DAFTAR PUSTAKA

Aaker, D. (2015). Aaker on Branding 20 Prinsip Esensial Mengelola dan

Mengembangkan Brand. Jakarta: PT Gramedia Pustaka Utama.

Abdi, H. (2010). Partial least squares regression and projection on latent structure
regression (PLS Regression). Wiley Interdisciplinary Reviews:

Computational Statistics.

Agus, P., Mahardika, B., Gde, 1., & Warmika, K. (n.d.). The Role of Brand Love
in Mediating the Effect of Brand Satisfaction and Brand Trust on Brand
Loyalty (Study on Local Fashion Brand “HANAKA” in Denpasar, Bali,
Indonesia). American Journal of Humanities and Social Sciences

Research, (5), 260-265. Retrieved from www.ajhssr.com

Aji Sukma, W. (2020, May 2). PENGARUH SATISFACTION TERHADAP
BRAND LOYALTY SMARTPHONE MEREK APPLE DENGAN
LOVEMARKS SEBAGAI VARIABEL MODERASI. Retrieved
November 15, 2021, from

http://eprints.ums.ac.id/84304/9/HALAMAN%20DEPAN.pdf

127



Arifin, Y. (2017). Pertumbuhan Dan Survival Rate Tkan Nila (Oreochromis. Sp)
Strain Merah Dan Strain Hitam Yang Dipelihara Pada Media Bersalinitas.

Jurnal llmiah Universitas Batanghari Jambi 16 (1).

Armstrong, & Ketler. (2015). Marketing an Introducing Prentice Hall twelfth

edition. England: Pearson Education, Inc.

Banirestu, Herning. (2020, 10 17). Aplikasi Jiwa+ Bukan Sekadar Digital

Membership. Retrieved from SWA: https://swa.co.id/swa/trends/aplikasi-

jiwa-bukan-sekadar-digital-membership

Bisnis Coffee Shop dan Kopi Kekinian, Bisa Bertahan Sampai Kapan? - Wientor
Rah Mada. (n.d.). Retrieved November 15, 2021, from

https://bixbux.com/bisnis-coffee-shop/

Cerita Pemilik Kopi Kenangan Edward Tirtanata Melawan Dominasi Kopi
Internasional. (n.d.). Retrieved November 15,2021, from

https://ilovelife.co.id/blog/cerita-pemilik=kopiskenangan-edward-tirtanata-

melawan-dominasi-Kopi-internasional/

Chiu, Chao-Min, Chen-Chi Chang, Hsiang-Lan Chengdan Yu-Hui Fang. (2009).
Determinants of Customer Repurchase Intention in Online Shopping.

Online Information Riview.

Cooper, & Schindl. (2014). Bussiners Research Method. New Y ork: McGrawHill.

128



Daryanto, &. S. (2014). Konsumen dan pelayanan prima. Y ogyakarta: Gava

Media.
Eka Saputri, M., & Ratna Pranata, T. (n.d.). PENGARUH BRAND IMAGE

TERHADAP KESETIAAN PENGGUNA SMARTPHONE IPHONE.

Elrado, M., Srikandi, H., & Yulianto, K. E. (2014). PENGARUH KUALITAS
PELAYANAN TERHADAP KEPUASAN, KEPERCAYAAN DAN
LOYALITAS (Survei pada Pelanggan yang Menginap di Jambuluwuk

Batu Resort Kota Batu). Jurnal Administrasi Bisnis (JAB)|Vol, 15(2).

Fandy, T. (2016). Service, Quality & Satisfaction. Yogyakarta: Andi.

Garson, G. D. (2016). Partial Least Squares: Regression & Structural Equation
Models. In Politeness and Audience Response.in Chinese-English

Subtitling.
Ghozali, L. (2015). Partial Eeast Square SEM (PLS = SEM). Partial Least Square.

Hair, J. F. (2019). When to use and how to report the results of PLS-SEM.

European Business Review.

Hair, J. R. (2013). Partial Least Squares Structural Equation Modeling: Rigorous
Applications, Better Results and Higher Acceptance. Long Range

Planning.

129



HakJun, S. W. (2019). Effect of image, satisfaction, trust, love, and respect on
loyalty formation for T name-brand coffee shops. International Journal of

Hospitality Management.

Henseler, J. R. (2014). A new criterion for assessing discriminant validity in
variance-based structural equation modeling. Journal of the Academy of
Marketing Science.

Huang, X. (2017). The efficacy of the quercetin analogue L'Y294002 in
immortalizedcancer cell lines is related to the oxygenic andmetabolic

status of cells. International Journal of Cancer Therapy and Oncology.

ICO. (2021). International Coffee Organization - What’s New. Retrieved October

7, 2021, from https://ico.org/

Iman, F. N. (2019, Desember 18). Strategi Ekspansi Kopi Janji Jiwa yang
Menarik Diulik. Retrieved from https://bixbux.com/kopi-janji-jiwa/:

https://bixbux.com/kopi-janji-jiwa/

Jinan, R. (2020). HUBUNGAN KUALITAS KOMUNIKASI DENGAN
KEPUASAN PELANGGAN PADA LAYANAN KOPI JANJI JIWA

JILID 9 CABANG GREEN GARDEN. Public Relation.

JIWA GROUP. (n.d.). Retrieved October 29, 2021, from

https://jiwagroup.com/id/whaton/detail/6/JANJIJIWAMERAIHTOPBRA

NDAWARD2021

130



Jonker, J. P., & Wahyuni, S. (2011). Metodologi Penelitian : Panduan
untukMaster dan Ph.D. di Bidang Manajemen. Jakarta: PT Salemba

Empat.

Kenneth, C. E., & Donald, B. (2018). Integrated advertising, promotion &
marketing communications. United Kingdom Pearson 2018 : Pearson,

2018.

Kim, R. B. (2019). Effects of brand experience, brand image and brand trust on
brand building process: The case of Chinese millennial generation

consumers. Journal of International Studies.

Kock, N. (2015). Common Method Bias in PLS-SEM: A Full Collinearity
Assessment Approach. International Journal of e-Collaboration, Texas
A&M International University, Laredo, TX, USA.

Kotler, Keller, Brady, Gooman & ‘Hansen. (2006)..Marketing, 8th edn. Published

in Boston, USA; by McGraw-Hill.

Kotler, Keller. (2012). Marketing Management. Person Education.

Kotler, P. T., & Keller, K. L. (2019). Marketing Management. 4th European

Edition.

Kotler, P., & Keller, K. L. (2016). Marketing Management . Retrieved October 8,

2021, from Pearson website: https://www.pearson.com/us/higher-

131



education/product/Kotler-Marketing-Management-15th-

Edition/9780133856460.html

Kotler, P., & Keller, K. L. (2009). Marketing Management. New Jersey: Pearson

Prentice hall.

Lankton K, N. (2010). Antecedents and determinants of information technology

habit. Information & Management.

Lin, & Lu. (2010). The influence of corporate image, relationship marketing, and
trust on purchase intention: the moderating effects of word-of-mouth.

Tourism Review, 16-34.

Lu,J., & Xu, Y. (2015). Chinese Young Customers' Brand Loyalty toward
Sportwear Products: ‘A Perspective of Self-Congruity. Journal of Product

& Brand Management 24, 365-376.

Mabkhot, H. A., Shaari, H.; & Salleh,'S. M. (2017). The Influence of Brand
Image and Brand Personality-on Brand-Loyalty, Mediating by Brand

Trust: An Empirical Study.

Navaneethakrishnan, K., & Sathish, A. S. (2019). IT’S ALL ABOUT BRAND
LOVE-EXPRESSING THROUGH PURCHASE INTENTION, BRAND
TRUST AND BRAND ATTITUDE. 7, 2020.

https://doi.org/10.31838/jcr.07.04.58

132



Omzet Menurun Hingga 50 Persen, Janji Jiwa Dongkrak Penjualan Online -
Bisnis.com. (n.d.). Retrieved December 21, 2021, from
https://m.bisnis.com/amp/read/20200515/52/1240958/omzet-menurun-

hingga-50-persen-janji-jiwa-dongkrak-penjualan-online

Owen, Itzhak. (2021). PENGARUH BRAND IMAGE, BRAND PERSONALITY
TERHADAP BRAND LOYALTY DENGAN BRAND TRUST

SEBAGAI VARIABEL MEDIASI PADA STARBUCKS.

Perindustrian, K. (2017). Peluang Usaha IKM Kopi. Jakarta.
Pertanian. (2020). Kementerian Pertanian. Retrieved October 7, 2021, from

https://www.pertanian.go.id/home/

Prabowo, A. (2013). Analisis Pengaruh Kualitas Produk, Brand Trust, Brand
Image dan Kepuasan Pelanggan Terhadap Brand Loyalty Pada Air
Mineral Aqua (Studi-Kasus Pada Konsumen Air Mineral Aqua di Wilayah

Tangerang Selatan. Universitas-Islam Negeri Syarif Hidayatullah Jakarta.

Rangkuti, F. (20006). Riset Pemasaran. Jakarta: Gramedia Pustaka Utama.

Raykov, T., & Marcoulides, G. A. (2012). Evaluation of validity and reliability
for hierarchical scales using latent variable modeling. Structural Equation

Modeling.

133



Roberts, J. (2006). Limits to Communities of Practice. Journal of Management

Studies, 43(3), 623-639. https://doi.org/10.1111/J.1467-

6486.2006.00618.X

Sanny, L., Arina, A. N., Maulidya, T., & Pertiwi, R. P. (2020). Purchase intention
on Indonesia male’s skin care by social media marketing effect towards
brand image and brand trust. Purchase Intention on Indonesia Male’s Skin
Care by Social Media Marketing Effect towards Brand Image and Brand

Trust . https://doi.org/10.5267/1.ms1.2020.3.023

Saputra, E. (2008). Kopi. Yogyakarta.

Sari, I. G. A. W., & Setiawan, P. Y. (2017). 30268-85-61292-1-10-20170703 (1).
PENGARUH GREEN MARKETING DAN PACKAGING TERHADAP
BRAND IMAGE DAN LOYALITAS PELANGGAN PADA KONSUMEN

STARBUCKS COFFEE; 6.

Sekaran, U., & Bougie, R. (2016). Research Methdods For Business: A Skill

Building Approach, 7th Edition. New Jersey: Wiley.

Septiana, Tiyas. (2020, oktober 02). Sejarah penemuan kopi hingga jadi minuman
favotrit banyak orang. Retrieved from kontan.co.id:

https://lifestyle.kontan.co.id/news/sejarah-penemuan-kopi-hingga-jadi-

minuman-favorit-banyak-

134



orang?page=all#:~:text=Tanaman%20kopi%?20dipercaya%?20ditemukan%

20pertama.pertama%20kali%?20tanaman%?20kopi%?20ditemukan.

Shirin, A., & Puth, G. (2011). Customer satisfaction, brand trust and variety
seeking as determinants of brand loyalty. African Journal of Business

Management, 5(30), 11899-11915. https://doi.org/10.5897/AJBM11.238

Shpetim, C. (2012). Exploring the Relationships among Service Quality,
Satisfaction, Trust and Store Loyalty among Retail Customers. Journal of

Competitiveness Vol. 4, Issue 4.

Sudaryono. (2018). Metodologi penelitian. Depok: PT RajaGrafindo Persada.

Sugiyono. (2013). Metode Penelitian Kuantitatif, Kualitatif dan R&D. Bandung:

Alfabeta.CV.

Sung, Y., & Kim, J. (2010). Effects of brand personality on brand trust and brand

affect. Psychology & Marketing:

Tahalele, C. Y. (2017). PENGARUH ATMOSFER MAL TERHADAP NILAI
BELANJA DAN KEPUASAN KONSUMEN (Studi kasus pada Mal Green

Pramuka Square Jakarta Timur). Jakarta.

View of PENGARUH KEPUTUSAN INVESTASI, PENDANAAN,

KEBIJAKAN DIVIDEN, TINGKAT SUKU BUNGA TERHADAP

135



NILAI PERUSAHAAN. (n.d.). Retrieved November 15, 2021, from

http://jurnalmahasiswa.stiesia.ac.id/index.php/jira/article/view/273/277

View of PERAN MEDIASI BRAND TRUST PADA PENGARUH BRAND
IMAGE TERHADAP KEPUTUSAN PEMBELIAN SECARA ONLINE.
(n.d.). Retrieved November 15, 2021, from

https://ojs.stir article/view/340/2

52

136



