DAFTAR PUSTAKA

Al-Abdallah, G. M., & Abou-Moghli, A. A. (2012). The Effect of Promotional Mix on
Internet Adoption on Jordanian Small and Medium Enterprises. European
Scientific Journa.

Ali, A., & Bhasin, J. (2019). Understanding Customer Repurchase Intention in E-
commerce: Role of Perceived Price, Delivery Quality, and Perceived Value.
Jindal Journal of Business Research, 8(2), 142-157.
https://doi.org/10.1177/2278682119850275

Baker, J., Parasuraman, A., Grewal, D., & Voss, G. B. (2002). The Influence of
Multiple Store Environment Cues on Perceived Merchandise Value and Patronage
Intentions. Journal of Marketing, 66(2).
https://doi.org/10.1509/jmkg.66.2.120.18470

bisnis.tempo.co. (2021, January 18). Sumbang PDB Rp 1.100 T, Sandiaga Yakin
Ekonomi Kreatif Lokal Mampu Mendunia. Bisnis.Tempo.Co.

Chiang, Y.-J. (2016). Examining the Relationships between Destination Image, Place
Attachment, and Destination Loyalty in the Context of Night Markets.
International ~ Journal of Business and  Management,  11(2).
https://doi.org/10.5539/ijbm.v11n2p11

Chinomona, R., & Dubihlela, D. (2014). Does Customer Satisfaction Lead to Customer
Trust, Loyalty and Repurchase Intention of Local Store Brands? The Case of
Gauteng Province of South Africa. Mediterranean Journal of Social Sciences.
https://doi.org/10.5901/mjss.2014.v5n9p23

Clohessy, T., Acton, T., & Morgan, L. (2017). The Impact of Cloud-Based Digital
Transformation on IT Service Providers. International Journal of Cloud
Applications and Computing, 7(4), 1-19.
https://doi.org/10.4018/ijcac.2017100101

Corbitt, B. J., Thanasankit, T., & Yi, H. (2003). Trust and e-commerce: a study of
consumer perceptions. Electronic Commerce Research and Applications, 2(3).
https://doi.org/10.1016/S1567-4223(03)00024-3

Cronin, J. J., Brady, M. K., & Hult, G. T. M. (2000). Assessing the effects of quality,
value, and customer satisfaction on consumer behavioral intentions in service
environments. Journal of Retailing, 76(2). https://doi.org/10.1016/S0022-
4359(00)00028-2

88



Delima, A., Ashary, H. M., & Usman, O. (2019). Influence Of Service Quality, Product
Quality, Price, Brand Image, And Promotion to Consumer Satisfaction Affecting
On  Consumer  Loyalty  (Online  Shop).  Journal Economics.
https://ssrn.com/abstract=3308707

Dunne, P. M., & Lusch, Robert F. (2016). Retailing (8th ed.). Thomson Corporation.
eigeradventure.com. (2021). TENTANG EIGER. Eigeradventure.Com.

Elbeltagi, 1., & Agag, G. (2016). E-retailing ethics and its impact on customer
satisfaction and repurchase intention: A cultural and commitment-trust theory
perspective. Internet Research, 26(1), 288-310. https://doi.org/10.1108/IntR-10-
2014-0244

Faisal, C. M. N., Gonzalez-Rodriguez, M., Fernandez-Lanvin, D., & Andres-Suarez, J.
de. (2017). Web Design Attributes in Building User Trust, Satisfaction, and
Loyalty for a High Uncertainty Avoidance Culture. IEEE Transactions on
Human-Machine Systems, 47(6), 847-859.
https://doi.org/10.1109/THMS.2016.2620901

Ferdinand, A. (2014). Metode Penelitian Manajemen (5th ed.).

Flavian, C., Gurrea, R., & Orus, C. (2009). Web design: a key factor for the website
success. Journal of Systems and Information Technology, 11(2).
https://doi.org/10.1108/13287260910955129

Ghozali, 1. (2013). Aplikasi Analisis Multivariate dengan Program IBM SPSS 21
Update PLS Regresi. . Badan Penerbit Universitas Diponegoro.

Ghozali, I. (2017). Model Persamaan Struktural Konsep dan Aplikasi Dengan
Program AMOS 24 (7th ed.). Badan Penerbit Universitas Diponegoro.

Gupta, S. (2015). Driving Digital Strategy: A Guide to Reimagining Your Business.
Harvard Business Review Press.

Hair, J. F. J., Black, W. C., Babin, B. J., & Anderson, R. E. (2014). Multivariate Data
Analysis (7th ed.). Pearson Inc.

Hairami. (2019, May 15). Kebangkitan Ekonomi Kreatif, Untuk Indonesia Sejahtera.
Mobile.lvoox.ld.

Hanaysha, J. R. (2018). An examination of the factors affecting consumer’s purchase
decision in the Malaysian retail market. PSU Research Review, 2(1), 7-23.
https://doi.org/10.1108/prr-08-2017-0034

89



Hansemark, O. C., & Albinsson, M. (2004). Customer satisfaction and retention: the
experiences of individual employees. Managing Service Quality: An International
Journal, 14(1). https://doi.org/10.1108/09604520410513668

Hapsari, R., Clemes, M., & Dean, D. (2016). The Mediating Role of Perceived Value
on the Relationship between Service Quality and Customer Satisfaction: Evidence
from Indonesian Airline Passengers. Procedia Economics and Finance, 35, 388—
395. https://doi.org/10.1016/s2212-5671(16)00048-4

Horlach, B., Drews, P., Schirmer, I., & Bohmann, T. (2017). Increasing the Agility of
IT Delivery: Five Types of Bimodal IT Organization.
http://hdl.handle.net/10125/41818

iMarketology. (2020, May 19). Apa yang Diungkapkan Data Tentang Pasar Online
Indonesia dan Global. Marketingcraft.Getcraft.Com.

kemenperin.go.id. (2019, May 1). Industri Pakaian Jadi Catatkan Pertumbuhan Paling
Tinggi. Kemenperin.Go.ld.

Kotler, P., & Keller, K. L. (2008). Marketing Management. Erlangga.

Kotler, P., & Keller, K. L. (2012). Marketing Management (14th ed.). Pearson
Education Limited.

Kotler, P., & Keller, K. L. (2016). Marketing Management (15th ed.). Pearson
Education, Inc.

Kotler, Philip., & Amstrong, G. (2014). Principles of Marketing (15th ed.).

Lin, C., & Lekhawipat, W. (2014). Factors affecting online repurchase intention.
Industrial Management and Data  Systems, 114(4), 597-611.
https://doi.org/10.1108/IMDS-10-2013-0432

lokadata.id. (2020, December 24). PDB ekonomi kreatif, 2010-2020. Lokadata.ld.
Malau, H. (2017). Manajemen Pemasaran. CV Alfabeta.
Ma’ruf, H. (2005). Pemasaran Ritel. Gramedia.

Mega, A. (2017, January 27). Perkembangan Trend Fashion di Indonesia.
Kompasiana.Com.

Mohsan, F., and N. A., Nawaz, M. M., Khan, M. S., Shaukat, Z., & Aslam, N. (2011).
Impact of customer satisfaction on customer loyalty and intentions to switch:
Evidence from banking sector of Pakistan. International Journal of Business and
Social Science, 2(16).

90


http://hdl.handle.net/10125/41818

Nambisan, S., Lyytinen, K., Majchrzak, A., & Song, M. (2017). Digital Innovation
Management: Reinventing Innovation Management Research in a Digital World.
MIS Quarterly, 41(1). https://doi.org/10.25300/M1SQ/2017/41:1.03

Nandico, O. F. (2016). A Framework to Support Digital Transformation.
https://doi.org/10.1007/978-3-319-40564-3_7

Nawangsari, S., Ajeng Clara, D. P., & Prasetyo Wibowo, E. (2020). The Effect of
Electronic Service Quality, Product, Price, Promotion on Customer Satisfaction
(Case Study on Customer Online Stores Lazada.co.id Jakarta). APTIKOM Journal
on Computer Science and Information Technologies, 5(1), 141-149.
https://doi.org/10.34206/APTIKOM.J.CSIT.29

Osmundsen, K., Iden, J., & Bygstad, B. (2018). Digital Transformation Drivers,
Success Factors, And Implications.
https://www.researchgate.net/publication/330397210

Payne, A., & Holt, S. (2001). Diagnosing Customer Value: Integrating the Value
Process and Relationship Marketing. British Journal of Management, 12(2).
https://doi.org/10.1111/1467-8551.00192

Pham, Q. T., Tran, X. P., Misra, S., Maskeliunas, R., & Damasevicius, R. (2018).
Relationship between convenience, perceived value, and repurchase intention in
online  shopping in Vietnam. Sustainability (Switzerland), 10(1).
https://doi.org/10.3390/su10010156

Platania, M., Platania, S., & Santisi, G. (2016). Entertainment marketing, experiential
consumption and consumer behavior: the determinant of choice of wine in the
store. Wine Economics and Policy, 5(2).
https://doi.org/10.1016/j.wep.2016.10.001

Pramesti, D. Y., Widyastuti, S., Riskarini, D., Ekonomi, F., Bisnis, D., & Pancasila, U.
(2021). Pengaruh Kualitas Pelayanan, Keragaman Produk, Dan Promosi E-
Commerce Terhadap Kepuasan Konsumen Shopee. Jimp, 1(1).

Priansa, D. (2017). Perilaku Konsumen Dalam Persaingan Bisnis Kontemporer.
Alfabeta.

Putra, Y. A. M. I., & Rahyuda, K. (2018). Peran Perceived Value Memediasi Hubungan
Kualitas Pelayanan Dengan Kepuasan Konsumen. E-Jurnal Manajemen Unud,
7(5), 2793-2822. https://doi.org/10.24843/EJMUNUD.2018.v7.i05.p19

91


http://www.researchgate.net/publication/330397210
http://www.researchgate.net/publication/330397210

Rasyid, R. H. al, & Sugiyono. (2014). Pengaruh Kepuasan Konsumen, Kepercayaan
dan Layanan Terhadap Loyalitas Berbelanja Pada Carrefour Surabaya. Jurnal
IImu Dan Riset Manajemen, 3(12).

Rico., Tecoalu, M., Wahyoedi, S., & Purnama, E. D. (2018). The Effects of Trust,
Service Quality and Perceived Value on Satisfaction and Their Impact on Loyalty.
Proceedings of the 7th International Conference on Entrepreneurship and
Business Management. https://doi.org/10.5220/0008492603250330

Rita, P., Oliveira, T., & Farisa, A. (2019). The impact of e-service quality and customer
satisfaction on customer behavior in online shopping. Heliyon, 5(10).
https://doi.org/10.1016/j.heliyon.2019.e02690

Rosaliana, F., & Kusumawati, A. (2018). Pengaruh Sales Promotion Dan Kualitas
Pelayanan Terhadap Kepuasan Konsumen Serta Dampaknya Pada Minat
Pembelian Ulang (Survei pada Konsumen Jasa GrabCar di Kota Malang). In
Jurnal Administrasi Bisnis (JAB)|Vol (Vol. 60, Issue 1). www.techinasia.com,

Schallmo, D., Williams, C. A., & Boardman, L. (2017). Digital transformation of
business models-best practice, enablers, and roadmap. In International Journal of
Innovation Management (Vol. 21, Issue 8). World Scientific Publishing Co. Pte
Ltd. https://doi.org/10.1142/S136391961740014X

Sekaran, U., & Bougie, R. (2016). Research Methods for Business.

Septian, D., & Saputra, A. (2020). Pengaruh Promosi Dan Kualitas Pelayanan
Terhadap Kepuasan Konsumen Kepri Mall. Jurnal Manajemen Program Studi
Manajemen STIE SULTAN AGUNG, 6(1).
http://www.maker.ac.id/index.php/maker

Setyaning, A. N. A., & Nugroho, S. S. (2020). The influence of website characteristics
on customer satisfaction and E-WOM in Indonesia. Jurnal Siasat Bisnis, 24(2),
148-167. https://doi.org/10.20885/jsh.vol24.iss2.art5

Sohn, J. W., & Kim, J. K. (2020). Factors that influence purchase intentions in social
commerce. Technology in Society, 63.
https://doi.org/10.1016/j.techsoc.2020.101365

Sonia, P., Devi, C., & Sulistyawati, E. (2018). Peran Customer Satisfaction Memediasi
Pengaruh Online Trust Terhadap Repurchase Intention (Studi pada Konsumen
Florist Online di Kota Denpasar). E-Jurnal Manajemen Unud, 7(6), 2856-2886.
https://doi.org/10.24843/EJMUNUD.2018.v7.i106.p1

92


http://www.techinasia.com/
http://www.maker.ac.id/index.php/maker

Suariedewi, 1. G. A. A. M., & Sulistyawati, E. (2016). Peran Perceived Value
Memediasi Pengaruh Kualitas Pelayanan Terhadap Kepuasan Konsumen. E-
Jurnal Manajemen Unud, 5(12).

Sugiyono. (2016). Metode Penelitian Kuantitatif Kualitatif dan R & D. CV. Alfabeta.
Sugiyono. (2017). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Alfabeta.
Sugiyono. (2019). Metode Penelitian Kuantitatif. Alfabeta.

Suhaily, L., & Soelasih, Y. (2017). What Effects Repurchase Intention of Online
Shopping. International Business Research, 10(12), 113.
https://doi.org/10.5539/ibr.v10n12p113

Sulianta, F. (2014). Web marketing. Elex Media Komputindo.

Swastha, B., & Handoko, H. (2016). Manajemen pemasaran analisis perilaku
konsumen. Universitas Gadjah Mada.

Tan, H., Ritzky, D., & Brahmana, K. M. R. (2019). Pengaruh Perceived Value
Terhadap Repurchase Intention Melalui Customer Satisfaction Sebagai Variabel
Intervening Pada Pada Shopee. Agora, 7(1). www.zalora.co.id,

Wibowo, H. A., Wahid, F., & Nafiudin. (2019). The Influences Of Website Design On
Formation Of E-Trust, E-Satisfaction And E-Loyalty Of Bukalapak.Com
Consumers: Relationship Marketing Revisited. Advances in Economics, Business
and Management Research, 100. www.bukalapak.com

Widjaja, B. T. (2013). Lifestyle Marketing. PT Gramedia Pustaka Utama.
Widoyoko, E. P. (2017). Teknik Penyusunan Instrumen Penelitian. Pustaka Pelajar.

Wilson, N., Keni, K., Henriette, P., & Tan, P. (2019). The Effect of Website Design
Quality and Service Quality on Repurchase Intention in the E-commerce Industry:
A Cross-Continental Analysis. Gadjah Mada International Journal of Business,
21(2), 187-222. http://journal.ugm.ac.id/gamaijb

Xiao, L., Guo, F., Yu, F., & Liu, S. (2019). The effects of online shopping context cues
on consumers’ purchase intention for cross-border E-Commerce sustainability.
Sustainability (Switzerland), 11(10). https://doi.org/10.3390/su11102777

Zaki, M., Neely, A., & Urmetzer, F. (2015). Data-Driven Business Models: A Blueprint
for Innovation CX Analytics: A Data-Driven Measurement System for Customer
Experience View Project Mini-project 2017/2018 Digital built Britain View
project. https://doi.org/10.13140/RG.2.1.2233.2320

93


http://www.zalora.co.id/
http://www.bukalapak.com/
http://journal.ugm.ac.id/gamaijb

Zhou, T., Lu, Y., & Wang, B. (2009). The Relative Importance of Website Design
Quality and Service Quality in Determining Consumers’ Online Repurchase
Behavior. Information Systems Management, 26(4).
https://doi.org/10.1080/10580530903245663

94



