
 

115 

 

REFERENCES 

3 Kelompok Penggolongan Kosmetik Yang Penting Diketahui. (2019, October 26). 

Protea Nutri Cosmetindo. Retrieved October 6, 2021, from 

https://www.protea.co.id/penggolongan-kosmetik/ 

Alibaba.com. (2021, July 22). The best of Korean beauty products & the trends in 

K-beauty industry. Retrieved September 19, 2021, from 

https://seller.alibaba.com/businessblogs/px8z322s-the-best-of-korean-

beauty-products--the-trends-in-k-beauty-industry 

Alshammari, E., & Williams, M. (2018). The Impact of Cultural Similarity on 

Consumer Ethnocentrism Tendencies Toward Foreign Products. 

Archives of Business Research, 6(10), 291. doi: 

https://doi.org/10.14738/abr.610.5337 

Alshammari, E., Williams, M., & Morgan, N. (2018). The Impact of Consumer 

Ethnocentrism and Antecedents in an Emerging Market. International 

Review of Management and Business Research, 7(1), 217. doi: 

https://doi.org/10.30543/7-1(2018)-20 

Alsughayir, A. (2013). Consumer ethnocentrism: A literature review. International 

Journal of Business and Management Invetion, 2(5), 2-51. Retrieved 

from 

https://www.researchgate.net/publication/284024917_Consumer_ethno

centrism_A_literature_review 

https://www.protea.co.id/penggolongan-kosmetik/
https://seller.alibaba.com/businessblogs/px8z322s-the-best-of-korean-beauty-products--the-trends-in-k-beauty-industry
https://seller.alibaba.com/businessblogs/px8z322s-the-best-of-korean-beauty-products--the-trends-in-k-beauty-industry
https://doi.org/10.14738/abr.610.5337
https://doi.org/10.30543/7-1(2018)-20
https://www.researchgate.net/publication/284024917_Consumer_ethnocentrism_A_literature_review
https://www.researchgate.net/publication/284024917_Consumer_ethnocentrism_A_literature_review


 

116 

 

Bajpai, R., & Bajpai, S. (2014). Goodness of Measurement: Reliability and 

Validity. International Journal of Medical Science and Public Health, 

3(2), 112. doi: https://doi.org/10.5455/ijmsph.2013.191120133 

Barros, A. C., Duarte, C., & Cruz, J. B. (2011, December 30). The Influence of 

Context on Product Judgement – Presenting Assistive Products as 

Consumer Goods. International Journal of Design. Retrieved September 

20, 2021, from http://ijdesign.org/index.php/IJDesign/article/view/760 

 

Bhakar, D. S. S., Mehra, D. S., Kharade, D. Y., Priyadarshani, S., Bisht, P., & 

Pathak, P. (2015). Country of Origin Effect on Consumer Willingness to 

Buy Foreign Product. Research Gate, 61. Retrieved from 

https://www.researchgate.net/profile/Sher-

Bhakar/publication/275654145_Country_of_Origin_Effect_on_Consum

er_Willingness_to_Buy_Foreign_Product/links/554c803c0cf21ed2135b

ac43/Country-of-Origin-Effect-on-Consumer-Willingness-to-Buy-

Foreign-Product.pdf 

Bianco, J. L. (2009). Chapter 7. Dilemmas of Efficiency, Identity and 

Worldmindedness. Culturally and Linguistically Diverse Classrooms, 

123. doi: https://doi.org/10.21832/9781847692184-009 

Browaeys, M. J., & Price, R. (2015). Understanding Cross-Cultural Management 

3rd edn PDF eBook. Pearson Education. 

Carter, L. L., & Maher, A. A. (2014). Assessing Consumers’ Willingness to Buy 

Foreign Goods: An Integrative Modeling Approach. International 

https://doi.org/10.5455/ijmsph.2013.191120133
http://ijdesign.org/index.php/IJDesign/article/view/760
https://www.researchgate.net/profile/Sher-Bhakar/publication/275654145_Country_of_Origin_Effect_on_Consumer_Willingness_to_Buy_Foreign_Product/links/554c803c0cf21ed2135bac43/Country-of-Origin-Effect-on-Consumer-Willingness-to-Buy-Foreign-Product.pdf
https://www.researchgate.net/profile/Sher-Bhakar/publication/275654145_Country_of_Origin_Effect_on_Consumer_Willingness_to_Buy_Foreign_Product/links/554c803c0cf21ed2135bac43/Country-of-Origin-Effect-on-Consumer-Willingness-to-Buy-Foreign-Product.pdf
https://www.researchgate.net/profile/Sher-Bhakar/publication/275654145_Country_of_Origin_Effect_on_Consumer_Willingness_to_Buy_Foreign_Product/links/554c803c0cf21ed2135bac43/Country-of-Origin-Effect-on-Consumer-Willingness-to-Buy-Foreign-Product.pdf
https://www.researchgate.net/profile/Sher-Bhakar/publication/275654145_Country_of_Origin_Effect_on_Consumer_Willingness_to_Buy_Foreign_Product/links/554c803c0cf21ed2135bac43/Country-of-Origin-Effect-on-Consumer-Willingness-to-Buy-Foreign-Product.pdf
https://www.researchgate.net/profile/Sher-Bhakar/publication/275654145_Country_of_Origin_Effect_on_Consumer_Willingness_to_Buy_Foreign_Product/links/554c803c0cf21ed2135bac43/Country-of-Origin-Effect-on-Consumer-Willingness-to-Buy-Foreign-Product.pdf
https://doi.org/10.21832/9781847692184-009


 

117 

 

Journal of Marketing Studies, 6(3), 23. doi: 

https://doi.org/10.5539/ijms.v6n3p23 

Cheah, I., & Phau, I. (2006). Influence of Economic Nationalism and Consumer 

Ethnocentrism on Product Judgement and Willingness to Buy Australian 

Brands. Research Gate, 2–3. Retreived from 

https://www.researchgate.net/profile/Ian-

Phau/publication/267720041_Influence_of_Economic_Nationalism_an

d_Consumer_Ethnocentrism_on_Product_Judgement_and_Willingness

_to_Buy_Australian_Brands/links/54d8b2480cf24647581b1df5/Influen

ce-of-Economic-Nationalism-and-Consumer-Ethnocentrism-on-

Product-Judgement-and-Willingness-to-Buy-Australian-Brands.pdf 

Compas. (2021, July 21). 10 Brand Skincare Lokal Terlaris di Online Marketplace. 

Retrieved September 20, 2021, from https://compas.co.id/article/brand-

skincare-lokal-terlaris/ 

Cooper, D. R., & Schindler, P. S. (2014). Business Research Methods 12th Edition. 

New York: McGraw- Hill/Irwin. 

ČVIRIK, M. , & STANKOVÁ, M. (2019). RELATIONSHIP BETWEEN 

WORLD-MINDEDNESS AND CONSUMER ETHNOCENTRISM: A 

CASE OF SLOVAKIAMARIÁN ČVIRIK1˗ MONIKA STANKOVÁ. 

ECONOMIC REVIEW, 48(4), 390–391. Retrieved from 

https://www.euba.sk/www_write/files/SK/ekonomicke-

rozhlady/2019/er4_2019_cvirik_stankova_fulltext.pdf 

https://doi.org/10.5539/ijms.v6n3p23
https://www.researchgate.net/profile/Ian-Phau/publication/267720041_Influence_of_Economic_Nationalism_and_Consumer_Ethnocentrism_on_Product_Judgement_and_Willingness_to_Buy_Australian_Brands/links/54d8b2480cf24647581b1df5/Influence-of-Economic-Nationalism-and-Consumer-Ethnocentrism-on-Product-Judgement-and-Willingness-to-Buy-Australian-Brands.pdf
https://www.researchgate.net/profile/Ian-Phau/publication/267720041_Influence_of_Economic_Nationalism_and_Consumer_Ethnocentrism_on_Product_Judgement_and_Willingness_to_Buy_Australian_Brands/links/54d8b2480cf24647581b1df5/Influence-of-Economic-Nationalism-and-Consumer-Ethnocentrism-on-Product-Judgement-and-Willingness-to-Buy-Australian-Brands.pdf
https://www.researchgate.net/profile/Ian-Phau/publication/267720041_Influence_of_Economic_Nationalism_and_Consumer_Ethnocentrism_on_Product_Judgement_and_Willingness_to_Buy_Australian_Brands/links/54d8b2480cf24647581b1df5/Influence-of-Economic-Nationalism-and-Consumer-Ethnocentrism-on-Product-Judgement-and-Willingness-to-Buy-Australian-Brands.pdf
https://www.researchgate.net/profile/Ian-Phau/publication/267720041_Influence_of_Economic_Nationalism_and_Consumer_Ethnocentrism_on_Product_Judgement_and_Willingness_to_Buy_Australian_Brands/links/54d8b2480cf24647581b1df5/Influence-of-Economic-Nationalism-and-Consumer-Ethnocentrism-on-Product-Judgement-and-Willingness-to-Buy-Australian-Brands.pdf
https://www.researchgate.net/profile/Ian-Phau/publication/267720041_Influence_of_Economic_Nationalism_and_Consumer_Ethnocentrism_on_Product_Judgement_and_Willingness_to_Buy_Australian_Brands/links/54d8b2480cf24647581b1df5/Influence-of-Economic-Nationalism-and-Consumer-Ethnocentrism-on-Product-Judgement-and-Willingness-to-Buy-Australian-Brands.pdf
https://www.researchgate.net/profile/Ian-Phau/publication/267720041_Influence_of_Economic_Nationalism_and_Consumer_Ethnocentrism_on_Product_Judgement_and_Willingness_to_Buy_Australian_Brands/links/54d8b2480cf24647581b1df5/Influence-of-Economic-Nationalism-and-Consumer-Ethnocentrism-on-Product-Judgement-and-Willingness-to-Buy-Australian-Brands.pdf
https://compas.co.id/article/brand-skincare-lokal-terlaris/
https://compas.co.id/article/brand-skincare-lokal-terlaris/
https://www.euba.sk/www_write/files/SK/ekonomicke-rozhlady/2019/er4_2019_cvirik_stankova_fulltext.pdf
https://www.euba.sk/www_write/files/SK/ekonomicke-rozhlady/2019/er4_2019_cvirik_stankova_fulltext.pdf


 

118 

 

Delcambre, L. M. L., Liddle, S. W., Pastor, O., & Storey, V. C. (2018). A Reference 

Framework for Conceptual Modeling. Springer Publishing. 

Douglas, C., & Jones-Rikkers, C. G. (2001). Study Abroad Programs and American 

Student Worldmindedness. Journal of Teaching in International 

Business, 13(1), 2. doi: https://doi.org/10.1300/j066v13n01_04 

Douglas, S. P., & Nijssen, E. J. (2010). Consumer World-Mindedness. Wiley 

International Encyclopedia of Marketing, 1. doi:  

https://doi.org/10.1002/9781444316568.wiem06048 

Elfreda, J. (2021, March 2). How COVID-19 Boosted the Skincare Industry in 

Indonesia. Market Entry Solution Firm in Indonesia. Retrieved 

September 19, 2021, from https://brightindonesia.net/2020/10/28/how-

covid-19-boosted-the-skincare-industry-in-indonesia/ 

Fortune Business Insights. (2021, August 11). Skincare Market Size, Research, 

Share & Global Trends | 5.24% Compound Annual Growth Rate 

Forecast till 2026, Report by Fortune Business InsightsTM. 

GlobeNewswire. Retrieved September 15, 2021, from 

https://www.globenewswire.com/news-

release/2021/08/11/2278873/0/en/Skincare-Market-Size-Research-

Share-Global-Trends-5-24-Compound-Annual-Growth-Rate-Forecast-

till-2026-Report-by-Fortune-Business-Insights.html 

Fortune Business Insights. Skincare Market Size, Share & COVID-19 Impact 

Analysis, By Product (Creams, Lotions, Powders, Sprays, and Others), 

Packaging Type (Tube, Bottle, Jar, and Others), Gender (Men and 

https://doi.org/10.1300/j066v13n01_04
https://doi.org/10.1002/9781444316568.wiem06048
https://brightindonesia.net/2020/10/28/how-covid-19-boosted-the-skincare-industry-in-indonesia/
https://brightindonesia.net/2020/10/28/how-covid-19-boosted-the-skincare-industry-in-indonesia/
https://www.globenewswire.com/news-release/2021/08/11/2278873/0/en/Skincare-Market-Size-Research-Share-Global-Trends-5-24-Compound-Annual-Growth-Rate-Forecast-till-2026-Report-by-Fortune-Business-Insights.html
https://www.globenewswire.com/news-release/2021/08/11/2278873/0/en/Skincare-Market-Size-Research-Share-Global-Trends-5-24-Compound-Annual-Growth-Rate-Forecast-till-2026-Report-by-Fortune-Business-Insights.html
https://www.globenewswire.com/news-release/2021/08/11/2278873/0/en/Skincare-Market-Size-Research-Share-Global-Trends-5-24-Compound-Annual-Growth-Rate-Forecast-till-2026-Report-by-Fortune-Business-Insights.html
https://www.globenewswire.com/news-release/2021/08/11/2278873/0/en/Skincare-Market-Size-Research-Share-Global-Trends-5-24-Compound-Annual-Growth-Rate-Forecast-till-2026-Report-by-Fortune-Business-Insights.html


 

119 

 

Women), Distribution Channel (Cosmetic Stores, Supermarkets/ 

Hypermarkets, Online Channels, and Others), and Regional Forecasts, 

2021 – 2028. (21–08). Retrieved September 20, 2021, from 

https://www.fortunebusinessinsights.com/skin-care-market-102544 

Gischa, S. (2021, June 21). Kebijakan Perdagangan Internasional Bidang Ekspor 

dan Impor. KOMPAS.Com. Retrieved November 8, 2021, from 

https://www.kompas.com/skola/read/2021/06/21/131212369/kebijakan-

perdagangan-internasional-bidang-ekspor-dan-impor 

Hair, Joseph F, Black, W. C., Babin,  & B. J., Anderson, (2018). Multivariate Data 

Analysis 8th edition. Cengage 

Hanus, M., Tani, S., Béneker, T., & Höhnle, S. (2021). World-mindedness of young 

people during the rise in migration in Europe: a case study of Czechia, 

Finland, Germany and The Netherlands. International Research in 

Geographical and Environmental Education, 1(19), 6. doi: 

https://doi.org/10.1080/10382046.2021.1969791 

Haque, A., Anwar, N., Yasmin, F., Sarwar, A., Ibrahim, Z., & Momen, A. (2015). 

Purchase Intention of Foreign Products. SAGE Open, 5(2), 2. doi: 

https://doi.org/10.1177/2158244015592680 

Heliawan, Y. A., & Wisnu, A. M. (2018). Analisis Faktor-Faktor Yang 

Mempengaruhi Perilaku Konsumen Dalam Keputusan Pembelian Mobil 

Toyota Avanza Di Kecamatan Kartasura, Sukoharjo. Jurnal Akuntansi 

Dan Pajak, 18(2). doi: https://doi.org/10.29040/jap.v18i2.114 

https://www.fortunebusinessinsights.com/skin-care-market-102544
https://www.kompas.com/skola/read/2021/06/21/131212369/kebijakan-perdagangan-internasional-bidang-ekspor-dan-impor
https://www.kompas.com/skola/read/2021/06/21/131212369/kebijakan-perdagangan-internasional-bidang-ekspor-dan-impor
https://doi.org/10.1080/10382046.2021.1969791
https://doi.org/10.1177/2158244015592680
https://doi.org/10.29040/jap.v18i2.114


 

120 

 

Hox, J. J., & Boeije, H. R. (2005). Data Collection Primary vs Secondary. 

Encyclopedia of Social Measurement, 1. 

JDIH BPK RI. Permendag No. 25 Tahun 2021 tentang Penetapan Barang Yang 

Wajib Menggunakan Atau Melengkapi Label Berbahasa Indonesia 

[JDIH BPK RI]. Retrieved November 11, 2021, from 

https://peraturan.bpk.go.id/Home/Details/166549/permendag-no-25-

tahun-2021 

Josiassen, A., Assaf, A. G., & Karpen, I. O. (2011). Consumer ethnocentrism and 

willingness to buy. International Marketing Review, 28(6), 638–639. doi: 

https://doi.org/10.1108/02651331111181448 

Kartawinata, B. R., Wardhana, A., & Syahputra. (2014). Bisnis Internasional. PT. 

Karya Manunggal Lithomas. 

Karoui, S., & Khemakhem, R. (2019). Consumer ethnocentrism in developing 

countries. European Research on Management and Business Economics, 

25(2), 63. doi: https://doi.org/10.1016/j.iedeen.2019.04.002 

Khuwaroh, K., Widarko, A., & Anwaruddin BS, M. K. (2018). ANALISIS 

PENGARUH LABEL HALAL, KEAMANAN BAHAN, PROMOSI, 

DAN HARGA PADA PRODUK KOSMETIK SARIAYU TERHADAP 

KEPUTUSAN PEMBELIAN KONSUMEN. E-Jurnal Riset Manajemen 

Prodi Manajemen, 161. Retrieved from 

http://riset.unisma.ac.id/index.php/jrm/article/view/4037/3507 

Laroche, M., Papadopoulos, N., Heslop, L. A., & Mourali, M. (2005). The influence 

of country image structure on consumer evaluations of foreign products. 

https://peraturan.bpk.go.id/Home/Details/166549/permendag-no-25-tahun-2021
https://peraturan.bpk.go.id/Home/Details/166549/permendag-no-25-tahun-2021
https://doi.org/10.1108/02651331111181448
https://doi.org/10.1016/j.iedeen.2019.04.002
http://riset.unisma.ac.id/index.php/jrm/article/view/4037/3507


 

121 

 

International Marketing Review, 22(1), 97–98. doi: 

https://doi.org/10.1108/02651330510581190 

Liamelqha, L. (2021, March 15). Journey About Makeup: Tips: Mengenal PAO 

(Period-After-Opening) Produk Kosmetik. Journey About Makeup. 

Retrieved November 6, 2021, from 

https://www.liamelqha.com/2021/01/Mengenal-PAO-Produk-

Kosmetik.html 

Lind, D., Marchal, W., & Wathen, S. (2021). Statistical Techniques in Business and 

Economics (18th ed.). McGraw-Hill Education. 

Malhotra, N. K. (2010). Marketing Research: An Applied Orientation, 6th Edition. 

New Jersey. Pearson Education, inc. https://doi.org/10.2307/3151953 

Manalu, V. G., & Adzimatinur, F. (2020). The Effect of Consumer Ethnocentrism 

on Purchasing Batik Products: Application of the Extended Theory of 

Planned Behaviour (TPB) and Price Sensitivity. Budapest International 

Research and Critics Institute-Journal (BIRCI-Journal), 3(4). 

Muijs, D. (2004). Doing Quantitative Research in Education with SPSS. London, 

New Delhi: Sage Publications. 

Muslim, M. (2015).  Varian-Varian Paradigma, Pendekatan, Metode, dan Jenis 

Penelitian dalam Ilmu Komunikasi. Journal Universitas Pakuan. 1(10). 

77-78. 

Nacho. (2021, March 21). PAO and expiration date: when do skincare products 

expire?. The Moisturizer. Retrieved November 6, 2021, from 

https://imthemoisturizer.com/en/when-do-skincare-products-expire 

https://doi.org/10.1108/02651330510581190
https://www.liamelqha.com/2021/01/Mengenal-PAO-Produk-Kosmetik.html
https://www.liamelqha.com/2021/01/Mengenal-PAO-Produk-Kosmetik.html
https://doi.org/10.2307/3151953
https://imthemoisturizer.com/en/when-do-skincare-products-expire


 

122 

 

Nijssen, E. J., & Douglas, S. P. (2011). Consumer World-Mindedness and Attitudes 

toward Product Positioning in Advertising: An Examination of Global 

versus Foreign versus Local Positioning. Journal of International 

Marketing, 19(3), 114. doi: https://doi.org/10.1509/jimk.19.3.113 

Nurjanah, N. 2016. “pengaruh labelisasi halal, dan kode bpom terhadap keputusan 

pembelian produk makanan dalam kemasan pada mahasiswa prodi 

ekonomi syariah STAIN pekalongan”, (Pekalongan: STAIN Press) 

Pornel, J. B. (2009). A new model for Likert Scale data analysis. Philippine Journal 

of Natural Sciences, 14(1), 41. Retrieved from 

https://www.researchgate.net/profile/Jonny-

Pornel/publication/301604678_A_new_model_for_Likert_Scale_data_a

nalysis/links/571c379808aee3ddc569e430/A-new-model-for-Likert-

Scale-data-analysis.pdf 

Profil Negara dan Hubungan Bilateral. (2018). Kedutaan Besar Republik 

Indonesia Di Seoul, Republik Korea. Retrieved September 19, 2021, 

from https://kemlu.go.id/seoul/id/pages/hubungan_bilateral/558/etc-

menu 

Pusparisa, Y. (2020, July 2). Produk Skincare Korea Selatan Jadi Pilihan Warga 

Asia. katadata. Retrieved September 19, 2021, from 

https://databoks.katadata.co.id/datapublish/2020/07/02/produk-

skincare-korea-selatan-jadi-pilihan-warga-asia 

https://doi.org/10.1509/jimk.19.3.113
https://www.researchgate.net/profile/Jonny-Pornel/publication/301604678_A_new_model_for_Likert_Scale_data_analysis/links/571c379808aee3ddc569e430/A-new-model-for-Likert-Scale-data-analysis.pdf
https://www.researchgate.net/profile/Jonny-Pornel/publication/301604678_A_new_model_for_Likert_Scale_data_analysis/links/571c379808aee3ddc569e430/A-new-model-for-Likert-Scale-data-analysis.pdf
https://www.researchgate.net/profile/Jonny-Pornel/publication/301604678_A_new_model_for_Likert_Scale_data_analysis/links/571c379808aee3ddc569e430/A-new-model-for-Likert-Scale-data-analysis.pdf
https://www.researchgate.net/profile/Jonny-Pornel/publication/301604678_A_new_model_for_Likert_Scale_data_analysis/links/571c379808aee3ddc569e430/A-new-model-for-Likert-Scale-data-analysis.pdf
https://kemlu.go.id/seoul/id/pages/hubungan_bilateral/558/etc-menu
https://kemlu.go.id/seoul/id/pages/hubungan_bilateral/558/etc-menu
https://databoks.katadata.co.id/datapublish/2020/07/02/produk-skincare-korea-selatan-jadi-pilihan-warga-asia
https://databoks.katadata.co.id/datapublish/2020/07/02/produk-skincare-korea-selatan-jadi-pilihan-warga-asia


 

123 

 

Putri, R. D. (2017, October 23). Indonesia, Target Pasar Seksi K-Beauty di Asia. 

tirto.id. Retrieved September 20, 2021, from https://tirto.id/indonesia-

target-pasar-seksi-k-beauty-di-asia-cyRj 

Rawwas, M. Y., Rajendran, K., & Wuehrer, G. A. (1996). The influence of 

worldmindedness and nationalism on consumer evaluation of domestic 

and foreign products. International Marketing Review, 13(2), 26. doi: 

https://doi.org/10.1108/02651339610115746 

Rezvani, S., Javadian D., G., Sabbir R., M., Fouladivanda, F., Habibi, M., & 

Eghtebasi, S. (2012). A Conceptual Study on the Country of Origin 

Effect on Consumer Purchase Intention. Asian Social Science, 8(12), 

207. doi: https://doi.org/10.5539/ass.v8n12p205 

Sampson, D. L., & Smith, H. P. (1957). A Scale to Measure World-Minded 

Attitudes. The Journal of Social Psychology, 45(2), 99–106. doi: 

https://doi.org/10.1080/00224545.1957.9714290 

Sarajwati, M. K. A. (2020, September 30). Fenomena Korean Wave di Indonesia – 

Environmental Geography Student Association. ESGA UGM. Retrieved 

September 15, 2021, from 

https://egsa.geo.ugm.ac.id/2020/09/30/fenomena-korean-wave-di-

indonesia/ 

Sekaran, U., & Bougie, R. (2016). Research Methods For Business: A Skill 

Building Approach, 7th Edition. Chichester. John Wiley & Sons 

Shimp, T. A. (1984). Consumer Ethnocentrism: the Concept and a Preliminary 

Empirical Test | ACR. The Association For Consumer Research. 

https://tirto.id/indonesia-target-pasar-seksi-k-beauty-di-asia-cyRj
https://tirto.id/indonesia-target-pasar-seksi-k-beauty-di-asia-cyRj
https://doi.org/10.1108/02651339610115746
https://doi.org/10.5539/ass.v8n12p205
https://doi.org/10.1080/00224545.1957.9714290
https://egsa.geo.ugm.ac.id/2020/09/30/fenomena-korean-wave-di-indonesia/
https://egsa.geo.ugm.ac.id/2020/09/30/fenomena-korean-wave-di-indonesia/


 

124 

 

Retrieved October 1, 2021, from 

https://www.acrwebsite.org/volumes/6259/ 

Statista. (2021, July 5). Indonesia: revenue of beauty & personal care 2017–2025. 

Retrieved September 19, 2021, from 

https://www.statista.com/forecasts/1220238/indonesia-revenue-beauty-

and-personal-care-market 

Sugiyono. (2015). Metode Penelitian Pendidikan pendekatan Kuantitatif, Kualitatif 

dan R&D. In Bandung. Alfabeta.  

Times of India. (2021, June 12). Change in the skincare industry during the 

pandemic - Times of India. Retrieved September 15, 2021, from 

https://timesofindia.indiatimes.com/life-style/beauty/change-in-the-

skincare-industry-during-the-pandemic/articleshow/83396164.cms 

Topçu, U. C., & Kaplan, M. (2015). Willingness to Buy Foreign Products in 

Relation to Ethnocentric Tendencies and Worldminded Attitudes of 

Consumers. Procedia - Social and Behavioral Sciences, 207, 157–164. 

https://doi.org/10.1016/j.sbspro.2015.10.166 

Turboly. (2019, November 12). Mengenal Production Date,Expired Date dan PAO. 

Retrieved November 6, 2021, from 

https://turboly.com/blog/2019/11/Mengenal-Production-Date-Expired-

Date-dan-PAO.html 

Putra, Y. S. (2016). Theorical Review: Teori Perbedaan Generasi. Journal of 

Economics and Business, 9(2). Retrieved from 

https://jurnal.stieama.ac.id/index.php/ama/article/view/142/133 

https://www.acrwebsite.org/volumes/6259/
https://www.statista.com/forecasts/1220238/indonesia-revenue-beauty-and-personal-care-market
https://www.statista.com/forecasts/1220238/indonesia-revenue-beauty-and-personal-care-market
https://timesofindia.indiatimes.com/life-style/beauty/change-in-the-skincare-industry-during-the-pandemic/articleshow/83396164.cms
https://timesofindia.indiatimes.com/life-style/beauty/change-in-the-skincare-industry-during-the-pandemic/articleshow/83396164.cms
https://doi.org/10.1016/j.sbspro.2015.10.166
https://turboly.com/blog/2019/11/Mengenal-Production-Date-Expired-Date-dan-PAO.html
https://turboly.com/blog/2019/11/Mengenal-Production-Date-Expired-Date-dan-PAO.html
https://jurnal.stieama.ac.id/index.php/ama/article/view/142/133


 

125 

 

Pratminingsih, S. A., & Astuty, E. (2017). The Influence of Consumer 

Ethnocentrism and Perceived Value on Purchase Decision of Local Shoe 

in Student Environment. Jurnal Aplikasi Manajemen, 15(2), 302. doi: 

https://doi.org/10.21776/ub.jam.2017.015.02.14 

Wibowo, A. (2021, March 26). Indonesian Skincare eCommerce Market Trends: 

Paying for The “Glow” Paying for The “Glow”: Indonesian Skincare 

Market Insights. Janio. Retrieved September 20, 2021, from 

https://janio.asia/sea/indonesia/indonesia-skincare-ecommerce-

trends/#single_step_3 

Wolff, H. N. (2021, August 16). Cosmetics and personal care market in Indonesia 

- statistics & facts. Statista. Retrieved August 20, 2021, from 

https://www.statista.com/topics/7592/cosmetics-and-personal-care-

market-in-indonesia/ 

World Trade Organization. WTO | Anti-dumping - Technical Information. 

Retrieved November 11, 2021, from 

https://www.wto.org/english/tratop_e/adp_e/adp_info_e.htm#export 

Wood, S. (2013). Generation Z as Consumers: Trends and Innovation. Institure of 

Emerging Issues. Published. Retrieved from https://iei.ncsu.edu/wp-

content/uploads/2013/01/GenZConsumers.pdf 

Zeren, D., Kara, A., & Arango G., A. (2020). Consumer Ethnocentrism and 

Willingness to Buy Foreign Products in Emerging Markets: Evidence 

from Turkey and Colombia. Latin American Business Review, 21(2), 8–

9. doi: https://doi.org/10.1080/10978526.2019.1697186 

https://doi.org/10.21776/ub.jam.2017.015.02.14
https://janio.asia/sea/indonesia/indonesia-skincare-ecommerce-trends/#single_step_3
https://janio.asia/sea/indonesia/indonesia-skincare-ecommerce-trends/#single_step_3
https://www.statista.com/topics/7592/cosmetics-and-personal-care-market-in-indonesia/
https://www.statista.com/topics/7592/cosmetics-and-personal-care-market-in-indonesia/
https://www.wto.org/english/tratop_e/adp_e/adp_info_e.htm#export
https://iei.ncsu.edu/wp-content/uploads/2013/01/GenZConsumers.pdf
https://iei.ncsu.edu/wp-content/uploads/2013/01/GenZConsumers.pdf
https://doi.org/10.1080/10978526.2019.1697186

