
90 

 

 

BIBLIOGRAPHY 

 

Abdullah, T., & Tantri, F. (2015). Manajemen Pemasaran. Jakarta: Penerbit 

Rajawali Press. 

 

Acs, Z. J., Estrin, S., Mickiewicz, T., & Szerb, L. (2018). Entrepreneurship, 

institutional economics, and economic growth: an ecosystem perspective. 

Small Business Economics. 

 

Annisa, A. N. (2015, June 5). DEFINISI BISNIS KELUARGA. Retrieved from 

azkia nur annisa: 

https://azkianurannisa.wordpress.com/2015/06/05/definisi-bisnis-keluarga/ 

 

Assauri, S. (2018). Manajemen Pemasaran. Jakarta: PT. RajaGrafindo Persada. 

 

Bahri. (2019). Pengantar Kewirausahaan. Yogyakarta: Penerbit Pustaka Baru 

Press. 

 

Bhandari, A. (2020, July 7). Key Difference between R-squared and Adjusted R-

squared for Regression Analysis. Retrieved from Analytics Vidhya: 

https://www.analyticsvidhya.com/blog/2020/07/difference-between-r-

squared-and-adjusted-r-squared/ 

 

Bhasin, H. (2020, February 28). Causal Research – Meaning, Explanation, 

Examples, Components. Retrieved from Marketing91: 

https://www.marketing91.com/causal-research/ 

 

Blackburn, R., De Clercq, D., & Heinonen, J. (2018). The sage handbook of small 

business and entrepreneurship. Sage Publication Ltd. 

 

Bosma, N., Sanders, M., & Stam, E. (2018). Instituitions, entrepreneurship, and 

economic growth in Europe. Small Business Economics. 

 

Davis, J. A. (2018). How Three Circles Changed the Way We Understand Family 

Business. Retrieved from Cambridge Family Enterprise Group: 

https://cfeg.com/insights_research/how-three-circles-changed-the-way-we-

understand-family-business/ 

 

Eleboda, S. S. (2017). American Journal of Marketing Research. Sales promotion 

as a strategy in service marketing: exploring the believability dilemma and 

consumer purchase decision, 3 No. 2, 8-15. 

 

Firmansyah, A. (2018). Perilaku Konsumen (Sikap dan Pemasaran). Yogyakarta: 

Deepublish. 



91 

 

 

Ghozali, I. (2016). Aplikasi Analisis Multivariate dengan Program SPSS. 

Semarang: Badan Penerbit Universitas Diponegoro. 

 

Hanaysha, J. R. (2017). Faculty of Business and Management, DRB-HICOM 

University of Automotive Malaysia, Pekan, Malaysia. An examination of 

the factors affecting consumer's purchase decision in the Malaysian retail 

market, 8. 

 

Hasan, A. (2016). Marketing dan Kasus-kasus Pilihan. Yogyakarta: Penerbit 

CAPS. 

 

Kenton, W. (2020, December 27). Marketing Mix. Retrieved from Investopedia: 

https://www.investopedia.com/terms/m/marketing-mix.asp 

 

Khanfar, I. A. (2018). The Effect of Promotion Mix Elements on Consumers 

Buying Decisions of Mobile Service: The case of Umniah 

Telecommunication Company at Zarqa city- Jordan. European Journal of 

Business and Management. Vol.8, No.5, 94-100. 

 

Kotler, K., & Armstrong, G. (2018). Principles Of Marketing. London: Pearson. 

 

Kotler, P., & Keller, K. L. (2016). Marketing Management. London: Pearson. 

 

Madi, R. A. (2018). Peran CSR dan PKBL dalam Sektor Perdagangan. BUMN, 

KEWIRAUSAHAAN, DAN USAHA MIKRO. 

 

Mansoor, H. (2019, April 1). Why Is Marketing Important? 9 Reasons Why You 

Really Do Need It. Retrieved from Business 2 Community: 

https://www.business2community.com/marketing/why-is-marketing-

important-9-reasons-why-you-really-do-need-it-02186221 

 

Mursid. (2017). Manajemen Pemasaran. Jakarta: Penerbit Bumi Aksara. 

 

Musfar, T. F. (2020). Buku Ajar Manajemen Pemasaran. Bandung: Penerbit 

Media Sains Indonesia. 

 

Priansa, D. J. (2017). Perilaku Konsumen dalam Persaingan Bisnis Kotemporer. 

Bandung: Penerbit Alfabeta. 

 

Rossanty, Y., Nasution, M. D., & Ario, F. (2018). Consumer Behaviour in Era 

Millennial. Medan: Lembaga Penelitian dan Penulisan Ilmiah AQLI. 

 

Saleh, M. Y., & Said, M. (2019). Konsep Dan Strategi Pemasaran. Makasassar: 

CV SAH MEDIA. 



92 

 

 

Setiadi, N. J. (2019). Perilaku Konsumen:Perspektif Kontemporer pada Motif, 

Tujuan, dan Keinginan Konsumen. Cetakan ke-7 : April 2019. Jakarta: 

Penerbit Kencana. 

 

Setiyaningrum, A. (2015). Prinsip-Prinsip Pemasaran. Yogyakarta: Penerbit 

ANDI. 

 

Singhdong, P. (2017). Analysis of Effect of Product Quality, Product Design and 

Distribution Channel toward Purchase Decision of Soy Milk with ABC 

company. International Journal of Applied Computer Technology and 

Information Systems: Volume 6, No.2, 34-39. 

 

suaramedianasional. (2019, September 4). Bisnis Kecil Dan Kewirausahaan. 

Retrieved from suaramedianasional.co.id: 

https://suaramedianasional.co.id/bisnis-kecil-dan-kewirausahaan.html 

 

Sugiyono, P. D. (2017). Metode Penelitian Bisnis Pendekatan Kuantitatif, 

Kualitatif, Kombinasi dan R&D. Bandung: AlfaBeta. 

 

Sunyoto, D. (2017). Dasar-Dasar Manajemen Pemasaran. Yogyakarta: Penerbit 

CAPS (Center for Academic Publishing Service). 

 

Suprapto, H. (2017). Metodologi Penelitian untuk Karya Ilmiah. Yogyakarta: 

Goysen Publishing. 

 

Tjiptono, F. (2015). Strategi Pemasaran Edisi 4. Yogyakarta: Penerbit Andi 

Offset. 

 

Twin, A. (2020, August 17). Marketing. Retrieved from Investopedia: 

https://www.investopedia.com/terms/m/marketing.asp 

 

Twin, A. (2021, Febuary 19). The 4 Ps. Retrieved from Investopedia: 

https://www.investopedia.com/terms/f/four-ps.asp 

 

University of Southern California. (2020, May 9). Research Guides. Retrieved 

from USC Libraries: https://libguides.usc.edu/writingguide/qualitative 

 

Wijaya, S. (2018). Pengaruh Promosi Dan Saluran Distribusi Terhadap Keputusan 

Pembelian Sepeda Motor Pada PT. Capella Dinamik Nusantara Medan. 

Jurnal Akuntansi Bisnis & Publik, 69-81. 

 

Wroblewski, M. T. (2020, December 4). What Are the Elements to Become an 

Entrepreneur? Retrieved from Chron: 

https://smallbusiness.chron.com/elements-become-entrepreneur-

18724.html 



93 

 

 

Yang, D.-J., & Lee, C. W. (2016). In-store promotional mix and the effects on 

female consumer buying decisions in relation to cosmetic products. 

International Journal of Management, Economics and Social Sciences 

(IJMESS), 35-56. 

 


