65

REFERENCES

Abdurrahman, N.H., 2015. Manajemen Strategi  Pemasaran, = Bandung:
CV. Pustaka Setia

Allen, Louis. (2015). A Management and Organization. New York : McGraw-. Hill
Book Company.

Andreas, Kaplan M., Haenlein Michael. (2017). "Users of the world, unite! The
challenges and opportunities of social media". Business Horizons 53 (1). p.
61

Aronoff & Ward, J. L. (2015). Family Business Ownership. New York: Palgrave.
Macmillan.

Daisyme, G., and Birute G., (2016). Spatial Data Envelopment Analysis Method
For The Evaluation Of Regional Infrastructure Disparities, Social
Technologies, Vol. 2, No. 2, Page 390-403.

Dalimunthe, I. Femmy. (2019). Studi Pengembangan Pasar Tradisional Pajak Ikan
Sebagai Pusat Wisata Belanja Di Kota Medan. Jurnal Destinasi Pariwisata
p-ISSN: 2338-8811, e-ISSN: 2548-8937 Vol. 7 No 2, 2019.
file:///C:/Users/User/Music/Downloads/55702-1141-134644-1-10-

20191228.pdf

Dijk. 2018. Kreativitas dan Keberbakatan Strategi Mewujudkan Potensi Kreatif dan
Bakat. PT Gramedia Widiasarana: Jakarta.

Donnelley, R. G. (2018).. Menguak Perusahaan Keluarga di Indonesia, artikel.
Eksekutif. Farrington

Ghozali, Imam. 2016. Aplikasi Analisis Multivariete Dengan Program IBM SPSS
23 (Edisi 8). Cetakan ke VIII. Semarang : Badan Penerbit Universitas
Diponegoro.

Hisrich, Robert. D. Michael P. Peters. Dean. A. Sheperd. (2015). Kewirausahaan-
. Entrepreneurship. Jakarta: Salemba Empat.

Landsberg,. Martin-Hart. (2017). Capitalist. Globalization (Consequences,
Resistance, and. Alternative). USA: Springer.

Lometti, Reeves, and Bybee. 2016. "Social media road maps exploring the futures
triggered by social media". VTT Tiedotteita — Valtion Teknillinen
Tutkimuskeskus (2454): 13.



66

Manap. Abdul (2016). Revolusi Manajemen Pemasaran. Edisi Pertama, Mitra.
Wacana Media, Jakarta.

Marlo, Abu. (2016). Entrepreneurship Hukum Langit, Gramedia Pustaka Utama,
Jakarta

Mowen, John dan Michael Minor. 2015. Perilaku Konsumen. Jakarta
Erlangga. Nasrullah. 2017. Mengintegrasikan Teknologi Informasi dan
Komunikasi (TIK) ke dalam proses Pembelian.

Nikita Singhal. (2018). Virtual Social Networks: Toward A Research Agenda.
International Jornal of Virtual Communities and Social Networking.

Nitisusastro, Mulyadi. (2015). Perilaku Konsumen Dalam Perspektif
Kewirausahaan. Bandung : Alfabeta.

Priyatno Dwi. (2018). Mandiri Belajar SPSS. Mediakom. Yogyakarta.

Robbins, Stephen P and Mary Coulter. (2015). Manajemen. Pearson. United State
America.

Rock,W.P. (2017). A Manual Of Paedodontics (terj.), Widya. Medika, Jakarta.

Sangadji, Etta Mamang & Sopiah. (2016). Perilaku Konsumen — Pendekatan
Praktis disertai Himpunan Jurnal Penelitian. Yogyakarta: ANDI

Schiffman, Leon, & Kanuk, Leslie Lazar. 2015. Consumer Behaviour 7th. Edition
(Perilaku Konsumen). Jakarta: PT. Indeks.

Sugiyono. (2016). Metode Penelitian Kuantitatif, Kualitatif, dan R&D, Cetakan ke
25, Alfabeta, Bandung.

Sujarweni, Wiratna. (2015). Metode Penelitian. Yogyakarta : Pustaka Baru.

Sunyoto. Danang. (2016). Dasar-dasar manajemen pemasaran. Cetakan Pertama.
Yogyakarta: CAPS.

Varkaris, E. & Neuhofer, B. (2017). The Influence of Social Media on the
Consumers Hotel Decision Journey. Journal of Hospitality and Tourism
Technology, 8(1), 101-118, doi: 10.1108/JHTT-09-2016- 0058.

Spring (2018), Analyzing the Effects of Social Media on the Hospitality Industry.
Annals of Tourism Research, 65(2017), 60-70, doi: 10.1016



