104

References

Agung Firmansyah, et.al (2009), Pengembangan alternatif model e-commerce,
FASILKOM UI, Depok, Indonesia.

Anish Nepal (2017), Key Performance Indicators for E-Commerce, Laurea
University of Applied Sciences.

Ahmad Faithoni (2017), Analisis Faktor-Faktor Yang Mempengaruhi Penjualan
Terhadap Peningkatan Volume Penjualan Mobil Dalam Perspektif
Ekonomi Islam. Fakultas Ekonomi dan Bisnis Islam, Universitas Islam
Negeri Raden Intan Lampung

Bud Batjargal (2009), Marketing Mix Analysis of a Company, Tomas Bata
University in Zlin, Faculty of Humanities.

Birkinshaw, J., Healey, M.P. Suddaby, R, and Weber, K., (2014). Debating the
Future of Management Research, Journal of Management Studies.

Diyan Ivanov (2012), The Impact of e-commerce on small-size companies in
Sweden. Karlstad Business School. Karlstad, Sweden.

Ghozali, I. 2011. Aplikasi Analisis Multivariate Dengan Program SPSS. Semarang
: Badan Penerbit Universitas Diponegoro.

Gedajlovic, E., Carney, M., Chrisman, J J, and Kellermanns, F.W., (2012), The
Adolescence of Family Firm Research Taking Stock and Planning for the

Future’, Journal of Management, 1010-1037.



105

Jenn Vande Zande (January 19, 2020), What is e-commece? Definition, benefits,
examples. https://www.the-future-of-commerce.com/2020/01/19/what-is-
e-commerce-definition-examples/

Josh Maday (January 30, 2020), The history of e-commerce : A long and winding
road. https://www.the-future-of-commerce.com/2020/01/30/history-of-e-
commerce/

Katariina Kyckling (2010), The Impact of Marketing-Sales Relationship on
Business Performance, Department of Marketing and Management Aalto
University School of Economics

Kotler, P,. & Armstrong, G. (2015). Marketing Twelfth Edition. Harlow : Pearson
Education Limited.

Mama, (2020), Nongkrong Baru di Medan, Manajemen “Coffee Dante” Gelar
Syukuran. medanposonline.com

Muijs, D. (2011). Doing quantitative research in education with SPSS. London :
SAGE

Margarita Isoraite (2018), Electronic Commerce : Theory and Practice, Vilniaus
kolegija, The University Applied Sciences.

Palmer, A. (2004). Introduction to Marketing - Theory and Practice. UK : Oxford
University Press.

Russel & Taylor (2006). Operations Management : Quality and Competitiveness
in a Global Environment, 5 the edition. South-Western : Cengage

Learning.


https://www.the-future-of-commerce.com/2020/01/19/what-is-
https://www.the-future-of-commerce.com/2020/01/30/history-of-e-
http://medanposonline.com

106

Shahrzad Shahriari, Mohammedreza Shahriari, Saeid Gheiji (April 2005), E-
commerce and it impacts on global trend and market. University College
of Commerce & Business Management Osmania University Hyderabad,
India.

Singh, M. (2012). Marketing mix of 4p’s for competitive advantage. IOSR Journal
of Business and Management.

Thabit, T. H., Raewf, M. B., & Abdurahman, O. T., Younis, S.K. (2016c). The
adoption of E-commerce in SMEs A case study on a sample of Iraqi
enterprises. International Journal of Latest Research in Engineering and
Technology.

Thabit H. Thabit & Manaf B. Raew (2018), The evaluation of Marketing Mix
Elements : A Case Study, Department of Control and Internal Audit,
Ninevah University , Mosul, Iraq.

Tjiptono, F., & Diana, A. (2003). Total quality management. Yogyakarta : ANDI

Zwischenberger, C. (2015). Interpreting quality : a look around and ahead. Berlin :
Frank & Time.

Zeithaml, V., & Parasuraman, A. (2004). Service quality, Cambridge, Ma :

Marketing Science Institute



