
91 

 

 

DAFTAR PUSTAKA 

 

 Abid, F. M. M., & Purbawati, D. (2020). Pengaruh E-Security dan E-Service 

Quality Terhadap E-Repurchase Intention Dengan E-Satisfaction Sebagai 

Variabel Intervening Pada Konsumen E-Commerce Lazada di Fisip 

Undip. Jurnal Ilmu Administrasi Bisnis, 9(1), 93-100. 

 

Akbar, A. A. (2017) Pengaruh E-service Quality Terhadap E-customer 

Satisfaction Dan E-customer Loyalty Pada Lazada.co.id 

 

Akila, Akila. (2017). Pengaruh insentif dan pengawasan terhadap produktivitas 

kerja karyawan pada cv. vassel palembang. Jurnal Ecoment Global. 2. 

10.35908/jeg.v2i2.250. 

 

Atmaja, J. (2018). Kualitas pelayanan dan kepuasan nasabah terhadap loyalitas 

pada bank BJB. 

Akroush, N. M. (2015) Service quality, customer satisfaction and loyalty in the 

Yemeni mobile service market 

Azizi, S., & Javidani, M. (2010). Measuring e-shopping intention: An Iranian 

perspective. African Journal of Business Management, 4(13), 2668–2675. 

 

Bressolles Gregory, D. F. (2014). A Consumer Typology Based on E-Service 

Quality and E-Satisfaction. 

 

Bulut, Z. A. (2015). Determinants of Repurchase intention in online shopping : A 

turkish consumer's perspective. International Journal of Business and 

Social Science, 6(10). 

 

Chase, R., & Jacobs, R. (2014). Operation and Supply. Operation and Supply. 

et.al, N. (2010). Keamanan dalam. Keamanan dalam. 

 

Cussoy. Christy, and Darmawan, Inge P. P. (2013) "Analisis Pengaruh 

Accessibility Dan Security Terhadap Customer Satisfaction Dan Customer 

Loyalty Nasabah Klikbca." Jurnal Hospitality dan Manajemen Jasa, vol. 

1, no. 2, 2013, pp. 24-37. 

 

Dwi Priyatno. (2009). 5 jam belajar olah data dengan spss17.  

Fajariah (2016). Pengaruh Brand Awareness, Perceived Quality, dan Brand Image 

terhadap Brand Loyalty pada Generasi Y di Indonesia 

 

Fakhri, F. (2017, september 28). okezone. Retrieved from okezone: 

https://nasional.okezone.com/read/2017/09/28/337/1784886/presiden-

jokowi-perkembangan-teknologi-tak-bisa-dibendung 



92 

 

 

Flavián, C. &. (2006). Consumer trust, perceived security and privacy policy: 

Three basic elements of loyalty to a web site. Industrial Management & 

Data Systems. Consumer trust, perceived security and privacy policy: 

Three basic elements of loyalty to a web site. Industrial Management & 

Data Systems. 

 

Fazria, Y. S. M. (2019) Pengaruh E-service quality terhadap  E-customer loyalty 

dengan E-customer satisfaction sebagai variable intervening (studi kasus 

pada pelanggan Traveloka di Bandung) journal of e-Proceeding of 

Management : Vol.6, No.2 Agustus 2019 P. 422 

 

Ghozali, Imam. 2012. Aplikasi Analisis Multivariate dengan Program IBM SPSS. 

Yogyakarta: Universitas Diponegoro  

 

Griffin, J. (2003). Customer Loyalty : Menumbuhkan Dan Mempertahankan 

Pelanggan. 

 

Hair Jr, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2010). Multivariate 

Data Analysis; a global perspective (ed.): Pearson Education Inc. New 

Jersey, USA. 

 

Hanif Danang Prasetyo, D. P. (2016). pengaruh e-service quality dan e-security 

seals terhadape-satisfaction melalui keputusan pembelian konsumene-

commerce(Studi Kasus pada Konsumen Lazada Indonesia). Jurnal 

Administrasi Bisnis Volume 5Nomor 2. 

 

Hellier K. Phillip, G. M. (2003). European Journal of marketing . 

 

Iprice (2020) Daftar 50 website & alikasi e-commerce Indonesia 

https://iprice.co.id/insights/mapofecommerce/ 

 

Jeong, M. M. (2017). Customers Perceived Website Service Quality and Its 

Effects on E-Loyalty. Journal of. 

 

Juhana, D. (2017) Pengaruh kualitas layanan terhadap kepuasan pelanggan(studi 

pada produk prepaid telkomsel di kota Bandung) 

 

Kamilah, N. (2016). Pengaruh perceived quality dan customer satisfaction 

terhadap repurchase intention melalui brand preference sebagai variabel 

intervening (Studi pada Pelanggan Hayfa Beauty Skin CareSemarang 

Cabang Tlogosari) Jurnal Ilmu Administrasi Bisnis, 2016, 115 – 124 5(4). 

 

Kotler, P. (2009). Marketing Management , Millenium Edition. Marketing 
Management. Marketing Management , Millenium Edition. Marketing 

Management. Marketing Management , Millenium Edition. Marketing 

Management. 

 



93 

 

 

Kotler, P. (2009). Marketing Management , Millenium Edition. Marketing 

Management. Marketing Management , Millenium Edition. Marketing 

Management. Marketing Management , Millenium Edition. Marketing 

Management. 

 

Kotler, P. B. (2014). Marketing for Hospitality. 

 

Kotler, P., Kartajaya, H., & Setiawan, I. (2016). Marketing 4.0: Moving from 

traditional to digital.  

 

Mariana, (2016). Pengaruh Kesadaran merek, Loyalitas Merek, Persepsi Kualitas,     

Asosiasi Merek terhadap Intensi Pembelian. 

 

Melinda, y. (2017). pengaruh e-service quality terhadap e-loyalty pelanggan go-

jek melalui e-satisfaction pada kategori go-ride. agora Vol. 5, No. 1, 2017. 

 

Molinari K.L, R. A. (2008). Satisfaction, quality and value and effects on 

repurchase and positive word-of-mouth behavioral intentions in a B2B. 

Nurayani, D. (2019) pengaruh e-service quality, e-satisfaction dan e-trust terhadap 

customer loyality pengguna aplikasi mobile kai access (Studi pada 

pengguna Aplikasi Mobile KAI Acces Semarang) 

 

Nurseir et.al. (2010) Keamanan dalam Onlineshop, Jakarta. 

 

Nayoan, A. (2019, oktober 13). niagahoster. Retrieved from 

https://www.niagahoster.co.id/blog/apa-itu-ecommerce/ 

 

Novandy Yusanida Wiryana, R. E. (2019). pengaruh e-service quality dan 

perceived value terhadap repurchase intention dengan customer 

satisfaction sebagai variabel mediasi pada bisnis e-commerce(Studi pada 

Konsumen E-Commerce di Jakarta Barat). 

 

Pearson, M. (2008). Sistem Informasi Manajemen. Salemba. 

 

Pertiwi, W. K. (2020, march 3). kompas. Retrieved from 

https://tekno.kompas.com/read/2020/05/03/11580057/data-pengguna-

tokopedia-bocor-cek-apakah-akun-anda-terdampak 

 

Prasetyo, D. H. (2016). Pengaruh E-service quality Dan E-security seals terhadap 

E-satisfaction melalui Keputusan Pembelian konsumen E-commerce 

(Studi Kasus pada Konsumen Lazada Indonesia). Jurnal Administrasi 

Bisnis Volume 5Nomor 2. 

 
Pratiwi, Dian & Hutasuhut, Ilham. (2019). Pengaruh E-Service Quality dan 

Perceived Value Terhadap E-Satisfaction yang Berdampak pada E-Loyalty 

Mataharimall.com (Studi pada Pelanggan MatahariMall.com Tahun 2017). 



94 

 

 

Jurnal ISIP: Jurnal Ilmu Sosial dan Ilmu Politik. 16. 1. 

10.36451/j.isip.v16i1.20. 

 

Pratiwi, S. A. (2016) Pengaruh E-service quality Terhadap Behavior Intentions 

Dengan E-satisfaction Sebagai Mediator (Studi Pada Kriya.co.id. Jurnal 

computech dan bisnis  

 

Pratama, A. M. (2020, september 9). kompas. Retrieved from kompas : 

https://money.kompas.com/read/2020/11/09/213534626/pengguna-

internet-indonesia-hingga-kuartal-ii-2020-capai-1967-juta-orang 

 

Purnami, N. M. (2015) pengaruh e-trust, perceived usefulness dan E-satisfaction 

terhadap online repurchase intention. Seminar Nasional Sains dan 

Teknologi. 

 

Rahmawati, A. R. (2019). Pengguna E-Commerce Terbesar Ada di Bandung. 

https://www.pikiran-rakyat.com/. (Diakses Tanggal 4 November 2019) 

 

Razak, A. S. M. (2016) The Effect of Website Quality on Repurchase Intention in 

Travel Agency's Website in Malaysia. Asia Pacific journal of advance 

business and social studies. Vol 2(2) 

 

Richard B., F., Robert Jacobs, & Aquilano, N. J. (2006). operations management 

for competitive advantage . 

 

Santosa, Paulus Insap. 2018.Metode Penelitian Kuantitatif (Pengembanganan 

Hipotesisdan Pengujiannya Menggunakan SmartPLS). Yogyakarta: Andi. 

 

Santoso, A., & Aprianingsih, A. (2017). theInfluence of Perceived Service and E-

Service Quality To Repurchase Intention the Mediating Role of E-

satisfaction Case Study: Go-Ride in Java. Journal of Business and 

Management, 6(1), 12. 

 

Saidami, B. (2019). Analisi pengaruh kualitas website dan kepercayaan terhadap 

kepuasan pelanggan dalam membentuk minat pembelian ulang pada 

pelanggan Shopee. Jurnal riset manajemen sains Indonesia (JRMSI) 

Vol.10 no.2. 

 

Saputra, I. G. (2017) Pengembangan Sistem Keamanan untuk E-commerce. 

Jurnal Ilmiah Merpati vol 5 (1) 

 
Saragih, M. G. (2019). Pengaruh e-service quality terhadap e-loyalty melalui e-

satisfaction (studi pada pelanggan toko online shopee di kota medan. 

Jurnal Mantik, 3(1), 190-195. 

 

Sarjita, S. (2020). Pengaruh kepercayaan dan keamanan terhadap minat beli 

konsumen secara online pada situs olx. Jurnal Bisnis, Manajemen, Dan 

Akuntansi, 7(1), 69 - 82. 



95 

 

 

Satrio, B. K. (2012) Pengaruh Persepsi Keamanan dan Privasi terhadap Kepuasan 

dan Kepercayaan Konsumen Online  

Sekaran, U., & Bougie, R. (2010). Research method for business: A skill building 

approach, 5th edition. In United States: John Wiley & Sons Inc. 

Sekaran, U., & Bougie, R. (2013). Research method for business: A skill building 

approach, 5th edition. In United States: John Wiley & Sons Inc. 

 

Sekaran, U., Bougie,r. (2016). Research methods for business: A skill building 

 aspproach. John wiley & sons 

 

Sentosa, Paulus (2018). Metode Penelitian Kuantitatif, Pengembangan Hipotesis 

dan Pengujianya Menggunakan SmartPLS 

 

Setyorini, R., & Nugraha, R. P. (2016). The Effect of Trust Towards Online 

Repurchase Intention with TrustAs An Intervening Variable: A Study on 

KASKUS Marketplace Customers. The Asian Journal of Technology 

Management, 9(1),1-7. 

 
Shah., M., H, Hamid Reza Peikari, and Norjaya M. Yasin. 2014. The determinants 

of individuals' perceived e-security: Evidence from Malaysia. Int. J. Inf. 

Manag. 34, 1 (February, 2014), 48–57. 

 

Sugiyono. (2012).  Metode Penelitian Kuantitatif, Kualitatif, dan R&D.  

 

Sugiyono. (2014). Metode Penelitian Pendidikan Pendekatan Kuantitatif, 

Kualitatif, dan R&D. Bandung: Alfabeta. 

 

Suhaily, Lily & Soelasih, Yasintha. (2017). What Effects Repurchase Intention of 

Online Shopping.International Business Research,10(12), 113-122. 

 

Tjiptono (2014). Service marketing: Principles, Application, and Research. one 

edition. Yogyakarta 

 

Tokopedia. (n.d.). tokopedia. Retrieved from 

https://www.tokopedia.com/about/our-story 

 

Wade, C. C. (2018, october 21). Colleen Chapco Wade. Retrieved from medium: 

https://medium.com/@colleenchapco/digitization-digitalization-and-

digital-transformation-whats-the-difference-eff1d002fbdf 

 

Wijaya, Rahmad & Farida, Naili & Andriyansah,. (2018). Determinants of 

Repurchase Intentions at Online Stores in Indonesia. International Journal 

of e-Business Research. 14. 95-111. 10.4018/IJEBR.2018070106. 

 

Wiryana, Novandy & Erdiansyah, Rezi. (2020). Pengaruh E-Service Quality dan 

Perceived Value Terhadap Repurchase Intention Dengan Customer 



96 

 

 

Satisfaction Sebagai Variabel Mediasi Pada Bisnis E-Commerce. Jurnal 

Manajemen Bisnis dan Kewirausahaan. 4. 217. 10.24912/jmbk.v4i5.9231 

 

 


