DAFTAR PUSTAKA

Agresti, A., Franklin, C., & Klingenberg, B. (2018). Statistics: The Art and Science
of Learning from Data (Fourth Edition, Vol. 53). Edinburgh Gate: Pearson.

Ahmad, N., Billoo, M., & Lakhan, A. (2012). Effect of Product Packaging on
consumer buying decision. Journal of Business Strategies, 6(2), 1-10.

Armstrong, G., Kotler, P., & Opresnik, M. O. (2017). Marketing. Fortune.

Burns, A. C., & Veeck, A. (2020). Marketing Research (Ninth Edition). New Y ork:
Pearson.

Chen, Y.-S. (2017). Examining the decoy and the phantom decoy effects on the
menu item choice. Dissertation Abstracts International Section A: Humanities
and Social Sciences, 79(3-A(E)).

Dolot, A. (2018). The characteristics of Generation Z. E-Mentor, (74), 44-50.

Falkner, L. (2020). Murray State * s Digital Commons An Exploratory Study of
Generational Coffee Preferences.

Ghozali, 1. (2016). Aplikasi Analisis Multivariete Dengan Program IBM SPSS 23.
Semarang: Badan Penerbit Universitas Diponegoro.

Hashem, T., & Alyzyoud, M. F. (2020). JOURNAL OF CRITICAL REVIEWS
Influence Of Decoy Marketing On Impulsive Purchasing Behavior Among
Adult Customers Of Tech Market In Jordan, Mediating Role Of Brand Equity,
(September).

Herrmann, A., Xia, L., Kent, M. B., & Huber, F. (2007). The influence of price
fairness on customer satisfaction: An empirical test in the context of

automobile purchases. Journal of Product and Brand Management, 16(1), 49—
58.

Khuong, M. N., & Duyen, H. T. M. (2016). Personal Factors Affecting Consumer
Purchase Decision towards Men Skin Care Products — A Study in Ho Chi

Minh City, Vietnam. International Journal of Trade, Economics and Finance,
7(2), 44-50.

Kotler, Philip, Bowen, J. T., & Makens, J. C. (2017). Marketing for Hospitality and
Tourism (Seventh Edition). Edinburgh Gate: Pearson.

Kotler, Phillip, Armstrong, G., Harris, L., & Piercy, N. (2019). Principles of
Marketing.

Marshall, G. W., & Johnston, M. W. (2019). Marketing Management (Third

76



Edition). New York: McGraw Hill Education.
McGuire, K. A. (2016). Hotel Pricing in a Social World. Hoboken: Wiley.

Pizam, A. (2010). International Encyclopedia of Hospitality Management (Second
Edition). Kidlington: Elsivier.

Salkind, N. J. (2017). Exploring Research, Global Edition (Ninth Edition).
Edinburgh Gate: Pearson.

Sekaran, U., & Bougie, R. (2016). Research Methods for Business (Seventh
Edition). Southern Gate: Wiley.

Solomon, M., Marshall, G. W., & Stuart, E. W. (2018). Marketing Real People,
Real Choices (Ninth Edit). Hoboken: Pearson.

Sugiyono. (2020). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung:
Alfabeta.

Veal, A. J. (2018). Research Methods for Leisure and Tourism. Pearson Education
(Fifth Edition). Harlow: Pearson.

Wandebori, H., & Wijaya, V. (2017). Consumers’ Purchase Intention: Influencing
Factors unveiled at Korean Thematic Café (Case Study: Chingu Caf¢). Jurnal
Bisnis Dan Manajemen, 18(2), 73-82.

Zeithaml, V. A., Bitner, M. J., & Gremler, D. D. (2018). Services Marketing
(Seventh Edition). New York: Mc Graw Hill Education.

77



