
https://www.prnewswire.com/in/news-releases/more-than-350-000-brands-and-sellers-to-join-lazada-s-11-11-shopping-festival-893563449.html
https://www.prnewswire.com/in/news-releases/more-than-350-000-brands-and-sellers-to-join-lazada-s-11-11-shopping-festival-893563449.html

Sanjaya, S. (2017). Pengaruh Promosi Dan Merek Terhadap Keputusan Pembelian Pada
PT. Sinar Sosro Medan. Jurnal Ilmiah Manajemen dan Bisnis, 16(2).

Sekaran, U., & Bougie, R. (2016). Research methods for business: A skill building
approach. John Wiley & Sons.

SivaKumar, A., & Gunasekaran, A. (2017). An empirical study on the factors affecting
online shopping behavior of millennial consumers. Journal of Internet
Commerce, 16(3), 219-230.

Sozer, E. G., & Civelek, M. E. (2018). The effect of perceived benefit on consumer

based brand equity in online shopping context.

Srinivasan, S. S., Anderson, R., & Ponnavolu, K. (2002). Customer loyalty in e-
commerce: an exploration of its antecedents and consequences. Journal of
retailing, 78(1), 41-50.

StatSoft, 1. (2013). Electronic Statistics Textbook. StatSoft, Tulsa, USA.

Syofian, S. (2015). Statistika Terapan Untuk Perguruan Tinggi. Jakarta:
Prenandanedia Group.

Tanadi, Trisna & Samadi, Behrang & Gharleghi, Behrooz. (2015). The Impact of
Perceived Risks and Perceived Benefits to Improve an Online Intention among

Generation-Y in  Malaysia. Asian  Social Science. 11. 226-238.
10.5539/ass.v11n26p226.

Teoh, Siew Hong and Yang, Yong George and Zhang, Yinglei, R-Square and Market
Efficiency (July 30, 2009). Available at
SSRN: https://ssrn.com/abstract=926948 or http://dx.doi.org/10.2139/ssrn.926948

Thompson, C. B. (2009). Descriptive data analysis. Air medical journal, 28(2), 56-59.

Venkatesh, V., Morris, M. G., & Ackerman, P. L. (2000). A longitudinal field
investigation of gender differences in individual technology adoption decision-
making processes. Organizational behavior and human decision processes, 83(1),
33-60.

129


https://ssrn.com/abstract=926948
https://dx.doi.org/10.2139/ssrn.926948

Wallentin, L., Becker, R. C., Budaj, A., Cannon, C. P., Emanuelsson, H., Held, C., ... &
Mahaffey, K. W. (2009). Ticagrelor versus clopidogrel in patients with acute
coronary syndromes. New England Journal of Medicine, 361(11), 1045-1057.

Wolfinbarger, M., & Gilly, M. C. (2001). Shopping online for freedom, control, and
fun. California management review, 43(2), 34-55.

Wong, K. K. K. (2013). Partial least squares structural equation modeling (PLS-SEM)
techniques using SmartPLS. Marketing Bulletin, 24(1), 1-32.

y Monsuwé, T. P., Dellaert, B. G., & De Ruyter, K. (2004). What drives consumers to
shop online? A literature review. International journal of service industry
management.

Yee, C. J.,, & San, N. C. (2011). Consumers' perceived quality, perceived value and
perceived risk towards purchase decision on automobile. American journal of
economics and business administration, 3(1), 47-57.

Yeung, S., Wong, J., & Ko, E. (2004). Preferred shopping destination: Hong Kong
versus Singapore. International journal of tourism research, 6(2), 85-96.

Yulianita, Y. (2018). Comparison of Generation X and Y: Perceived Usefulness,
Perceived Ease of Use, and Subjective Norms on Purchase Intention in E-
Commerce. Jurnal Komunikasi Indonesia, 140-152.

Zaidi, S. D. A, Gondal, B. J., Yasmin, A., Rizwan, M., & Urooj, M. (2014). Antecedents
of online shopping intention: A study held in Pakistan. Journal of Sociological
Research, 5(1), 231-247.

Zeithaml, V. A., Parasuraman, A., & Malhotra, A. (2002). Service quality delivery
through web sites: a critical review of extant knowledge. Journal of the academy of
marketing science, 30(4), 362-375.

Zikmund, W., Babin, B., Carr, J., & Griffin, M. (2010). Business Research Methods
Eight Edition. In Cengage Learning.

Zwass, V. (1998). Structure and Macro Level Impact of E-Commerce: from
Technological Infrastructur to Electronic Marketplace. Online). Accessed on
February, 3, 2015.

130



