
 

 105 

DAFTAR PUSTAKA 

Agarwal, R., & Selen, W. (2009, July 31). Dynamic Capability Building in Service 

Value Networks for Achieving Service Innovation. Journal of Decision 

Sciences Institute. 

Anis, H. (2020, Agustus 4). Paradigma Penelitian. Retrieved from Tripven: 

https://www.tripven.com/paradigma-penelitian/ 

Arenggoasih, W. (2016). PENGARUH BRAND COMMUNICATION, SERVICE 

QUALITY DAN BRAND PERSONALITY ANGGOTA DEWAN 

TERPILIH MELALUI BRAND TRUST TERHADAP BRAND 

LOYALTY PEMILIH (Studi Partai Politik Gerindra). JURNAL 

INTERAKSI, Vol 5 No. 2, Juli 2016 : 123-135. 

Arifin, C. (2019, Agustus 21). Bisnis. Retrieved October 2, 2020, from 

Tribunbisnis: https://www.tribunnews.com/bisnis/2019/08/21/persaingan-

bisnis-hotel-makin-sengit-pemain-harus-cepat-beradaptasi?page=2 

Arikunto. (2002). Prosedur Penelitian: Suatu Pendekatan Praktik. Jakarta: PT. 

Rineka Cipta. 

Ariyono, P. C. (2018, Juni 05). DAMPAK INOVASI LAYANAN TERHADAP 

KEPUASAN PELANGGAN DAN PENINGKATAN NILAI 

PELANGGAN DI BANDARA ADISUTJIPTO YOGYAKARTA. Jurnal 

Management. 

Azanella , L. A., Tamtomo , A. B., & Velarosdela , R. N. (2019, Maret 30). CEK 

FAKTA: Jokowi Sebut Ada 714 Suku dan 1.001 Bahasa di Indonesia Artikel 

ini telah tayang di Kompas.com dengan judul "CEK FAKTA: Jokowi Sebut 

Ada 714 Suku dan 1.001 Bahasa di Indonesia". (B. Galih, Editor) Retrieved 

from Kompas.com: 

https://nasional.kompas.com/read/2019/03/30/21441421/cek-fakta-jokowi-

sebut-ada-714-suku-dan-1001-bahasa-di-indonesia 

Azize, S., Cemal, Z., & Hakan, K. (2012). Does Brand Communication Increase 

Brand Trust? The Empirical Research on Global Mobile Phone Brands. 

Procedia - Social and Behavioral Sciences 58 (2012) 1361 . 

Babbie, E. R. (2010). The Practice of Social Research (12th Edition ed.). Belmont: 

Wadsworth Cengage. 

Badan Pusat Statistik. (2020, February 3). Press Release. Retrieved September 30, 

2020, from Badan Pusat Statistik: 

https://www.bps.go.id/pressrelease/2020/02/03/1711/jumlah-kunjungan-

wisman-ke-indonesia-desember-2019-mencapai-1-38-juta-kunjungan-

.html 

Berglund, D., & Byberg, A. (2016). Innovating for Loyalty – Examining service 

innovations and brand loyalty through the theory of ambidextrous 

organisations . 

Bhasin, H. (2019, December 17). What is Brand Communication. Retrieved from 

Marketing91: https://www.marketing91.com/brand-communication/ 

Chinomona, R. (2013). The Influence Of Brand Experience On Brand Satisfaction, 

Trust And Attachment In South Africa. International Business & 

Economics Research Journal. 



 

 106 

CNN Indonesia. (2020, Februari 26). Menghitung Kontribusi Sektor Pariwisata 

Bagi Ekonomi RI. Retrieved from CNN Indonesia: 

https://www.cnnindonesia.com/ekonomi/20200226121314-532-

478265/menghitung-kontribusi-sektor-pariwisata-bagi-ekonomi-ri 

Correia, T., Mateus, A., & Leonor, S. (2015). Marketing communicationsmodel for 

innovation networks. Proceedings of the 8th International Conference 

Senses and Sensibility 2015, Lisbon, Portugal 4-6 October 2015. 

databoks. (2019, Agustus 17). 5 Tahun Terakhir, Rerata Pertumbuhan Kunjungan 

Wisatawan Mancanegara 14%. Retrieved from databoks: 

https://databoks.katadata.co.id/datapublish/2019/07/17/5-tahun-terakhir-

rerata-pertumbuhan-kunjungan-wisawatan-mancanegara-14# 

Dimyati, M. (2018). The Role of Customer Satisfaction In Mediating Marketing 
Communication Effect On Customer Loyalty . Journal of Arts, Science & 
Commerce. 

Ercis, A., Unal, S., Candan, F., & Yildirim, H. (2012). The effect of brand 

satisfaction, trust and brand commitment on loyalty and repurchase 

intentions. Procedia - Social and Behavioral Sciences 58 (2012) 1395 – 

1404. 

Frimpong, F. S. (2017). The Effect of Marketing Communication Tools on 
Customer Satisfaction and Brand Performance In The Financial Services 
Sector In Ghana . International Journal of Sales & Marketing 
Management. 

Gault, F. (2015). Measuring Innovation in All Sectors of the Economy. UNU-

MERIT Working Paper 2015-038. 

Gewati, M. (2019, Maret 23). BI: Industri Pariwisata Jadi Sektor Paling Hasilkan 

Devisa Artikel ini telah tayang di Kompas.com dengan judul "BI: Industri 

Pariwisata Jadi Sektor Paling Hasilkan Devisa". Retrieved from 

Kompas.com: https://travel.kompas.com/read/2019/03/23/084500627/bi--

industri-pariwisata-jadi-sektor-paling-hasilkan-devisa 

Ghozali, I., & Latan, H. (2015). Konsep, Teknik, Aplikasi Menggunakan SMart PLS 

3.0. Semarang: BP Undip. 

Hair, J. F., Black, W., Babin, B. J., & Anderson, R. E. (2010). Multivariate Data 

Analysis: A Global Perspective. United Kingdom: Pearson. 

Handra. (2015). Perkembangan Bisnis Perhotelan dan Pariwisata di Indonesia. 

Retrieved from Jenishotel.info: https://jenishotel.info/perkembangan-

bisnis-perhotelan-dan-pariwisata-di-indonesia 

Hariandja, E. S. (2011). The Relationship Between Service Innovation, Marketing 

Communication, and Performance in Hospitality Industries -A Conceptual 

Framework. Proceeding of Industrial Engineering and Service Science. 

Hariandja, E. S. (2016, June). Moderating Effect of Marketing Communication on 

the Relationship between Service Innovation Capability and Service 

Excellence in Hospitality Industry- A Conceptual Framework. Conference: 

International Conference on Law, Business, and Social Justice (IC-LBSJ) 

2016, 1. 



 

 107 

Herman, R. T., & Wijaya, R. (2010). ANALISIS BRAND EQUITY DAN 

CUSTOMER LOYALITY CELEBRITY FITNESS CABANG MALL 

PURI INDAH JAKARTA BARAT. BINUS BUSINESS REVIEW. 

Igwe, P., MSc, Kalu, S. E., & DBA. (2017). Service Innovativeness and Customer 

Satisfaction of Four Star Hotels in Rivers State. International Journal of 

Research in Business Studies and Management V4. 

Iswandi, A. M. (2010). Analisa Komunikasi Corporate Social Responsibility (CSR) 

Dalam Membangun Reputasi Perusahaan (Studi Kasus: Kampanye 

Lifebuoy Berbagi Sehat) . 

Kanwal, R., & Yousaf, S. (2019). Impact of Service Innovation on Customer 

Satisfaction: An Evidence from Pakistani Banking Industry. Emerging 

Economy Studies. 

Katadata.co.id. (2019, Juni 12). Jumlah Pulau di Indonesia Berkurang Menjadi 16 

Ribu . Retrieved from databoks: 

https://databoks.katadata.co.id/datapublish/2019/06/12/jumlah-pulau-di-

indonesia-berkurang-menjadi-16-ribu# 

Kelas Pintar. (2020, Maret 10). Jenis-Jenis Paradigma dalam Penelitian Sosial. 

Retrieved from Kelas Pintar: 

https://www.kelaspintar.id/blog/inspirasi/jenis-jenis-paradigma-dalam-

penelitian-sosial-3567/ 

Kotler, P., & Keller, K. L. (2011). Marketing Management. United States: Pearson. 

Kotler, P., & Pfoertsch, W. (2006). B2B Brand Management. Heidelberg: Springer. 

Krom, I. (2015). Global Online Entrepreneurship and The Impact of Innovation on 
Brands. Emerging Markets Journal. 

Mahmoud, M. A., Hinson, R. E., & Anim, P. A. (2018). Service innovation and 
customer satisfaction: the role of customer value creation. European 
Journal of Innovation Management. 

Moreira, A. C., Silva, P. M., & Moutinho, V. M. (2017). The Effects of Brand 
Experiences on Quality, Satisfaction, and Loyalty: An Empirical Study in 
The Telecommunications Multiple-Play Service Market. Revista Innovar 
Journal. 

Naveed, T., Akhtar, I., & Cheema, K. u. (2013). The Impact of Innovation on 

Customer Satisfaction and Brand loyalty: A Study of the Students of 

Faisalabad. Journal of Management & Organizational Studies, 2(2). 

Ngatno. (2017). Effect of Brand Communication and Experience on Loyalty: 

Mediating Effect of Brand Satisfaction and Trust. (Case Study of Customers 

of Inul Vista Karaoke, Semarang, Central Java, Indonesia). Archives of 

Business Research, 5, 55-67. 

Pertiwi, A. R., Djahwahir, A. H., & Andarwati. (2017). PENGARUH BRAND 

EXPERIENCE TERHADAP BRAND SATISFACTION, BRAND TRUST 

DAN BRAND LOYALTY (Studi Pada Konsumen Make-Up Brand Impor 

di Surabaya). Jurnal Manajemen Vol. 5 No. 2, 2017. 

Pöppelbuß, J., Plattfaut, R., Ortbach, K., Malsbender, A., Voigt, M., Niehaves, B., 

& Becker, J. (2011). Service Innovation Capability: Proposing a New 

Framework. Proceedings of the 3rd International Symposium on Services 



 

 108 

Science (ISSS) in conjunction with the Federated Conference on Computer 

Science and Information Systems (FedCSIS). 

Pratiwi, F. A., Utama, R. H., & Dirgantari, P. D. (2018). Gambaran Brand 

Communication, Brand Trust, dan Brand Loyalty Pelanggan Kosmetik 

Sariayu di Indonesia. Journal of Business Management Education, 3. 

Putri, A. W. (2019, Oktober 19). Menjadikan Pariwisata sebagai Core Business 

Indonesia. Retrieved from swa.co.id: 

https://swa.co.id/wicf/news/menjadikan-pariwisata-sebagai-core-business-

indonesia 

Rita, S. M. (2018, September 26). Brand Equity. Retrieved from Binus University 

Business School: https://bbs.binus.ac.id/gbm/2018/09/26/brand-equity/ 

Rouse, M. (2017, September). Business Innovation. Retrieved from SearchCIO: 

https://searchcio.techtarget.com/definition/business-innovation 

Sahin, A., Zehir, C., & Kitapçı, H. (2011). The Effects of Brand Experiences, Trust 

and Satisfaction on Building Brand Loyalty; An Empirical Research On 

Global Brands. Procedia Social and Behavioral Sciences 24 (2011) 1288–

1301. 

Saragih, M. G., Surya, E. D., Rahayu, S., Harianto, Harahap, R., & Widodo, S. 

(2019). Analysis Of Brand Experience And Brand Satisfaction With Brand 

Loyalty Through Brand Trust As A Variable Mediation. Journal of 

International Conference Proceedings. 

Sarwono, J. (2010, September). PENGERTIAN DASAR STRUCTURAL 

EQUATION MODELING (SEM). Jurnal Ilmiah Manajemen Bisnis, 10, 

173. 

Schivinski, B., & Dabrowski, D. (2014). The Impact of Brand Communication on 
Brand Equity Through Facebook. Journal of Research in Interactive 
Marketing. 

Sekaran, U., & Bougie, R. (2016). Research Methods for Business. Chicester: 

Wiley. 

Stewart, B. (2019, Desember 27). What Is Brand Loyalty? Definition, Examples & 

More. Retrieved from Emarsys: https://emarsys.com/learn/blog/what-is-

brand-loyalty/ 

Sugiarto, E. (2017). Menyusun Proposal Penelitian Kualitatif: Skripsi dan Tesis. 

Yogyakarta: Suaka Media. 

Sugiyono. (2013). Metode Penelitian Kuantitatif, Kualitatif dan R&D. Bandung: 

Alfabeta. 

Tantu, H., Mandey, S., & Oroh, S. (2016). PENGARUH FAKTOR SWITCHER, 

HABITUAL BUYER, SATISFIED BUYER, LIKING OF THE BRAND 

DAN COMMITED BUYER TERHADAP LOYALITAS KONSUMEN 

PRODUK SHAMPO MERK PANTENE. Jurnal Berkala Ilmiah Efisiensi. 

Tribun Travel. (2019, Januari 10). Hal-hal Ini Ternyata Memengaruhi Milenial 

Saat Memilih Hotel yang Akan Diinapi Artikel ini telah tayang di 

Tribuntravel.com dengan judul Hal-hal Ini Ternyata Memengaruhi 

Milenial Saat Memilih Hotel yang Akan Diinapi, 

https://travel.tribunnews.com/2019/01/10/hal-hal-ini-ternyata-

memengaruhi-milenial-saat-memilih-hotel-yang-akan-diinapi. Editor: 



 

 109 

Sinta Agustina. Retrieved from Tribun Travel : 

https://travel.tribunnews.com/2019/01/10/hal-hal-ini-ternyata-

memengaruhi-milenial-saat-memilih-hotel-yang-akan-diinapi 

Tsang, S., Terkawi, A. S., & Royse, C. F. (2017). Guidelines for Developing, 

Translating, and Validating a Questionnaire in Perioperative and Pain 

Medicine. Sandi Journal of Anaesthesia, 80-89. 

University of Southern California. (2020, April 18). Research Guides. Retrieved 

from USC Libraries: https://libguides.usc.edu/writingguide/quantitative 

Wahyuni, N. (2014, November 1). UJI VALIDITAS DAN RELIABILITAS. 

Retrieved from Binus University Quality Management Center: 

https://qmc.binus.ac.id/2014/11/01/u-j-i-v-a-l-i-d-i-t-a-s-d-a-n-u-j-i-r-e-l-i-

a-b-i-l-i-t-a-s/ 

Wong, K. K.-K. (2013). Partial Least Square Structural Equation Modeling (PLS-

SEM) Techniques Using SmartPLS. Marketing Bulletin, 1-32. 

Zehir, C., ùahin, A., Kitapçı, H., & Özúahin, M. (2011). The Effects of Brand 

Communication and Service Quality In Building Brand Loyalty Through 

Brand Trust; The Empirical Research On Global Brands. Gebze Institute of 

Technology, Istanbul Cad. No:101, Gebze, 41400, Turkey . 

 

 

 


