REFERENCES

Amaldo Reza Siwi, A. S. (2017). The Influence of Servicescape and Service
Quiality on Patient Satisfaction in Outpatient Installation at Prof. Hospital.
Dr. R. D. Kandou Manado. EMBA Journal, 475-486

Armstrong, G. d. (2015). Marketing Basics. Jakarta: Prehalindo.

Ayu, K. (2017). The Influence of Brand Image and Service Quality on Customer
Satisfaction at Starbucks Istana Plaza (Ip) Bandung. Essay.

Ayun, P. Q. (2015). The Phenomenon of Adolescents Using Social Media in
Forming Identities. Channel, Vol. 3, No. 2, 1-16.

Baskara, I. B. (2016). Effect of Discounts on Unplanned Purchases. Malang:
University of Muhammadiyah Malang.

Danang, S. (2012). Human Resource Management. Jakarta: PT Buku Seru.

Dewi Indri Kartika Dewi and Kusumawati Andriani. (2018). The Effect of
Discounts on Purchasing Decisions and Online Business Customer
Satisfaction (Survey on Students of the Faculty of Administrative Sciences
Universitas Brawijaya 2013/2014 Traveloka Consumers). Journal of
Business Administration (Jab) | Vol. 56 No. 1.

Els Jossi Kliwas, R. H. (2019). Managing the Advantages of Shop Positioning.
Sweet Journal VVolume 3 Number 1.

Fandy, Tjiptono and Greforius, Chandra. (2016). Service Marketing (Principles,
Application, and Research), Yogyakarta: Andi

Ghozali, 1. (2016). Multivariate Analysis Application with IBM SPSS19 Program.
Semarang: Diponegoro University Publishing Agency.

Good Fadia. (2016). The Role of Servicescape in Improving Hotel Image and
Revisiting Intention in 5 Star Hotels. Journal of Service Management and
Marketing Vol. 9 No. 2.

Good, R. U. (2016). Sampling Technique and Determination of the Number of
Samples. Bali: Bali's Dhayana Pura University.

Harahap, Dedy Ansari. (2015). Analysis Of Factors Affecting Consumer's Purchase
Decision On Usu Taxes (PAJUS) Medan. Journal of Finance and Business.
Vol. 7, No. 3, November 2015.



Intendy. (2015). Customer Perception On Products, Pricing, Service Quality,
Towards Customer's Quality Relationships And Loyalty Of Domestic
Airlines, Indonesia. International Journal Of Scientific & Technology
Research VVolume 4, Issue 12.

Kotler, P. a. (2016). Principles of Marketing. New Jersey: Perason Education.

Margaretha G. Mona, J. S. (2015). Using Multiple Linear Regression to Analyze
Income of Coconut Farmers. Case Study: Coconut Farmers in Beo Village,
Beo District, Talaud Regency. JdC, Vol. 4, No. 2,, 196-203.

Muslim. (2016). Paradigm Variants, Approaches, Methods, and Types of Research
in Communication Sciences. Wahana, Vol. 1, No. 10, Odd, Academic Year
2015/2016.

Putra, Endhar Widjaya, Srikandi Kumadji, Edy Yulianto. (2016). The Effect of
Discounts on Purchase Intention and Its Impact on Purchasing Decisions
(Study of Consumers Who Buy Discounted Products at Matahari
Department Store, Pasar Besar Malang). Journal of Business Administration
(Jab) | Vol. 38 No. 2.

Rizky Y.S Emor, A. S. (2015). Effect of Discounts, Brand Image, and Servicescape
on Purchasing Decisions of Indomaret Tanjung Batu Consumers. EMBA
Journal Vol. 3 No.2, 738-748.

Robiansyah. (2020). Preparation of the HRM Research Questionnaire. Samarinda:
Faculty of Economics and Business, Mulawarman University.

Siswanto Cynthia and Setiawan Andereas Pandu. (2015). Visual Perceptions Of
Visitors To The Interior Elements Of Stilrod Café In Surabaya. Journal of
Intra VVol. 3, No. 2, (2015) 143-150.

Sugiyono. (2016). Quantitative Research Methods, Qualitative and R & D.
Bandung: PT Alphabet.

Venessa lke and Arifin Zainul. (2017). The Influence of Brand Image and Price on
Consumer Purchase Decisions (Survey on Students of Business
Administration Study Program, Faculty of Administrative Sciences,
Brawijaya University Malang, 2013/2014 and 2014/2015 Generation of
Sympathy Prepaid Card Users). Faculty of Administrative Sciences,
Brawijaya University Malang. Journal of Business Administration (Jab) |
Vol. 51 No. 1.

Wahidmurni. (2017). Description of Quantitative Research Methods. Malang: UIN
Maulana Malik Ibrahim Malang.



Yusup, F. (2018). Test the Validity and Reliability of Quantitative Research
Instruments. Tarbiyah Scientific Education Journal, 17-23.

Zeithaml, V. A. (2010). Services Marketing Strategy. New York: McGraw-Hill.



	REFERENCES

