
88 
 

 
 

 

 

 

 

REFERENCES 

 

Allen, M. (Ed.). (2017). The SAGE encyclopedia of communication research 

methods. Sage Publications. 

Almira, A., & Sutanto, J. E. (2018). Pengaruh Inovasi Produk Dan Kualitas Produk 

Terhadap Keputusan Pembelian Maison Nob. PERFORMA: Jurnal 

Manajemen Dan Start-Up Bisnis, 3(2), 250-259. 

Astuti, R., & Abdullah, I. (2018). Pengaruh Kualitas Produk dan Promosi terhadap 

Keputusan Pembelian Pakaian di Usaha Mikro Kecil Menengah. Kumpulan 

Penelitian Dan Pengabdian Dosen, 1(1). 

Bairagi, V., & Munot, M. V. (Eds.). (2019). Research methodology: A practical 

and scientific approach. CRC Press. 

Barba-Sánchez, V., & Atienza-Sahuquillo, C. (2018). Entrepreneurial intention 

among engineering students: The role of entrepreneurship 

education. European research on management and business 

economics, 24(1), 53-61. 

Bosma, N., Sanders, M., & Stam, E. (2018). Institutions, entrepreneurship, and 

economic growth in Europe. Small Business Economics, 51(2), 483-499. 

Breckova, P. (2016). Family Business in the Czech Republic. 

Carney, M., & Nason, R. S. (2018). Family business and the 1%. Business & 

Society, 57(6), 1191-1215. 

Cleff, T. (2019) Applied Statistics and Multivariate Data Analysis for Business and 

Economics - A Modern Approach Using SPSS, Stata, and Excel. Switzerland: 

Springer Nature Switzerland AG. 

Devi, S. (2017). Pengaruh Product Quality Dan Retail Service Quality Terhadap 

Repurchase Intention Dengan Customer Familiarity Sebagai Variabel 

Intervening Pada Store Zara Di Surabaya. Jurnal Strategi Pemasaran, 4(2), 

8.  

Evans, J. R., & Lindsay, W. M. (2017). Managing for quality and performance 

excellence. Cengage Learning. 



89 
 

 
 

Firmansyah Anang & Didin Fatihudi  (2017). Globalisasi Pemasaran (Marketing 

Globalization) Mn.--Ed.1, Cet. 1--Yogyakarta: Deepublish. 

 

Genchev, E., & Todorova, G. (2017). Sales promotion activities–effective tool of 

marketing communication mix. Available at SSRN 3089894. 

Ghozali, I. (2016). Aplikasi Analisis Multivariate dengan Program IBM SPSS 23 

(edisikesembilan). Semarang: Universitas Diponogoro. 

Goertzen, M. J. (2017). Introduction to quantitative research and data. Library 

Technology Reports, 53(4), 12-18. 

Hamilton, E., Cruz, A. D., & Jack, S. (2017). Re-framing the status of narrative in 

family business research: Towards an understanding of families in 

business. Journal of Family Business Strategy, 8(1), 3-12. 

Hikmawati, F. (2018). Metodologi Penelitian. Depok: Rajawali Pers. 

Husna, As., & Suryana, B. (2017). Metodologi Penelitian dan Statistik. 

Kartini, I., Wibowo, E. W., & Sugiyanto, E. (2021). Pengaruh Promosi Terhadap 

Kepuasan Konsumen Berdampak Loyalitas Dalam Berbelanja Online Pada 

Shopee. Jurnal Lentera Bisnis, 10(1), 57-66. 

Kencana, P. N. (2018). The Effect of Price and Product Quality on Customer 

Satisfaction. PINISI Discretion Review, 2(1), 53-60. 

Kumari, K., & Yadav, S. (2018). Linear regression analysis study. Journal of the 

practice of Cardiovascular Sciences, 4(1), 33. 

 

Kurniawan Dr.Asep M.Ag.(2018).Metodologi penelitianpendidikan.Publisher:Ban

dung : Remaja Rosdakarya. 

Lubis, D. I. D., & Hidayat, R. (2019). Pengaruh Citra Merek dan Harga terhadap 

Keputusan Pembelian pada Sekolah Tinggi Ilmu Manajemen Sukma 

Medan. Jurnal Ilman: Jurnal Ilmu Manajemen, 5(1). 

Malecki, E. J. (2018). Entrepreneurship and entrepreneurial 

ecosystems. Geography compass, 12(3), e12359. 

Mappesona, H., Ikhsani, K., & Ali, H. (2020). Customer purchase decision model, 

supply chain management and customer satisfaction: Product quality and 

promotion analysis. International Journal of Supply Chain Management. 

Millwood. Aimee. (2021). Understanding the Consumer Decision Making Process. 

From: https://www.yotpo.com/resources/consumer-decision-making-

process-ugc/ 

Minar, D., & Safitri, A. (2017). Brand image and product quality on customer 

loyalty (Survey in Cekeran Midun). TRIKONOMIKA, 16(1), 43-50. 

https://www.yotpo.com/resources/consumer-decision-making-process-ugc/
https://www.yotpo.com/resources/consumer-decision-making-process-ugc/


90 
 

 
 

Priyono. (2016) Metode Penelitian Kuantitatif. Sidoarjo: Zifatama Publishing. 

Putri. Budi Rahayu Tanama. (2017), Manajemen Pemasaran. Fakultas Peternakan. 

Universitas Udayana. 

Rizwan, S., Al-Malkawi, H. A., Gadar, K., Sentosa, I., & Abdullah, N. (2021). 

Impact of brand equity on purchase intentions: empirical evidence from the 

health takāful industry of the United Arab Emirates. ISRA International 

Journal of Islamic Finance. 

Rukaiyah, S. T. (2020). Effect of Product Quality and Product Value on Customer 

Loyalty: Empirical Study on Seaweed SME. Point Of View Research 

Management, 1(4), 144-153. 

Rukaiyah, S. T. (2020). Effect of Product Quality and Product Value on Customer 

Loyalty: Empirical Study on Seaweed SME. Point Of View Research 

Management, 1(4), 144-153. 

Rusnawati J, Y. R. (2019). Pengaruh Kualitas Produk Dan Promosi Terhadap 

Keputusan Pembelian Produk Smartphone Oppo. Media Mahardhika, 17(3), 

463-466. 

Sanusi A. (2016). Metodologi Penelitian Bisnis. Jakarta: Salemba Empat. 

Saragih, B. (2018). Pengaruh Kualitas Produk Dan Promosi Terhadap Keputusan 

Pembelian. Jurnal Manajemen Bisnis Krisnadwipayana, 6(3). 

Senggetang, V., Mandey, S. L., & Moniharapon, S. (2019). Pengaruh Lokasi, 

Promosi Dan Persepsi Harga Terhadap Keputusan Pembelian Konsumen 

Pada Perumahan Kawanua Emerald City Manado. Jurnal Emba: Jurnal Riset 

Ekonomi, Manajemen, Bisnis Dan Akuntansi, 7(1). 

Sitorus and Utami. (2017). Strategi Promosi Pemasaran. Fakultas Keguruan dan 

Ilmu Pendidikan  Universitas Muhammadiyah Prof. Dr. HAMKA 

 

Smith, A. (2019). Consumer behaviour and analytics: Data driven decision making. 

Routledge. 

Sudaryono. (2016). Manajemen Pemasaran Teori dan Implementasi. Yogyakarta: 

Andi 

Sugiyono, (2017). Metode penelitian Pendidikan (Pendekatan Kualitatif, 

Kuantitatif, dan R and D). 

Sujarweni, V. (2016). Metodologi Penelitian Bisnis. 

Sunyoto, Danang. (2016). Metodologi Penelitian Akuntansi. Kencana 



91 
 

 
 

Suparman, H. D. (2018). Pengaruh Lokasi, Harga Dan Promosi Terhadap 

Keputusan Pembelian Konsumen Di Minimarket Indomaret Cinagen Kab. 

Sukabumi. Ekonomedia, 7(01), 1-15. 

Suryana, P., & Haryadi, M. R. (2019). Stores Atmosphere And Promotion On 

Customer Satisfaction And Its Impact On Consumer 

Loyalty. Trikonomika, 18(1), 30-34. 

Suryana, P., & Haryadi, M. R. (2019). Stores Atmosphere And Promotion On 

Customer Satisfaction And Its Impact On Consumer 

Loyalty. Trikonomika, 18(1), 30-34. 

Syafrida, N. (2018). Promotion and Policy Influence Prices on Consumer Purchase 

Decision on Football Cafe Lubukpakam. Journal of Management Science 

(JMAS), 1(3, Juli), 64-69. 

 

Wicara, D. G., & Indra, A. (2018). Pengaruh Bauran Promosi Terhadap Keputusan 

Pembelian Laptop Pada Cv. Abone Komputer Di Teluk Kuantan. Eko dan 

Bisnis: Riau Economic and Business Review, 9(3), 195-203. 

Wisudarini, I. S. (2017). Pengaruh Kualitas Produk dan Harga terhadap Keputusan 

Pembelian Konsumen. Almana: Jurnal Manajemen dan Bisnis, 1(3), 109-

126. 
 

Widayatma, C. P., & Lestari, S. P. (2019). Pengaruh Kualitas Produk Terhadap 

Loyalitas Konsumen Dengan Kepuasan Konsumen Sebagai Variabel 

Intervening (Studi Kasus Pada Rifa Kuliner Kendal). Serat Acitya, 7(3), 25. 

 

Widyaastuti. Sri. (2017) Manajemen Komunikasi Pemasaran Terpadu. FEB-UP 

Press Srengseng Sawah, Jagakarsa Jakarta Selatan. 


