DAFTAR PUSTAKA

Akroush, M. N., & Mahadin, B. K. (2019). An intervariable approach to customer
satisfaction and loyalty in the internet service market. Internet Research.
d0i:10.1108/IntR-12-2017-0514.

Astini, R. (2016). IMPLIKASI GREEN BRAND IMAGE, GREEN SATISFACTION
DAN GREEN TRUST TERHADAP LOYALITAS PELANGGAN. Jurnal
Manajemen, XX(1), 19-34.

Ayu Prasandi. (2017). Beragam Kemudahan dan Keuntungan dengan Go Pay.
https://medan.tribunnews.com/2017/01/30/beragam-kemudahan-dan-keuntunga
n-denga n-go-pay.

Bi.go.id. (2019). Edukasi: Uang Elektronik. https://www.bi.go.id/id/edukasi-perli
ndungan-konsumen/edukasi/produk-dan-jasa-sp/uang-elektronik/Pages/default.a
SpX.

Chang, Y.-H., & Yeh, C.-H. (2017). Corporate social responsibility and customer
loyalty in intercity bus services. Transport Policy, 59, 38-45. doi:10.1016/j.
tranpol.2017.07.001.

Chen, C.-F., & Wang, J.-P. (2016). Customer participation, value co-creation and
customer loyalty— A case of airline online check-in system. Computers in Human
Behavior, 62, 346-352. d0i:10.1016/j.chb.2016.04.010.

Fandy Tjiptono, et. Al., Pemasaran Stratejik (Yogyakarta: Andi, 2008), h.37.

Fernandes, A. A. R. (2018). The mediation effect of-customer satisfaction in the
relationship between-—service -quality, service orientation, and marketing mix
strategy to customer loyalty. Journal-of-Management Development, 37(1), 76-87.
d0i:10.1108/jmd-12-2016-0315:

Fitra, S. (2019). Perbankan dan Fintech Pembayaran, Bukan Lawan tapi Kawan.
https://amp.katadata.co.id/berita/2019/10/07/perbankan-dan-fintech-pembayara
n-bukan -lawan-tapi-kawan.

Ganiyu, e. a. (2012). Is Customer Satisfaction an Indicator of Customer Loyalty?
Australian Journalof Business and Management Research, Vol.2 (No.07), [14-
20].

Gee, R., Coates, G., & Nicholson, M. (2008). Understanding and profitably managing
customer loyalty. Marketing Intelligence & Planning, 26(4), 359-374.
d0i:10.1108/026345008108 79278.

116


http://www.bi.go.id/id/edukasi-perli
http://www.bi.go.id/id/edukasi-perli

Ghozali, 1. (2012). Aplikasi Analisis Multivariate dengan Program IBM SPSS.
Yogyakarta: Universitas Diponegoro.

Gojek Indonesia. (2019). Gojek Kolaborasi dengan LinkAja, Hadirkan Opsi
Pembayaran Baru di Aplikasi Gojek. https://pressrelease.kontan.co.id/release
e/gojek-kolaborasi-dengan-linkaja- hadirkan-opsi-pembayaran-baru-di-aplikasi-
gojek.

Hawkins, D.l., & Mothersbaugh, D.L. (2013). Consumer behavior: Buildig marketing
strategy. Twelfth edition. New York: McGraw Hill InternationalEdition.

Heskett, J. L. (2002). Beyond customer loyalty. Managing Service Quality: An
International Journal,12(6), 355-357. d0i:10.1108/09604520210451830.

Hussain, R. (2016). The mediating role of customer satisfaction: evidence from the
airline industry.Asia Pacific Journal of Marketing and Logistics, 28(2), 234-255.
doi:10.1108/apjml-01- 2015-0001.

Ivy, J., & Gibbs, P. (2008). A new higher education marketing mix: the 7Ps for MBA
marketing. International Journal of Educational Management, 22(4), 288-299.
doi:10.1108/09513540810875635.

Kbbi.kemdikbud.go.id. (2019). Pengertian Kemudahan. https://kbbi.kemdikbud.go.id
[entri /kemudahan.

Knack, S. (2001), “Trust, associational life and economic performance”, in Helliwell,
J.F. (Ed.), The Contribution of Human and Social Capital to Sustained Economic
Growth and Well-Being, Human Resources Development Canada (HRDC) and
Organization for Economic-Cooperation-and Development (OECD), Quebec, pp.
172-202.

Kotler, P. dan G. A=(2008).-Prinsip-Prinsip-Pemasaran (12th ed.). Jakarta: Penerbit
Erlangga.

Kotler, P., & Keller, K. L. (2012). Marketing Management. 14th Global Edition.
United Stated: Pearson Education.

Lemeshow, S. (1997). Besar Sampel dalam Penelitian Kesehatan. Yogyakarta: Gajah
Mada University.

Li, L., Bai, Y., Song, Z.,, Chen, A.,, & Wu, B. (2018). Public transportation
competitiveness analysis based on current passenger loyalty. Transportation
Research Part A: Policy and Practice, 113, 213-226. doi:10.1016/j.tra.2018.
04.016.

117



Londhe, B. R. (2014). Marketing Mix for Next Generation Marketing. Procedia
Economics and Finance, 11, 335-340. doi:10.1016/s2212-5671(14)00201-9.
Lovelock, Wirtz. (2011). Services Marketing (People, Technology, Strategy). Pearson

Education Limited. England.

Malik, S., Jaswal, L.H., Malik, S.A. and Awan, T.M. (2013), “Measuring service
quality perceptions of the customers of restaurant in Pakistan”, International
Journal for Quality Research, VVol. 7 No. 2, pp. 187-200.

Mamun, M.A. and Ullah, 1. (2020), “COVID-19 suicides in Pakistan, dying off not
COVID-19 fear but poverty? The forthcoming economic. challenges for a
developing country”, Brain, Behavior, and Immunity, Vol. 87.

Marlina, E. & Natalia, D. A. R. (2017). International Journal of Economic Perspectives.
Volume 11,Issue 2, 542-554.

McMullan, R., & Gilmore, A. (2008). Customer loyalty:an empirical study. European
Journal ofMarketing, 42(9/10), 1084-1094. d0i:10.1108/03090560810 891154.

Moura e S&, P., & Cunha, P. (2019). Drivers of customer satisfaction and loyalty in
swimming pools: The TQM Journal, 31(3), 436-450. doi:10.1108/tgm-09-2018-
0127.

Novianti, N., Endri, E., & Darlius, D. (2018). Kepuasan Pelanggan Memediasi
Pengaruh Kualitas Pelayanan Dan Promaosi Terhadap Loyalitas Pelanggan. Mix:
Jurnal Ilmiah Manajemen, 8(1), 90..doi:10.22441/mix 2018.v8i1.006.

Othman, B. A., Harun, A., Rashid, W. N., Nazeer, S., Kassim, A. W. M., & Kadhim,
K. G. (2019). The influences of service marketing mix.on customer loyalty
towards Umrah travel agents:Evidence from Malaysia. Management Science
Letters, 865-876.--d0i:10:5267/j.msl.2019.3.002

Parasuraman,-A., Zeithaml, V. A:—and Berry, L.L. (1985), “A conceptual model of
service quality and its implications for future research”, Journal of Marketing,
Vol. 49 No. 4, pp. 41-50.

Philip kottler & Keller, Manajemen Pemasaran (13 ed.). Jakarta: Erlangga, 2008 h.140
33 Ibid., h.43

Philip kottler & Keller, Manajemen Pemasaran (13 ed.). Jakarta: Erlangga, 2008 h.139
30 Hasan, Marketing dan Kasus-Kasus Pilihan, h.90

Pratama, A. B., & Suputra, I. D. G. D. (2019). Pengaruh Persepsi Manfaat, Persepsi
Kemudahan Penggunaan, dan Tingkat Kepercayaan Pada Minat Menggunakan
Uang Elektronik. E-Jurnal Akuntansi, 27, 927.

118



Priyono, A. (2017). Analisis pengaruh trust dan risk dalam penerimaan teknologi
dompet elektronik Go-Pay. Jurnal Siasat Bisnis, 21(1), 88—-106.

Qirici, E., Theodhori, O. and Elmazi, L. (2011), “E-marketing and ICT-Supported
tourist destination management. Implications for tourism industry in global
recession”, International Journal of Management Cases, Vol. 13 No. 3, pp. 152-
158.

Roy Franedya. (2019). Terungkap! Transaksi GoPay di 2018 Tembus Rp 87 T.
https://www.cnbcindonesia.com/fintech/20190211103125-37-54742/terungkap-
transak si-gopay-di-2018-tembus-rp-87-t.

Sarstedt, M., Ringle, C. M., & Hair, J. F. (2017). Partial least squares structural equation
modeling. Practical Assessment, Research and Evaluation.
https://doi.org/https://doi .0rg/10.1007/978-3-319-05542-8 15-1.

Sekaran, U. (2017). Metodologi Penelitian untuk Bisnis (Research Methods for
Business). Jakarta: Salemba Empat.

Sholikhah, A. (2016). Statistik Deskriptif Dalam Penelitian Kualitatif. KOMUNIKA:
Jurnal Dakwah Dan Komunikasi, 10(2), 342-362. https://doi.org/10.24090/
komunika.v10i2.9 53.

Sofyani, H. (2017). Modul praktik partial least square (PLS) untuk penelitian
pendekatan kuantitatif. Modul Ajar, 15. http://docplayer.info/44073699- modul-
praktik-partial-least-pls.html.

Sugiyona. (2012). Statistika Untuk Penelitian. Bandung: CV. ALFABETA. Sugiyono.
(2015). Metode Penelitian-Pendidikan (Pendekatan Kuantitatif, Kualitatif dan
R&D). Bandung:-Penerbit-CV.-Alfabeta.

Tribunnews.com. (2019).-3-Besar Dompet-Digital-Indonesia Untuk Transaksi Ritel,
Transportasi dan-Pengiriman-Makanan Online. https://www.tribunnews.com/tec
hno/2019/07/15/3-besar-dompet-digital-indonesia-untuk-transaksi-ritel-transpor
tasi-dan-pengiriman-makanan-online?pa ge=2.

Valerie A. Zeithaml, Marry Jo Bitner, & Dwayne D. Gremler, Service Marketing (4
ed.), America New York 10020: McGraw — Hill, 2006.

Yusuf Qardawi, Norma dan Etika Ekonomi Islam, (GIP: Jakarta, 1997), h. 175

119


http://www.cnbcindonesia.com/fintech/20190211103125-37-54742/terungkap-
http://www.cnbcindonesia.com/fintech/20190211103125-37-54742/terungkap-
http://docplayer.info/44073699-
http://www.tribunnews.com/tec
http://www.tribunnews.com/tec

