REFERENCES

Aaker J., Fournier S., Brasel A.S., (2004),"When good brands do bad", Journal of
Consumer Research, 3(2), 1-16.

Aaker, D. (1991). Managing Brand Equity: Capitalizing on Value of a Brand Name. The Free
Press, New York, 299.

Aaker, D. A. (1996). Measuring brand equity across products and markets. California
Management Review, 38(3), 102—120. https://doi.org/10. 2307/41165845

Aaker, J. L. (1997). Dimensions of brand personality. Journal of Marketing
Research,34(3), 347-356. https://doi.org/10.1177/002224379703400304

Abdillah, W., & Jogiyanto. (2015). Alternatif Structural Equation Modeling (SEM)
dalam Penelitian Bisnis. Yogyakarta: Penerbit Andi.

Almira R. Bayanova, K. (2019). Student Performance Interrelation with Gadget Use at
Lessons. Journal of Environmental Treatment Techniques , 7(3), 432-437.
attitude. International Journal of Advertising, 32(2), 255-280. https://

Bleedorn, G. (2020). Millennials may be the most researched yet least understood generation
in the history of marketing and communication.

Brakus, J.J., Schmitt, B.H. and Zarantonello, L. (2009), Brand Experience: What Is It? How
Is It Measured? Does It A ect Loyalty? Journal of Marketing, 73(52), 68.

Calantone, R. J., Chan, K., & Cui, A. S. (2006). Decomposing product innovativeness and its
effects on new product success. Journal of Product Innovation Management, 23(5),
408-421.

Coelho FJF, B. C. (2019). Functional brand qualities and perceived value: The mediating role
of brand experience and brand personality. Psychol Mark, 1-15.

Counterpoint. (2020). Global Smartphone Market Share: By Quarter.

78



Dalati, S. (2018). Measurement and Measurement Scales. In Modernizing the Academic
Teaching and Research Environment (pp. 79-84). Springer,Cham.
doi:10.1007/978-3-319-74173-4 5

Davis, D. (2005). Business Research for Decision Making. 6th ed. Masob, OH: Thomsons
South Western.

Dodds, W. B., Monroe, K. B., & Grewal, D. (1991). Effects of price, brand, and store
information on buyers’ product evaluations. Journal of Marketing Research,
28(3), 307-319. https://doi.org/10.1177/ 002224379102800305

Eisend, M., & Stokburger-Sauer, N. E. (2013). Brand personality: A meta- analytic
review of antecedents and consequences. Marketing Letters, 24(3), 205-216.
https://doi.org/10.1007/s11002-013-9232-7

Fang, E. (2008). Customer participation and the trade-off between new product
innovativeness and speed to market. Journal of Marketing, 72(4), 90-104.
https://doi.org/10.1509/jmkg.72.4.90

Fornell, C., Johnson, M. D., Anderson, E. W., Cha, J., & Bryant, B. E. (1996). The
American Customer Satisfaction Index: Nature, purpose, and findings. Journal of
Marketing, 60(4), 7-18.

Ghozali, 1., & Latan, H. (2015). Partial least squares: Konsep, teknik, dan aplikasi
menggunakan program SmartPLS3.0, Universitas Diponegoro Semarang, ed.2,
Badan Penerbit Undip.

Golder, P. N., Mitra, D., & Moorman, C. (2012). What is quality? An integrative framework
of processes and states. J

Hair, J. F., Black. W. C., Babin. B. J.; and Anderson. R. E. (2010), Multivariate Data
Analysis, 7th ed. Pearson Prentice Hall, New Jersey.

Hair, J.F.J. , Hult, G.T.M. , Ringle, C.M. and Sarstedt, M. (2017), A Primer on Partial Least

79



Squares Structural Equation Modeling (PLS-SEM) , 2nd ed., Sage, Thousand Oaks,
CA

Han, J. K., Kim, N., & Srivastava, R. K. (1998). Market orientation and organizational
performance: Is innovation a missing link? Journal of Marketing, 62(4), 30-45.
https://doi.org/10.1177/002224299806200403

Henseler, J., Dijkstra, T. K., Sarstedt, M., Ringle, C. M., Diamantopoulos, A., Straub, D. W.,
Ketchen, D. J., Hair, J. F., Hult, G. T. M., & Calantone, R. J. (2014). Common beliefs
and reality about partial least squares: comments on Ronkkd & Evermann (2013).
Organizational Research Methods, 17(2), 182-209.

Henseler,J,m Ringle, C.M. and Sarstedt, M. (2015), “A new criterion for assessing
discriminant validity in variance-based structural equation modelling” Journal of the
Academy of Marketing Science, 43(1),115-135

Holbrook, M. B. and Hirschman, E.C. (1982), e experiential aspects of consumption:
consumer fantasy, feelings and fun, Journal of Consumer Research, 9(2),132-140.
https://doi.org/10. 1111/5.1540 5885.2006.00213.x

IDC.com. (2020). IDC: Top 5 Brand Smartphone di Indonesia Q1-2020.

Interbrand. (2015). Best Global Brands.

Jean, A. (2017, September). AN ANALYSIS OF THE IMPACT OF INNOVATION ON THE
COMPETITIVENESS OF SMARTPHONE MANUFACTURERS. International
Journal of Management Research & Review, 7(9), 2/872-892 .

Jin, B. a. (2005). Integrating effect of consumer perception factors in predicting private brand
purchase in a Korean discount store context. J. Consumer Market DOI:
10.1108/07363760510589226, 22, 62-71.

Kaplan, M. (2009). The relationship between perceived innovativeness and emotional product

responses: a brand oriented approach. Innovative Marketing , 5(1).

80



Keller, K. L. (2013). Strategic Brand Management: Building, Measuring, and Managing Brand
Equity (4th Edition). Harlow: Pearson Education. .

Khalifa, A.S. (2004) ‘Customer Value: A Review of Recent Literature and an Integrative
Configuration’, Management Decision 42(5-6): 645—66.

Kotler, P. &. (2016). Marketing Management. Global Edition. .

Kunz, W. S. (2011). How does perceived firm innovativeness affect the consumer? . Journal
of Business Research https.//doi.org/10.1016/j.jbusres.2010.10.005, 64(8), 816—822.

Kunz, W., Schmitt, B., & Meyer, A. (2011). How does perceived firm innovativeness
affect the consumer? Journal of Business Research, 64(8), 816-822.

https://doi.org/10.1016/j.jbusres.2010.10.005

Lam, S. K., Ahearne, M., Mullins, R., Hayati, B., & Schillewaert, N. (2013). Exploring the
dynamics of antecedents to consumer—brand identification with a new brand. Journal
of the Academy of  Marketing Science, 41(2), 234-252.
https://doi.org/10.1007/s11747-012-0301-x

Lamb, C. W. (2012). Essentials of Marketing .

Long, J. (2002). Continuous learning: The creative journey from research to innovation and
invention. Design Management Journal, 13(2408 20-23.
https://doi.org/10.1111/5.1948-7169.2002.tb00304.x

Maulidina, R. &. (2016). ANALYSIS OF BRAND EQUITY SMARTPHONE APPLE AND
SAMSUNG ON YOUNG CONSUMERS IN INDONESIA (BRAND AWARENESS,
PERCEIVED QUALITY, BRAND ASSOCIATION, AND BRAND LOYALTY).
eProceeding of Management, 3(2), 1113-1119.

Mission. (2017, Decmber). Millennials may be the most researched yet least understood
generation in the history of marketing and communication.

Morrison, S. and Crane, F. (2007) ‘Building the service brand by creating and managing an

81



emotional brand experience’, Journal of Brand Management, 14(5), 410-421
Moultrie, J., Clarkson, P. J., & Probert, D. (2007). Development of a design audit tool for
SMEs. Journal of Product Innovation Management, 24(4), 335-368.
https://doi.org/10.1111/5.1540-5885.2007.00255.x
Netemeyer, R. G., Krishnan, B., Pullig, C., Wang, G., Yagci, M., Dean, D., ... Wirth, F.
(2004). Developing and validating measures of facets of customer-based brand equity.
Journal of Business Research, 57(2), 209-224.

https://doi.org/10.1016/S0148-2963(01)00303-4

Noftle E., Shaver P., (2006)," Attachment dimensions and the big five personality traits:
Associations and comparative ability to predict relationship quality", Journal of
Research in Personality, 40(2), 179-208.

NQRC. (1995). American Consumer Satisfaction Index Methodology Report.

Orshella, D. &. (2018). Penilaian Konsumen Millennial terhadap Tingkat Usabilitas Produk
Smartphone. 2(2).

Parasuraman, A. Z. (1988). SERVQUAL: a multiple-item scale for measuring consumer
perceptions of service quality. Journal of Retailing, 64(1), 12-40 Partial Least
Squares Structural Equation Modeling (PLS-SEM) , 2™ ed., Sage, Thousand Oaks,
CA.

Rahab, Handayani, S.R., Nawarini, A.T. (2015) PERAN PERCEIVED VALUE DAN
KEPUASAN PELANGGAN DALAM UPAYA MEMBANGUN LOYALITAS
PENGGUNA KARTU SELULER 43(1).

Sarwar, M. a. (2013, 02). Impact of Smartphone's on Society. European Journal of Scientific
Research, 98.

Schumpeter, J. (1934). The Theory of Economic Development. An Inquiry into Profits, Capital,

Credit, Interest, and the Business Cycle. Cambridge: Harvard University Press.

82



Sekaran, U. & Bougie, R. (2013). Research Method for Business A Skill- Building
Approach (6th Edition). United Kingdom: John Wiley & Sons Ltd.

Sekaran, U., & Bougie, R. (2016). Research Method for Business (7th ed.). Chichester, West
Sussex,: Printer Trento Srl.

Slater, S.F., & Narver, J.C. (2000). Intelligence generation and superior customer
value. Journal of the Academy of Marketing Science, 28(1), 120-127.

Soukup, P. A. (2015). Smartphones. Communication Research Trends. 34(4), 3-39.

Srinivasan, S. and Srivastava, R. (2010) ‘Creating the futuristic retail experience through
experiential marketing: Is it possible? An exploratory study’, Journal of Retail &
Leisure Property, 9(3),193-199

Stylidis, K. W. (2019). Perceived quality of products: a framework and attributes ranking
method. Journal of Engineering Design, 1-31.

Sudaryono. (2017). Metode Penelitian. Depok: Rajagrafindo Persada.

Sugiyono. (2013). Metode Penelitian Kuantitatif, Kualitatid dan R&D. Dalam Sugiyono,
Metode Penelitian Kuantitatif, Kualitatid dan R&D (hal. 9- 321). Bandung: Penerbit
Alfabeta.

Sugiyono. (2016). Metode Penelitian Kuantitatif, Kualitatif dan R&D. Bandung: PT
Alfabet.

Sugiyono. (2017). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung : Alfabeta,
CV.

Sung, Y., & Kim, J. (2010). Effects of brand personality on brand trust and brand affect.
Psychology & Marketing, 27(7), 639—661.https://doi.org/10.1002/mar.20349

Tajeddini, K. &. (2008, 6). Effect of Customer Orientation and Innovativeness on Business
Performance: A Study of Small-Sized Service Retailers. nternational Journal of

Entrepreneurship and Small Business - Int J Enterpren Small Bus, 6.

83



Thakur, R. A. (n.d.). Technological opinion leadership: The role of personal innovativeness,
gadget love, and technological innovativeness. Journal of Business Research, 69(8),
2764-2773.

Tsang, S., Royce, C., & Terkawi, A. (2017). Guidelines for Developing, Translating, and
Validating a Questionnaire in Perioperative and Pain Medicine. Saudi Journal of
Anesthesia, 5-6.

Veryzer, R. W., & Mozota, B. B. (2005). The impact of user-oriented design on new
product development: An examination of fundamental relationships. Journal of
Product Innovation Management, 22(2), 128—143.
https://doi.org/10.1111/5.0737-6782.2005.00110.x

Wardani, M. S. (2017). PENGARUH INOVASI PRODUK DAN KUALITAS PRODUK
TERHADAP KEPUTUSAN PEMBELIAN HANDPHONE MEREK SAMSUNG
DENGAN BRAND IMAGE SEBAGAI VARIABEL MODERASI. Jurnal Ekonomi
dan Kewirausahaan, 17(1), 51 — 62.

Yuswohady. (2016). GENERASI MILENIAL.

Zarantonello, L., & Schmitt, B. H. (2013). The impact of event marketing on brand
equity: The mediating roles of brand experience and brand

Zeithaml, V. (1988b). Zeithaml, V.A., 1988b. Communication and control processes in the
delivery of service quality. J. Market ISSN: 00222429, 52, 35-48.

Zeithaml, V.A. (1988) ‘Consumer Perceptions of Price, Quality, and Value: A Means—end

Model and Synthesis of Evidence’, Journal of Marketing 52(3),2-22.

84



