
52 

 

REFERENSI 

Amalia, F. (2015). Etos Budaya Kerja Pedagang Etnis Tionghoa di Pasar 

Semawis Semarang. Solidarity: Journal of Education, Society and Culture, 

4(1). 

Amir, M. F. (2015). Memahami evaluasi kinerja karyawan konsep dan penilaian 

kinerja di perusahaan. 

Arif, M., Saini, M., & Kulonda, D. J. (2018). Critical factors for transferring and 

sharing tacit knowledge within lean and agile construction processes. 

Construction Innovation.  

Assauri, S. (2003). Customer service yang baik landasan pencapaian customer 

satisfaction. 

Asyhari, A., Pudjihastuti, S. H., & Kurdaningsih, D. M. (2018). Peran mediasi 

keunggulan kompetitif pada faktor determinan kinerja bisnis UKM di sentra 

tenun batik di Jawa Tengah. Jurnal Siasat Bisnis, 22(2), 111-131.  

Bollen, K. A. (2002). Latent variables in psychology and the social sciences. 

Annual review of psychology, 53(1), 605-634. 

Bilgies, A. F. (2017). Keunggulan Kompetitif yang dalam Menciptakan Inovasi 

untuk Kewirausahaan Strategis. An-Nisbah: Jurnal Ekonomi Syariah, 3(2), 

321-344.  

Bartono, P. H., SE, N., & SH, J. E. (2005). How to win in competitive market. 

Elex Media Komputindo. 

Creswell, J. W., & Poth, C. N. (2016). Qualitative inquiry and research design: 

Choosing among five approaches. Sage publications. 



53 

 

Creswell, J. W. (2007). Qualitative inquiry & research design. Thousand Oaks, 

Londen.  

Carton, S. (2009). Defining social media.  

Delima, N. (2017). A RELATIONSHIP BETWEEN PROBLEM SOLVING 

ABILITY AND STUDENTS’MATHEMATICAL THINKING. Infinity 

Journal, 6(1), 21-28. 

Ersoy, E., & Guner, P. (2015). The place of problem solving and mathematical 

thinking in the mathematical teaching. The Online Journal of New Horizons 

in Education-January, 5(1), 120-130. 

Edlim, F. L. (2018). Implikasi Budaya Pada Control Bisnis Keluarga Etnis 

Tionghoa: Studi Kasus Pada CV. K di Samarinda. CALYPTRA, 7(1), 82-94. 

Eisenhardt, K. M. (1989). Building theories from case study research. Academy of 

management review, 14(4), 532-550. 

Eisenhardt, K. M., & Graebner, M. E. (2007). Theory building from cases: 

Opportunities and challenges. Academy of management journal, 50(1), 25-32. 

Frida, N. (2020). Analisis Strategi Mempertahankan dan Mengembangkan Bisnis 

di Tengah Pandemi COVID-19 Serta Mengetahui Dampak Perkembangan 

dan Pertumbuhan COVID-19 di Indonesia. Jurnal Aktiva: Riset Akuntansi 

dan Keuangan, 2(3), 26-36.  

Fitri, I., Ahmad, Y., & Ahmad, F. (2015). Conservation of tangible cultural 

heritage in Indonesia: a review current national criteria for assessing heritage 

value. Procedia-Social and Behavioral Sciences, 184, 71-78. 

Ghadoliya, M.K (2020). Family Business. Jaipur National University.  



54 

 

Garvin, David (2007). Managing Quality: The Strategic and Competitive Edge. 

New York: Free Press 

Gherghina, Ș. C., Botezatu, M. A., Hosszu, A., & Simionescu, L. N. (2020). Small 

and medium-sized enterprises (SMEs): The engine of economic growth 

through investments and innovation. Sustainability, 12(1), 347. 

Goldberg, P. K., & Reed, T. (2020). The effects of the coronavirus pandemic in 

emerging market and developing economies: An optimistic preliminary 

account. Brookings papers on economic activity, 2020(2), 161-235.  

Hosmer, L. T. (1995). Trust: The connecting link between organizational theory 

and philosophical ethics. Academy of management Review, 20(2), 379-403.  

Indarwati, D., Wahyudi, W., & Ratu, N. (2014). Peningkatan kemampuan 

pemecahan masalah matematika melalui penerapan problem based learning 

untuk siswa kelas V SD. Satya Widya, 30(1), 17-27. 

Jahanshahi, A. A., Gashti, M. A. H., Mirdamadi, S. A., Nawaser, K., & Khaksar, 

S. M. S. (2011). Study the effects of customer service and product quality on 

customer satisfaction and loyalty. International Journal of Humanities and 

Social Science, 1(7), 253-260.  

Jacobs, D. C. (2004). A pragmatist approach to integrity in business ethics. 

Journal of Management Inquiry, 13(3), 215-223. 

Kotler, P., Keller, K. L., Ancarani, F., & Costabile, M. (2014). Marketing 

management 14/e. Pearson.  



55 

 

Kashmiri, S., Nicol, C. D., & Arora, S. (2017). Me, myself, and I: influence of 

CEO narcissism on firms’ innovation strategy and the likelihood of product-

harm crises. Journal of the Academy of Marketing Science, 45(5), 633-656. 

Lorange, P. (2021). How innovations in strategy have picked up with COVID-19. 

Journal of Strategy and Management.  

Luthans, F. (2005). Organizational Behavior, McGraw-Hills. International 

Edition. Managment Series. New York.  

Luthans, F. (2006). Perilaku Organisasi 10th. Edisi Indonesia. Yogyakarta: 

Penerbit ANDI. 

McKinsey (2020). Innovation in a crisis: Why it is more critical than ever. 

Retrieved from https://www.mckinsey.com/business-functions/strategy-and-

corporate-finance/our-insights/innovation-in-a-crisis-why-it-is-more-critical-

than-ever 

Masruroh, N. A., & Bastian, I. (2018). Akuntansi Manajemen Berbasis Desain. 

UGM PRESS.  

MacCallum, R. C., & Austin, J. T. (2000). Applications of structural equation 

modeling in psychological research. Annual review of psychology, 51(1), 201-

226. 

Neuman, W. L. (2013). Metodologi Penelitian Sosial: Pendekatan Kualitatif dan 

Kuantitatif, terj. Edina T. Sofia. Jakarta: Indeks. 

Ocktavia, F. (2014). Nilai Kristiani dalam Proses Suksesi pada Perusahaan 

Keluarga (Studi Deskriptif pada PT. Randu Karya Praja). Agora, 2(1), 93-

103. 



56 

 

Oikawa, K., Todo, Y., Ambashi, M., Kimura, F., & Urata, S. (2021). The Impact 

of COVID-19 on Business Activities and Supply Chains in the ASEAN 

Member States and India. ERIA Discussion Paper Series, (384). 

Poza, E. J. (2013). Family business. Cengage Learning.  

Porter, M. E., & Advantage, C. (1985). Creating and sustaining superior 

performance. Competitive advantage, 167, 167-206. 

Paridon, T. J., & Carraher, S. M. (2009). Entrepreneurial marketing: Customer 

shopping value and patronage behavior. Journal of Applied Management and 

entrepreneurship, 14(2), 3. 

Puspasari, A., & Adawia, P. R. (2020). Strategi penjualan sepatu dengan metode 

analisis swot di era pandemic covid-19. AKUNTABEL, 17(2), 270-276. 

Putri, Vanya Karunia Mulia (2021). Produsen: Pengertian, Fungsi, Tujuan dan 

Bentuknya. Retrieved Mar 25, 2021 from 

Putri, Vanya Karunia Mulia (2021). Pengertian Sektor Non Esensial dan 

Contohnya. Retrieved 7 February, 2021 from 

https://www.kompas.com/skola/read/2021/07/02/110849669/pengertian-

sektor-non-esensial-dan-contohnya 

Rosmadi, M. L. N. (2021). Penerapan Strategi Bisnis di Masa Pandemi Covid-19. 

IKRA-ITH EKONOMIKA, 4(1), 122-127.  

Robbins, S. P., Judge, T. A., & Sanghi, S. (2007). Organizational Behavior [with 

CD]. Prentice-Hall of India. 

Saldaña, J. (2021). The coding manual for qualitative researchers. sage. 



57 

 

Sari, N. N. M. P., & Yasa, N. N. K. (2016). Peran Keunggulan Kompetitif 

Memediasi Orientasi Pasar Dengan Internasionalisasi UKM Mebel di 

Kabupaten Badung. E-Journal Ekonomi dan Bisnis Universitas Udayana, 5, 

1651-1678. 

Saunders, M., Lewis, P., Thornhill, A., & Wilson, J. (2009). Metode penelitian 

bisnis. Financial Times, Prentice Hall: London. 

Schreiber, J., & Asner-Self, K. (2011). Educational research: The 

interrelationship of questions, sampling, design, and analysis. Wiley.  

Shannon, C. E., & Weaver, W. (1949). The mathematical theory of com-

munication. Urbana: University of Illinois Press, 96. 

Suprijono, A. (2009). Cooperative learning: teori & aplikasi PAIKEM. Pustaka 

Pelajar. 

Sullivan, S. E., Parnell, J. A., Carraher, S. C., Carraher, C. E., & Carraher, S. M. 

(2006). Customer service, entrepreneurial orientation, and performance: A 

study in health care organizations in Hong Kong, Italy, New Zealand, the 

United Kingdom, and the USA. Journal of Applied Management and 

Entrepreneurship, 11(4), 33. 

Setiawan, H. (2012). pengaruh orientasi pasar, orientasi teknologi dan inovasi 

produk terhadap keunggulan bersaing usaha songket skala kecil di kota 

Palembang. Orasi Bisnis: Jurnal Ilmiah Administrasi Niaga, 8(2). 

Siregar, H., Rahayu, A., & Wibowo, L. A. (2020). Manajemen Strategi Di Masa 

Pandemi Covid-19. Komitmen: Jurnal Ilmiah Manajemen, 1(2), 40-58. 



58 

 

Sridadi, A. R. (2013). Kajian Atas Konsep"" dari Keunggulan Kompetitif 

Berkelanjutan Nicole P. Hoffman dan Pengembangannya. Jurnal Ekonomi 

dan Bisnis Airlangga, 23(3). 

Sugiyono, D. (2013). Metode penelitian pendidikan pendekatan kuantitatif, 

kualitatif dan R&D. 

Suryadinata, L. (2015). Prominent Indonesian Chinese. ISEAS Publishing. 

Susanto, A. B., & Susanto, P. (2013). The dragon network: Inside stories of the 

most successful chinese family businesses. John Wiley & Sons. 

Susanto, A. B., Susanto, P., Wijanarko, H., & Mertosono, S. (2007). The Jakarta 

consulting group on family business. Jakarta: The Jakarta Consulting Group. 

Sutrisno, E. (2013). Manajemen sumber daya manusia. 

Tasmuji, T., Cholil, C., Gati, R. A., & Aziz, A. (2018). Ilmu Alamiah Dasar Ilmu 

Sosial Dasar Ilmu Budaya Dasar (IAD-ISD-IBD).  

Tandjung, J. W., & Darmasetiawan, N. K. (2005). MEMBANGUN LAYANAN 

PRIMA MELALUI SIKAP, PENAMPILAN DAN KOMUNIKASI YANG 

BERORIENTASI PELANGGAN.  

Tjiptono, F., & Pemasaran, S. (2007). edisi II. Andi. Yogyakarta. 

Triangulation, D. S. (2014, September). The use of triangulation in qualitative 

research. In Oncol Nurs Forum (Vol. 41, No. 5, pp. 545-7). 

Unicef (2021). Menuju Respons dan Pemulihan COVID-19 yang Berfokus pada 

Anak. Retrieved from https://www.unicef.org/indonesia/id/laporan/menuju-

respons-dan-pemulihan-covid-19-yang-berfokus-pada 



59 

 

anak?gclid=EAIaIQobChMIidG9v-

yw8wIVioNLBR0qdgijEAAYASAAEgIB2fD_BwE 

Viana, E. O. (2020, October). Strategi Bertahan Perusahaan di masa Pandemi 

Covid-19. In Seminar Nasional Penalaran dan Penelitian Nusantara (Vol. 1, 

No. 1, pp. 160-168). 

Wagner, J. A., & Hollenbeck, J. R. (2020). Organizational behavior: Securing 

competitive advantage. Routledge.  

Warren, C. S. (2014). Accounting: Indonesian adaptation. 

Wahyuni, D. (2012). Labirin desain penelitian: Memahami paradigma, kasus, 

metode dan metodologi. Jurnal penelitian akuntansi manajemen terapan, 10 

(1), 69-80 

WHO (2020). Retrieved from https://eprints.umm.ac.id/71800/63/BAB%20II.pdf 

Wicaksono, Adhi (2021). PPKM Level 4 di DKI Jakarta Diperpanjang hingga 9 

Agustus. Retrieved from 

https://www.cnnindonesia.com/nasional/20210802215335-20-675508/ppkm-

level-4-di-dki-jakarta-diperpanjang-hingga-9-agustus 

Widananto, K. A., Sudarsono, B., & Wijaya, A. P. (2016). Analisis Persebaran 

Tempat Ibadah dan Kapasitasnya Berdasarkan Jumlah Penduduk Berbasis 

SIG (Studi Kasus 5 Kecamatan di Kota Semarang). Jurnal Geodesi Undip, 

5(3), 11-16. 

World Bank (2020). Asia Timur dan Pasifik” “Triple Shock” Akibat Pandemi 

Memukul Perekonomian di Seluruh Kawasan. Retrieved September 28, 2020 



60 

 

from https://www.worldbank.org/in/news/press-release/2020/09/28/east-asia-

and-pacific-pandemic-triple-shock-hitting-economies-across-region 

World Bank (2021). Boosting The Recovery. Retrieved from 

https://www.worldbank.org/en/country/indonesia/publication/indonesia-

economic-prospects-iep-june-2021-boosting-the-recovery 

Yin, R. K. (2009). Case study research: Design and methods (Vol. 5). sage. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


