
116 
 

 

 
 

DAFTAR PUSTAKA 

 

Agus, Sulastiyono. (2011). Manajemen Penyelanggaraan Hotel. Bandung: Alfabeta. 

Arfan Ikhsan. 2008. Akuntansi Lingkungan dan Pengungkapannya. Yogyakarta : 

Graha Ilmu.Alfabeta. 
 

Assael, H. 2002. Consumer Behavior and Marketing Action. Fourth Edition. 
 

Boston: PWS-Kent Publishing Company. 

Bagyono. (2012). Teori dan Praktik: Hotel Front Office. Bandung: CV. 

Alfabeta. 

Bougie, danSekaran. (2016). Research Methods for Business: A skill Building 

Approach (7th Ed.). New York: John wiley@Sons. 

Cooper dan Schindler. (2014). Bussiners Research Method. New York: McGraw-Hill 
 

Fombrun, C. J., danRindova, V. (2000). The road to transparency: Reputation 

management at royal dutch/shell. In M. J. In M. Schultz, the expressive 

organization (pp. 77-96). Oxford: Oxford University Press. 

Foroudi, P., Melewar, T. C., danGupta, S. (2014). Linking Corporate Logo, Corporate 

Image   and   Reputation:   An   Examination   of   Consumer   Perceptions    

in the Financial Setting. Journal of Business Research, 67(11), 2269–2281. 

Goertzen, M. J. (2017). Introduction to Quantitative Research and Data. Library 

Technology Reports, 53(4), 12–18 

https://doi.org/10.1016/j.jbusres.2014.06.015. 
 

Henderson, P. W., and J.A. Cote. 1998 “Guildiliner for selecting or Modifiying 

Logos.” Journal of Marketing 62:14-13. 

Kotler, K.(2009). Manajemen Pemasaran 1.Edisi ketiga belas. Jakarta: Erlangga. 

Kotler, Philip. dan Kevin Lane Keller 2007. Manajemen Pemasaran, Ed.12. Indeks. 

Jakarta. 
 

Kotler, Philip., Keller, Kevin L. (2013). Manajemen Pemasaran, Jilid  Kedua,  

Jakarta: Erlangga 

https://doi.org/10.1016/j.jbusres.2014.06.015


117 
 

 

 
 

Kotler, Philip and Kevin Lane Keller, 2016. Marketing Managemen, 15th Edition, 

Pearson Education,Inc. 

Landa, Robin. (2006). Designing Brand Experiences. Thomson Delmar Learning. 

Munandar, 2013, Pengembangan Kreativitas, Rineka Cipta, Jakarta. 

Pasuraman,. Wijaya, Tony, (2011) Manajemen Kualitas Jasa, (Jakarta: Salemba 

Empat. 

Pradipta,Dicho, Hidayat,Kadarisman, et al. 2016.Pengaruh Brand Equity Terhadap 

Keputusan Pembelian (Survei pada Konsumen Pembeli dan Pengguna Kartu 

Perdana simPATI Telkomsel di Lingkungan  Nahasiswa  Jurusan  

Administrasi Bisnis Angkatan 2012 dan2013 Fakultas Ilmu Administrasi 

Universitas Brawijaya Malang).Malang.Badan Penerbit : Universitas 

Brawijaya Malang, Jurnal Administrasi Bisnis  (JAB)  Vol.34,  No.1:138-  

147 

Sauro dalam Sumiati (2016, hal 21) Pengaruh Brand Attitude Terhadap Brand 

Loyality Yang Dimediasi Oleh Keputusan Pembelian Air Mineral Amoz 

(Studi Kasus Mahasiswa Fakultas Ekonomi Dan Bisnis UMSU) 

Sucianingtyas. 2012. Pengaruh Celebrity Endoser dan Kualitas Produk terhadap 

Keputusan Pembelian melalui Citra Merek pada Kosmetik Wardah di kota 

Semarang. Jurnal 

Manajemen Analisis, volume 4, nomor. 
 

Van Riel, C.B.M. dan Van den Ban, A. 2001. The Added Value of Corporate Logos – 

An   Empirical   Study.   European    Journal    of    Marketing,    35(3/4):   

428. 

Widanaputra, A.A.GP et al. 2009. Akuntansi Perhotelan Pendekatan Sistem 

Informasi. Yogyakarta : Graha Ilmu. 



118 
 

 

 
 

LAMPIRAN: 
 

Hasil Uji Smart-PLS Pre-test 

 
 

Uji reliabilitas: 
 

 Cronbach's Alpha 

Brand Awareness 0.782 

Brand Perfomance 0.765 

Brand Signature 0.979 

Brand Attitude 0.910 

Brand Reputation 0.767 

 
 

 
Uji Validitas: 

 

 Brand 
Signature 

Brand 
Attitude 

Brand 
Awareness 

Brand 
Reputation 

Brand 
Perfomance 

BS1 0.770     

BS2 0.760     

BS3 0.788     

BS4 0.746     

BS5 0.768     

BS6 0.860     

BS7 0.740     

BS8 0.848     

BS9 0.701     

BS10 0.816     

BS11 0.849     

BS12 0.763     

BS13 0.853     

BS14 0.785     

BS15 0.717     

BS16 0.837     

BS17 0.821     

BS18 0.877     

BS19 0.874     

BS20 0.887     

BS21 0.872     
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BS22 0.864     

BS23 0.791     

BS24 0.834     

BS25 0.792     

BS26 0.862     

BS27 0.798     

BS28 0.714     

BS29 0.740     

BS30 0.767     

BS31 0.724     

BS32 0.770     

BAT1  0.877    

BAT2  0.840    

BAT3  0.772    

BAT4  0.850    

BAT5  0.736    

BAT6  0.764    

BAT7  0.887    

BAT8  0.727    

BAW1   0.766   

BAW2   0.743   

BAW3   0.785   

BAW4   0.810   

BAW5   0.838   

BAW6   0.887   

BAW7   0.773   

BAW8   0.725   

BAW9   0.745   

BAW10   0.719   

BAW11   0.794   

BR1    0.765  

BR2    0.674  

BR3    0.798  

BR4    0.725  

BR5    0.749  

BR6    0.792  

BR7    0.784  

BR8    0.709  

BR9    0.719  

BR10    0.779  

BP1     0.751 

BP2     0.754 

BP3     0.779 

BP4     0.739 

BP5     0.722 
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BP6     0.716 

BP7     0.729 

BP8     0.732 

BP9     0.721 

BP10     0.728 

BP11     0.759 

BP12     0.762 

BP13     0.725 

 
 
 
 
 
 

Fornell-Larcker Criterion 
 

 Brand Signature Brand Attitude Brand Awareness Brand Reputation Brand 
Perfomance 

Brand Signature 0.799     

Brand Attitude 0.751 0.717    

Brand Awareness 0.571 0.575 0.820   

Brand Reputation 0.430 0.312 0.785 0.789  

Brand Perfomance 0.368 0.425 0.435 0.625 0.765 

 

HTMT 
 
 

 Brand Signature Brand Attitude Brand Awareness Brand Reputation Brand 
Perfomance 

Brand Signature 0.765     

Brand Attitude 0.651 0.620    

Brand Awareness 0.730 0.364 0.621   

Brand Reputation 0.727 0.311 0.725 0.505  

Brand Perfomance 0.718 0.680 0.409 0.441 0.608 
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Hasil Uji Smart-PLS Penelitian Aktual 
 

 
 
 

  

Cronbach's Alpha 
Average 
Variance 
Extracted (AVE) 

Brand Signature 0.878 0.692 

Brand Attitude 0.810 0.757 

Brand Awareness 0.824 0.738 

Brand Reputation 0.885 0.736 

Brand Perfomance 0.838 0.677 
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 Brand 

Signature 
Brand 

Attitude 
Brand 

Awareness 
Brand 

Reputation 
Brand 

Perfomance 
BS1 0.766     

BS2 0.866     

BS3 0.868     

BS4 0.854     

BS5 0.847     

BS6 0.934     

BS7 0.805     

BS8 0.917     

BS9 0.925     

BS10 0.727     

BS11 0.748     

BS12 0.828     

BS13 0.925     

BS14 0.923     

BS15 0.849     

BS16 0.804     

BS17 0.851     

BS18 0.886     

BS19 0.886     

BS20 0.892     

BS21 0.907     

BS22 0.880     

BS23 0.805     

BS24 0.834     

BS25 0.844     

BS26 0.872     

BS27 0.865     

BS28 0.776     

BS29 0.840     

BS30 0.877     

BS31 0.800     

BS32 0.811     

BAT1  0.773    

BAT2  0.751    

BAT3  0.748    

BAT4  0.751    

BAT5  0.762    

BAT6  0.798    

BAT7  0.790    

BAT8  0.729    

BAW1   0.753   
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BAW2   0.728   

BAW3   0.734   

BAW4   0.834   

BAW5   0.733   

BAW6   0.895   

BAW7   0,842   

BAW8   0,808   

BAW9   0.748   

BAW10   0.742   

BAW11   0.797   

BR1    0.705  

BR2    0.723  

BR3    0.731  

BR4    0.779  

BR5    0.859  

BR6    0.787  

BR7    0.808  

BR8    0.827  

BR9    0,820  

BR10    0.794  

BP1     0.798 

BP2     0.762 

BP3     0.767 

BP4     0.724 

BP5     0.743 

BP6     0.765 

BP7     0,713 

BP8     0.845 

BP9     0.772 

BP10     0.705 

BP11     0.739 

BP12     0,707 

BP13     0.782 
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Fornell-Larcker Criterion 
 

 Brand Awareness Brand Perfomance Brand Signature Brand Attitude Brand 
Reputation 

Brand Awareness 0.918     

Brand Perfomance 0.742 0.820    

Brand Signature 0.761 0.791 0.808   

Brand Attitude 0.746 0.712 0.701 0.799  

Brand Reputation 0,725 0.708 0.766 0.706 0.885 

 

VIF Tabel 
 

 VIF 

BS1 3.303 

BS2 3.020 

BS3 2.854 

BS4 3.332 

BS5 5.541 

BS6 2.772 

BS7 5.585 

BS8 5.604 

BS9 2.377 

BS10 5.535 

BS11 5.126 

BS12 3.078 

BS13 2347 

BS14 2.863 

BS15 3.491 

BS16 3.668 

BS17 3.622 

BS18 4.694 

BS19 3.493 

BS20 3.303 

BS21 3.020 

BS22 2.854 

BS23 3.332 

BS24 5.541 

BS25 2.772 
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BS26 5.585 

BS27 5.604 

BS28 2.377 

BS29 5.535 

BS30 5.126 

BS31 3.078 

BS32 2347 

BAT1 2.863 

BAT2 3.491 

BAT3 3.668 

BAT4 3.622 

BAT5 4.694 

BAT6 3.493 

BAT7 3.632 

BAT8 4.591 

BAW1 3.633 

BAW2 2.942 

BAW3 4.948 

BAW4 4.506 

BAW5 3.311 

BAW6 2.861 

BAW7 4.499 

BAW8 5.613 

BAW9 3.523 

BAW10 4.265 

BAW11 2.547 

BR1 2.767 

BR2 2.938 

BR3 3.279 

BR4 2.808 

BR5 2.256 

BR6 2.864 

BR7 2.984 

BR8 3.752 

BR9 3.162 

BR10 2.098 
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BP1 2.651 

BP2 2.892 

BP3 2.603 

BP4 2.998 

BP5 3.764 

BP6 3.176 

BP7 3.972 

BP8 3.128 

BP9 3.762 

BP10 3.194 

BP11 3.172 

BP12 2.989 

BP13 3.709 

 

Hubungan variabel Path 
Coefficient 

T Statistik P-Value 

Brand Signature berpengaruh 
terhadap Brand Attitude 

0.489 5.723 0.000 

Brand Attitude berpengaruh 
terhadap Brand Reputation 

0.408 3.337 0.001 

Brand Signature berpengaruh 
terhadap Brand Awareness 

0.456 4.847 0.000 

Brand Awareness berpengaruh 
terhadap Brand Reputation 

0.339 2.488 0.013 

Brand awareness berpengaruh 
secara  positif terhadap brand 
attitude 

0.468 2.793 0.043 

Brand Reputation berpengaruh 
terhadap Brand Perfomance 

0.626 5.756 0.000 

 


