MASTER INDEX BACK to TOC HELP

DAFTAR PUSTAKA

¢ Naresh K. Malhotra, Marketing Research, “An Applied Orientation”, Second
Edition, Prentice Hall International Inc., 1996.

¢ David A. Aaker, V. Kumar, George S. Day, Marketing Rescarch, Fifth
Edition, John Wiley & Sons Inc., 1995.

¢ Warren J. Keegan, Sandra E. Moriarty, Thomas R. Duncan, Marketing,
Second Edition, Prentice Hall, 1995.

¢ Michael E. Porter, Competitive Strategy, “Techniques for Analyzing
Industries and Competitors”, The Free Press a Division of Simon & Schuster
Inc., 1980.

¢ Michael E. Porter, Competitive Advantage, “Creating and Substaining
Superior Performance”, The Free Press a Division of Simon & Schuster Inc.,
1985.

¢ Gary Hamel, C.K. Prahalad, Competitive for the Future, Harvard Business
School Press, Boston, Massachusetts, 1994.

¢ Philiph Kotler, Marketing Management, “Analysis, Planning, Implementation
& Control”, Eight Edition, Prentice Hall Inc., 1994.

¢ Christopher H, Lovelock, Services Marketing, Third Edition, Prentice Hall
International Inc., 1996.

¢ John E. Hanke, Arthur G. Reitsch, Business Forecasting, Sixth Edition,
Prentice — Hall International Inc., 1998.

¢ Kotler, Armstrong, Principle of Marketing, Fourth Edition, Prentice — Hall
International Inc., 1998,

¢ Kotler, Swee Hoon Ang, Siew Meng Leong,Chin Tiong Tan, Marketing

Management, " An Asian Perspeetive ", First Edition, Prenticc — Hall
International Inc. , 1996.
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