
92 

 

DAFTAR PUSTAKA 

Abdullah, D. H. (2018). Food Quality, Service Quality, Price Fairness and Restaurant 

Re-Patronage Intention: The Mediating Role of Customer Satisfaction. 

International Journal of Academic Research in Business and Social Sciences, 

211-226. 

Ahmad, A., Rahman, O., & Khan, M. N. (2017). Exploring the role of website quality 

and hedonism in the formation of e-satisfaction and e-loyalty: Evidence from 

internet users in India. Journal of Research in Interactive Marketing, 11(3), 

246-267. doi:10.1108/JRIM-04-2017-0022 

Alaan, Y. (2016). Pengaruh Service Quality (Tangible, Empathy, Reability, 

Responsiveness, dan Assurance) Terhadap Customer Satisfaction: Penelitian 

pada Hotel Serela Bandung. Jurnal Manajemen, 15(2), 256-268. 

Alaan, Y. (2016). Pengaruh Service Quality (Tangible, Empathy, Reliablitity, 

Responsiveness Dan Assurance) Terhadap Customer Satisfaction: Penelitan 

Pada Hotel Serela Bandung. Jurnal Manajemen, 13(2). 

Ali, D. A. (2021). The Influence of Service Quality, Price and Environment on 

Customer Loyalty in the Restaurant's Industry: The Mediating Role of 

Customer Satisfaction. Journal of Accounting and Finance in Emerging 

Economies, 7(1), 143-154. 

Alma, B. (2009). Manjemen Pemasaran dan Pemasaran Jasa, Cetakan kedelapan. 

Bandung: Alfabeta. 

Ananth, A. R. (2011). Service quality GAP analysis in private sector banks a customer 

perspective. Internationally Indexed Journal, 245–252. 

Ananth, A. R. (2011). Service quality GAP analysis in private sector banks a customer 

perspective. Internationally Indexed Journal, 245–252. 

Arief, M. (2006). Pemasaran Jasa dan Kualitas Pelayanan. Malang: Penerbit.Banyu 

Media Publishing. 

Ariwibowo, G. A. (2016). Budaya Makan di Luar Rumah di Perkotaan pada Periode 

Akhir Kolonial. Kapata Arkeologi, 199-212. doi:10.24832/kapata.v12i2.322 

Assauri, S. (2012). Strategic Marketing Sustaining Lifetime Customer Value. Raja 

Grafindo Persada. 



93 

 

Augustinus, D. C., & Iona, D. (2020). Influence of kualitas makanan of cafe in Medan 

towards the customer satisfaction. Journal of Accounting & Management 

Innovation, 47-55. 

Awi, Y. L. (2014). A Study of Factors Affecting Consumer’s Repurchase Intention 

toward Xyz Restaurant. International Conference on Trends in Economics, 

Humanities and Management, 181-184. 

Berman, B. a. (2007). Retail Management : A Strategic Approach 10th Edition. New 

Jersey: Prentice Hall Inc. 

Ciavolino, E. a. (2007). ECSI – customer satisfaction modelling and analysis: a case 

study. Total Quality Management & Business Excellence, 545-554. 

Cortez, R. M., & Johnston, W. J. (2020). The Coronavirus crisis in B2B settings: Crisis 

uniqueness and managerial implications based on social exchange theory. 

Industrial Marketing Management, 88, 125-135. 

Devi, S., Suharyono, & Fanani, D. (2017). Pengaruh Store Atmosphere dan Kualitas 

Produk terhadap Kepuasan Pelanggan (Survei pada Pelanggan Cafe Otw Food 

Street Malang). Jurnal Administrasi Bisnis S1 Universitas Brawijaya, 100-105. 

Dhisasmito, P. P., & Kumar, S. (2020). Understanding customer loyalty in the coffee 

shop industry (A survey in Jakarta, Indonesia). British Food Journal, 122(7), 

2253-2271. doi:10.1108/BFJ-10-2019-0763 

Edgar, M. d. (2009). Why and How Service Quality Perceptions Impact. Journal of 

Managing Service Quality, 474-485. 

Effendy, F. H., Khuzaini, & Hidayat, I. (2019). Effect Of Service Quality, Price And 

Store Atmosphere On Customer Satisfaction (Study On Cangkir Coffee Shop 

In Surabaya). Ekspektra : Jurnal Bisnis dan Manajemen, 3(2), 123-148. 

doi:http://dx.doi.org/10.25139/ekt.v3i2.2033 

Effendy, F. K. (2019). Effect of Service Quality, Price and Store. Jurnal Bisnis dan 

Manajemen, 3(2), 123 – 148. 

Etgar, M., & Fuchs, G. (2009). Why and how service quality perceptions impact 

consumer responses. Managing Service Quality: An International Journal, 

19(4), 474-485. doi:https://doi/10.1108/09604520910971566 

Fitzsimmons, J. A. (2014). Service management: Operations, strategy, and information 

technology (8th ed.). McGraw-Hill Book. 



94 

 

Githiri, M. (2018). An Examination of the Relationship between Perceived price 

Fairness on Customer Satisfaction and Loyalty in Kenyan Star-Rated 

Restaurants. International Journal of Scientific Research and Management, 

06(10), 763-770. doi:10.18535/ijsrm/v6i10.em06 

Gunawan, N., Prabowo, H., & Gunawan, A. (2015). Enhancing Brand Loyalty by 

Increasing Experiental Value Through Customer Satisfaction in Boka Buka 

Restaurant Pondok Indah Mall. Journal The Winners, 16(2), 120-130. 

Hair, J. H. (2014). A Primier On Partial Least Squares Structural Equation Modeling 

(PLS-SEM). America: SAGE publication, Inc. 

Hair, Joseph F., Jr, Risher, J., Marko, S., & Ringle, C. M. (2018). When to use and how 

to report the results of PLS-SEM. European Business Review. 

Hanaysha, J. (2015). Testing the Effects of Food Quality, Price Fairness, and Physical 

Environment on Customer Satisfaction in Fast Food Restaurant Industry. Asian 

Economic and Social Society, 6(2), 31-40. 

doi:10.18488/journal.1006/2016.6.2/1006.2.31.40 

Hardani, Auliya, N. H., Andriani, H., & Fardani, R. A. (2020). Buku Metode Penelitian 

Kualitatif & Kuantitatif. Yogyakarta: CV. Pustaka Ilmu Group. 

Henseler, J. R. (2009). The use of partial least squares path modeling in international 

marketing. New Challenges to International Marketing, 277-319. Retrieved 

from https://doi.org/10.1108/S1474-7979(2009)0000020014 

Hidayat, D., Bismo, A., & Basri, A. R. (2020). The Effect of Food Quality and Service 

Quality Towards Customer Satisfaction and Repurchase Intention (Case Study 

of Hot Plate Restaurants). Manajemen Bisnis, 10(1), 01-09. 

doi:https://doi.org/10.22219/jmb.v10i1.11913 

Ismail, A. &. (2015). Service Quality As a Predictor of Customer Satisfaction and 

Customer Loyalty. Logforum, 269–283. 

Jin, N. P., Line, N. D., & Merkebu, J. (2015). The Impact of Brand Prestige on Trust, 

Perceived Risk, Satisfaction, andLoyalty in Upscale Restaurants. Journal of 

Hospitality Marketing & Management,. 

Juwandi, H. I. (2004). Kepuasan Pelayanan Jasa. Jakarta: Erlangga. 

Levy, M. &. (2007). Retailing Management (6th ed.). New York: McGraw-Hill 

International. 

Lovelock, C. a. (2011). Services Marketing. People, Technology, Strategy. 



95 

 

Malhotra, N. K. (2010). Marketing Research: An Applied Orientation Sixth Edition. 

Pearson Education. 

Mauludin, H. (2010). Marketing Research: Panduan Bagi Manajer, Pimpinan 

Perusahaan Organisasi. Jakarta: Elex Media Komputindo. 

Mc Kinsey, & Company. (2020, April 14). Retail. Retrieved from 

https://www.mckinsey.com/industries/retail/our-insights/survey-food-retail-

in-indonesia-during-the-covid-19-pandemic 

Molle, M. A., Mandey, S. I., & Kojo, C. (2019). PENGARUH KEPUASAN 

KONSUMEN TERHADAP LOYALITAS KONSUMEN PADA ROYAL’S 

RESTO AND FUNCTION HALL DI KOTA TERNATE. Jurnal EMBA, 871-

880. 

Namin, A. (2017). Revisiting customers perception of service quality in fast food 

restaurants. Journal of Retailing and Consumer Services, 70–81. 

Namkung, Y., & Jang, S. (2007). Does Food Quality Really Matter in Restaurants? Its 

Impact On Customer Satisfaction and Behavioral Intentions. Journal of 

Hospitality & Tourism Research, 387-410. Retrieved from 

https://doi.org/10.1177/1096348007299924 

Nguyen, Q. N. (2018). Understanding customer satisfaction in the UK quick service 

restaurant industry: the influence of the tangible attributes of perceived service 

quality. British Food Journal, 1207– 1222. 

Nugraha, R., & Wiguna, L. D. (2021). THE INFLUENCE OF PRODUCT QUALITY, 

PERCEIVED VALUE, PRICE FAIRNESS, EWOM, AND SATISFACTION 

TOWARDS REPURCHASE INTENTION AT XING FU TANG. Jurnal 

Ilmiah Manajemen Fakultas Ekonomi, 7(1), 89-98. Retrieved from 

https://journal.unpak.ac.id/index.php/jimfe/article/view/3156/pdf 

Octaviani, O. C., Rizan, M., & Rivai, A. K. (2021). The Effect of E-service Quality an 

Preceived Price Fairness on Customer Loyality Which Customer Satisfaction 

as Intervening Study on Online Shopping Site in Indonesia. JDMB, 4(1), 144-

163. 

Pasuraman, A. P., Zeithaml, V. A., & Berry, L. L. (1985). A Conceptual Model of 

Service Quality and its Implication for Future Research (SERVQUAL). 

Journal of Marketing, 41-50. 



96 

 

Qin, H., & Prybutok, V. R. (2009). Service quality, customer satisfaction, and 

behavioral intentions in fast-food restaurants. International Journal of Quality 

and Service Sciences, 1(1), 78-95. doi:10.1108/17566690910945886 

Roderick, B. J. (2009). Investigating the service: A customer value perspective. 

Journal of Business Research, 62(7), 345-355. 

Ryu, K. L. (2012). The Influence of the Quality of the Physical Environment, Food, 

and Service on Restaurant Image, Customer Perceived Value, Customer 

Satisfaction, and Behavioral Intentions. International Journal of Contemporary 

Hospitality Management, 200-223. doi:10.1108/09596111211206141 

Sagian, Y., Pangemanan, S. S., & Pandowo, M. C. (2020). Analyzing The Factors That 

Trigger Consumers Hedonic Motivation in Choosing Local Coffee Shops and 

Franchised Coffee Shops in Manado. Jurnal EMBA, 222-231. 

Shamah, R., Mason, M. C., Moretti, A., & Raggiotto, F. (2017). Investigating the 

antecedents of African fast food customers' loyalty: A self-congruity 

perspective. Journal of Business Research, 446-456. 

doi:10.1016/j.jbusres.2017.05.020 

Shamsudin, M. N. (2005). Changing retail food sector in Malaysia. PECC Pacific Food 

System Outlook, 11-13. 

Shariff, S. N. (2015). The Influence of Service Quality and Food Quality Towards 

Customer Fulfillment and Revisit Intention. Canadian Social Science, 110-116. 

Soenarso, S. a. (2020, September 18). Akibat PSBB diberlakukan lagi, Union Group 

pilih tutup sebagian gerainya. Retrieved from Kontan: 

https://industri.kontan.co.id/news/akibat-psbb-diberlakukan-lagi-union-group-

pilih-tutup-sebagian-gerainya 

Sugiharto, H., & Are, R. L. (2020). The Impact of Food Quality and Price on 

Millennials Satisfaction in Mcdonald's South Tangerang. FAME, 3(1), 13-20. 

Sugiyono. (2015). Metode Penelitian Kombinasi (Mix Methods). Bandung: Alfabeta. 

Sugiyono. (2017). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung: 

Alfabeta, CV. 

Suhartanto, D. H. (2019). Loyalty towards Online Food Delivery Service: The Role of 

E-Service Quality and Kualitas makanan. Journal of foodservice business 

research, 81-97. 



97 

 

Sukma, E. A. (2012). Suasana Toko Dalam Menciptakan Emosi dan Pengaruhnya 

Terhadap Keputusan Pembelian. (Studi pada Hypermart Malang Town Square). 

Jurnal administrasi bisnis. 

Suliyanto. (2006). Metode Riset Bisnis. Yogyakarta: Andi. 

Sunaryo, I., Prasetyo, I. R., Hardjomidjojo, P., & Nurdianchah, L. (2019). Effect of 

kualitas makanan, service quality, price, environment, and location towards 

customer loyalty of Indonesia's local fast food industry. Jurnal Teknik Industri, 

119-126. 

Surahman, I. N., Wahyuni, N. M., & Yasa, P. N. (2020). The Effect of Service Quality 

on Customer Loyalty Mediated by Customer Satisfaction in Tourism Villages 

in Badung Regency. Jurnal Ekonomi dan Bisnis Jagaditha, 7(1), 46-52. 

doi:https://doi.org/10.22225/jj.7.1.1626.46-52 

Suryana, P., & Haryadi, M. R. (2019). Stores Atmosphere and Promotion on Customer 

Satisfaction and its Impact on Customer Loyalty. Trikonomika, 18(1), 30-34. 

Tjiptono, F. (2012). Service Management Mewujudkan Layanan Prima. Yogyakarta: 

CV Andi Offset. 

Tjiptono, F. (2014). Pemasaran Jasa – Prinsip, Penerapan, dan Penelitian. 

Yogyakarta: Andi Offset. 

Tjiptono, F., Chandra, G., & Dadi, A. (2008). Pemasaran strategik. Yogyakarta: Andi. 

Tunjungsari, S. V. (2016). Pengaruh store atmosphere (suasana toko) terhadap emosi 

serta dampaknya pada keputusan pembelian (survei pada pembeli di Ria 

Djenaka Cafe dan Resto, Kota Batu). Jurnal Administrasi Bisnis (JAB), 1-7. 

Vicky. (2019). PENGARUH FOOD QUALITY, BRAND IMAGE, STORE 

ATMOSPHERE TERHADAP PURCHASE DECISION PADA CAFE 

CALIBRE. AGORA, 7(2). 

Weitz, L. &. (2007). Retailing Management (6th ed.). New York: McGraw-Hill 

International. 

Winarno, A. P. (2019). The Effect Of Word Of Mouth On Brand Image Of A Popular 

Indonesian Donut Brand. Jurnal riset, 112-120. 

 

 


	DAFTAR PUSTAKA

