DAFTAR PUSTAKA

Andrews, C. J., & Shimp, A. T. (2018). Advertising, Promotion, and other aspects of
Integrated Marketing Communication: 10™ Ed. Boston: Cengage Learning

Blakeman, R. (2018). Integrated Marketing Communication Creative Strategy from
Idea to Implementation:3" Ed. London: Rowman & Littlefield.

Creswell, W. J., & Creswell D. J. (2018). Research Design Qualitative, Quantitative,
and Mixed Methods Approaches: 5™ Ed. California: Sage

Daymon, C. & Holloway, 1. (2011). Qualitative Research Methods. in Public
Relations and Marketing Communications: 2" Ed. New York: Routledge

Fill, T., & Turnbull, S. (2016). Marketing Communications Discovery, Creation And
Conversations. Edinburgh: Pearson

Fill, C., & Jamieson, B. (2006). Marketing Communications. Edinburgh: Heriot Watt
University

Firdiansyah A. (2020). Memahami Marketing Funnel dan Strategi Suksesnya/ Diakses
dari: https://glints:com/id/lowengan/memahami-marketing-funnel-dan-
strategi-suksesnya/#.YPMNZS2B0.'U

Guolla, A. M. (2017). Advertising & Promotion An Integrated Marketing
Communications Perspective: 6" Ed, Canada: McGraw Hill

Holtzhausen, D. & Zerfass, A. (2015). The Routledge Handbook of Strategic
Communication. New York: Routledge

Littlejohn, S. W. & Foss. A. K. (2017). Theories of Human Communication:11" Ed.
California: Sage Publisher

Machado, C., & Davim, P. J. (2016). MBA: Theory and Application of Business and
Management Principles. Switzerland: Springer

Natalia, M. (2020). Penjualan Online Naik 480% selama Pandemi Covid-19. Diakses
dari: https://economy.okezone.com/read/2020/10/05/455/2288689/penjualan-
online-naik-480-selama-pandemi-covid-19




Neuman, L.W. (2014). Social Research Methods: Qualitative and Quantitative
Approaches:7" Ed. Edinburg: Pearson.

Oktavia, R. A. (2021) Pemanfaatan Digital Content Media Sosial Tiktok Dalam Proses
Pemasaran Produk. Technopreneuship

Oktriwina, S. A (2021). Mengenal Hashtag, Salah Satu Cara Dapatkan Konsumen
Baru di Media Sosial. Diakses dari: https://glints.com/id/lowongan/hashtag-
adalah/#. YPMMWS2B10s

Perloft, R. M. (2017). The Dynamics Of Persuasion Communication and Attitudes
in the 21" Century: 6™ Ed. Landon: Routledge

Puspitarini, D. S., & Nuraeni, R. (2019). Pemanfaatan Media Sosial Sebagai Media
Promosi (Studi Deskriptif pada Happy Go Lucky House). Jurnal Common,
3(1), 71-80

Quesenberry, A. K. (2019). Social Media Strategy. New York: Rowman & Littlefield

Rusady, R. (2017). Metode Penelitian Public Relations dan Komunikasi. Jakarta: PT
Raja Grafindo Persada.

Scott, M. D. (2020). The New Rules Of Marketing & PR: 7" Ed. New Jersey: Wiley

Siyoto, S., & Sodik, A. M. (2015). Dasar Metodologi Penelitian. Y ogyakarta:
Literasi Media Publishing

Sugiyono. (2017). Memahami Penelitian Kualitatif. Bandung: Alfabeta

Shopee. (2021). Tentang Kami. Diakses dari: https://careers.shopee.co.id/about/

Timorria F. 'L (2020). Transaksi Shopee Naik 130 Persen, Raja E-Commerce
Indonesia. Diakses dari:
https://ekonomi.bisnis.com/read/20200901/12/1285887/transaksi-shopee-naik-
130-persen-raja-e-commerce-indonesia

Walliman, N. (2011). Research Methods the Basics. New York: Routledge

West, R. & Turner, H. L (2018). Introducing Communication Theory Analysis and
Application. New York: McGraw Hill



