
102 
 

DAFTAR PUSTAKA 

Abdillah, W., and H.M. Jogiyanto, (2015), Partial Least Square (PLS): Alernatif 

Structural Equation Modelling (SEM) dalam Penelitian Bisnis, Yogyakarta: 

Penerbit Andi. 

Ackerman, D., and G. Tellis, (2001), “Can Culture Affect Prices? A Cross-

Cultural Study of Shopping and Retail Prices”, Journal of Retailling No. 77, 

pp. 57 – 82. 

Ahmed, Z., M. Gull, U. Rafiq, (2015), “Factors Affecting Consumer Swtiching 

Behavior: Mobile Phone Market in Manchester – United Kingdom”, 

International Journal of Scientific and Research Publication Vol. 5, No. 7, 

pp. 1 – 7. 

Amanah, D., R. Hurriyati, V. Gaffar, L. A. Wibowo, and D. A. Harahap (2017), 

“Perilaku Store-Switching dalam Berbelanja Online”, Forum Manajemen 

Indonesia (FMI9), pp. 1 – 8. 

Ashara, L., (2015), Perkembangan Industri Ritel di Indonesia, Jakarta: Viventis 

Search Asia Indonesia. 

Askegaard, S., and T. K. Madsen, (1998), “The Local and the Global: Exploring 

Traits of Homogenity and Heterogeneity in Europe Food Cultures”, 

International Business Review Vol.7 No. 6, pp. 549 – 568. 

Badan Pusat Statistik, (2017), “Pertumbuhan Ekonomi Indonesia Triwulan IV-2017”, 

No. 16/02/Th.XXI. 

Berg, S., (2006), “Snowball sampling 1- Sequential Estimation of The Mean in 

Finite Population to Steiner’s Most Frequent Value”, Encyclopedia of 

Statistical Sciences, Vol. 12. 

Blunch, N., (2013), Introduction to Structural Equation Modeling Using IBM 

SPSS Statistics and AMOS, 2nd ed, Sage, Oliver Yard, London. 

Capraro, A. J., S. Broniarczyk, and R. K. Srivastava, (2003), “Factors Influencing 

the Likelihood of Customer Defection: The Role of Consumer Knowledge”, 

Journal of the Academy of Marketing Science Vol. 31, No. 2, pp. 164–175. 

Carpenter, J. M and D. J. C. Brosdahl, (2011), “Exploring Retail Format Choice 

Among US Males”, International Journal of Retail and Distribution 

Management Vol. 39, No. 12, pp. 886 – 898. 

Chou, S., G. C. Shen, H–C. Chiu, and Y-T. Chou, (2016), “Multichannel Service 

Providers’ Strategy: Understanding Customers’ Switching and Free-Riding 

Behavior”, Journal of Business Research, Vol. 69, pp. 2226 – 2232. 



103 
 

Drost, EA., (2011), “Validity and Reliability in Social Science Research”, 

Education Research and Perspectives, vol. 38, pp. 105-123. 

Ferdinand, A., (2014), “Metode Penelitian Manajemen Pedoman Penelitian Untuk 

Penulisan Skripsi, Tesis, dan Disertasi Ilmu Manajemen”, 5th ed, 

Universitas Diponegoro, Semarang. 

Ferguson, J. L., and W. J. Johnston, (2011), “Customer Response to 

Dissatisfaction: A Synthesis of Literature and Conceptual Framework”, 

Industrial Marketing Management Vol. 40, No. 1, pp.118–127. 

Ganesh, J, K. E. Reynolds, and M. G. Luckett, (2007), “Retail Patronage Behavior 

and Shopper Typologies: A Replication and Extension Using a Multi-

Format, Multi-Method approach.” Journal of the Academy of Marketing 

Science Vol. 35, No. 3,  pp. 369 – 381. 

Winsky., G, (2017), “Customer Perceived Value: Understanding What Appeals to 

the Consumer”, Customer Happiness. 

Goldman, A., S. Ramaswami, and R. Krider, (2002), “Barriers to the 

Advancement of Modern Food Retail Formats: Theory and Measurement”, 

Journal of Retailing Vol. 78, No. 4, pp. 281–295. 

Ghozali, I., (2011), Analisis Multivariate Dengan Program Spss, Semarang:  Baand 

Penerbit Universitas Dipenogoro. 

Hair, J.F., Black, W.C., Babin, B.J., and Anderson, R.E., (2014), Multivariate 

Data Analysis, Britania Raya: Pearson Education Limited. 

Han, H., W. Kim, S. Sean Hyun, (2011), Switching Intention Model 

Development: Role of Service Performances, Customer Satisfaction, and 

Switching Barriers in The Hotel Industry”, International Journal of 

Hospitality Management Vol. 30, pp. 612-629. 

Hansen, T., (2003), “Intertype Competition: Specialty Food Stores Competing 

with Supermarkets”, Journal of Retailing and Consumer Services Vol. 10, 

No. 1, pp. 35 – 49. 

Hennig-Thurau, T., K. P. Gwinner, and D. D. Gremler, (2002), “Understanding 

Relationship Marketing Outcomes: An Integration of Relational Benefits 

and Relationship Quality”, Journal of Service Research Vol. 4, No. 3, pp. 

230–247. 

Hino, H., (2010), “Antecedents of Supermarket Formats’ Adoption and Usage: A 

Study in the Context of Non-Western Customers”, Journal of Retailing and 

Consumer Services Vol. 17, No. 1, pp. 61–72. 

Hino, H., (2014), “Shopping at Different Food Retail Formats: Understandings 

Cross – Shopping Behavior through Retail Format Selective”, European 

Journal of Marketing Vol. 48, No. 3/4, pp. 674 – 698. 



104 
 

Hino, H., (2015), “Use – Adaption Gaps in Food Retailing: Theoritical 

Framework and Application in an Emerging Economy Context (Jorand)”, 

Journal of Macromarketing Vol. 35, No. 3, pp. 368 – 386. 

Hino, H., and S. Levy, (2016), “Determinants for Store-Switching in Shopping for 

Fresh Produce: Inverstigating the Mediating Role of Consumer Way of 

Life”, The International Review of Retail, Distribution, and Consumer 

Research Vol. 26, No. 5, pp. 541 – 565. 

Huddleston, P., J. Whipple, R. N. Mattick, and S. J. Lee, (2009), “Customer 

Satisfaction in Food Retailing: Comparing Specialty and Conventional 

Grocery Stores”, International Journal of Retail & Distribution 

Management Vol. 37, No. 1, pp. 63–80. 

Hussain, K., and M. Rizwan, (2014) “Customer Loyalty and Switching Behavior 

of Customer for Pepsi in Pakistan”, Journal of Public Administration and 

Governance Vol. 4, No. 2, pp. 129 – 145. 

Jacobs, S., D. Van Der Merwe, E. Lombard, and N. Kruger, (2010), “Exploring 

Consumers’ Preferences with Regard to Department and Specialist Food 

Stores”, International Journal of Consumer Studies Vol: 34, No. 2, pp. 169–

178. 

Jayasankaraprasad, C., and P. V. Kumar, (2012), “Antecedents and Consequences 

of Customer Satisfaction in Food and Grocery Retailing: An Empirical 

Analysis”, Decision Vol. 39, No. 3, pp. 101–140. 

Johnson, M. D., A. Herrmann, and F. Huber, (2006), “The Evolution of Loyalty 

Intentions”, Journal of Marketing Vol. 70, No. 2, pp. 122–132. 

Jones, M., D. Mothersbaugh, and S. Beatty, (2000), “Switching Barriers and 

Repurchase Intentions in Services”, Journal of Retailing Vol. 76, No. 2, pp. 

259–274. 

Kim, G., B. Shin, and H. G. Lee, (2006), “A Study of Factor that Affect User 

Intentions Toward Email Service Switching”, Information and Management 

Vol. 43, pp. 884-893. 

Kotler, P., and G. Armstrong, (2014), Principles of Marketing, 15th ed. Global 

Edition. London: Pearson Education. 

Kotler, P., and K. L. Keller, (2012), Marketing Management, 14th ed. New Jersey: 

Prentice Hall. 

Kleijnen, M. H. P., K. de Ruyter, and M. G. M. Wetzels, (2007), “An Assessment 

of Value Creation in Mobile Service Delivery and the Moderating Role of 

Time Consciousness”, Journal of Retailing Vol. 83, No. 1, pp. 33–46. 



105 
 

Konus, U., P. C. Verhoef, and S. A. Neslin, (2008), “Multichannel Shopper 

Segments and Their Covariates”, Journal of Retailing Vol. 84, No. 4, pp. 

398–413. 

Lee, J., J. Lee, and L. Feick, (2001), “The Impact of Switching Costs on the 

Customer Satisfaction-Loyalty Link: Mobile Phone Service in France”,  

Journal of Services Marketing Vol. 15, No. 1, pp. 35–48. 

Lee, S. Y., (2007), Structural Equation Modeling: A Bayesian Approach, West 

Sussex, England. 

Levy, M., and B. A. Weitz, (2012), Retailing Management, 8th ed, New York: 

The McGraw – Hill Companies. 

Lopez J. P. M., Y. P. Redondo, and J. S. Olivan, (2006), “The Impact of Customer 

Relationship Characteristics on Customer Switching Behavior- Differences 

Between Switchers and Stayers”, Managing Service Qualtiy: An International 

Journal Vol. 16, No. 6, pp. 556-574. 

Lu, Y., Y. Lu, and B. Wang, (2012), “Effects of Dissatisfaction on Customer 

Repurchase Decisions in E-commerce – An Emotion-Based Perspective”, 

Journal of Electronic Commerce Research Vol. 13, No. 3, pp. 224–236. 

Magetaf, S. G., and E. F. Tomalieh, (2015), “The Impact of Customer Loyalty 

Programs on Customer Retention”, International Journal of Business and 

Social Science Vol. 6, No. 8(1), pp. 78 – 93. 

Mahfud, S., and D. Ratmono, (2013), Analisis SEM-PLS Dengan Warppls 3.0 

Untuk Hubungan Non Linier Dalam Penelitian Sosial Dan Bisni, Andi 

Yogyakarta. 

Maruyama, M., and L. Wu, (2014), “Quantifying Barriers Impeding the Diffusion 

of Supermarkets in China: The Role of Shopping Habits”, Journal of 

Retailing and Consumer Services Vol. 21, No. 3, pp. 383–393. 

Maruyama, M., and L. V. Trung, (2007), “Traditional Bazaar or Supermarkets: A 

Probit Analysis of Affluent Consumer Perceptions in Hanoi”, International 

Review of Retail, Distribution and Consumer Research Vol. 17, No. 3, pp. 

233–252. 

McGoldrick, P. J., and E. Andre, (1997), “Consumer Misbehavior: Promiscuity or 

Loyalty in Grocery Shopping”, Journal of Retailing and Consumer Services 

Vol. 4, No. 2, pp. 73–81. 

Molina, A., V. J. Martín, J. Santos, and E. Aranda, (2009), “Consumer Service 

and Loyalty in Spanish Grocery Store retailing: An Empirical Study”, 

International Journal of Consumer Studies Vol. 33, No. 4, pp. 477–485. 

Nataraj, S., (2010), “Customer Retention – CRM Application”, Issues in 

Information Systems Vol. XI, No. 2. 



106 
 

Nielsen, (2015), “The Future of Grocery: E – Commerce, Digital Technology and 

Changing Shopping Preferences Around The World”, The Nielsen Company. 

Nimako, S., (2012), “Consumer Switching Behavior: A Theoritical Review and 

Research Agenda”, The International Journal’s Research Journal of Social 

Science and Management Vol. 2, No. 3, pp. 74 – 82. 

Nurgiyantoro, B. G., and Marzuki, (2015), “Statistika Terapan Untuk Penelitian 

Ilmu Sosial (Teori dan praktik dengan IBM SPSS Statistic 21)”, Gajah Mada 

University Press. 

Pan, Y., and G. Zinkhan, (2006), “Determinants of Retail Patronage: A Meta-

Analytical Perspective”, Journal of Retailing Vol. 82, No. 3, pp. 229 – 243. 

Park, J., and S. J. Lenon, (2006), “Psychological and Environmental Antecedents 

of Impulse Buying Tendency in the Multichannel Shopping Context”, 

Journal of Consumer Marketing Vol. 23, No. 2, pp. 58–68. 

Patterson, P. G., (2004), “A Contingency Model of Behavioral Intentions in a 

Services Context”, European Journal of Marketing Vol. 38, No. 9/10, pp. 

1304–1315. 

Popkowski - Lezczyc, P., and H. J. P. Timmermans, (1997),  “Store-Switching 

Behavior”, Marketing Letters Vol. 8 No. 2, pp. 193–204. 

Popkowski – Lezczyc, P., A. Sinha, H. J. P. Timmermans, (2000), “Consumer 

Store Choice Dynamics: An Analysis of The Competitive Market Structure 

for Grocey Stores”, Journal Retailling, Vol. 73, No. 3, pp. 323 – 345. 

Pushpanathan, A and Ragulan N, (2015), “Generic Competitive Strategy and 

Customer Retention: A Study of The Supermarkets in Vavuniya District”, 

5th International Symposium, pp. 9 – 15. 

Ranaweera, C., and J. Prabhu, (2003),  “The Influence of Satisfaction, Trust, and 

Switching Barriers on Customer Retention in a Continuous Purchasing 

Setting”, International Journal of Service Industry Management Vol. 14, No. 

4, pp. 374–395. 

Rangkuti, F. Y., and T. Wright, (2016), “Global Agricultral Information Network 

Report.” USDA Foregin Agricultural Service. 

Rhee, J., and D. R. Bell, (2002), “The Inter-Store Mobility of Supermarket 

Shoppers”, Journal of Retailling No. 78, pp. 225 – 237. 

Sekaran, U., and R. Bougie, (2013), Research Methods for Business 6th ed, 

United Kingdom: John Willey and Sons Ltd. 

Shams, S., (2014), “Assesment of Consumers’ Loyalty and Switching Behavior: A 

Study on Selected Tea Brands in Bangladesh”, Philosophy and Progress, Vol. 

LV-LVI, pp. 180 – 206. 



107 
 

Shih, S. P., S. Yu, and H. C. Tseng, (2015), “ The Study of Consumers’ Buying 

Behavior and Consumer Satisfaction in Beverages Industry in Tainan, 

Taiwan”, Journal of Economics, Business and Management, Vol. 3, No. 3, 

pp. 391 – 394. 

Singh, R and I. A. Khan, (2012), “An Approach to Increase Customer Retention 

and Loyalty in B2C World”, International Journal of Scientific and 

Research Publications, Vol. 2, No. 6, pp. 1 – 5. 

Skallerud, K., T. Korneliussen, and S. Olsen, (2009), “An Examination of 

Consumers’ Cross-Shopping Behavior”, Journal of Retailing and Consumer 

Services Vol. 16, No. 3, pp. 181–189. 

Solgard, H. S., and T. Hansen (2003), “A Hierarchical Bayes Model of Choice 

between Supermarket Formats”, Journal of Retailing and Consumer 

Services Vol. 10, No. 3, pp. 169 – 180. 

Vázquez-Carrasco, R., and G. R. Foxall, (2006), “Positive vs. Negative Switching 

Barriers: The Influence of Service Consumers’ Need for Variety”, Journal 

of Consumer Behaviour Vol. 5, No. 4, pp. 367–379. 

Vyas, V., and S. Raitan, (2014), “Drivers Customer’s Switching Behavior in 

Indian Banking Industry”, International Journal of Bank Marketing Vol. 32, 

No. 4, pp. 321 – 342. 

Zentes, J., D. Morschett,  and H. Schramm-Klein, (2007), Strategic Retail 

Management, 1st ed, Wiesbaden: Gabler Verlag. 

Zhang. K. Z. K., C. M. K. Cheung, M. K. O. Lee, (2012) “Online Service 

Switching Behavior the Case of Blog Service Providers”, Journal of 

Electronic Commerce Research Vol. 13, No. 3, pp. 184-197. 




