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CHAPTER 1 

INTRODUCTION 

A. The Initial Idea 

Tourism according to Weaver and Lawton (2010: 2): 

The sum of the processes, activities, and outcomes arising from the 

relationships and the interactions among tourists, tourism suppliers, host 

governments, host communities, and surrounding environments that are 

involved in the attracting, transporting, hosting and management of tourists 

and other visitors. 

According to Weaver and Lawton (2010: 2), tourism is the 

conclusion of every interactions between tourists, suppliers, government 

and residents of the host country, and the environment of the host country 

that possess a role on the effort of entertaining every visitors of the host 

country. Tourism industry is developing in accordance to the demand of 

the consumers, which is still increasing until now. Tourism industry is 

divided into many divisions such as accommodation, food and beverage, 

transport and storage, cultural and recreational services, and etc. 

Abraham Maslow’s hierarchy of needs according to Robbins and 

Judge (2013: 237): 

Hypothesized that within every human being, there exists a hierarchy of 

five needs, which are physiological needs, safety needs, social needs, 

esteem needs, and self-actualization needs. 

According to Robbins and Judge (2013: 237), every human possess 

five needs which is bodily needs, physical and emotional safety needs, 

social relationship needs, internal and external state needs, and self 

development needs. Every human have to fulfill their needs such as 

hunger, shelter, protection, belongingness, recognition, self-fulfillment, 

and etc. By fulfilling these needs, a human will have a decent life. Maybe 
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it will be difficult for a human to fulfill all of the needs, but more needs 

fulfilled will bring more satisfaction for the human. Tourism industry has 

the ability to fulfill all of the needs, physiological needs can be fulfilled 

because foods, drinks and accommodation are considered as products of 

tourism industry. Safety needs such as employment can also be fulfilled 

because tourism industry require a lot of employees. For social needs, 

esteem needs and self-actualization needs that require an interaction 

between individuals in order to be fulfilled, tourism industry may also 

contribute by providing a place for people to interact such as restaurant 

and bar. 

TABLE 1 

Value of GDP, Rate and Source of Economic Growth in Indonesia, 

2012 

 
 Source: BPS - Statistics of DKI Jakarta (2013) 

The statistic above shows that the income of tourism industry in 

Indonesia is increasing since the year of 2010 until 2012. From all of the 

industry, tourism industry rate of economic growth is on the second place 
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right after transportation and communication industry. Those statements 

show that tourism industry is developing in these recent years. It is a fact 

that tourism industry is making a good progress, and it is a good 

opportunity for business. 

TABLE 2 

Area, Population, Population Density and Sex Ratio of North Jakarta, 

2012 

Source: Jakarta Utara in Figures (2013: 39) 

The population of people reside in the area of North Jakarta is 

having a significant increase every year since 2009 until 2011. Big number 

of resident in an area shows a good opportunity of business, because it can 

be assumed that this area possess a lot of potential customer. Penjaringan 

may not possess big number of population, but this area is very accessible 

and famous as a place for people to find leisure and to have fun, people 

from the area around North Jakarta reach this location easily and regularly. 

Therefore opening business in Penjaringan is a good opportunity for a fast 

breakeven point, big income, and long business life. 

No. 
Kecamatan 

District 

Luas 
Area 

(Km2) 

Penduduk / Population 
Kepadatan 
Penduduk 

Density 

Rasio Jenis 
Kelamin 

Sex Ratio 
Laki-laki 

Male 
Perempuan 

Female 
Jumlah 
Total 

1 Penjaringan 45,4057 150.245 139.683 289.928 6.385,28 107,56 

2 Pademangan 11,9187 84.406 78.185 162.591 13.641,67 107,96 

3 Tanjung Priok 22,5174 206.132 193.546 399.678 17.749,74 106,50 

4 Koja 12,2544 163.686 151.263 314.949 25.700,89 108,21 

5 Kelapa Gading 14,8670 63.129 63.238 126.367 8.499,83 99,83 

6 Cilincing 39,6996 201.920 193.046 394.966 9.948,87 104,60 

  Jakarta Utara 146,6628 869.518 818.961 1.688.479 11.512,66 106,17 

  2011 146,6628 888.004 829.505 1.717.509 11.711 107,05 

  2010 146,6628 777.771 645.840 1.423.611 9.707 120,43 

  2009 146,6628 613.638 588.345 1.201.983 8.196 104,30 
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TABLE 3 

Population of North Jakarta According to the Religious Affiliation, 

2010 
No. Religion Number of Population 

1. Islam 1.311.198 

2. Christian 154.303 

3. Catholic 67.537 

4. Hindu 4.838 

5. Buddha 103.919 

6. Taoism 1.292 

7. Others 296 

8. Not Answered 63 

9. Not Asked 2.213 

TOTAL 1.645.659 

 Source: BPS - Statistics of DKI Jakarta (2013) 

Based on the table above, it can be seen that the majority of people 

who live in North Jakarta are muslims who are strictly prohibited to 

consume alcoholic beverages. However there are still 332.185 people of 

other religion who are able to consume alcoholic beverages, and 2.276 

people who have the potential to do so. It may only be 25% of the muslim 

people, but that number alone is high enough because HOGSBARREL’s 

seating capacity is 102 seats with maximum consumer per year is 260.610. 

Therefore the number of people who reside in North Jakarta alone is even 

higher than the number of consumer that can be obtained per year, 

regardless the potential consumers who reside at other area beside North 

Jakarta, and that means this business has a good chance of success. 
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TABLE 4 

Number of Industrial Tourism Based on District in North Jakarta,  

2012 

Kecamatan 

District 

Rumah Makan & Kantin 

Restaurant & Canteen 

Bar                 

Bar 

Bakery 

Bakery 
Jumlah Total 

Penjaringan 133 14 10 157 

Pademangan 30 - 3 33 

Tanjung Priok 61 5 3 69 

Koja 21 - - 21 

Kelapa Gading 275 35 26 336 

Cilincing 2 - - 2 

Source: Jakarta Utara in Figures (2013: 270) 

In Penjaringan district, there are not that many bar. The number of 

bar is the highest after Kelapa Gading district, which is still part of North 

Jakarta but located far away from the other area of North Jakarta. But 

Penjaringan district is located very close with other part of North Jakarta 

like Pluit and Muara Karang, and the access is good enough. The statistic 

above shows that not many people run the bar business in Penjaringan 

district, it means that there will be less competition between bars around 

this area. 

TABLE 5 

National Average Consumer Price Index for Beverages of 2013 

No Commodity 
Month 

Average 
Jan May Sept Dec 

1 Juice 7.725 7.797 7.892 8.222 7.898 

2 Coffee 32.099 32.323 32.486 31.921 32.388 

3 Softdrink 3.781 3.846 3.927 3.981 3.880 

4 Syrup 12.414 12.476 12.637 13.256 12.602 

5 Tea 4.151 4.224 4.339 4.389 4.274 

6 Beer 19.095 19.267 19.629 19.755 19.401 

Source: National Consumer Price of Selected Goods and Services (2013: 5) 

From the table above it can be seen that the price of beer is 

increasing throughout the year of 2013 along with other beverages. The 

price that has to be paid by consumers for the purchase of beer is increasing, 
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it can be caused by many factors such as inflation, low power of supply 

which is unable to balance the high number of demand from the market. 

TABLE 6 

Proportion of Alcohol Beverage Types Consumed by Male Population 

15+ Years in 2007 

Province 
Alcohol Beverage Types 

Total 
Beer Liquor Wine Trad 

DKI Jakarta 37,9 10,8 41,4 9,9 100,0 

Source: Suhardi (2011: 159) 

According to the table above, beer is the second most popular type 

of alcohol beverage after wine, that is consumed by male population which 

is older than 15 years old. Alcohol beverage is the main product of a bar, 

therefore establishing a bar with beer as the main product shows a good 

promise of success and good opportunity in earning profit. 

Benefit of owning a beer bar according to Shelton (2009: 8): 

Another benefit to owning a beer bar or beerpub is that men and 

younger adults drink beer more often than any other alcoholic beverage, 

which cantranslate into a profitable business for you. 

HOGSBARREL is a business with the concept of beer bar that is 

located in the area of Pantai Indah Kapuk at Penjaringan District. The 

target market of HOGSBARREL are men and younger adults that are 

looking for a perfect place for them to enjoy beer. The business plan of 

HOGSBARREL is created from the fact that beer is very popular among 

young and middle-aged people, which means the market demanded a place 

where they can enjoy the beer while having a good conversation with 

friends on their free time. There are three options for people who are 

looking for a place where they can enjoy their beer in Pantai Indah Kapuk. 

The first option is going to a restaurant that has beer as one of their 

product, but usually the price is relatively high and the option is very 
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limited. The second option is going to a small scale club that also has beer 

as one of their product, but the place is very noisy with the big scale sound 

system that makes it hard to have a conversation, and the price of beer is 

normal. The third option is going to a beer bar, where the price of beer is 

relatively normal, there are many options of beer, there is no disturbing 

noise, and the atmosphere is perfect for having a conversation with 

friends, but unfortunately the number of beer bar is relatively low in Pantai 

Indah Kapuk, and the capacity of beer bar is not enough to fulfill market’s 

demand. HOGSBARREL business plan is created in order to fulfill the 

demand of market for a beer bar that is very limited in the area of Pantai 

Indah Kapuk, by providing a place to relax with variety of beer, normal 

price, and perfect atmosphere to have a conversation. 

This business establishment will provide many selection of beers 

that can be enjoyed by the customers while having some delicious snacks. 

Beer is chosen as the main product based on the fact that it’s popularity is 

second highest right after wine, and beer is more affordable by everyone 

which makes it more enjoyable. HOGSBARREL try to provide a place for 

people who want to catch up with their old friend’s life, people who just 

want to enjoy their free time with friends to forget the busy day at work 

place, or even people who are having a trouble in their life and trying to 

find a temporary escape from it in order to freshen their mind. 

HOGSBARREL is a place to relax, have fun, and enjoy their beer after a 

hectic daily routine. HOGSBARREL choose Pantai Indah Kapuk at 

Penjaringan District as the location after realizing its opportunity and 
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potential for bar business. There is a limited quantity of beer bar which 

means there are only small number of competitors. Popularity will provoke 

potential customers to come, and accessibility will determine whether the 

potential customers will come again or not. Therefore the popularity and 

accessibility of Pantai Indah Kapuk will give a big contribution for 

HOGSBARREL business to succeed in the market. 

B. The Objectives 

The objective of this business plan is to find out about every details 

from every aspect that has to be analyzed in running a business. By 

making this business plan, it is possible to measure the quality and 

capability of HOGSBARREL, so that a conclusion can be drawn to 

determine the viability of HOGSBARREL, possibility of realization, and 

whether this business is effective or not. The objectives of the business 

plan can be divided into major and minor objectives. 

1. Major Objectives: 

a. To analyze whether this business proposal is feasible or not to be 

invested with purpose of earning maximum profit, in accordance 

with the details of financial aspect that has been calculated. 

b. To uncover the aspects that is related and has the ability to affect 

the business proposal such as competitor’s aspect. 

c. To explain the capital analysis to the future shareholders, including 

amount of capital required and even the amount of time needed for 

payback, in order to simplify the future shareholders during 
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decision making and predicting the success rate of this business 

proposal. 

2. Minor Objectives: 

a. To provide another option of bar for people who reside or visit 

Pantai Indah Kapuk. 

b. To provide a job and an income for future workers, that resides 

around the location of HOGSBARREL. 

C. Research Method 

Data according to Sekaran and Bougie (2013: 113): 

Can be obtained from primary or secondary sources. Primary data 

refer to information obtained first-hand by the researcher on the variables 

of interest for the specific purpose of the study. Secondary data refer to 

information gathered from sources that already exist. 

According to Sekaran and Bougie (2013: 113), datas are obtained 

from primary and secondary source. Primary data is the data that is 

obtained by ourselves, in order to fulfill the lack of evidence for the 

purpose of the study. Secondary data is the data that we obtain by the help 

of other people, the accuracy of this data can’t be measured because it is 

not obtained by ourselves. 

Primary and secondary data are needed in order to create an 

accurate and efficient conclusion of this Business Plan. The availability 

and support from tourism business industry data is something that hold a 

very important role, because tourism business industry is the major of 

Business Plan and the analysis will be based on tourism business in 

general. As the evidence of the analysis for this Business Plan, data that is 

going to be analyzed has to be valid and reliable, otherwise this Business 
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Plan can’t be trusted, therefore significant data has to be collected by using 

scientific method. This Business Plan is using primary data and secondary 

data. 

1. Primary Data 

a. Survey Method Using Questionnaire 

Questionnaire according to Sekaran and Bougie (2013: 

147): 

Is a preformulated written set of questions to which 

respondents record their answers, usually within rather closely 

defined alternatives. They are an efficient data collection 

mechanism when a study is descriptive or explanatory in nature. 

According to Sekaran and Bougie (2013: 147), 

questionnaire is a set of written questions that has been formulated 

and distributed to the respondents, with options of answer. The 

questions in questionnaire will be related to the establishment of 

HOGSBARREL, it is necessary for finding out market’s interest 

towards this business. 

Definition of population according to Sekaran and Bougie 

(2013: 240): 

The population refers to the entire group of people, events, or 

things of interests that the researcher wishes to investigate. 

Based on Sekaran and Bougie (2013: 240), population is a 

group of people who have something in common, or target of the 

research. In order to find out market’s interest toward 

HOGSBARREL, questionnaire will be distributed at Pantai Indah 

Kapuk for it is the location of the bar, Pelita Harapan and 
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Tarumanegara University because college students are considered 

as younger adults who are HOGSBARREL’s target market. 

Convenience sampling according to Sekaran and Bougie 

(2013: 252): 

Refers to the collection of information from members of the 

population who are conveniently available to provide it. 

Based on Sekaran and Bougie (2013: 252), convenience 

sampling is a way to gather data or information from population 

who are able to provide it easily. This sampling method is chosen 

because according to nonprobability sampling by Sekaran and 

Bougie (2013: 252), it is fine to be less concerned about 

generalization for obtaining information in a quick and inexpensive 

way. Therefore questionnaire will be distributed at Pantai Indah 

Kapuk, Pelita Harapan University and Tarumanegara University. 

Distribution will be started from the beginning of November 2013 

until the end of January 2014. 

Determining number of questionnaire according to Hair et 

al. (2010: 196): 

A general rule is that the ratio should never fall below 5 : 1. 

Meaning that five observation are made for each independent 

variable in the variety. 

According to Hair et al. (2010: 196), normally the ratio is 

not below 5 : 1, it means that five observations are necessary for 

every question from every variable. Based on 41 number of 

questions from marketing mix of HOGSBARREL, therefore the 

minimum number of questionnaire distributed is 205 copies. 
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b. Observation Method 

Observation according to Sekaran and Bougie (2013: 130): 

Concerns the planned watching, recording, analysis, and 

interpretation of behavior, actions, or events. 

Based on Sekaran and Bougie (2013: 130) doing 

observation means, directly observe everything that is related and 

possess the potential to give positive or negative impact to 

HOGSBARREL, without any involvement from the respondents. 

Observation can be done in order to find a solution or even an 

opportunity. Observation of the location, target market, and 

competitors are also important in order to find out the survival 

potential of HOGSBARREL. 

2. Secondary Data 

Secondary data according to Sekaran and Bougie (2013: 116): 

Information gathered by someone other than the researcher 

conducting the current study. 

Sekaran and Bougie (2013: 116) said that secondary data is an 

information obtained from someone else’s research or study, it is 

useful as an extra information but the accuracy are not guaranteed, 

because of many reasons like the difference in topic of the study. The 

advantages of secondary data are that it saves time and cost acquiring 

information. Secondary data can be obtained from books, 

governmental publications of economic indicators, census data, 

company reports, library, journals, the media, and many others. 
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D. Theoretical Conceptual Review 

1. Definition of Tourism 

Tourism according to Walker (2009: 37): 

Tourism comprises the activities of persons traveling to, and 

staying in places outside their unusual environment for not more than 

consecutive year for leisure, business, and other purpose. 

According to Walker (2009: 37), tourism is an activity outside 

the daily routine, which can be done by a person or a group of people 

travelling to a certain location for less than a year, with purpose of 

recreation, business or even just to spend their free time. Tourism 

activity is performed voluntarily to a place that is considered 

interesting to be visited temporarily. 

2. Tourism Destination 

Tourism Destination according to Walker (2009: 41): 

A location where travelers choose to visit and spend time. 

Tourist’s Essence according to Bowen and Clarke (2009: 3): 

It is a movement outside the usual environment or normal place of 

residence and work. A particular distance is stipulated by some 

countries – the World Tourism Organization (WTO) recommends 160 

km. 

According to Walker (2009: 41), tourism destination is a 

location where tourists spend their time even though it is just within 

the range of a day. And according to Bowen and Clarke (2009: 3), 

someone can be addressed as a tourist if they are outside their living 

or working place. Therefore a place could be addressed as tourism 

destination if the place is chosen as an option for tourists to stay and 

spend their time. A person could be called a tourist if the person move 
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out of their daily environment, out of their daily routine at home or 

working place, for a duration of time within a day. Charm of a tourist 

destination depend on tourist’s purpose or even interests, destination 

has to focus on the facilities and services in order to meet the tourist’s 

expectation. Being a place that hold a possibility to be chosen by 

people who move out of their daily activities, as a location to spend 

their time, HOGSBARREL Beer Bar can be addressed as a tourism 

destination. 

3. Food and Beverage Theoretical 

According to Lickorish and Jenkins (2007: 102), 

transportation, travel trade, accomodation, food and beverage industry 

and tourist attractions, are the primary trade sectors in tourism 

industry. It means those sectors are the main sources of profit in the 

tourism industry.  

Food and beverage industry according to Davis et al. (2012: 2): 

An industry considered to cover all undertakings concerned with 

the provision of food and drink away from home. 

According to Davis et al. (2012: 2), food and beverage industry 

is an industry for business that provide food and drink for people who 

are outside home. HOGSBARREL is a business establishment with 

concept of beer bar, even though drink is the main product, food is 

also provided in this place, therefore it can be said that 

HOGSBARREL Beer Bar is part of Food and Beverage Industry. 

 



15 

 

4. History of Bar 

According to Shelton (2009: 2), people have enjoyed 

consuming alcohol for thousand of years. Ancient writings on clay 

tablets describe the use of wine and beer for religious ceremonies and 

rituals. Back then, people fermented fruit juices into wine, honey into 

mead, and grain into beer. Alcohol could be stored in barrels, and it 

would still be safe to drink over long journeys.  

In the Golden Age of Greece, establishments known as phatnai 

served traders, envoy, and government officials from a variety of 

regions. The early American settlers brought the tradition of English 

pub over the Atlantic Ocean and invented the American tavern. In 

1643, the first tavern was opened in Boston by Samuel Cole. In New 

York, Governor Kieft grew tired of entertaining Dutch colonial guests 

in his own home, so he opened a tavern and lodge to accommodate 

them.  

Back in those days, the government require every community 

to have some kind of public meeting place, and they usually ended up 

being the taverns. The government set regulations for their operation 

and controlled the price. 

5. Definition of Bar 

Definition of bar according to Alonzo (2006: 1): 

Bar is a place to relax with your favorite beverage, a place to meet 

friends and enjoy good conversation or music.  

Definition of bar according to Entrepreneur Press (2012: 1): 
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Bar is a place where people can hang out with their friends and 

co-workers, negotiate a big business deal, celebrate a special 

occasion, and meet new people. 

In colonial times, a tavern was defined as a place that provided 

food, drink, and lodging for man and his beast. Now, a generally 

accepted definition of a bar or tavern is a licensed business where 

alcoholic beverages are sold to be consumed on the premises. Today, 

most people do not go to bars just to drink, they go to bars for many 

reasons like to meet other people or even conduct a business. 

Consequently, most bars are linked with other activities, and an 

establishment’s identification in the public’s view is largely a function 

of how its management chooses to position it in the marketplace and 

what its greatest source of revenue is. 

6. Types of Bar 

According to Shelton (2009: 7), there are five types of bar 

which are: 

a. Neighborhood Bar 

It is a bar that you might have one around the corner from 

where you live or across the street from where you work. They’re 

excellent meeting places for friends and business associates. By 

opening a neighborhood bar, you will know many of regular 

customers. Some of these pubs open as early as 6 A.M., and they 

sometimes close earlier than other bars, depending on the 

customers. This type of bar is perfect for small scale entertainment 

options such as darts, pool tables, video games, and jukeboxes. 
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The example for neighborhood bar is De Hooi. It is located 

far from the Central Jakarta, in Pondok Indah. This bar is famous 

around this area, where most of the customers are foreigners and 

people that reside around Pondok Indah. This bar offer a homey 

and welcoming atmosphere, with regular customers visiting 

regularly. De Hooi also provide small scale entertainment such as 

pool tables. 

b. Sports Bar 

This bar depends on the establishment’s capacity, sports bar 

can be specific version of the neighborhood bar, or they can take on 

a life as big as a club. Generally, sports bar offer some kind of 

menu options, such as burgers, pizza, sandwiches, and appetizers. 

Since the main attraction is sporting events, sports bars have 

televisions in view of every seat, sometimes all turned to different 

channels. Audio and video technology comes into play, with some 

owners spending a large percentage of their revenue on keeping up 

with the latest in technology, because it is their strong point. 

M.U Cafe is an example for a sports bar, it is located at 

Sarinah in Central Jakarta. It is famous among football fans, 

especially fans of Manchester United. When there is an event or 

championship of football, lots of people will gather there to watch 

it together while drinking alcoholic beverages. Even though there is 

no event or championship, people will still gather there to meet 

their fellow fans and watch other sport’s match. 
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c. Beer Bar 

Although consumers nowadays are drinking less alcohol, 

their tastes are becoming more discriminating. In a beer bar, you 

can offer a large selection of different types of beer, including 

microbrews produced elsewhere. Fully stocked liquor bar is 

unnecessary here, therefore it will be easier to get a liquor license. 

Men and younger adults drink beer more often than any other 

alcoholic beverage, which can result into a profitable business. 

Beer bar also have lower startup costs because they require a less 

expensive, fixed-price license from state government. 

Hops and Malt is the perfect example for beer bar, it is 

located at Pantai Indah Kapuk. This bar offer a relaxing and 

comfortable atmosphere for people to enjoy their beer with friends, 

business partners, or even families. Hops and Malt only provide 

beer as their alcoholic beverage, but there are wide varieties of beer 

offered in this bar. 

d. Specialty Bar 

This bar concentrate on one type of libation, from wine to 

martinis, or theme like cigar bars. Specialty bars focus on only one 

drink category, but there is a wide variety available within the 

genre. Martini bars become very popular due to the variety they 

offer, the traditional martini still has a solid appeal but mixes like 

cosmopolitan has expanded the martini-drinking base, especially 

among women. Wine bars offer guests the opportunity to taste a 
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variety of different kinds of wine and the ability to learn more 

about their qualities. Specialty bars may be small and intimate in 

size and are located in more sophisticated neighborhoods, but the 

location is the main factor that determine its viability. 

The example for specialty bar is Mix and Grill, which is 

located in Central Park Mall. This bar is specialized in wine, the 

provided atmosphere is suitable for people to enjoy their wine. The 

offered alcoholic beverages are only varieties of wine, from white 

wine to sparkling wine. People may enjoy any kind of wine if they 

visit Mix and Grill, for it is a specialty bar of wine. 

e. Club 

Clubs can take on a number of different personalities, a 

small cocktail lounge with a jukebox or a tinkling piano in the 

corner. A medium sized club might look like a neighborhood bar 

during daytime, and become lively at night with a popular band at 

night. A club with bigger size might be a large dance club where 

fashionable people and celebrities hang out every weekend. A great 

deal of time and money will be spent on promotion to create a 

word-of-mouth, because events really affect the condition of the 

club. 

There are a lot of clubs in Jakarta, one of the example is 

Equinox in Central Jakarta at Plaza Senayan. This club is very 

famous among young people that reside in Jakarta, especially those 

who are looking for a nightlife entertainment. Equinox provide 
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wide varieties of alcoholic beverage, from spirits to wine. This club 

has a good combination of crowds, there are foreigners and locals 

here, celebrities and tourists also visit this place to have fun on the 

dancefloor with the music from DJs. 

7. Types of Ownership 

According to Shelton (2009: 15), there are two types of 

business ownership, which is franchise and independent. Franchise 

ownership is an investment where you adopt someone else’s 

established concept. It require bigger investment up front, but this type 

of ownership is equal to an investment of money into work that 

someone else has already done for you. HOGSBARREL choose 

independent ownership, which is taking over an existing location, start 

from scratch, and rebuild a site. Independent ownership require 

modification of every details to make it into something that you want 

from the beginning. 

8. Types of Service 

Definition of service according to Dahmer and Kahl (2009: 2): 

Service is the act of filling the needs, wants and desires of the 

guests. Service is what servers provide to meet the expectations of the 

guests when they come to dine. 

According to Dahl and Kahl (2009: 2), service is performed in 

order to fulfill consumer’s needs and wants, waiters provide service 

by giving the what consumer hoped for when they visit the 

establishment. For example consumer expect a clean table to sit on, 

and food or drink in the best condition. According to Chon and Maier 

(2010: 196), types of service is distinguished based on the target 
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market and consumer’s perception toward the value of service itself. 

Below are the types of service, which are: 

a. Table Service 

Is the type of service that is aimed at target market of people from 

middle to middle-upper class. Consumers will be seated on the 

table and completely served by waiters. Consumer will order, eat 

and settle the bill on the table, with the assistance of the waiter. 

b. Buffet Service 

Is a type of service that is aimed to the target market from low to 

middle class. This service provide food and drink by using buffet 

table where consumer will come to the table and take the food and 

drink by themselves. 

c. Banquet Table Service 

Is a type of service that is used to serve a group. The serving 

system is similar with table service, the difference is that banquet 

table service require a trolley to deliver food from the kitchen to the 

table. 

d. Cafetaria Service 

Is a service with system similar to buffet service, consumers have 

to come to the table to take food or drink, the difference is that this 

service provide a waiter who will serve the food from the table to 

consumers. There is a cycle in this service and consumer has to 

queue in order to take food from one to another. 

 



22 

 

e. Family-Style Service 

In this service, food will be brought to the table with six, eight or 

twelve consumers, and food will be served by passing it from one 

to another. Usually this type of service is used by summer camps, 

few small restaurants and ethnic restaurant. 

f. Room Service 

A service that is generally used by hotels, where consumer order 

their food and drink by using telephone, and the order will be 

delivered to their room 

g. Quick Counter Service 

A service used in restaurant with quick service concept, where 

counter is provided for consumers to make an order. 

h. Traditional Counter Service 

In this service consumers do not have to seat on the table, but they 

can wait on the available counter and wait for the waiter to take and 

deliver order. By using this service, consumer will be served faster. 

i. Take-out Service 

It is a service that is used by restaurant who provide table service. 

Where consumer order their food and drink to be packed and taken 

home. 

j. Delivery Service 

Is a service where food or drink ordered by consumer at home by 

using telephone or internet, delivered to the given address. 

 



23 

 

k. Carhop Service 

In this service, consumer may order food and drink from a counter 

which is located on the parking lot, and will be servedby carhop. 

Carhop is a waiter that wil serve the consumer. Generally known as 

drive-in service. 

l. Drive Through Service 

This service is similar with carhop, the difference is consumers can 

make their order through microphone and receive it from the 

available counter or window. 

Based on the type of services above, HOGSBARREL Beer Bar 

chose to use the table and traditional counter service. The reason is 

that in HOGSBARREL, a lot of tables are provided for consumers so 

table service is the right choice, and in HOGSBARREL there are also 

bar counter available for consumer, where bartenders will directly take 

and deliver consumer’s order. 

9. Definition of Menu 

Definition of menu according to Davis et al. (2012: 130): 

The menu is primarily the selling tool of any establishment that 

offers food and beverage for sale. For the customer, it identifies the 

items that are available, shows prices, and any other charges, and 

together with all the external features may characterize the style of the 

food service offered. 

According to Davis et al. (2012: 130), menu is one of the tool 

that is used by food and beverage establishment to sell it’s product. 

Customer may use it to identify features of the product that is offered 

by the establishment, such as price and how it looks like. Menu help 

the customer to determine whether he or she should purchase the 
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product that is offered by the establishment, and it also help the 

establishment in persuading customer to purchase their product. 

10. Menu Classification 

Classification of menu according to Davis et al. (2012: 130): 

There are basically two types of food menu, the a la carte and the 

table d’hote. From these two types of menu, adaptations of each are 

practiced in many ways. 

According to Davis et al. (2012: 130) there are two types of 

menu, which is: 

a. A la Carte Menu 

This menu is characterized by separate pricing of the items 

in the list, and allowing customers to order only what they really 

like. This type of menu is flexible and allowing customers to order 

what they can afford. The items are separated according to the 

categories. For example Mc Donalds provide a la carte menu such 

as double cheese burger, without soft drink nor french fries. 

b. Table d’Hote Menu 

This menu consist of dishes listed as a single item and 

priced separately from other foods. Usually the listed items are 

popular and controllable, the prices given are fixed and balanced, 

and the items are chosen without consideration of the customers. 

For example Mc Donalds also provide table d’hote menu such as  

Panas Special, which include white rice, fried chicken, scramble 

egg and soft drink. 
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11. History of Beer 

According to Bamforth (2009: 13), beer originated 

approximately 8,000 years ago in Sumeria, within the modern-day 

Iraq, even though recently it has been claimed that a forerunner of 

beer was being brewed in Amazonia 2,000 years before that. Beer was 

also consumed in Middle East, but as a drink that is not so similar 

with what most of the world today regards as beer. Beer was the most 

important item of the ancient Egyptians. And furthermore, beer was a 

central role in religious belief and ritual practice, it is used as offerings 

to the gods. 

12. Definition of Beer 

Beer according to Walton and Glover (2011: 187), is a 

complex drink or a juice of the good earth, with colours from deep 

copper and ruby black to pale-yellow, the colours reflect seasons of 

harvest of barley and wheat. Beer is created through a complex series 

of processes, the processes has to be done perfectly, because making 

beer takes a lot of energy and a long time. Beside the basic 

ingredients, sometimes brewers add more unexpected ingredients to 

the recipe, such as cherries or ginger, to implant an individual flavour 

to their particular beer. The result of many permutations of ingredients 

available to the beer brewer is a variety of choices in the global bar for 

the lucky beer drinker. Beer consists of many ingredients which is 

water, malt, hops, yeast, and other ingredients.  
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According to Mittelman (2008: 5), the brewer begins with 

malted barley or another grain cereal. It is dried, sprouted, or 

germinated barley which the brewer grinds and then heats with warm 

water, which converts the starches to sugars. The brewer filter the 

mash to remove solids, and then boil the resulting wort after adding 

hops. When the wort is cooled, the brewer adds yeast which will 

ferment and then produce beer. Beside the four basic ingredients, 

many brewer add other substances to their recipe in order to produce a 

unique flavour and aroma. It can also be used to reduce costs or to 

improve the colour. Some brewers add other substances like roasted 

barley and rice as substitute of malt, because the cost is cheaper than 

malt. 

13. Types of Beer 

According to Walton and Glover (2011: 202), beers are 

grouped based on their similar characteristics and methods of 

production. Nowadays, interest in local styles and different qualities 

of beer is greater, and rich variety of beer around the world is 

appreciated. Beers are categorised into two basic types which is: 

a. Lager 

The word lager is originated from the German word “to 

store”, it refers to the long period of time during the brew is stored. 

In Britain it means a golden coloured and bottom-fermented beer, 

but in any other country lager only meant as general term of beer. 
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Lager is a beer with thinner body, dry taste, and smooth flavors. 

The major kinds of lager are: 

1) Pilsner 

Pilsner is a golden, hoppy, aromatic lager from the 

bohemian czech town of pilsen, czech pilsner has a complex 

character of flowery hop aroma and dry taste. Pilsner is now 

known as lager beer of Germany, they are dry with strong hops 

taste and light golden colour. Pilsner content of alcohol is 

around five percent. For example is Bintang and Heineken. 

2) Malt Liquor 

It is known as strong lager with high amount of sugar in 

the United States. This beer is designed to give a strong 

impression of alcohol, it contain around six to eight percent of 

alcohol. For example is Mickey’s. 

3) Black Beer 

Black beer is bitter-chocolate lager with a strong taste. 

It is a very dark lager but not a stout, because black beer 

originated from eastern Germany that is famous for its black 

lager. Sometime black beer is mixed with lemonade to make a 

special shandies. For example is Magnum. 

4) Bock 

Is a German beer with a strong malt taste and golden-

bronze colour. Bock contain seven percent of alcohol with a 

purpose to give warmth to the drinker, because it was 
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originally brewed for the colder months. For example is Shiner 

Bock. 

5) Steam Beer 

Is an American marriage between a bottom-fermented 

beer and ale. Steam beer was brewed with lager yeasts at warm 

ale temperatures, it became a beer with light body and taste of 

ale. The alcohol content of steam beer is around four percent. 

For example is Oscura. 

b. Ale 

Ale is known as top-fermented beer, it is an old beer with 

thousand years of history. Ale has a fruity flavour that is produced 

from warmer top-fermentation process. Most ales have more body, 

hops flavour, and bitterness than lagers. Ale’s alcohol contents are 

also higher than lager. The major kinds of ale are: 

1) Stout 

Stout is the classic style of ale, it has survived and 

succeed because of its difference in taste and colour with 

pilsner. It is made with a proportion of dark roasted barley in 

the mash and big amount of hops. Stout is famous for its strong 

flavour, aroma, dark colour, and alcohol content of around 

seven point five percent. For example is Guinnes. 

2) Porter 

Porter is brewed in a large scale of container, in order 

to create more stable beer with better qualities than previous 
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generation of ale. The first porter was a traditional London 

brown mild ale with more heavily hopped than usual in order 

to increase its keeping qualities, the beer was matured for 

months to create its alcoholic strength. Porter can only be 

produced in major brewery that is very expensive because of 

the large scale, for it is the first mass-produced beer. For 

example is fuller’s London Porter. 

Tourism is an activity that involve tourism destination and tourist 

in the process, HOGSBARREL itself could be addressed as tourism 

destination, for tourist or people who move outside their daily activities 

are the target market. HOGSBARREL Beer Bar is also part of food and 

beverage industry, for it is a business establishment that provide food and 

drink for people who are away from home. The theories above shows that 

consumption of alcohol has been started since thousand of years ago, 

which is a long time and still going until now, it shows that alcoholic 

beverage is popular and may become a good business opportunity. Bar 

which is a place that provide alcoholic beverage, also serve as a place 

where people may enjoy their alcohol drink together with their friends, 

families, or even business partner. Especially in beer bar such as 

HOGSBARREL where beer is served as the only alcoholic product, and 

fortunately it is popular among men and younger adults. HOGSBARREL 

will be owned independently, where every details can be designed to 

maximize customer’s comfort. Table and traditional counter service will 

be used so that consumers will be served from their table or from their 
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seat on the counter by waiters of HOGSBARREL. A la carte and table 

d’hote menu for light meals will be provided so that customers may have 

some light meals while enjoying their beer. And wide varieties of beer 

from lager and ale, will also be provided for customers and beer lovers so 

that they can enjoy their favorite beer at anytime.  

HOGSBARREL is a beer bar that will focus on the variation of 

beer and comfortable atmosphere. The bar theme will be old school with 

decoration of musicians from earlier era, using customized wood design 

to give a warm and homey atmosphere, and there will be a stage for 

acoustic band performance. Sound systems will play songs that support 

the relaxing ambience for people, so they can enjoy their stay in the bar. 

HOGSBARREL beer bar will create a good impression in everyone’s 

mind, so people will believe that HOGSBARREL is one of the perfect 

place to enjoy drinking beer. 




