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GERMAS     Gerakan Masyarakat Sehat 

CSV      Creating Shared Value 

FDI      Foreign Direct Investment 

BKPM      Badan Koordinasi Penanaman Modal  

MENPERIN     Kementrian Perindustrian 

SDA      Sumber Daya Alam 

SDM      Sumber Daya Manusia 

NF      Nutrition Foundation  


