
163  

DAFTAR PUSTAKA 

 

Aaker, D. A. (1991). Managing  Brand  Equity: 

Capitalizing  on  the  Value  of  a  BrandName. 

Aaker, D. A. (1992). The Value of Brand Equity. Journal of Business Strategy, 

13(4). https://doi.org/10.1108/eb039503 

Aaker, D. A. (1996). Measuring Brand Equity Across Product and Markets. 

California Management Review, 38(3), 102. 

Abdullah, M. R. (2015). Metode penelitian kuantitatif. 

Abobaker, A., Alzwi, A., & Alraied, A. H. A. (2020). Overview of the possible 

role of vitamin C in management of COVID-19. Pharmacological Reports, 

72(6). https://doi.org/10.1007/s43440-020-00176-1 

Aghekyan-Simonian, M., Forsythe, S., Suk Kwon, W., & Chattaraman, V. (2012). 

The role of product brand image and online store image on perceived risks 

and online purchase intentions for apparel. Journal of Retailing and 

Consumer Services, 19(3), 325–331. 

https://doi.org/10.1016/j.jretconser.2012.03.006 

Alhaddad, A. A., & Alhaddad, A. (2015). Perceived Quality, Brand Image and 

Brand Trust as Determinants of BrandLoyalty. Journal of Research in 

Business and Management, 3(4), 01–08. www.questjournals.org 

Alkhawaldeh, A. M., Al-Salaymeh, M., Alshare, F., & Eneizan, B. M. (2017). The 

Effect of Brand Awareness on Brand Loyalty: Mediating Role of Brand 

Commitment. European Journal of Business and Management, 9(36). 

https://ssrn.com/abstract=3097398 

Alkhawaldeh, A. M., Al-Salaymeh, M., Alshare, F., Mohammad Eneizan, B., & 

Professor, A. (2017). The Effect of Brand Awareness on Brand Loyalty: 

Mediating Role of Brand Commitment. European Journal of Business and 

Management , 9(36). https://ssrn.com/abstract=3097398 

Andreani, F., Taniaji, T. L., & Puspitasari, R. N. M. (2012). The Impact of Brand 

Image, Customer Loyalty with Customer Satisfaction as A Mediator in 



164  

Mcdonald’s. Jurnal Manajemen Dan Kewirausahaan, 14(1), 63–70. 

https://doi.org/https://doi.org/10.9744/jmk.14.1.64-71 

Anjani, R. F., & Siregar, S. (2021). Pengaruh Citra Merek dan Kepercayaan 

terhadap Keputusan Pembelian Produk Multivitamin Enervon-C pada Masa 

Pandemi COVID-19. Jurnal Ilmuah MEA (Manejemen, Ekonomi, Dan 

Akuntansi), 5(3). 

Arif, M. E. (2019). The Influence of Electronic Word of Mouth (E-WOM), Brand 

Image, and Price on Re-Purchase Intention of Airline Customers. Journal of 

Applied Management, 17(2), 345–356. 

https://doi.org/10.21776/ub.jam.2019.017.02.18 

Bambang, Lubis, A. R., & Darsono, N. (2017). Pengaruh Brand Image, Brand 

Personality, Brand Experience terhadap Brand Love Dampaknya Pada Brand 

Loyalty Gayo Aceh Coffee PT. ORO Kopi Gayo Kabupaten Aceh Tengah. 

Jurnal Perspektif Manajemen Dan Perbankan, 8(3), 158–184. 

Bernarto, I., Berlianto, M. P., Meilani, Y. F. C. P., Masman, R. R., & Suryawan, I. 

N. (2020). The Influence of Brand Awareness, Brand Image, and Brand 

Trust on Brand Loyalty. Jurnal Manajemen, 24(3), 412. 

https://doi.org/10.24912/jm.v24i3.676 

Berry, L. L. (2000). Cultivating Service Brand Equity. Journal of the Academy of 

Marketing Science, 28(1). https://doi.org/10.1177/0092070300281012 

BİLGİN, Y. (2018). The Effect of Social Media Marketing Activities on Brand 

Awareness, Brand Image, and Brand Loyalty. Business & Management 

Studies: An International Journal, 6(1), 128–148. 

https://doi.org/10.15295/bmij.v6i1.229 

Brewer, A., & Zhao, J. (2010). The impact of a pathway college on reputation and 

brand awareness for its affiliated university in Sydney. International Journal 

of Educational Management, 24(1), 34–47. 

https://doi.org/10.1108/09513541011013033 

Cahyani, N. S., Joyce Lapian, S. L. H. v, & Tumiwa, J. (2017). The Effect of 

Brand Image, Perceived Price, and Perceived Quality on Consumers’ 



165  

Purchase Decision of Pond’s Skin Care Product. Juurnal EMBA, 5(2), 354–

362. 

Carr, A. C. (2020). A new clinical trial to test high-dose vitamin C in patients with 

COVID-19. Critical Care, 24(1). https://doi.org/10.1186/s13054-020-02851-

4 

Carr, A. C., & Rowe, S. (2020). The Emerging Role of Vitamin C in the 

Prevention and Treatment of COVID-19. Nutrients, 12(11). 

https://doi.org/10.3390/nu12113286 

Chambial, S., Dwivedi, S., Shukla, K. K., John, P. J., & Sharma, P. (2013). 

Vitamin C in Disease Prevention and Cure: An Overview. Indian Journal of 

Clinical Biochemistry, 28(4), 314–328. https://doi.org/10.1007/s12291-013-

0375-3 

Chen, H.-C., & Miller, J. (2008). Male And Female Influence On Hypermarket 

Brand Equity. International Business & Economics Research Journal, 7(9). 

Chin, W. W. (1998). Commentary: Issues and opinion on structural equation 

modeling. 

Chinomona, R. (2016). Brand communication, brand image and brand trust as 

antecedents of brand loyalty in Gauteng Province of South Africa. African 

Journal of Economic and Management Studies, 7(1). 

https://doi.org/10.1108/AJEMS-03-2013-0031 

Coad, A., Jack, L., & Kholeif, A. (2016). Strong structuration theory in 

accounting research. Accounting, Auditing & Accountability Journal, 29(7). 

https://doi.org/10.1108/AAAJ-07-2016-2625 

Cooper, D. R., & Schindler, P. S. (2003). Business Research Methods (8th 

Edition). McGraw-Hill Irwin. 

Cooper, D. R., Schindler, P. S., & Sun, J. (2006). Business research methods 

(11th Edition, Vol. 9). Mcgraw-hill. 

Cynthia Yulita Wardayanti. (2006). Analisis Pengaruh Pioneer-Status Sebuah 

Merek Terhadap Sikap Konsumen dalam Kategori Produk Vitamin C 500mg. 

Jurnal Manajemen Pemasaran, 1(2). 

http://puslit2.petra.ac.id/ejournal/index.php/mar/article/view/16536 



166  

Darmadi, D. (2001). Strategi Menaklukan Pasar. PT. Gramedia Pustaka Utama. 

Das, G. (2014). Impacts of retail brand personality and self-congruity on store 

loyalty: The moderating role of gender. Journal of Retailing and Consumer 

Services, 21(2). https://doi.org/10.1016/j.jretconser.2013.07.011 

Dass, S., & Jansson, C. (2012). Customer Based Brand Equity and Intangibles-

The case of the Swedish mobile network operators. 

Dharma, G. B. (2013). Pengaruh Perceived Value and Perceived Quality terhadap 

Kepercayaan Konsumen di Rumah Sakit Kartika Sari. Jurnal Manajemen 

Dan Pemasaran Jasa, 5 & 6. 

Doosti, S., Jalilvand, M. R., Asadi, A., Khazaei Pool, J., & Mehrani Adl, P. 

(2016). Analyzing the influence of electronic word of mouth on visit 

intention: the mediating role of tourists’ attitude and city image. 

International Journal of Tourism Cities, 2(2). https://doi.org/10.1108/IJTC-

12-2015-0031 

Dülek, B., & Saydan, R. (2019). The Impact of Social Media Advertisement 

Awareness on Brand Awareness, Brand Image, Brand Attitude, and Brand 

Loyalty: A Research on University Students. International Journal of 

Contemporary Economics and Administrative Sciences, 9(2), 470–494. 

https://doi.org/10.5281/zenodo.3596116 

Eakuru, N., & Mat, N. K. N. (2008). The application of structural equation 

modeling (SEM) in determining the antecedents of customer loyalty in banks 

in South Thailand. The Business Review, 10(2), 129–139. 

el Ouardighi, F., Feichtinger, G., Grass, D., Hartl, R. F., & Kort, P. M. (2016). 

Advertising and Quality-Dependent Word-of-Mouth in a Contagion Sales 

Model. Journal of Optimization Theory and Applications, 170(1). 

https://doi.org/10.1007/s10957-015-0855-0 

Elseidi, R. I., & El-Baz, D. (2016). Electronic word of mouth effects on 

consumers’ brand attitudes, brand image and purchase intention: an empirical 

study in Egypt. The Business and Management Review, 7(5), 268. 

Erciş, A., Ünal, S., Candan, F. B., & Yıldırım, H. (2012). The Effect of Brand 

Satisfaction, Trust and Brand Commitment on Loyalty and Repurchase 



167  

Intentions. Procedia - Social and Behavioral Sciences, 58, 1395–1404. 

https://doi.org/10.1016/j.sbspro.2012.09.1124 

Erdoǧmuş, I., & Büdeyri-Turan, I. (2012). The role of personality congruence, 

perceived quality and prestige on ready-to-wear brand loyalty. Journal of 

Fashion Marketing and Management, 16(4), 399–417. 

https://doi.org/10.1108/13612021211265818 

Fajariah, N., Thoyib, A., & Rahman, F. (2016). Pengaruh Brand Awareness, 

Perceived Quality, dan Brand Image terhadap Brand Loyalty pada Generasi 

Y di Indonesia. Jurnal Aplikasi Manajemen (JAM), 14(3). 

https://doi.org/10.18202/jam230 

Fatmawati, I., & Fauzan, N. (2021). Building Customer Trust through Corporate 

Social Responsibility: The Effects of Corporate Reputation and Word of 

Mouth. Journal of Asian Finance, Economics and Business, 8(3), 0793–

0805. https://doi.org/10.13106/jafeb.2021.vol8.no3.0793 

Febriana, L. (2016). The Influence of Word of Mouth Communication Towards 

Brand Image of Iphone on Student of Political Science and Social Science 

Faculty University of Riau. Jurnal Online Mahasiswa Fakultas Ilmu Sosial 

Dan Ilmu Politik Universitas Riau, 3(2). 

Febrin, A., Putri, W. Y., Setiawan, E. B., & Perwitasari, E. P. (2020). The Role of 

Customer Trust In Mediating The Influence of Brand Image and Brand 

Awareness on Purchase Intention in Indonesia Airasia E-Business 

Implementation. Advances in Transportation and Logistic Research, 3. 

Feyaerts, A. F., & Luyten, W. (2020). Vitamin C as prophylaxis and adjunctive 

medical treatment for COVID-19? Nutrition, 79–80. 

https://doi.org/10.1016/j.nut.2020.110948 

Fitriani, N. (2018). Peran Kualitas Pelayanan dan Kepuasan Pelanggan dalam 

Pembentukan Word of Mouth Mahasiswa Perguruan Tinggi Swasta di 

Jakarta. Jurnal Manajemen Indonesia, 18(1). 

Furkan, Rusdin, & Shandi, S. A. (2021). Menjaga Daya Tahan Tubuh Dengan 

Olahraga Saat Pandemi Corona Covid-19. Jurnal Ilmu Sosial Dan 

Pendidikan, 5(1), 424–430. 



168  

Ghozali, I., & Latan, H. (2015). Partial Least Squares Konsep, Teknik dan 

Aplikasi Menggunakan Program SmartPLS 3.0. Universitas Diponegoro. 

Gil, R. B., Fraj Andrés, E., & Martínez Salinas, E. (2007). Family as a source of 

consumer‐based brand equity. Journal of Product & Brand Management, 

16(3). https://doi.org/10.1108/10610420710751564 

Gronholdt, L., Martensen, A., & Kristensen, K. (2000). The relationship between 

customer satisfaction and loyalty: Cross-industry differences. Total Quality 

Management, 11(4–6). https://doi.org/10.1080/09544120050007823 

Guba, E. G., & Lincoln, Y. S. (1994). Competing Paradigms in Qualitative 

Research. In Handbook of Qualitative Research. Sage Publication Thousan 

Oaks. 

Gulzar, A., Anwar, A., Sohail, F. bin, & Akram, S. N. (2011). Impact of brand 

image, trust, and affect on consumer brand extension attitude: The mediating 

role of brand loyalty. International Journal of Economics and Management 

Sciences, 1(5), 73–79. www.managementjournals.org 

Gunadi, F. A., Adiwijaya, M., & Subagio, H. (2017). Pengaruh Perceived Quality 

terhadap Brand Loyalty dengan Brand Image dan Brand Trust sebagai 

Variabel Intervening pada Merek Laptop Buatan Indonesia. Petra Business 

& Management Review, 3(2). 

GÜNER, R., HASANOĞLU, İ., & AKTAŞ, F. (2020). COVID-19: Prevention 

and control measures in community. TURKISH JOURNAL OF MEDICAL 

SCIENCES, 50(SI-1). https://doi.org/10.3906/sag-2004-146 

Gusti Noorlitaria, A., Pangestu, F. R., Fitriansyah, Surapati, U., & Mahsyar, S. 

(2020). How does brand awareness affect purchase intention in mediation by 

perceived quality and brand loyalty? Journal of Critical Reviews, 7(2), 103–

109. https://doi.org/10.31838/jcr.07.02.20 

Hair, J. F., Black, W. C., Babin, B. J., Anderson, R. E., & Tatham, R. L. (2006). 

Multivariate data analysis (Vol. 6). Pearson Prentice Hall. 

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2014). A Primer on 

Partial Least Squares Structural Equation Modeling (PlS-SEM). SAGE 

Publications. 



169  

Hair Jr, J. F., Hult, G. T. M., Ringle, C., & Sarstedt, M. (2016). A primer on 

partial least squares structural equation modeling (PLS-SEM). Sage 

publications. 

Hazen, B. T., Boone, C. A., Wang, Y., & Khor, K. S. (2017). Perceived quality of 

remanufactured products: construct and measure development. Journal of 

Cleaner Production, 142, 716–726. 

https://doi.org/10.1016/j.jclepro.2016.05.099 

Hemilä, H., & de Man, A. M. E. (2021). Vitamin C and COVID-19. Frontiers in 

Medicine, 7. https://doi.org/10.3389/fmed.2020.559811 

Hendika, V. L., & Riorini, S. V. (2014). Sikap Merek, Perceived Quality, dan 

Prestise Merek terhadap Advokasi Merek melalui Kepercayaan Merek pada 

Klinik Gigi Ortodonti di Jakarta. Jurnal Manajemen Dan Pemasaran Jasa, 

7(2). 

Hulland, J. (1999). Use of partial least squares (PLS) in strategic management 

research: A review of four recent studies. Strategic Management Journal, 

20(2), 195–204. 

Indahyanti, U., & Sukarjadi. (2015). Applying the Technology Acceptance Model 

to Measure the Learning Management System Acceptance by Students of 

Politeknik Sakti Surabaya. Jurnal Teknologi , 72(4), 2180–3722. 

www.jurnalteknologi.utm.my 

Indra, C. (2018). Pengaruh Word of Mouth terhadap Purchase Intention dengan 

Brand Image dan Perceived Service Quality sebagai Variabel Intervening 

pada Program KPR Bersubsidi di Surabaya. Jurnal Manajemen Pemasaran, 

12(1), 1–9. https://doi.org/10.9744/pemasaran.12.1.1─9 

Iza Aberdeen, N., & Syamsun, M. (2016). The Effect of Brand Awareness and 

Image on Consumer Perceived Quality and Purchase Intension –A Study 

Case of Carbonated Drink Brand at Bogor City. International Journal of 

Scientific and Research Publications, 6(8). www.ijsrp.org 

Jakeli, K., & Tea, T. (2012). Brand Awareness Matrix in Political Marketing 

Area. Journal of Business, 1(1), 25–28. 



170  

Jalilvand, M. R., Nasrolahi Vosta, L., Kazemi Mahyari, H., & Khazaei Pool, J. 

(2017). Social responsibility influence on customer trust in hotels: mediating 

effects of reputation and word-of-mouth. Tourism Review, 72(1). 

https://doi.org/10.1108/TR-09-2016-0037 

Kamis, A., Saibon, R. A., Yunus, F. A., & Rahim, M. B. (2020). The SmartPLS 

Analyzes Approach in Validity and Reliability of Graduate Marketability 

Instrument. Psychology and Education, 57(8), 987–1001. 

https://www.researchgate.net/publication/348295457 

Kapferer, J.-N. (2008). 

The  New  Strategic  Brand  Management:  Creating  and  Sustaining Brand 

Equity Long Term. Kogan Page Publishers. 

Kavaratzis, M., & Ashworth, G. J. (2005). City Branding: An Effective Assertion 

of Itentity of A Transitory Marketing Trick? Journal of Place Branding, 

2(3), 183–194. 

Keller, K. L. (1993). Conceptualizing, Measuring, and Managing Customer-Based 

Brand Equity. Journal of Marketing, 57(1), 1–22. 

Khanna, R., Cicinelli, M., Gilbert, S., Honavar, S., & Murthy, G. v. (2020). 

COVID-19 pandemic: Lessons learned and future directions. Indian Journal 

of Ophthalmology, 68(5). https://doi.org/10.4103/ijo.IJO_843_20 

Kim, J., & Joung, H.-M. (2016). Psychological underpinnings of luxury brand 

goods repurchase intentions: Brand–self congruity, emotional attachment, 

and perceived level of investment made. Journal of Global Scholars of 

Marketing Science, 26(3), 284–299. 

https://doi.org/10.1080/21639159.2016.1174542 

Kock, N., & Lynn, G. S. (2012). Lateral Collinearity and Misleading Results in 

Variance-Based SEM: An Illustration and Recommendations. In Journal of 

the Association for Information Systems (Vol. 13, Issue 7). 

Kotler, P., & Keller, K. L. (2016). Marketing management (15th edition). Pearson 

Pretice Hall, Inc. 

Kotler, P. T., & Keller, K. L. (2011). Marketing  Management (14th Edition). 

Prentice Hall. 



171  

Kurniawan, H. H. (2017). Pengaruh Perceived Quality terhadap Brand Loyalty 

melalui Mediasi Brand Image dan Brand Trust (Studi pada Brand Restoran 

McDonald’s di Kota Malang). Jurnal Bisnis Dan Manajemen, 4(2), 228–239. 

www.topbrand-award.com 

Kustriyanti, S., Astuti, E. S., & Kusumawati, A. (2017). Analysis on Continuous 

Participation Behavior of Virtual Community Member Based on The 

Usability and Sociability Perspective. Russian Journal of Agricultural and 

Socio-Economic Sciences, 67(7), 153–159. 

https://doi.org/10.18551/rjoas.2017-07.18 

Li, M.-L., & Green, R. D. (2011). A mediating influence on customer loyalty: The 

role of perceived value. Journal of Management and Marketing Research, 

7(1), 1–12. 

Li, S. C. (2013). 

Exploring  the  Relationships  among  Service  Quality,  Customer  Loyalty  

and Word-Of-Mouth  for  Private  Higher  Education  in  Taiwan. 

Asia  Pacific  Management Review. Asia  Pacific  Management Review, 

18(4), 375–389. 

Lin, H.-H., & Wang, Y.-S. (2006). An examination of the determinants of 

customer loyalty in mobile commerce contexts. Information & Management, 

43(3). https://doi.org/10.1016/j.im.2005.08.001 

Liu, F., Li, J., Mizerski, D., & Soh, H. (2012). Self‐congruity, brand attitude, and 

brand loyalty: a study on luxury brands. European Journal of Marketing, 

46(7/8). https://doi.org/10.1108/03090561211230098 

Lykkesfeldt, J., & Poulsen, H. E. (2010). Is Vitamin C Supplementation 

beneficial? Lessons Learned from randomised Controlled Trials. British 

Journal of Nutrition, 103(9), 1251–1259. 

https://doi.org/10.1017/S0007114509993229 

Mabkhot, H. A., Hasnizam, & Salleh, S. M. (2017). The influence of brand image 

and brand personality on brand loyalty, mediating by brand trust: An 

empirical study. Jurnal Pengurusan, 50, 71–82. 

https://doi.org/10.17576/pengurusan-2017-50-07 



172  

Majid, N., Sunaryo, & Husein, A. S. (2018). Brand Satisfaction Memediasi 

Pengaruh Self Congruity terhadap Brand Loyalty. MIX: Jurnal Ilmiah 

Manajemen, 8(2), 228–242. https://doi.org/10.22441/mix.2018.v8i2.003 

Majid, N., Sunaryo, S., & Husein, A. S. (2019). Pengaruh Perceived Brand 

Quality, Perceived Value dan Switching Cost terhadap Customer Satisfaction 

dan Brand Loyalty: Studi Pasar Industri Kimia di Indonesia. MIX: JURNAL 

ILMIAH MANAJEMEN, 9(2), 282–297. 

https://doi.org/10.22441/mix.2019.v9i2.003 

Makrygiannakis, G., & Jack, L. (2018). Designing a conceptual methodology for 

structuration research. Meditari Accountancy Research, 26(1). 

https://doi.org/10.1108/MEDAR-07-2017-0182 

Malhotra, N. K. (2007). Marketing Research: An Applied Orientation. Pearson 

Education, Inc. 

Malik, A., Aris, D., Nugroho, D., Sulthan, I., Saifuddin, T., & Alamat, J. (2016). 

MENUJU PARADIGMA PENELITIAN SOSIOLOGI YANG 

INTEGRATIF. Sosiologi Reflektif, 10(2). 

Marliawati, A., & Cahyaningdyah, D. (2020). Management Analysis Journal 

Impacts the Brand of Experience and Brand Image on Brand Loyalty: 

Mediators Brand of Trust Article Information. Management Analysis 

Journal, 9(2). http://maj.unnes.ac.id 

Memon, A. H., & Rahman, I. A. (2014). SEM-PLS analysis of inhibiting factors 

of cost performance for large construction projects in malaysia: Perspective 

of clients and consultants. The Scientific World Journal, 2014. 

https://doi.org/10.1155/2014/165158 

Micheal, V. A., & Abiodun, A. (2014). Estimation of regression coefficient in the 

presence of multicollinearity. Social and Basic Sciences Research Review, 

2(10). https://www.researchgate.net/publication/327339566 

Mihardjo, L. W. W., Sasmoko, Alamsjah, F., & Elidjen. (2019). The influence of 

digital customer experience and electronic word of mouth on brand image 

and supply chain sustainable performance. Uncertain Supply Chain 

Management, 7(4), 691–702. https://doi.org/10.5267/j.uscm.2019.4.001 



173  

Moleong, L. J. (2006). Metode penelitian kualitatif edisi revisi. Remaja 

Rosdakarya. 

Molinari, L. K., Abratt, R., & Dion, P. (2008). Satisfaction, quality and value and 

effects on repurchase and positive word‐of‐mouth behavioral intentions in a 

B2B services context. Journal of Services Marketing, 22(5). 

https://doi.org/10.1108/08876040810889139 

Morens, D. M., Breman, J. G., Calisher, C. H., Doherty, P. C., Hahn, B. H., 

Keusch, G. T., Kramer, L. D., LeDuc, J. W., Monath, T. P., & Taubenberger, 

J. K. (2020). The Origin of COVID-19 and Why It Matters. The American 

Journal of Tropical Medicine and Hygiene, 103(3). 

https://doi.org/10.4269/ajtmh.20-0849 

Nam, J., Ekinci, Y., & Whyatt, G. (2011). Brand Equity, Brand Loyalty and 

Consumer Satisfaction. Annals of Tourism Research, 38(3), 1009–1030. 

https://doi.org/10.1016/j.annals.2011.01.015 

Nasehudin, T. S., & Gozali, N. (2012). Metode Penelitian Kuantitatif. Pustaka 

Setia. 

Nasution, L. M. (2017). Statistik deskriptif. Hikmah, 14(1), 49–55. 

Nofriyanti, A. R. (2017). Pengaruh Brand Trust, Brand Image, Perceived Quality, 

Brand Loyalty terhadap Brand Equity Pengguna Telkomsel. EKOBIS - 

Ekonomi Bisnis, 22(2), 130–142. 

Nurhandayani, A., Syarief, R., Syarief, R., & Najib, M. (2019). The Impact of 

Social Media Influencer and Brand Images to Purchase Intention. Universitas 

Brawijaya Journal of Applied Management (JAM), 17(4), 650–661. 

https://doi.org/10.21776/ub.jam.2019.017.04.09 

Oliver, R. L. (1999). Whence Consumer Loyalty? Journal of Marketing, 63(4). 

https://doi.org/10.1177/00222429990634s105 

Paolo Gomez Lacap, J., Huei Cham, T., & Xin Jean, L. (2021). The Influence of 

Corporate Social Responsibility on Brand Loyalty and The Mediating Effects 

of Brand Satisfaction and Perceived Quality. Int. Journal of Economics and 

Management , 15(1), 69–87. http://www.ijem.upm.edu.my 



174  

Peter, J. P., & Jerry, C. O. (2000). Consumer Behavior:  Perilaku Konsumen dan 

Strategi Pemasaran. Erlangga. 

Purbandari, E., Sugandini, D., & Sutiono, H. T. (2018). Word Of Mouth sebagai 

Konsekuensi Kepuasan Pelanggan. Jurnal Manajemen Dan Pemasaran Jasa, 

11(1), 111–124. https://doi.org/10.25105/jmpj.v10i1.2355 

Purwanto, E., Deviny, J., & Mutahar, A. M. (2020). The Mediating Role of Trust 

in the Relationship between Corporate Image, Security, Word of Mouth and 

Loyalty in M-Banking Using among the Millennial Generation in Indonesia. 

Management and Marketing, 15(2), 255–274. 

https://doi.org/10.2478/mmcks-2020-0016 

Purwanto, U., & Soliha, E. (2017). Influence of City Branding, Brand Identity, 

and Brand Image On Visiting Decision to Pekalongan City. Jurnal Bisnis & 

Manajemen, XVIII(1), 34–35. 

Puška, A., Stojanović, I., & Berbić, S. (2018). The Impact of Chocolate Brand 

Image, Satisfaction, and Value on Brand Loyalty. Economy and Market 

Communication Review, 15(1), 37–54. https://doi.org/10.7251/emc1801037p 

Puspaningrum, A. (2018). Determinan Brand Loyalty. Journal of Applied 

Management (JAM), 16(2). https://doi.org/10.21776/ub.jam.2018 

Rahmatulloh, Yasri, & Abror, A. (2019). The Influence of Brand Image and 

Perceived Quality on Brand Loyalty with Brand Trust as Mediator in PT 

Bank Syariah Mandiri. Advances in Economics, Business and Management 

Research, 64. 

Rahmawan, G., & Suwitho, S. (2020). The Influence of Brand Image, Brand 

Awareness, Perceived Quality on School Shoes Purchase Intention. 

International Conference on Business & Social Sciences. www.topbrand-

award.com 

Ramaseshan, B., Rabbanee, F. K., & Tan Hsin Hui, L. (2013). Effects of customer 

equity drivers on customer loyalty in B2B context. Journal of Business & 

Industrial Marketing, 28(4). https://doi.org/10.1108/08858621311313929 

Raykov, T., & Marcoulides, G. A. (2012). A First Course in Structural Equation 

Modeling. Routledge. https://doi.org/10.4324/9780203930687 



175  

Ridha, N. (2017). Proses Penelitian, Masalah, Variabel dan Paradigma Penelitian. 

Jurnal Hikmah, 14(1), 62–70. 

Rizwan, M., Javed, P. A., Aslam, J., Khan, R., & Bibi, H. (2014). The relationship 

of Brand Commitment, Brand Credibility, Perceived Quality, Customer 

Satisfaction and brand loyalty: an empirical study on Stylo shoes. Journal of 

Sociological Research, 5(1). https://doi.org/10.5296/jsr.v5i1.6572 

Rodiques, Y., & Rahanatha, G. B. (2018). Peran Brand Trust Memediasi 

Hubungan Brand Image dengan Brand Loyalty (Studi Pada Konsumen 

iPhone di Kota Denpasar). E-Jurnal Manajemen Universitas Udayana, 7(3), 

1310. https://doi.org/10.24843/ejmunud.2018.v7.i03.p07 

Rohman, I. Z., & Indaryadi, A. I. K. (2020). Pengaruh celebrity endorser, brand 

image, brand loyalty, dan perceived quality terhadap minat beli konsumen 

dan dampaknya terhadap intensi rekomendasi. Jurnal Kajian Manajemen 

Bisnis, 9(2), 80. https://doi.org/10.24036/jkmb.10955000 

Ruhamak, M. D. (2016). Analisis Faktor yang Mempengaruhi Konsumen dalam 

Pengambilan Keputusan Pembelian Produk Air Minum Merk Aqua (Studi 

Kasus di UD Budi Jaya Kediri). Ekonika : Jurnal Ekonomi Universitas 

Kadiri, 1(1), 38–49. https://doi.org/10.30737/ekonika.v1i1.8 

Saleem, S., Rahman, S. U., & Omar, R. M. (2015). Conceptualizing and 

Measuring Perceived Quality, Brand Awareness, and Brand Image 

Composition of Brand Loyalty. International Journal of Marketing Studies, 

7(1). https://doi.org/10.5539/ijms.v7n1p66 

Salhuteru, A. Ch. (2017). Perceived Quality Produk Elektronik Merek Sony di 

Kota Ambon. MINDS: JURNAL MANAJEMEN IDE DAN INSPIRASI, 4(2). 

Sallam, M. A. (2015). The Effects of Satisfaction and Brand Identification on 

Brand Love and Brand Equity Outcome: The Role of Brand Loyalty. 

European Journal of Business and Social Sciences, 4(9), 42–55. 

http://www.ejbss.com/recent.aspx-/ 

Saputri, R. K., & Yuliani, E. (2020). Faktor-Faktor yang Mempengaruhi 

Konsumen dalam Pengambilan Keputusan Pembelian Produk Suplemen 

Vitamin C di Bojonegoro. Jurnal Penjas Dan Farmasi, 3, 44–52. 



176  

Sari Dewi, L. G. P., Edyanto, N., & Siagian, H. (2020). The Effect of Brand 

Ambassador, Brand Image, and Brand Awareness on Purchase Decision of 

Pantene Shampoo in Surabaya, Indonesia. SHS Web of Conferences, 76, 

01023. https://doi.org/10.1051/shsconf/20207601023 

Sasangka, A. L. (2010). Analisis Faktor-Faktor yang Mempengaruhi Keputusan 

Konsumen dalam Pembelian Minuman Berenergi. Skripsi. 

Savalei, V., & Bentler, P. M. (2006). Structural equation modeling. The handbook 

of marketing research: Uses, misuses, and future advances. The Handbook of 

Marketing Research: Uses, Misuses, and Future Advances, 330–364. 

Schermelleh-Engel, K., Moosbrugger, H., & Müller, H. (2003). Evaluating the Fit 

of Structural Equation Models: Tests of Significance and Descriptive 

Goodness-of-Fit Measures. Methods of Psychological Research Online, 8(2), 

23–74. 

Schoenbachler, D. D., Gordon, G. L., & Aurand, T. W. (2004). Building brand 

loyalty through individual stock ownership. Journal of Product & Brand 

Management, 13(7). https://doi.org/10.1108/10610420410568426 

Sekaran, U., & Bougie, R. (2003). Research Methods For Business, A Skill 

Building Approach. John Willey & Sons. Inc. 

Sekaran, U., & Bougie, R. (2013). Research Methods for Business. John Wiley & 

Sons Ltd. 

Sekaran, U., & Bougie, R. (2016). Research Methods for Business: A Skill-

Building Approach (7th edition). 

Setiawan, B., Didiek Wiet Aryanto, V., & Andriyansah. (2017). The Effects of 

Brand Image on Online Perceived Quality, Online Brand Personality and 

Purchase Intention. International Journal of Economics and Business 

Administration, 5(3), 70–80. 

Shabbir, M. Q., Khan, A. A., & Khan, S. R. (2017). Brand Loyalty Brand Image 

and Brand Equity: The Mediating Role of Brand Awareness. International 

Journal of Innovation and Applied Studies, 19(2), 416–423. 

http://www.ijias.issr-journals.org/ 



177  

Shereen, M. A., Khan, S., Kazmi, A., Bashir, N., & Siddique, R. (2020). COVID-

19 infection: Emergence, transmission, and characteristics of human 

coronaviruses. Journal of Advanced Research, 24. 

https://doi.org/10.1016/j.jare.2020.03.005 

Shimp, T. A. (2010). 

Advertising,  Promotion  &  Other  Aspects  of  Integrated  Marketing 

Communication. South Western Cengage Learning. 

Sia, B. K., Chuan, C. S., & Falahat, M. (2018). Brand loyalty and determinates of 

perceived quality and willingness to order. Academy of Strategic 

Management Journal, 17(4). 

https://www.researchgate.net/publication/327034330 

Sidharta, R. B. F. I., Sari, N. L. A., & Suwandha, W. (2018). Purchase Intention 

pada Produk Bank Syariah Ditinjau dari Brand Awareness dan Brand Image 

dengan Trust sebagai Variabel Mediasi. MIX: JURNAL ILMIAH 

MANAJEMEN, 8(3), 562–578. https://doi.org/10.22441/mix.2018.v8i3.007 

Sivarajah, R. (2014). The Impact of Consumer Experience on Brand Loyalty: The 

Mediating Role of Brand Attitude. International Journal of Management and 

Social Sciences Research (IJMSSR), 3(1). 

https://www.researchgate.net/publication/338549282 

Solomon, M. R. (2002). Consumer Behavior. Prentice Hall International, Inc. 

Sudaryono. (2017). Metodologi Penelitian. Raja Grafindo Persada. 

Sudibyo, P. (2016). PERBEDAAN PENELITIAN KUALITATIF DAN 

KUANTITATIF 1. 

Sugiama, A. G., Febiano, E., & Pambudy, S. B. (2017). Studi Kasus pada 

Wisatawan Nusantara di Kartika Sari Bandung. Jurnal Manajemen 

Maranatha, 17(1), 1–14. http://journal.maranatha.edu/jmm 

Sugiyono. (2008). Metode Penelitian Pendidikan (Pendekatan Kuantitatif, 

Penelitian Kualitatif, dan R&D). In Metode Penelitian Pendidikan 

Pendekatan Kuantitatif, Kualitatif Dan R&D. 



178  

Suhaily, L., & Darmoyo, S. (2017). Effect of Product Quality, Perceived Price and 

Brand Image on Purchase Decision Mediated by Customer Trust (Study On 

Japanese Brand Electronic Product). Jurnal Manajemen, XXI(02), 179–194. 

Suhr, D. (2006). The basics of structural equation modeling. Presented: Irvine, 

CA, SAS User Group of the Western Region of the United States (WUSS). 

Tammubua, M. handayani. (2021). Do Brand Image and Brand Trust Mediate the 

Effect of Service Quality on Brand Loyalty? Lessons from Higher Education 

Sector. Britain International of Humanities and Social Sciences (BIoHS) 

Journal, 3(2), 302–315. https://doi.org/10.33258/biohs.v3i2.452 

Taqi, I., & Muhammad, G. (2020). Brand Loyalty and the Mediating Roles of 

Brand Image and Customer Satisfaction. College of Management Sciences, 

15(1). 

Tariq, M., Abbas, T., Abrar, M., & Iqbal, A. (2017). EWOM and brand awareness 

impact on consumer purchase intention: Mediating role of brand image Asif 

Iqbal. Pakistan Administrative Review, 1(1). 

Temaja, G. A., & Yasa, N. N. K. (2019). The Influence of Word of Mouth on 

Brand Imange and Purchase Intention (A study on the potential customers of 

Kakiang Garden Cafe Ubud). International Journal of Business Management 

and Economic Research (IJBMER), 10(1), 1552–1560. www.ijbmer.com 

Thompson, C. J., Rindfleisch, A., & Arsel, Z. (2006). Emotional Branding and the 

Strategic Value of the Doppelgänger Brand Image. Journal of Marketing, 

70(1). https://doi.org/10.1509/jmkg.70.1.050.qxd 

Tong, C. (2014). The Influences of Corporate Social Responsibility to Customer 

Repurchases Intentions, Customer Word-of-Mouth Intentions and Customer 

Perceived Food Quality of Fast-Food Restaurants in Hong Kong and the 

Mediating Effects of Corporate Reputation. British Journal of Economics, 

Management & Trade, 4(11), 1655–1678. 

https://doi.org/10.9734/bjemt/2014/11311 

Uslu, A., Durmuş, B., & Taşdemir, S. (2013). Word of Mouth, Brand Loyalty, 

Acculturation and the Turkish Ethnic Minority Group in Germany. Procedia 



179  

- Social and Behavioral Sciences, 99, 455–464. 

https://doi.org/10.1016/j.sbspro.2013.10.514 

Valavi, P. (2014). Factors Influencing Mobile Services Adoption: A Brand-Equity 

Perspective. International Journal of Research In Social Sciences, 4(3), 1–

18. www.ijsk.org/ijrss 

Vazifehdoost, H., & Negahdari, A. (2018). Relationships of Brand Awareness, 

Brand Association and Perceived Quality with Brand Loyalty and 

Repurchase Intention. Case Studies Journal, 7(1). 

http://www.casestudiesjournal.com 

Velavan, T. P., & Meyer, C. G. (2020). The COVID‐19 epidemic. Tropical 

Medicine & International Health, 25(3). https://doi.org/10.1111/tmi.13383 

Wang, X. (2011). The effect of inconsistent word‐of‐mouth during the service 

encounter. Journal of Services Marketing, 25(4). 

https://doi.org/10.1108/08876041111143087 

Wicaksono, M. P. A., & Seminari, N. K. (2016). Pengaruh Iklan dan Word of 

Mouth terhadap Brand Awareness Traveloka. E-Jurnal Manajemen Unud, 

5(8), 5098–5127. 

Wijaya, A. F. B., Surachman, S., & Mugiono, M. (2020). THE EFFECT OF 

SERVICE QUALITY, PERCEIVED VALUE AND MEDIATING EFFECT 

OF BRAND IMAGE ON BRAND TRUST. Jurnal Manajemen Dan 

Kewirausahaan, 22(1), 45–46. https://doi.org/10.9744/jmk.22.1.45-56 

Winarno, A., Pradana, M., Fakhri, M., Hafid, H., & Rahimiah, A. K. (2019). The 

Effect of Word of Mouth on Brand Image of A Popular Indonesian Donut 

Brand. Riset : Jurnal Aplikasi Ekonomi, Akuntansi Dan Bisnis, 1(2), 112–

120. 

Wisnu, & Hermawan, A. (2011). Pengaruh Perceived Quality terhadap Kesetiaan 

Merek dan Citra Merek. Jurnal Manajemen Dan Pemasaran Jasa, 4. 

Wu, Y.-C., Chen, C.-S., & Chan, Y.-J. (2020). The outbreak of COVID-19: An 

overview. Journal of the Chinese Medical Association, 83(3). 

https://doi.org/10.1097/JCMA.0000000000000270 



180  

Yaman, Z. (2018). The effect of word of mouth marketıng on the purchase 

behavıor vıa brand image and perceıved qualıty. Montenegrin Journal of 

Economics, 14(2), 175–182. https://doi.org/10.14254/1800-5845/2018.14-

2.12 

Yang, Y., Shang, W., & Rao, X. (2020). Facing the COVID‐19 outbreak: What 

should we know and what could we do? Journal of Medical Virology, 92(6). 

https://doi.org/10.1002/jmv.25720 

Yudha Parwati, K., Rohman, F., & Puspaningrum, A. (2021). The Effect of Self-

Congruity and Celebrity Endorsement on Brand Loyalty With Brand Attitude 

As A Mediation Variables. Jurnal Aplikasi Manajemen (JAM), 19(1), 156–

165. https://doi.org/10.21776/ub.jam.2021.019.01.14 

Zainal, C. A. (2013). Pengaruh Word Of Mouth dan Perceived Value terhadap 

Repurchase Intention Dilihat dari Perbedaan Jenis Kelamin Pasien pada 

Rumah Sakit Pertamina. Jurnal Manajemen Dan Pemasaran Jasa, 5–6. 

Zeithaml, V. A., Berry, L. L., & Parasuraman, A. (1996). The behavioral 

consequences of service quality. Journal of Marketing, 60(2), 31–46. 

https://doi.org/10.2307/1251929 

Zeithaml, V. A., & Bitner, M. J. (2009). Services Marketing Integrating Customer 

Focus Across The Firm. McGraw Hill. 

Zellatifanny, C. M., & Mudjiyanto, B. (2018). Tipe Penelitian Deskripsi Dalam 

Ilmu Komunikasi. Diakom : Jurnal Media Dan Komunikasi, 1(2). 

https://doi.org/10.17933/diakom.v1i2.20 

Zikmund, W. G., & Babin, B. J. (2010). Exploring Marketing Research. 

  


	DAFTAR PUSTAKA

