
 

88 

 

DAFTAR PUSTAKA 

 

Alfaiz, A., Hariko, R., Zulfikar, & Septya, S. (2017, Oktober). Retrieved Juni 11, 

2018, from 

https://www.researchgate.net/publication/322631128_Perspektif_Teori_K

ognitif_Sosial_dan_Psikosintesis_dalam_Membentuk_Kepribadian 

Alta, H. R., & Junaedi, M. S. (2015). Retrieved Juni 21, 2018, from 

file:///C:/Users/Vani/Documents/MM%20UPH/tesis/SUMBER%20JOUR

NAL/JURNALEM18860.pdf 

Angelo, D. (2010, May). You Are What You Wear: The Examination Of Fashion 

Leadership and General Leadership Among African American And 

Caucasian American College Students. Retrieved from 

https://digital.library.unt.edu/ark:/67531/metadc28387/m2/1/high_res_d/th

esis.pdf 

Bandura, A. (2001). Retrieved Juni 15, 2018, from 

http://cogweb.ucla.edu/crp/Media/Bandura_01.pdf 

Biagi, Shirley. (2010). Media/ Impact Pengantar Media Massa. Jakarta: Salemba 
Humanika. 

Cauterucci, Christina (2016) Men Spend More Money and Time On Clothes 

Shopping than Woman. 

http://www.slate.com/blogs/xx_factor/2016/02/04/men_spend_more_mon

ey_and_time_on_clothes_shopping_than_women.html 

Cho, S., & Workman, J. (2011). Gender, Fashion Innovativeness and Opinion 

Leadership and Need For Touch. Emerald Insight. 

Dwipayani, N. M., & Rahyuda, K. (2016). Pengaruh Sikap dan Fashion 

Leadership Terhadap Niat Beli Online Remaja di kota Denpasar. E-

Journal Unud. 

Evans, M. (1989), " Consumers Behavior toward fashion" European Journal of 

Marketing, 23, 7, 7-16 

Fandia, Mashita (2016) "Let's Online Shopping Female VS Male toward Fashion 

Product " 

Ferdian, F. (2018, Januari-Februari). Tantangan Industri FMCG di Era E-

Commerce. 

Globalization101. (n.d.). Retrieved Desember 3, 2017, from 

http://www.globalization101.org/types-of-media-2/ 

Goldsmith, R. E., Freiden, J. B., & Kilsheimer, J. C. (n.d.). Retrieved Juni 13, 

2018, from http://sci-hub.tw/https://doi.org/10.1002/mar.4220100504 



 

89 

 

Gultom, H. E. (2016, Mei 12). Retrieved Juni 12, 2018, from 

http://www.tribunnews.com/lifestyle/2016/05/12/survei-pria-lebih-hobi-

belanja-ketimbang-wanita 

Gunawan , A., & Muchardie, B. G. (2015). Retrieved November 28, 2017, from 

http://research-

dashboard.binus.ac.id/uploads/paper/document/publication/Proceeding/BB

R/Vol.%206%20No.%201%20Mei%202015/14_2_MN_Annetta%20Guna

wan.pdf 

Haekal, A., & Widjajanta, B. (2016). Pengaruh Kepercayaan dan persepsi risiko 

terhadap minta membeli secara online pada pengunjung website 

Classifieds di Indonesia. Journal of Business Management and 

Enterpreneurship Education . 

Hair Jr, J., Sarstedt, M., Hopkins, L., & Kuppelsieser, V. (2013). Partial least 

squares structural equation modeling (PLS-SEM). European Business 

Review, 26(2), 106-121. http://dx.doi.org/10/1108/ebr-10-2013-0128 

Hair Jr, J., Sarstedt, M., Hopkins, L., & Kuppelsieser, V. (2014). Partial least 

squares structural equation modeling (PLS-SEM). European Business 

Review,   

Hahn, K. H., Tao, Q. S., & Leslie, C. A. (2017). The Effec of Fashion Leadership 

and Sustainable Clothing Attributes On Purchase Intention: Case Of 

School-Sponsored Store. Med Crave, Volume 2, 282-289. 

Hanh, K. H., Tao, Q. S., & Leslie, C. A. (2017, May). Clothing Attributes On 

Purchase Intention: Case Of a School-Sponsored Store. USA. 

Hidayah, R. W. (2015). Perilaku Konsumtif Dalam Membeli Produk Fashion 

Pada Mahasiswa Putri Surakarta. Retrieved Juni 1, 2018, from 

http://eprints.ums.ac.id/38744/ 

Hulland , J (1999). Use of Partial Least Squares (PLS) in Strategic Management 

Research: A Review of Four Recent Studies. Strategic Management 

Journal. http://sci-hub.tw/https://doi.org/10.1002/(SICI)1097-

0266(199902)20:2%3C195::AID-SMJ13%3E3.0.CO;2-7 

Hutahaean, F. D., & Hananto, A. (2013). Pengaruh Kelompok Generasi, Fashion 

Fanship, Sikap, dan Pembelian Impulsif Terhadap Pengeluaran Fashion: 

Studi Pada Pembelian Pria dari Generasi Y dan Generasi Z di Area 

Jabodetabek. 1-24. 

Kartika, R. (n.d.). Retrieved Juni 23, 2015, from 

https://www.kompasiana.com/kikikartika/teori-kognitif-sosial-albert-

bandura_54f72a58a33311bc718b45e4 

Kang, J & Poaps, Haesun P. (2010). Hedonic and Ultilitarian Shopping 

Motivations of Fashion Leadership. Journal of Fashion Marketing and 

http://dx.doi.org/10/1108/ebr-10-2013-0128


 

90 

 

Management. http://sci-

hub.tw/https://doi.org/10.1108/13612021011046138 

Kesteloo, M., & Hoogenberg, M. (2013). Retrieved January 2018, from PWC: 

https://www.strategyand.pwc.com/media/file/Strategyand_Footprint-

2020.pdf 

Lertwannawit, A., & Mandhachitara, R. (2011). Interpersonal Effects Fashion 

Consciousness and Status Consumption Moderated by Materialism in 

Metropolitan Men. Journal of Business Research , 1408-1416. 

Marianto, A. E. (2018). Tidak Betul, Online Menggerus Offline. p. 40. 

Mega, A. (2017, Januari 21). Retrieved Mei 30, 2018, from 

https://www.kompasiana.com/annisamega/perkembangan-trend-Fashion-

di-indonesia_588321f3cc92731105931d89 

Motale, Matebello.D.B.,  Bevan-Dye, Ayesha.L., Klerk, Natasha.De., (2014). 

African Generation Y Male Students Fashion Consciousness Behaviour. 

Mediterramean Journal of Social Sciences. 

http://citeseerx.ist.psu.edu/viewdoc/download?doi=10.1.1.913.736&rep=re

p1&type=pdf 

Munaf, T. (2017). Data Statistik dan Hasil Survei Ekonomi Kreatif. Jakarta: BE 

KRAF. 

Nisa, G. C. (2013). Retrieved Juni 16, 2018, from 

http://repository.uinjkt.ac.id/dspace/bitstream/123456789/24021/1/Skripsi

%20Gita%20Chairun%20Nisa.pdf 

Nisa, G. C. (2013). Pengaruh Orientasi Belanja dan Gender Differences 

Terhadap Pencarian Informasi Online dan Belanja Online . Retrieved 

November 28, 2017, from 

http://repository.uinjkt.ac.id/dspace/bitstream/123456789/24021/1/Skripsi

%20Gita%20Chairun%20Nisa.pdf 

Palupi, D. H. (2018, Februari 2018 2). Retrieved Mei 25, 2018, from 

http://mix.co.id/marcomm/brand-insight/marketing-strategy/cara-retailer-

menyiasati-perubahan-shopper-behavior 

Pookulangara, S., Kinley, T. R., & Josiam, B. M. (2016). Media Influence, 

Fashion and Shopping: A Gender Perspective. Emeraldinsight. 

Purnomo, Albert.K. (2017). Fashion Leadership, Sikap Positif, dan Dampaknya 

pada minat Beli E-commerce Fashion. 

https://publikasiilmiah.ums.ac.id/bitstream/handle/11617/8986/sansetmab2

017_7.pdf?sequence=1 

Rathnayake, Chamil.V (2011). An Empirical Investigation of Fashion 

Consciousness of Young Fashion Cnsumers in Sri Lanka. Emerald Insight. 

http://sci-hub.tw/https://doi.org/10.1108/17473611111141588 



 

91 

 

Riquelme, I., & Roman, S. (2013). The Influence Of Consumers 'Cognitive And 

Psychographic Traits on Perceived Deception: A Comparison Between 

Online and Offline Retailing Contexts. Springer Science + Business Media 

Dordrecht . 

Romli, A. (2013, May 25). Retrieved November 27, 2017, from 

http://komunikasi.uinsgd.ac.id/pengertian-media-massa/ 

Sekaran, U. (2003). Research methods for business. New York: jhn Wiley & 

Sons. 

Sekaran, U. & Bougie, R. (2013). Research Methods for Business: A Skill- 

Building Approach, Britania Raya: John Wiley and Sons. 

Savitrie, D. (2008). Retrieved Juni 16, 2018, from 

https://www.google.co.id/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1

&ved=0ahUKEwiM5_-7m-

_bAhWJfisKHbNjCv4QFggrMAA&url=http%3A%2F%2Flib.ui.ac.id%2

Ffile%3Ffile%3Ddigital%2F126658-6027-Pola%2520perilaku-

HA.pdf&usg=AOvVaw2xuOWKi7YAe1S_9RM_2zZw 

Schlossberg, Mallory (2016). Men are twisting the knife that's already killing 

shopping malls. https://www.businessinsider.sg/men-shop-online-more-

frequently-than-women-2016-2/?r=US&IR=T 

Setiadi, N. J. (2013). Periaku Konsumen. Jakarta, Indonesia: Kencana. 

Solomon, M. (2007). Consumer behavior. Upper Saddle River, NJ: Pearson 

Prentice Hall. 

Solomon, M. (2009). Consumer behavior. Upper Saddle River, NJ: Pearson 

Prentice Hall. 

Sugianto, R. V., & Brahmana, R. K. (2018). Pengaruh Self-Congruity, Curiosity, 

dan Shopping Well-Being Terhadap Pola Konsumsi Fast Fashion Pada 

Generasi Millenial di Surabaya. AGORA, 1-6. 

Sumarwan, U. (2003, November). In Prilaku Konsumen. Jakarta. 

Summers, J.O. (1970) The identity of Woman's Clothing Fashion Opinion 

Leaders. Journal of Marketing Research 7, 178-185. 

Tanwijaya, P. M. (2016). Retrieved Juni 17, 2018 

Thumim, N. (2017). Personal Media. The International Encyclopedia of Media 

Effects. 

Tosepu, Y. A. (2017, November 9). Retrieved Mei 28, 2018, from 

http://yusrintosepu.wixsite.com/yoes/single-post/2017/11/09/Pilkada-

Sultra-2018-di-era-Milenial 



 

92 

 

Trisnawati, T. Y. (2011, Juli). Fashion Sebagai Bentuk Ekspresi Diri dalam 

Komunikasi. Volume III, 36-48. 

Wahyu, R. (2015, Januari). Retrieved Januari 2018, from 

https://www.kompasiana.com/wahyurinda/consumer-behavior-tipe-tipe-

pembeli-berdasarkan-gender_552a1628f17e61de57d623aa 

Walsh, G., Mitchell, V.W., and Henning Thurau, T. (2001), "Passionate Surfers in 

Image-Driven Consumers Culture: Fashion Consciousness, appearance-

savvy people and their way life," Advances in consumers research, 28, 

266-274. 

Wan, F., Youn, S. and Fang, T. (2001), "Passionate Surfers in Image Driven 

Consumers culture: Fashion Consciousness, appearance-savvy people and 

their way of life," Advances in Consumers Research, 28, 266-274. 

Wardani, A. D. (2013, Oktober). Retrieved Juni 18, 2018, from 

http://eprints.uny.ac.id/21560/1/Anita%20Dhyah%20Kusuma%20Wardani

¬_NIM%2009102244037.pdf 

Winosa, Yosi (2018). Sektor Bisnis Berikut Diprediksi Akan Berkembang di 

2018.  https://www.pwc.com/id/en/media-centre/pwc-in-

news/2018/indonesian/sektor-bisnis-2018.html 

Yulistara, A. (2018, Maret 16). CNBC Indonesia. Retrieved Mei 20, 2018, from 

https://www.cnbcindonesia.com/entrepreneur/20180316161131-25-

7533/55-pelaku-usaha-kreatif-di-indonesia-adalah-wanita 

Zorzini, Catalin (2015). Infographic: An Analysis of Online Shopping Habits of Men & 

Woman. https://ecommerce-platforms.com/ecommerce-news/infographic-online-

shopping-habits-men-vs-women 

 

 

 

 

 




