121

DAFTAR PUSTAKA

Abrar, A., N. (2003). Teknologi Komunikasi: Perspektif IImu Komunikasi. Yogyakarta:
LESFI.

Ajidarma, S. G. (2003). Kisah Mata:Fotografi Antara Dua Subyek: Perbincangan
Tentang Ada. Yogyakarta: Galang Pres.

Baran, S. J. (2003). Mass Communication Theory; Foundations, Ferment, and Future
(3rd editio). Belmon, CA : Thomson.

Brouwer, M. A. . (1984). Psikologi Fenomenologis. Jakarta : Gramedia.

Budiharto, S. . (2012). Kajian Keterkaitan Gaya Hidup Mahasiswa dalam Tata Ruang.
Yogyakarta: Universitas Atma Jaya.

Bufacchi, V. (2021). Truth, lies and tweets: A Consensus Theory of Post Truth. Sage
Publications.

De Fleur, M. L., & Rokeach, S.-B. (1989). Theories of Mass Communication (4th
Editio). New York & London: Longman.

Douglas, Karen.,M, Sutton, Robbie, M., Cichocka, A. (2017). The Psychology of
Conspiracy Theories. Sage Publications.

Fernandes, E., & Cabral-Cardoso, C. (2003). Gender asymmetries and the manager
stereotype among management students. Women in Management Review, 18
No.1/2.

Fetzer, H., James. (2004). Disinformation: The Use of False Information.

Freberg, K., McGaughey, K., Freberg, L., A., Graham, K. (2011). Who are the Social
Media Influencers? A Study of Public Perceptions of Personality.

Fuchs, C. (2014). Social Media a critical introduction. Sage Publications.

Goldsmith, R.E., Lafferty, B.A. & Newell, S. J. (2000). The impact of corporate
credibility and celebrity credibility on consumer reaction to advertisements and
brands. Journal of Advertising, 29(3), 43-54.

Grimes, Robert, D. (2021). Medical disinformation and the unviable nature of COVID-
19 conspiracy theories.

Hadi, 1. P. (2008). Penelitian Khalayak Dalam Perspektif Reception Analysis. Jurnal
lImiah SCRIPTURA, 2(1), 1-7.

Hall, S. (2011). Budaya Media Bahasa : Teks Utama Pencanang Cultural Studies
(1972nd-1979th ed.). Yogyakarta : Jalasutra.

Holden, R. (2005). Success Intelligence: Timeless Wisdom for a Manic Society. Hodder
& Stoughton.

Holmes, S.& Redmond, S. (2006). Framing Celebrity: New Directions in Celebrity
Culture. London: Routledge.

Hsu, Chung-kue., McDonald, D. (2002). An examination on multiple celebrity
endorsers in advertising. Journal of Product & Brand Management.

Universitas Pelita Harapan



122

Hurlock, E., B. (2009). Psikologi Perkembangan. Suatu Pendekatan Sepanjang
Rentang Kehidupan. Jakarta: Erlangga.

Ibrahim, 1. . (1996). Lifestyle: Sebuah Pengantar Komprehensif. Yogyakarta :Jalasutra.

Jensen, K.B. & Nicholas, W. J. (2003). A handbook of qualitative methodologies for
mass communication research. London and New York: Routledge.

Jianakoplos, N & Bernasek, A. (1998). Are Women More Risk Averse.

Kamins, M. A. (1989). Are Women More Risk Averse. Journal of Advertising
Research.

Kandi, A. (2006). Analisis Penerimaan Remaja terhadap Wacana Pornografi dalam
Situs-Situs Seks di Media Online. Jurnal Masyarakat Kebudayaan dan Politik.
Jurnal Masyarakat Kebudayaan Dan Politik, XIX.

Khamis, S., Ang, L., & Welling, R. (2017). Self-branding, ‘micro-celebrity’ and the
rise of Social Media Influencers. Celebrity Studies, 8(2), 191-208.

Kriyantono, R. (2010). Teknik Praktis Riset Komunikasi: Disertai Contoh Praktis Riset
Media, Public Relation, Advertising, Komunikasi Organisasi, Komunikasi
Pemasaran. Jakarta: Kencana.

Laughey, D. (2010). Media Studies: Theories and Approaches. London: Oldcastle
Book.

Li, H. O. Y., Bailey, A., Huynh, D., & Chan, J. (2020). YouTube as a source of
information on COVID-19: A pandemic of misinformation? BMJ Global Health,
5(5). https://doi.org/10.1136/bmjgh-2020-002604

Lippman, W. (1922). Public Opinion. New York: Harcourt, Brace and Company.

Littlejohn, S.W. & Foss, K. A. (2009). Teori Komunikasi (9th editio). Jakarta: Salemba
Humanika.

Livingstone, S. (2009). On The mediation of EVerything: ICA presidential address
2008. Journal of Communication.

McCracken, G. (1989). Who is the Celebrity Endorser? Cultural Foundations of the
Endorsement Process Il. Journal of Consumer Research, 310-321.

McQuail, D. (1996). Teori Komunikasi Massa: Suatu Pengantar. Jakarta: Erlangga.

McQuail, D. (1997). Audience Analysis. London: SAGE Publications.

McQuail, D. (2002). Media Performance: Mass Communication and the Public
Interest. London: SAGE Publications.

Moleong, J, L. (2009). Metodologi Penelitian Kualitatif. Bandung: Remaja Rosda
Karya.

Mulyana, D. (2010). Pengantar limu Komunikasi. Bandung: Remaja Rosdakarya.

Neuman, W., L. (2000). Social Research Methods: Qualitative and Quantitative
Approaches. Needham Height MA: Allyn & Bacon.

Neuman, W., L. (2013). Metodologi Penelitian Sosial: Pendekatan Kualitatif dan
Kuantitatif. Jakarta: PT Indeks.

Pacey, A. (1983). The Culture of Technology. Cambridge, Mass.: MIT Press.

Palmgreen, P., Wenner, L. A, & Rosengren, K. E. (1985). Uses and Gratifications
Research: The Past Ten Years. Sage Publications.

Prooijen, van Jan-Willem, Vugt, M. van. (2018). Conspriracy Theories: Evolved

Universitas Pelita Harapan



123

Functions and Psychological Mechanism. Sage Publications.

Putri, E. (2016). Foto Diri, Representasi Indentitas dan Masyarakat Tontonan di Media
Sosial Instagram. Jurnal Pemikiran Sosiologi, 80-97.

Ricoeur, P. (2014). The Rule of Metaphor.

Sardiman, A. (2007). Interaksi dan Motivasi Belajar Mengajar. Bandung:Rajawali
Pers.

Smarandache, F., Tenescu, A., Vladutescu, S. (2014). Current Communication
Diffculties.

Sobur, A. (2003). Semiotika Komunikasi. Bandung: PT. Remaja Rosdakarya.

Stafford, M., Stafford, R., Thomas, F., & Day, E. (2002). A Contingency Approach:
The Effects of Spokesperson Type and Service Type on Service Advertising
Perceptions. Journal of Advertising.

Street, J. (2001). Mass Media, Politics and Society. New York: Palgrave.

Sugiyono. (2017). Metode Penelitian Kuantitatif, Kualitatif dan R&D. Bandung:
Alfabeta.

Veil, S.,R., Reno, J., Freihart, R., Oldham, J. (2014). Online activists vs. Kraft foods:
A case of social media hijacking. Public Relations Review.

Walker, Langmeyer, & L. (1992). Celebrity Endorsers: Do You Get What you Pay For?
The Journal of Consumer Marketing.

Zamroni, M., Sukiratnasari, . (2011). KPID DIY Membumikan Literasi Media Bagi
Masyarakat di Daerah Istimewa Yogyakarta. In D. Herlina, Gerakan Literasi
Media Indonesia. Yogyakarta: Rumah Sinema.

Al Farisi, B (2020) 3 Kontroversi Anji Terkait dengan Pandemi Covid-19. Diakses
pada 10 Juni 2021
(https://www.kompas.com/hype/read/2020/08/05/070710166/3-kontroversi-
anji-terkait-dengan-pandemi-covid-19?page=all).

Baskoro, S (2020) Inilah 5 Youtuber Indonesia terlaris dengan penghasilan tertinggi!
Diakses pada 10 Juni 2021 https:/lifestyle.kontan.co.id/news/inilah-5-
youtuber-indonesia-terlaris-dengan-penghasilan-tertinggi?page=all

Bernie, M (2021). Tuduhan soal Pesohor Endorse Covid-19 Menyesatkan dan
Membahayakan. Diakses pada 23 Juni 2021. (https://tirto.id/tuduhan-soal-
pesohor-endorse-covid-19-menyesatkan-membahayakan-ggon)

Fatia, S.,N., (2020) Jadi Perbincangan Hangat, Berikut 6 Tuntutan dr. Tirta sebagai
Upaya Lawan Virus Corona. Diakses pada 10 Juni 2021. https://www.pikiran-
rakyat.com/entertainment/pr-01357585/jadi-perbincangan-hangat-berikut-6-
tuntutan-dr-tirta-sebagai-upaya-lawan-virus-corona

Riza, A (2020) Jerinx lkut Tanpa Masker, Begini Aksi Tolak Tes Corona di Bali.
Diakses pada 10 Juni 2021 https://news.detik.com/berita/d-5108675/jerinx-
ikut-tanpa-masker-begini-aksi-tolak-tes-corona-di-bali

Universitas Pelita Harapan


https://www.kompas.com/hype/read/2020/08/05/070710166/3-kontroversi-anji-terkait-dengan-pandemi-covid-19?page=all
https://www.kompas.com/hype/read/2020/08/05/070710166/3-kontroversi-anji-terkait-dengan-pandemi-covid-19?page=all
https://lifestyle.kontan.co.id/news/inilah-5-youtuber-indonesia-terlaris-dengan-penghasilan-tertinggi?page=all
https://lifestyle.kontan.co.id/news/inilah-5-youtuber-indonesia-terlaris-dengan-penghasilan-tertinggi?page=all
https://tirto.id/tuduhan-soal-pesohor-endorse-covid-19-menyesatkan-membahayakan-gg9n
https://tirto.id/tuduhan-soal-pesohor-endorse-covid-19-menyesatkan-membahayakan-gg9n
https://news.detik.com/berita/d-5108675/jerinx-ikut-tanpa-masker-begini-aksi-tolak-tes-corona-di-bali
https://news.detik.com/berita/d-5108675/jerinx-ikut-tanpa-masker-begini-aksi-tolak-tes-corona-di-bali

124

Rosidin, 1 (2020). Kontroversi Jerinx Saat Pandemi, Sebut "Kacung WHO" hingga Soal
Masuk Ruang Isolasi Tanpa APD. Diakses pada 10 Juni 2021.
https://regional.kompas.com/read/2020/08/05/10110031/kontroversi-jerinx-
saat-pandemi-sebut-kacung-who-hingga-soal-masuk-ruang?page=all

Purnamasari, D.,M., (2021). Update 23 Juni : Sebaran 15.308 Kasus Baru Covid-19 di
34 Provinsi, DKI Tertinggi. Diakses pada
https://nasional.kompas.com/read/2021/06/23/18264601/update-23-juni-
sebaran-15308-kasus-baru-covid-19-di-34-provinsi-dki?page=all

Jadilah Seorang Impact Creator Sekarang Juga (2021). Diakses pada 10 Juni 2021, dari
https://socialimpact.youtube.com/intl/id/

7 Pernyataan Kontroversial Jerinx terkait Covid 19. (2020). Diakses pada 10 Juni 2021,
dari https://kumparan.com/berita-artis/7-pernyataan-kontroversial-jerinx-
terkait-covid-19-1ttEKSdtzmP/full

Kawal informasi seputar COVID-19 secara tepat dan akurat. Diakses pada 10 Juni
2021, dari_https://kawalcovid19.id/

Think with Google, Year in Search 2020 Report Indonesia (2020). Diakses pada 10
Juni 2021, dari https://www.thinkwithgoogle.com/intl/en-apac/marketing-
strategies/search/2020-year-in-search-indonesia-looking-back-to-move-your-
business-forward/

Instagram Revenue and Usage Statistics (2021). Diakses 17 April 2021
https://www.businessofapps.com/data/instagram-statistics/

Share of Instagram users in Indonesia as of April 2021, by age group. Diakses 10 Juni
2021, dari https://www.statista.com/statistics/1078350/share-of-
instagram-users-by-age-indonesia/. Diakses 10 Juni 2021

https://www.supermanisdead.net/nl.php?id=235. Diakses 10 Juni 2021.

Universitas Pelita Harapan


https://regional.kompas.com/read/2020/08/05/10110031/kontroversi-jerinx-saat-pandemi-sebut-kacung-who-hingga-soal-masuk-ruang?page=all
https://regional.kompas.com/read/2020/08/05/10110031/kontroversi-jerinx-saat-pandemi-sebut-kacung-who-hingga-soal-masuk-ruang?page=all
https://nasional.kompas.com/read/2021/06/23/18264601/update-23-juni-sebaran-15308-kasus-baru-covid-19-di-34-provinsi-dki?page=all
https://nasional.kompas.com/read/2021/06/23/18264601/update-23-juni-sebaran-15308-kasus-baru-covid-19-di-34-provinsi-dki?page=all
https://socialimpact.youtube.com/intl/id/
file:///C:/Users/indah.lestari/Desktop/Semester%203/Thesis_Indah%20Lestari/Sidang%20Thesis/Thesis/REVISI%20Thesis%20Indah%20Lestari%2001689190018/7%20Pernyataan%20Kontroversial%20Jerinx%20terkait%20Covid%2019.%20(2020).%20Diakses%20pada%2010%20Juni%202021,%20dari%20https:/kumparan.com/berita-artis/7-pernyataan-kontroversial-jerinx-terkait-covid-19-1ttEKSdtzmP/full
file:///C:/Users/indah.lestari/Desktop/Semester%203/Thesis_Indah%20Lestari/Sidang%20Thesis/Thesis/REVISI%20Thesis%20Indah%20Lestari%2001689190018/7%20Pernyataan%20Kontroversial%20Jerinx%20terkait%20Covid%2019.%20(2020).%20Diakses%20pada%2010%20Juni%202021,%20dari%20https:/kumparan.com/berita-artis/7-pernyataan-kontroversial-jerinx-terkait-covid-19-1ttEKSdtzmP/full
file:///C:/Users/indah.lestari/Desktop/Semester%203/Thesis_Indah%20Lestari/Sidang%20Thesis/Thesis/REVISI%20Thesis%20Indah%20Lestari%2001689190018/7%20Pernyataan%20Kontroversial%20Jerinx%20terkait%20Covid%2019.%20(2020).%20Diakses%20pada%2010%20Juni%202021,%20dari%20https:/kumparan.com/berita-artis/7-pernyataan-kontroversial-jerinx-terkait-covid-19-1ttEKSdtzmP/full
https://www.thinkwithgoogle.com/intl/en-apac/marketing-strategies/search/2020-year-in-search-indonesia-looking-back-to-move-your-business-forward/
https://www.thinkwithgoogle.com/intl/en-apac/marketing-strategies/search/2020-year-in-search-indonesia-looking-back-to-move-your-business-forward/
https://www.thinkwithgoogle.com/intl/en-apac/marketing-strategies/search/2020-year-in-search-indonesia-looking-back-to-move-your-business-forward/
https://www.statista.com/statistics/1078350/share-of-instagram-users-by-age-indonesia/
https://www.statista.com/statistics/1078350/share-of-instagram-users-by-age-indonesia/

