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Export-import activities in Indonesia are inherent in the activities of Indonesian
society. Imported goods have become the life partner of Indonesians in fulfilling
their needs and desires. In this study, this study will study the negative effects of
consumer ethnocentrism. second, how the lack of availability of domestic products
gives a positive effect. Then in this research we will study product necessity on
consumer attitude toward imported product in Lazada. Lazada use Consumer
Ethnocentrism, Lack of Availability of Domestic Products, Product Necessity and
Customer Attitude towards Foreign Products in running their business at e-
commerce business in Indonesia. To focusing the study, the researcher focus on
West and North Jakarta as the object of the study. There are 3 Hypothesis in this
study, (1) Consumer ethnocentrism was negatively influence consumer attitudes.
(2) Lack of product availability & Product Necessity influence a positive consumer
attitude towards foreign product in Lazada. (3) Product necessity influence a
positive Consumer Attitude towards foreign products on Lazada is supported. The
result from this research will add knowledge of marketing, this research is expected
to help & assist SMEs in Indonesia in determining product choices & positioning
their shops when they want to do business on the Lazada platform compared to
similar competitors from abroad.
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