
179  

 

 

 

 

DAFTAR PUSTAKA 

 

 
[AMA] American Marketing Association. (2007). Definisi Marketing dari Masa 

ke Masa - sites.google.com/site/falsburgers. 

https://sites.google.com/site/falsburgers/assignments/definisimarketingdarim 

asakemasa 

[BPS] Badan Pusat Statistik. (2019). 2018, Terdapat 1.131 Toko Modern di 

Indonesia | Databoks. Databoks. 

https://databoks.katadata.co.id/datapublish/2019/03/27/2018-terdapat-1131- 

toko-modern-di-indonesia 

Aaker, D. A. (1992). Managing Brand Equity: Capitalizing on the Value of a 

Brand Name. Journal of Marketing Vol. 56, No. 2, 56, 4. 

https://doi.org/https://doi.org/10.2307/1252048 

Aaker, D. A. (2013). Manajemen Pemasaran Strategi (A. Ananda (ed.); 8th ed.). 

Abdurrahman, N. H. (2015). Manajemen Strategi Pemasaran (1st ed.). Pustaka 

Setia. 

Abril, C., & Rodriguez-Cánovas, B. (2016). Marketing mix effects on private 

labels brand equity. European Journal of Management and Business 

Economics, 25(3), 168–175. https://doi.org/10.1016/j.redeen.2016.09.003 

Ailawadi, K., & Keller, K. (2004). Understanding Retail Branding: Conceptual 

Insights and Research Priorities. Journal of Retailing, 80, 331–342. 

https://doi.org/10.1016/j.jretai.2004.10.008 

Allegro, N. C. (2013). PRIVATE LABEL : KAJIAN PERSEPSI KONSUMEN 

AKAN KUALITAS DAN VALUE FOR MONEY. Universitas Ma Chung. 

Armstrong, G., Adam, S., Denize, S., Volkov, M., & Kotler, P. (2017). Principles 

of Marketing, 7th Edition (7th ed.). 

Bellenger, D. N., & L., G. J. (1983). Retailing basic. Homewood : Richard D. 

Irwin, 1983. 

Beneke, J., & Zimmerman, N. (2014). Beyond private label panache: The effect of 

store image and perceived price on brand prestige. Journal of Consumer 



180  

 

 

Marketing, 31. https://doi.org/10.1108/JCM-12-2013-0801 

Bigné, E., Borredá, A., & Miquel, M. J. (2013). El valor del establecimiento y su 

relación con la imagen de marca privada: efecto moderador del conocimiento 

de la marca privada como oferta propia del establecimiento. Revista Europea 

de Direccion y Economia de La Empresa, 22(1), 1–10. 

https://doi.org/10.1016/j.redee.2011.11.001 

Bisnis.com. (2019, June 19). Hingga Mei 2019, Indomaret Telah Buka 534 Gerai 

Baru - Market Bisnis.com. Novita Sari Simamora - Bisnis.Com. 

https://market.bisnis.com/read/20190619/192/935550/hingga-mei-2019- 

indomaret-telah-buka-534-gerai-baru 

Bougie, R., & Sekaran, U. (2016). Research Methods for Business: A Skill- 

building Approach (7th ed.). John Wiley & Sons. 

Branding Irons Unlimited. (2021). News - Branding Irons Unlimited. Infinimark 

Enterprises Company. https://brandingirons.com/pages/news 

Brown, J., Broderick, A. J., & Lee, N. (2007). Word of mouth communication 

within online communities: Conceptualizing the online social network. 

Journal of Interactive Marketing, 21(3), 2–20. 

https://doi.org/https://doi.org/10.1002/dir.20082 

Buil, I., & Chernatony, L. (2013). Examining the role of advertising and sales 

promotion in brand equity creation. Journal of Business Research - J BUS 

RES, 66. https://doi.org/10.1016/j.jbusres.2011.07.030 

Buil, I., de Chernatony, L., & Martínez, E. (2013). Examining the role of 

advertising and sales promotions in brand equity creation. Journal of 

Business Research, 66(1), 115–122. 

https://doi.org/10.1016/j.jbusres.2011.07.030 

Burt, S. (2000). The strategic role of retail brands in British grocery retailing. 

European Journal of Marketing, 34(8), 875–890. 

https://doi.org/10.1108/03090560010331351 

C.S.Wu, P., Yeong-YuhYeh, G., & Hsiao, C.-R. (2010). The effect of store image 

and service quality on brand image and purchase intention for private label 

brands. Australian and New Zealand Marketing Academy. 



181  

 

 

Calvo-Porral, C., & Mangin, J.-P. (2017). Store Brands’ Purchase Intention: 

Examining the role of Perceived Quality. European Research on 

Management and Business Economics, 23, 90–95. 

https://doi.org/10.1016/j.iedeen.2016.10.001 

Carthy, E. J. M., & Perreault, W. D. (1991). Essentials of marketing (5th ed.). 

Irwin. 

Clement, J., Aastrup, J., & Forsberg, S. (2014). Decisive visual saliency and 

consumers׳ in-store decisions. Journal of Retailing and Consumer Services, 

22. https://doi.org/10.1016/j.jretconser.2014.09.002 

Cole, C., & Sethuraman, R. (1999). Factors influencing the price premiums that 

consumers pay for national brands over store brands. Journal of Product & 

Brand Management, 8(4), 340–351. 

https://doi.org/10.1108/10610429910284319 

Consumer Behaviour Expert & Executive Director Retail Service Nielsen 

Indonesia. (2020). Industri Ritel Diprediksi Tumbuh Lebih Baik - Ekonomi 

Bisnis.com. Bisnis.Com. 

https://ekonomi.bisnis.com/read/20200128/12/1194484/industri-ritel- 

diprediksi-tumbuh-lebih-baik 

Dhar, S. K., & Hoch, S. J. (1997). Why Store Brand Penetration Varies by 

Retailer (16th ed.). Marketing Science. 

https://doi.org/10.1287/mksc.16.3.208 

Dijkstra, T. K., & Henseler, J. (2015). Consistent partial least squares path 

modeling. MIS Quarterly: Management Information Systems, 39(2), 297– 

316. https://doi.org/10.25300/MISQ/2015/39.2.02 

Emzir. (2008). Metode Penelitian Pendidikan Kuantitatif & Kualitatif. Rajawali 

Pres. 

Emzir. (2010). Metodologi Penelitian Pendidikan : Kuantitatif dan Kualitatif (1st 

ed.). Rajawali Pers. 

Faullant, R., Matzler, K., & Füller, J. (2008). The Impact of Satisfaction and 

Image on Loyalty: The Case of Alpine Ski Resorts. Managing Service 

Quality, 18. 



182  

 

 

Ghodeswar, B. M. (2008). Building brand identity in competitive markets: A 

conceptual model. Journal of Product & Brand Management, 17(1), 4–12. 

https://doi.org/10.1108/10610420810856468 

Gomes, F. C. (2003). Manajemen sumber daya Manusia. Andi Offset. 

Gray, E. R., & Balmer, J. M. T. (1998). Managing Corporate Image and Corporate 

Reputation. Long Range Planning, 31(5), 695–702. 

https://doi.org/10.1016/S0024-6301(98)00074-0 

Grunig, L., & Grunig, J. (2003). Public relations in the United States: A 

generation of maturation. In The global public relations handbook:Theory, 

research and practice (pp. 323–355). 

H. Shanker Krishnan, & Richard W. Olshavsky. (1995). The Dual Role of 

Emotions in Consumer Satisfaction/Dissatisfaction | ACR. 

https://www.acrwebsite.org/volumes/7788/volumes/v22/NA-22 

Hair, J., Hult, G. T., Ringle, C., & Sarstedt, M. (2017). A Primer on Partial Least 

Squares Structural Equation Modeling (PLS-SEM) - Joseph F. Hair, Jr., G. 

Tomas M. Hult, Christian Ringle, Marko Sarstedt. In Sage. 

Heizer, J., & Render, B. (2008). Operations Management, 7th Edition (7th ed.). 

Pearson Education, Inc. 

Henseler, J., Hubona, G., & Ray, P. (2016). Using PLS Path Modeling in New 

Technology Research: Updated Guidelines. Industrial Management &amp 

Data Systems, 116, 2–20. https://doi.org/10.1108/IMDS-09-2015-0382 

Kapferer, J.-N. (2008). The New Strategic Brand Management: Creating and 

Sustaining Brand Equity Long Term. 

Kapferer, J.-N. (2017). Advances in Luxury Brand Management. Advances in 

Luxury Brand Management, February. https://doi.org/10.1007/978-3-319- 

51127-6 

Kara, A., Rojas-Méndez, J. I., Kucukemiroglu, O., & Harcar, T. (2009). 

Consumer preferences of store brands: Role of prior experiences and value 

consciousness. Journal of Targeting, Measurement and Analysis for 

Marketing, 17(2), 127–137. https://doi.org/10.1057/jt.2009.6 

KBBI Online. (2021). Arti kata pemasaran - Kamus Besar Bahasa Indonesia 

http://www.acrwebsite.org/volumes/7788/volumes/v22/NA-22
http://www.acrwebsite.org/volumes/7788/volumes/v22/NA-22


183  

 

 

(KBBI) Online. Hak Cipta Badan Pengembangan Dan Pembinaan Bahasa. 

https://www.kbbi.web.id/pemasaran 

Keller, K. L., & Lehmann, D. R. (2006). Brands and branding: Research findings 

and future priorities. Marketing Science, 25(6), 740–759. 

https://doi.org/10.1287/mksc.1050.0153 

Keller, K. L., & Swaminathan, V. (2013). Building, Measuring, and Managing 

Brand Equity Strategic Brand Management (5th ed.). Pearson Education, 

Inc. 

Klik Indomaret. (2021). Produk Private Label | KlikIndomaret. 

https://www.klikindomaret.com/produk-private-label 

Kock, N. (2015). Common method bias in PLS-SEM: A full collinearity 

assessment approach. International Journal of E-Collaboration, 11, 1–10. 

https://doi.org/10.4018/ijec.2015100101 

Kotler, P. (2000). Marketing Management , Millenium Edition. Marketing 

Management, 23(6), 188–193. https://doi.org/10.1016/0024-6301(90)90145- 

T 

Kotler, P., & Keller, K. L. (2012). Marketing Management. In General 

Equilibrium Theory. https://doi.org/10.1017/cbo9781139174749.022 

Kreutzer, R. T. (1988). Marketing‐Mix Standardisation: An Integrated Approach 

in Global Marketing. European Journal of Marketing. 

Kumar, N., & Steenkamp, J.-B. E. M. (2009). Private label strategy: How to meet 

the store brand challenge (1st ed.). Harvard Business School Press. 

https://worldcat.org/isbn/9781422101674 

Leon G Schiffman, & Kanuk, L. L. (2004). Consumer behavior (8th ed.). Pearson 

College Div. 

Mackenzie, N., & Knipe, S. (2006). Research dilemmas: Paradigms, methods and 

methodology. Issues in Educational Research, 16, 193–205. 

Martos-Partal, M., & González-Benito, Ó. (2011). Store brand and store loyalty: 

The moderating role of store brand positioning. Marketing Letters, 22, 297– 

313. https://doi.org/10.1007/s11002-010-9126-x 

Mela, C. F., Jedidi, K., & Bowman, D. (1998). The Long-Term Impact of 

http://www.kbbi.web.id/pemasaran
http://www.kbbi.web.id/pemasaran
http://www.klikindomaret.com/produk-private-label
http://www.klikindomaret.com/produk-private-label


184  

 

 

Promotions on Consumer Stockpiling Behavior. Journal of Marketing 

Research, 35(2), 250–262. https://doi.org/10.2307/3151852 

Merriam-Webster, I. (1983). Webster’s ninth new collegiate dictionary (9th ed.). 

Mass. : Merriam-Webster. 

Netemeyer, R. G., Krishnan, B., Pullig, C., Wang, G., Yagci, M., Dean, D., Ricks, 

J., & Wirth, F. (2004). Developing and validating measures of facets of 

customer-based brand equity. Journal of Business Research, 57(2), 209–224. 

https://doi.org/10.1016/S0148-2963(01)00303-4 

Nielsen. (2010). Retail and Shopper Trends Asia Pacific 2010 The latest in 

retailing and shopper trends for the FMCG industry About The Nielsen 

Company. August. 

Nogales, A. F., & Gomez Suarez, M. (2005). Shelf space management of private 

labels: A case study in Spanish retailing. Journal of Retailing and Consumer 

Services, 12(3), 205–216. https://doi.org/10.1016/j.jretconser.2004.06.004 

Patrisia Mulyono. (2013). Strategi Pengembangan Private Label Dalam Bisnis 

Ritel. Wima, 2007, 1–11. 

Pattinasarany, R. (2009). Pemasaran Strategic. Tim Markenis. 

PelakuBisnis.com. (2018). Pertumbuhan Ritel 2018 Optimis Bergerak Positif • 

PelakuBisnis.com. https://pelakubisnis.com/2018/06/pertumbuhan-ritel- 

2018-optimis-bergerak-positif/ 

Peter, P. J., & Olson, J. C. (2012). Consumer Behavior Marketing. 

Pride, W. M., Ferrell, O. C., Lukas, B., Schembri, S., Niininen, O., & Casidy, R. 

(2018). Marketing Principles, 3rd Edition (3rd ed.). Cengage Learning. 

Prof. Shu Hsein Liao, P. ., Polyorat, D. K., Shukor, D. S. A., & Punang 

Amaripuja, S.E., S.T., M. I. (2010). Disruptive Innovation in Modern 

Business Era. International Conference on Management Sciences, 4, 24. 

Raju, J. S., Sethuraman, R., & Dhar, S. K. (1995). The Introduction and 

Performance of Store Brands. Management Science, 41(6), 957–978. 

https://econpapers.repec.org/RePEc:inm:ormnsc:v:41:y:1995:i:6:p:957-978 

Rao, A. R., & Monroe, K. B. (1989). The effect of price, brand name, and store 

name on buyers’ perceptions of product quality: An integrative review. 



185  

 

 

Journal of Marketing Research, 26(3), 351–357. 

https://doi.org/10.2307/3172907 

Reynolds, T. J., & Phillips, C. B. (2005). In search of true brand equity metrics: 

All market share ain’t created equal. Journal of Advertising Research, 45(2), 

171–186. https://doi.org/10.1017/S0021849905050191 

Seetharaman, A., Azlan Bin Mohd Nadzir, Z., & Gunalan, S. (2001). A 

conceptual study on brand valuation. Journal of Product & Brand 

Management, 10(4), 243–256. https://doi.org/10.1108/EUM0000000005674 

Seimiene, E., & Kamarauskaite, E. (2014). Effect of Brand Elements on Brand 

Personality Perception. Procedia - Social and Behavioral Sciences, 

156(April), 429–434. https://doi.org/10.1016/j.sbspro.2014.11.216 

Sekaran, U., & Bougie, R. (2016). Research Methods For Business: A Skill 

Building Approach, 7th Edition. 

Sekaran Uma, & Bougie Roger. (2020). Research Methods For Business : A Skill 

Building Approach (8th ed. (Asia Edition)). 

Sethuraman, R. (2003). Measuring National Brands’ Equity over Store Brands. 

Review of Marketing Science, 1, 1000. https://doi.org/10.2202/1546- 

5616.1000 

Sinha, I., & Batra, R. (1999). The effect of consumer price consciousness on 

private label purchase. International Journal of Research in Marketing, 

16(3), 237–251. https://doi.org/10.1016/s0167-8116(99)00013-0 

Sitinjak, T., & Tumpal, J. (2005). Pengaruh citra merek dan sikap merek terhadap 

ekuitas merek. Jurnal Ekonomi Perusahaan, 12(166–182). 

Smith, D. J., Gradojevic, N., & Irwin, W. S. (2007). An Analysis Of Brand Equity 

Determinants: Gross Profit, Advertising, Research, And Development. 

Journal of Business & Economics Research (JBER), 5(11). 

https://doi.org/10.19030/jber.v5i11.2607 

Soberman, D., & Parker, P. (2006). The economics of quality-equivalent store 

brands. International Journal of Research in Marketing, 23, 125–139. 

https://doi.org/10.1016/j.ijresmar.2005.09.008 

Srivastava, R. K., Shocker, A. D., & Institute., M. S. (1991). Brand equity : a 



186  

 

 

perspective on its meaning and measurement. Marketing Science Institute. 

Steenkamp, J. (2017). Lessons to be learnt from the Dutch Private Label Scene. 

January 2002. 

Sugiyono, P. D. (2015). Metode Penelitian Kuantitatif, Kualitatif, dan Tindakan. 

Sumarni, M., & Soeprianto, J. (1998). Pengantar bisnis : dasar-dasar ekonomi 

perusahaan (5th ed.). Liberty. 

Suryana. (2013). Ekonomi kreatif, ekonomi baru : mengubah ide dan menciptakan 

peluang/ Suryana. Salemba Empat. 

Suryani, T. (2008). Perilaku Konsumen Implikasi Pada Strategi Pemasaran. 

Graha Ilmu. 

Sweeney, J., Soutar, G., & Johnson, L. (1999). The role of perceived risk in the 

quality-value relationship: A study in a retail environment. Journal of 

Retailing, 75, 77–105. https://doi.org/10.1016/S0022-4359(99)80005-0 

UNDANG-UNDANG REPUBLIK INDONESIA NOMOR 15 TAHUN 2001 

TENTANG MEREK, 7 Thinking and Reasoning 121 (2001). 

Valette-Florence, P., Guizani, H., & Merunka, D. (2011). The impact of brand 

personality and sales promotions on brand equity. Journal of Business 

Research, 64, 24–28. https://doi.org/10.1016/j.jbusres.2009.09.015 

Wulf, K. De, Odekerken-Schröder, G., Goedertier, F., & Van Ossel, G. (2005). 

Consumer perceptions of store brands versus national brands. Journal of 

Consumer Marketing, 22(4), 232. 

https://doi.org/10.1108/07363760510605335 

WWF Indonesia, & Hakuhodo. (2017, April 2). Selamatkan Pohon Dengan 

Bertepuk Tangan. WWF Ibdonesia. 

https://www.herworld.co.id/article/2017/4/6760-Selamatkan-Pohon-Dengan- 

Bertepuk-Tangan 

Yoo, B., Donthu, N., & Lee, S. (2000). An examination of selected marketing mix 

elements and brand equity. Journal of the Academy of Marketing Science, 

28(2), 195–211. https://doi.org/10.1177/0092070300282002 

http://www.herworld.co.id/article/2017/4/6760-Selamatkan-Pohon-Dengan-
http://www.herworld.co.id/article/2017/4/6760-Selamatkan-Pohon-Dengan-

	DAFTAR PUSTAKA

