DAFTAR PUSTAKA

Agnihotri, R., Dingus, R., Hu, M.Y., Krush, M.T. (2016), Social media Influencing customer
satisfaction in B2B sales. Industrial Marketing Management, 53, 172-180.

Bela D. K, Srikandi, K, Kadarisman, H, (2016), “Pengaruh Kualitas Pelayanan Terhadap
Kepuasan Dan Loyalitas Pelanggan”, Jurnal Administrasi Bisnis 36(1).

Brata, Baruna Hadi., Husana, Shilvana., Ali, Hapzi. (2017). The Influence of Quality Products,
Price, Promotion, and Location to Product Purchase Decision on Nitchi At PT. Jaya
Swarasa Agung in Central. Saudi Journal of Business and Management StudiesVol-2,
Iss-4B (Apr, 2017):433-445.

Dixit, Saurabh Kumar. (2017). The Routledge Handbook of Consumer Behaviour in Hospitality
and Tourism. London, Routledge, 2017, pp. +483, £150 (hbk), ISBN 9781138961678

Filipe, S., Marques, S.H., de Fatima Salgueiro, M. (2017), Customer’s relationship with their
grocery store: Direct and moderating effects from store format and loyalty programs.
Journal of Retailing andConsumer Services, 37, 78-88.

Lin, Hongxia., Zhang, Meng. (2020). Impact of nonverbal customer-tocustomerinteractions
oncustomer satisfaction andloyalty intentions. International Journal ofContemporary
HospitalityManagement Vol. 32 No. 5.

Irawan, Rega Irsa., Nilowardono, Sengguruh. (2021). The Effect of Innovation, Promotion,
and Quality of Products on Consumer Loyalty with Satisfaction as Intervening
Variables (Case Study Costumer PT. Mandom In Surabaya). Quantitative Economics
and Management Studies (QEMS)Vol. 2 No. 3 (2021).

Kabu, K. & Soniya, M, (2017), Customer Satisfaction And Customer Loyalty, Thesis,
CentriaUniversity Of Applied Sciences Business Management.

Khoironi, Tubagus Agus., Syah, Hidayatl, Dongoran, Parlindungan. (2018) Product Quality,
Brand Image and Pricing To Improve Satisfaction Impact on Customer
Loyalty.International Review of Management and Marketing, 2018, 8(3), 51-58.



Nainggolan, Hermin. (2020). Analysis Of Effect Service Quality, Price And Service Promotion
On Customer Satisfaction Of foxnet strat 3 Balikpapan. International Journal of
Economic and Business AppliedVol. 1 No. 2, 2020.

Park, Eunil., Jang, Yeonju., Kim, Jina., Jeong, Nam Jeong., Bae, Kunwoo., Pobil, Angel P. del.,
(2019). Determinants of customer satisfaction with airline services: An analysis
ofcustomer feedback big data. Journal of Retailing and Consumer Services51 (2019)
186-190.

Razak, I., Nirwanto, N., & Triatmanto, B. (2016). The impact of product quality and price on
customer satisfaction with the mediator of customer value. Journal of Marketing
andConsumer Research, 30(1), 59-68.

Retno, Intan Dian., Budi, Setiawan., Agustina, Shinta. (2019) Analysis of The Relationship
Between E-Service Quality, Customer Satisfaction, and Consumer Behavioral
Intentions : A Case Study of Online Based Agribusiness Companies in Malang City.
Russian Journal of Agricultural and Socio-Economic Sciences Vol 1 (85) 2019.

Shamsudin, Mohd Farid., Johari, Nursabrina Adiba., Nayan, Syafiqgah., Esa, Siti Aisyah., Kadir,
Baharudin. (2020) The Influence of Service Quality, Brand Image, Trust, and Price on
Customer Satisfaction : Case of Arline Services. Journal of Critical Reviews, Vol 7, Issue
19, 2020.

Suharyono., Elfahmi, Mifta. (2021) The Effect of Product Quality, Price Perception and
Promotion on Customer Satisfaction and its Impact on Customer Loyalty of PT
Makmur Jaya Agro Pesticides. Open Access Indonesia Journal of Social Sciences Vol 4
Issue 12021

Suryawardani, Bethani.,, Wulandari, Astri. (2020). Determinant Factors of Customers
Switching Behavior to Customer Satisfaction and Loyalty in Online Transportation
Users in Bandung. Jurnal Dinamika Manajemen, 11 (1) 2020, 12-26

Thabit, Thabit. H., Raewf, Manaf B. (2018). The Evaluation of Marketing Mix Elements : A
Case Study. International Journal of Social Sciences & Educational StudiesISSN 2520-
0968 (Online), ISSN 2409-1294 (Print), March 2018, Vol.4, No.4



Tonder, Estelle Van., Beer, Leon T. de. (2018) New perspectives on the role of customer
satisfaction and commitment in promoting customer citizenship behaviours. South
African Journal of Economic and Management Sciences ISSN: (Online) 2222-3436,
(Print) 1015-8812

Wantara, Pribanus., Tambrin, Muhammad.(2019). The Effect of Price and Product Quality
Towards Customer Satisfaction and Customer Loyalty on Madura Batik. International
Tourism and Hospitality Journal.

Widodo, Aris., Murwatiningsih (2019). The Influence of Promotion and Trust on Customer
Loyalty through Customer Satisfaction. Management Analysis Journal 8 (3)

Qalati, Sikander Ali., Yuan, Li Wen., Igbal, Shuja., Hussain, Rana Yassir., Ali, Shaibu. (2019)
Impact of Price on Customer Satisfaction, mediating role ofConsumer Buying
Behaviour in Telecom Sector. International Journal of Research. Volume 06 Issue
04April 2019.

https://www.sirclo.com/menilik-tren-perkembangan-e-commerce-indonesia-di-2020/

https://databoks.katadata.co.id/datapublish/2019/04/25/indonesia-jadi-negara-dengan-
pertumbuhan-e-commerce-tercepat-di-dunia

https://www.niagahoster.co.id/blog/apa-ituzecommerce/#Apa ltu Ecommerce

https://www.cnbcindonesia.com/tech/20200824073330-37:181385/tokopedia-tergeser-ini-
dia-jawara-e-commercezindonesia

https://swa.co.id/swa/profile/jalan-panjang-tokopedia-menjadi-unicorn-indonesia/3

https://dailysocial.id/post/tokopedia-fintech

https://www.keuangan.kontan.co.id/news/bermitra-dengan-tokopedia-jumlah-pengguna-
ovo-naik-lebih-dari-400




https://inet.detik.com/cyberlife/d-5198343/tokopedia-raih-penghargaan-best-social-media-

hingga-cx-technology




