
 
 
 
 

86 
 

DAFTAR PUSTAKA 

 
Aaker, D. A. (1996). Measuring brand equity across products and markets. 

California Management Review, 38(3), 102-120. 
http://dx.doi.org/10.2307/41165845. 

Abdilah, W., & Jogiyanto. (2015). Partial least square (PLS) alternatif structural 
equation modeling (SEM) dalam penelitian bisnis (Ed. 1st). ANDI. 

Aprilha, D., & Engkur. (2020). The effect of brand image and brand experience 
on brand loyalty mediated by brand trust on courier service users (Study on 
J & T in Rawamangun, East Jakarta). Indonesian College of Economics, 1–
20. 

Bansal, A. (2020). Smartphone market profile: Southeast Asia. Flurry Analyst. 
https://www.flurry.com/blog/southeast-asia-smartphone-market-profile/ 

Baron, R. M., & Kenny, D. A. (1986). The moderator-mediator variable 
distinction in social psychological research: Conceptual, strategic, and 
statistical consideration. Journal of Personality and Social Psychology, 
51(6), 1173-1182. https://doi.org/10.1037/0022-3514.51.6.1173. 

Bastian, D. A. (2014). Analisa pengaruh citra merek (Brand image) dan 
kepercayaan merek (Brand trust) terhadap loyalitas merek (Brand loyalty) 
PT. Ades Alfindo Putra Setia. Jurnal Manajemen Pemasaran Petra, 2(1), 1-
9.  

Belch, G. E., & Belch, M. A. (2009). Advertising and promotion: An integrated 
marketing communication perspective (Ed. 8th). McGraw-Hill. 

Caroline, O., & Brahmana, R. K. (2018). Pengaruh brand image terhadap brand 
loyalty melalui brand satisfaction pada merek Imaparts. Jurnal Mahasiswa 
Manajemen Bisnis Agora, 6(1) 1-6. 

Davis, D. (2005). Business research for decision making. Thompson South 
Western. 

Degenhard, J. (2020). Smartphone users in the world 2025. Statista. 
https://www.statista.com/forecasts/1143723/smartphone-users-in-the-world. 

Dekimpe, M. G., Steenkamp, J. B., Mellens, M., & Abeele, P. V. (1997). Decline 
and variability in brand loyalty. International Journal of Research in 
Marketing, 14(5), 405–420. https://doi.org/10.1016/s0167-8116(97)00020-
7. 

Dewi, A. R. (2019). Pengaruh brand image dan brand trust serta kualitas produk 
terhadap brand loyalty melalui kepuasan konsumen pada Maybelline 
kosmetik di Kota Jember. Digital Repository Universitas Jember. 
http://repository.unej.ac.id/bitstream/handle/123456789/94089/Ayu%20Rav
ina%20Dewi-150810201112.pdf?sequence=1&isAllowed=y 

Efendy, P., & Suryadinata, Y. A. (2015). Analisa pengaruh brand image dan 
brand trust terhadap brand loyalty di restoran D’Cost Surabaya. Jurnal 
Hospitality dan Manajemen Jasa, 3(2), 613-627. 
https://publication.petra.ac.id/index.php/manajemen-perhotelan/arti 
cle/view/3566. 

Ferrinadewi, E. (2007). Pengaruh threat emotion konsumen dan brand trust pada 
keputusan pembelian produk susu Anlene di Surabaya. Jurnal 



 
 
 
 

87 
 

Kewirausahaan, 2(1), 1-10.  
Garson, G. D. (2016). Partial least squares: Regression & structural equation 

models. G. David Garson and Statistical Associates Publishing 
Gewirtz, D. (2020). Here's an interesting chart: iphone unit sales have been 

declining steadily for 5 years. ZDNet. https://www.zdnet.com/article/heres-
an-interestin g-chart-iphone-unit-sales-have-been-declining-steadily-for-
five-years/. 

Ghozali, I., & Latan, H. (2015). Partial least squares konsep, teknik dan aplikasi 
menggunakan program SmartPLS 3.0. Badan Penerbit Universitas 
Diponegoro Semarang. 

Ghozali, I., & Latan, H. (2021). Partial least squares konsep, teknik dan aplikasi 
menggunakan program SmartPLS 3.2.9 untuk penelitian empiris. Badan 
Penerbit Universitas Diponegoro Semarang. 

GlobalStats. (2020). Mobile vendor market share Indonesia. Gs.statcounter.com. 
https://gs.statcounter.com/vendor-market-share/mobile/indonesia/#monthly-
201901-202001 

Griffin, J. (2016). Customer loyalty: How to earn it, how to keep it. Lexington 
Books.  

Hair, J., Sarstedt, M., & Kuppelwieser, V. (2014). Partial least squares structural 
equation modeling (PLS-SEM): An emerging tool for business research. 
European Business Review, 26(2), 106-121. https://doi.org/10.1108/EBR-
10-2013-0128 

Hair, J. F., Risher., J. J., Sarstedt, M., Ringle. C. M. (2018). When to use and how 
to report the results of PLS-SEM. European Business Review, 31(1), 2-24. 
https://doi/10.1108/EBR-11-2018-0203  

Hair, J. F., Howard, M. C., Nitzl, C. (2020). Assessing measurement model 
quality in PLS-SEM using confirmatory composite analysis. Journal of 
Business Research, 109, 101-110. 
https://doi.org/10.1016/j.jbusres.2019.11.069  

Hari, B. S. (2015). Smartphone = Ponsel Pintar (Katanya?). Kompasiana. 
https://www.kompasiana.com/bayush/54ff536ba333113244510329/smartph
one-ponsel-pintar-katanya.  

Jacoby, J., & Kyner, D. B. (1973). Brand loyalty vs. repeat purchasing behavior. 
Journal of Marketing Research. 10(1), 1-9. https://doi.org/10.2307/3149402. 

Keller, K. L. (2013). Strategic brand management electronic resource. Pearson 
Education.  

Kock, N., & Hadaya, P. (2018). Minimum sample size estimation in pls-sem: The 
inverse square root and gamma-exponential methods. Information Systems 
Journal, 28(1), 227-261. https://doi.org/10.1111/isj.12131. 

Kotler, P., & Keller, K. L. (2016). Marketing management (Ed. 15th). Pearson 
Education Limited. 

Lau, G. T., & Lee, S. H. (1999). Consumers’ trust in a brand and the link to brand 
loyalty. Journal of Market-Focused Management, 4, 341-370. 
https://doi.org/10.1023/A:100988 6520142. 

Levy, S. (2020). Apple Inc. Encyclopaedia Britannica. 
https://www.britannica.com /topic/Apple-Inc.  



 
 
 
 

88 
 

Marliawati, A., & Cahyaningdyah, D. (2020). Impacts the brand of experience 
and brand image on brand loyalty: Mediators brand of trust. Management 
Analysis Journal, 9(2), 140–151. https://doi.org/10.15294/maj.v9i2.36945 

McCarthy, N. (2019). Loyalty is waning among iPhone users. Forbes. 
https://www.for bes.com/sites/niallmccarthy/2019/07/22/loyalty-is-waning-
among-iphone-users-infogra phic/?sh=605d7ad610b9.  

Memon, M. A., Ting, H., Cheah, Jun-Hwa., Thurasamy, R., Chuah, F., & Cham, 
T.H. (2020). Sample size for survey research: Review and 
recommendations. Journal of Applied Structural Equation Modelling, 4(2), 
1-20. https://doi.org/10.47263/JASEM.4(2)01. 

Morgan, R. M., & Hunt, S. D. (1994). The commitment trust theory of 
relationship marketing. Journal of Marketing, 58(3), 20-38. 
http://doi.org/10.2307/1252308 

Mowen, J. C. (1988). Beyond consumer decision making.  Journal of Consumer 
Marketing, 5(1), 15-25. https://doi.org/10.1108/eb008214. 

Munuera-Aleman, J.L., Delgado-Ballester, E., & Yague-Guillen, M.J. (2003). 
Development and validation of a brand trust scale. International Journal of 
Market Research, 45(1), 1-18. 
https://doi.org/10.1177/147078530304500103. 

Nazir, M. (2014). Metode penelitian. Ghalia Indonesia. 
Nofriyanti, A. R. (2017). Pengaruh brand trust, brand image, perceived quality, 

brand loyalty terhadap brand equity pengguna Telkomsel. Management and 
Business Economics Journal, 22(2), 130-142.  

O'Dea, S. (2020). Smartphone users worldwide. Statista. 
https://www.statista.com/statistics/330695/number-of-smartphone-users-
worldwide/.  

Oliver, R. L. (1999). Whence consumer loyalty?. Journal of Marketing, 63(4), 
33–44. https://doi.org/10.1177/00222429990634s105 

Pardo, A., & Tabanera, M. R. (2013). Reflections on the Baron and Kenny model 
of statistical mediation. Anales de Psicologica, 2(9), 614-623. 
https://doi.org/10.6018/analesps.29.2.139241. 

Peter, J. P., & Olson, J. C. (2010). Consumer behavior & marketing strategy. 
McGraw-Hill Irwin.  

Popal, N. (2020). Smartphone market share. IDC. https://www.idc.com/promo/ 
smartphone-market-share.  

Pramono, R. A. (2013). Pengaruh brand awareness, perceived quality dan brand 
image terhadap brand satisfaction dan brand loyalty pada jasa biro 
perjalanan antar kota di Kota Malang (Studi pada pelanggan biro perjalanan 
Kirana Tour dan Travel, Siluet Tour and Travel dan Bali Pri). Jurnal 
Aplikasi Manajemen, 11(3), 354-363. https://jurnaljam.ub.ac 
.id/index.php/jam/article/view/581. 

Rangkuti, F. (2002). The power of brands: Teknik mengelola brand equity dan 
strategi pengembangan merek. PT Gramedia Pustaka Utama. 

Ratri, L. E. (2010). Hubungan antara citra merek (Brand image) operator seluler 
dengan loyalitas merek (Brand loyalty) pada mahasiswa pengguna telepon 
seluler di Fakultas Ekonomi Reguler Universitas Diponegoro Semarang. 
Diponegoro University Institutional Repository. 
http://eprints.undip.ac.id/10439/1/Lutiary_(M2A000044).pdf.  



 
 
 
 

89 
 

Rini, A. S., & Sulistyawati, E. (2014). Pengaruh brand trust, customer 
satisfaction, dan corporate social responsibility terhadap brand loyalty. E-
Jurnal Manajemen Universitas Udayana, 3(3), 510-529. 
https://ojs.unud.ac.id/index.php/Manajemen/article/view/6771. 

Rodiques, Y., & Rahanatha, G. B. (2018). Peran brand trust memediasi hubungan 
brand image dengan brand loyalty (Studi pada konsumen iPhone di Kota 
Denpasar). E-Jurnal Manajemen Universitas Udayana, 7(3), 1310-1338. 
https://doi.org/10.24843/EJMUNU D.2018.v7.i03.p07. 

Schiffman, L. G., & Kanuk, L. L. (2008). Consumer behaviour (Ed. 7th). Pearson 
Education. 

Sekaran, U., & Bougie, R. (2013). Research method for business: A skill building 
approach (Ed.6th). John Wiley & Sons Inc. 

Setyowati, E. (2017). Pengaruh kualitas pelayanan, harga, dan citra merek 
terhadap loyalitas pelanggan dengan kepuasan pelanggan sebagai variabel 
pemediasi. Daya Saing Jurnal Ekonomi Manajemen Sumber Daya, 18(2), 
102-112.  

Sugiyono. (2012). Metode penelitian kuantitatif, kualitatif dan R&D. Alfabeta. 
Suliyanto. (2018). Metode penelitian bisnis: Untuk skripsi, tesis, dan disertasi. 

Andi. 
Supangat, A. (2007). Statistika : Dalam kajian deskriptif, inferensial dan 

nonparametik. Kencana Prenada Media Group. 
Tankovska, P. (2020). Apple iPhone sales by year 2007-2018. Statista. 

https://www.statista.com/statistics/276306/global-apple-iphone-sales-since-
fiscal-year-2007/.  

Tehuayo, E. (2015). Analisis pengaruh citra merek terhadap kepuasan merek 
(Studi pada analisis pengguna handphone Blackberry di Kota Ambon). 
Jurnal Ekonomi Cita Ekonomika, 9(1), 50-56. 

Tingkir, C. F. (2014). Pengaruh identitas merek terhadap loyalitas merek melalui 
citra merek dan kepercayaan merek Toyota. Jurnal Manajemen Pemasaran, 
8(2), 62-68. https://doi.o rg/10.9744/pemasaran.8.2.62-69. 

Warusman, J. D., & Untarini, N. (2016). Pengaruh citra merek dan kepercayaan 
merek terhadap loyalitas pelanggan. Jurnal Manajemen Fakultas Ekonomi 
Universitas Negeri Surabaya, 4(2), 35-40.  

Wolff, H. N. (2020). Indonesia: Mobile operating system market share 2019. 
Statista. https://www.statista.com/statistics/262205/market-share-held-by-
mobile-operat ing-systems-in-indonesia/. 

Zhao, X., Lynch, J. G., & Chen, Q. (2010). Reconsidering Baron and Kenny: 
Myths and truths about mediation analysis. Journal of Consumer Research 
Inc., 37(2), 197-206. https://doi.org/10.1086/651257 

 

 

. 

  

 
 
 


