
130 
 

DAFTAR PUSTAKA 

 

 

Andreas, Julius (2013), Pengaruh Brand Credibility terhadap Word of Mouth 

melalui Customer Satisfaction dan Customer Loyalty pada Giant 

Hypermarket di Surabaya.  

 

Armstrong, Kotler (2015). Marketing an Introducing Pretince Hall twelfth 

edition”, Englang: Pearson Education, Inc. 

 

Bernarto, Innocentius. Patricia (2016). Pengaruh Perceived Value, Customer 

Satisfaction dan Trust terhadap Customer Loyalty restoran XYZ di 

Tangerang. Halaman 2. 

 

Burns, Alvin C., Bush, Ronald F. (2008). Basic Marketing Research Using 

Microsoft Excel Data Analysis, 2nd Edition. Louisiana State University: 

Pearson. 

 

Christianm Michael. Nuari, Vincent. (2016). Pengaruh Kualitas Layanan 

terhadap Loyalitas Konsumen Studi Kasus: Belanja Online 

Bhinneka.com). Universitas Bunda Mulia Jakarta. 

 

Cuong, Dam Tri (2020), The Impact of Brand Credibility and Perceived Value on 

Customer Satisfaction and Purchase Intention at Fashion Market, Faculty 

of Business Administration, Industrial University of Ho Ci Minh City, 

Vietnam, 691 – 693. 

 Doi: 10.533/JARDCS/VI2SP3/20201308 

 

Erdem, Tülin, and Joffre Swait. 2004. “Brand Credibility, Brand Consideration, 

and Choice.” Journal of Consumer Research 31(1): 191–98. 

 

Firmansyah, Farid dan Haryanto, Rudi, (2019), Manajemen Kualitas Jasa 

Peningkatan Kepuasan dan Loyalitas Pelanggan, Pamekasan: Duta Media 

Publishing. 

 

Firmansyah, Hery, S.H., M.HUM., MPA (2002), Perlindungan Hukum Terhadap 

Merek,  

 

Gerson, R. F. (2004). Mengukur Kepuasan Pelanggan. Jakarta: PPM 

 

Ghufrom, Muflih El. Suwaryono, Ixora Lundia. (2013). Analisis Kredibilitas 

Merek Bloop (Studi pada: Distro Bloop di Jakarta). Fisip UI. 

 

Gremlen, D.D., Brown, S.W. (1996). Service Loyalty: It’s Nature, Importance, 

and Implications.  

 

  



131 
 

Hamid, Sami, Sidek, Mohmad (2017). Discriminant Validity Assessment: Use of 

Fornell & Larcker criterion versus HTMT Criterion. 1-3 

Doi: 10.1088/1742-6596/890/1/012163 

 

Hamid, Rahmad Solling, Anwar, Suhardi M. (2019). Strutural Equation 

Modelling (SEM) Berbasis Varian: Konsep Dasar dan Aplikasi dengan 

Program SmartPLS 3.2.8 dalam Riset Bisnis. Jakarta: PT. Inkubator 

Penulis Indonesia 

 

Hair Jr. J. F. Black, W. C., Babin, B. J., & Anderson, R. E. (2014). A primer on 

Partial Least Squares Structural Equation Modeling (PLS-SEM) (2nd 

edition). Los Angeles, USA: SAGE Publications. 

 

Hill, Nigel and Alexander, Jim, (2017), The Handbook of Customer Satisfaction 

and Loyalty Measurement 3rd Edition, New York: Nigel Hill 

 

Hovland, Carl I., Irving K. Janis, and Harold., Kelley (1953), Communication and 

Persuasion, New Haven, CT: Yale University Press. 

 

Jaya, I Made Laut Mertha (2020). Metode Penelitian Kuantitatif dan Kualitatif. 

Yogyakarta: Anak Hebat Indonesia 

 

Kamus Besar Bahasa Indonesia. 2005, Edisi Ketiga, Jakarta, Balai Pustaka 

 

Kazemi, Ali, PaEmami, Vahid Moradi, Abbaszadeh, Arash, Pourzamani, Javad 

(2013), Impact of Brand Identity on Customer Loyalty and Word of Mouth 

Communications, Considering Mediating Role of Customer Satisfaction 

and Brand Commitment. (Case Study: Customers of Mellat Bank in 

Kermanshah). Management Department, Faculty of Administrative 

Science and Economic, University of Isfahan, Iran. 3-7 

Doi: 10.6007/IJAREMS/v2-i4/1 

 

Kotler, Philip; Wong, Veronica; Saunders John and Armstrong, Gary, (2005), 

Principles of Marketing, England, Pearson Education Limited 

 

Kusuma, Aditya Halim Perdana; Sudirman, Acai; Purnomo, Agung; Aisyah, Siti; 

Sahir, Syafrida Hafni; Rumondang, Astri; Salmiah; Halim, Fitria; 

Wirapraja, Alexander; Napitupulu, Darmawan; Simarmata, Janner, (2020), 

Brand Management: Esensi, Posisi dan Strategi, Medan: Yayasan Kita 

Menulis  

 

Kwong, Ken, Wong, Kay (2013). Partial Least Squares Structural Equation 

Modelling (PLS-SEM) Techniques Using SmartPLS. 1-3 

 

Li, Yongqiang, Xuehua Wang, and Zhilin Yang. 2011. “The Effects of 

CorporateBrand Credibility, Perceived Corporate-Brand Origin, and Self-

Image Congruence on Purchase Intention: Evidence From China’s Auto 

Industry.” Journal of Global Marketing 24(1): 58–68. 



132 
 

 

Lovelock, C. and Wirtz, J. (2007) Services Marketing: People, Technology, 

Strategy. Prentice Hall: New Jersey.  

 

Maathius, O. Redenburg, J., & Sikkel, D. (2004, January). Credibility, Emotion or 

Reason? Corporate Reputation Review, 6(4), 333-345. 

doi: 10.1057/palgrave.crr.1540003 

 

Mason, Robert D., Lind, Duglas A., Sitompul, Ellen Gunawan., dkk (1996). 

Teknik Statistika; untuk Bisnis dan Ekonomi. Jakarta: Penerbit Erlangga. 

 

Narimawati, Umi, Sarwono, Jonathan, Affandi, Azhar, Priadana, Sidik (2020). 

Ragam Analisis dalam Metode Penelitian (untuk Penulisan Skripsi, Tesis, 

dan Disertasi). Yogyakarta: Andi (Anggota IKAPI). 

 

Othman, Manisah, Kamarohim, Norazlina, Niza, Fadilah Mohd (2017), Brand 

Credibility, Perceive Quality and Perceive Value: A Study of Customer 

Satisfaction. 765 – 766. 

 

Putro, Shandy Widjoyo. Semuel, Hatane. Karina, Ritzky. Brahmana (2014). 

Pengaruh Kualitas Layanan dan Kualitas Produk Terhadap Kepuasan 

Pelanggan dan Loyalitas Konsumen Restoran Happy Garden Surabaya. 2-

4. 

 

Rangkuti, Freddy (2004), Flexible Marketing, Jakarta: PT. Gramedia Pustaka 

Utama 

 

Rizwan, Muhammad (2014), The Relationship of Brand Commitment, Brand 

Credibility, Perceived Quality, Customer Satisfaction and Brand Loyalty: 

an empirical study on Stylo shoes, 381-384. 

 doi: 10.5296/jsr.v5il.6572 

 

Ronkko, Mikko, Cho, Eunseong (2020). An Updated Guideline for Assessing 

Discriminant Validity. 2-8 

 Doi: 10.1177/10944281/209686/4 

 

Santosa, Purbayu Budi, Hamdani, Muliawan (2007). Statistika Deskriptif dalam 

Bidang Ekonomi dan Niaga. Jakarta: Penerbit Erlangga. 

 

Sholihin, Mahfud, Ratmono, Dwi, Analisis SEM-PLS dengan WarpPLS.7.0 untuk 

Hubungan Nonlinier dalam Penelitian Sosial dan Bisnis. Yogyakarta: 

Andi (Anggota IKAPI). 

 

Sudaryono, (2002), Manajemen Pemasaran: Teori dan Implementasi, 

Yogyakarta: Andi. 

 

Suharno, Bambang (2008), Memulai dan Mengelola Bisnis dari Nol, Jakarta: 

Penebar Swadaya. 



133 
 

 

Suliyanto (2006). Metode Riset Bisnis. Yogyakarta: Andi (Anggota IKAPI) 

 

Sugiyono, Prof. DR., 2007, Metode Penelitian Pendidikan, Cetakan Ketiga, 

Bandung, Alfabeta 

 

Supranto, J., Statistik: Teori dan Aplikasi Edisi Keenam, (2000), Jakarta, Erlangga 

 

Sutojo, Siswanto, (2003), Meningkatkan Jumlah dan Mutu Pelanggan. Jakarta: 

Damar Mulia Pustaka. 

 

Sutopo, Yeri, Slamet, Achmad (2017), Statistik Inferensial, Yogyakarta: Andi 

(Anggota IKAPI) 

 

Sutojo, Siswanto, 2003, Meningkatkan Jumlah dan Mutu Pelanggan, Jakarta, 

Damar Mulia Pustaka 

 

Syahrir, Danial, Yulinda, Eni, Yusuf, Muhammad (2020), Aplikasi Metode SEM-

PLS dalam Pengelolaan Sumberdaya Pesisir dan Lautan. Bogor: PT. 

Penerbit IPB Press 

 

Ulum, Miftahul, Tirta, IMade, Anggraeni, Dian (2014), Analisis Struktural 

Equation Modeling (SEM) untuk Sampel Kecil dengan Pendekatan Partial 

Least Square (PLS). Universitas Jember. 2-6. 

 

Zulganef (2008). Metode Penelitian Sosial dan Bisnis, Cetakan Pertama. 

Yogyakarta: Graha Ilmu. 

 

  


