
180 

 

DAFTAR PUSTAKA 

Adiwidjaja, J., A & Tarigan, H., J., Z (2017). Pengaruh Brand Image Dan Brand  

Trust Terhadap Keputusan Pembelian Sepatu Converse AGORA, Vol 5, No 

3  

Ameirindo, H., M. (2018). Gambaran Kepuasan Pelanggan Berdasarkan Kualitas

 Pelayanan Hema Resto Kemang Pratama di Bekasi 

Ball, D., Coelho, P.S. and Vilares, M.J. (2006), “Service personalization and  

loyalty”, Journal of Services Marketing, Vol. 20 No. 6, pp. 391-403 

Baker, J. and Cameron, M. (1996), “The effects of the service environment on

 affect and consumer perception of waiting time: an integrative review and

 research propositions”, Journal of the Academy of Marketing Science,

 Vol. 24 No. 4, pp. 338-349. 

Berry, L.L., Wall, E.A. and Carbone, L.P. (2006), “Service clues and customer   

assessment of the service experience: lessons from marketing”, Academy 

of Management Perspectives, Vol. 20 No. 2, 

pp. 43-57. 

Brocato, E. D., Voorhees, C. M., & Baker, J. (2012). Understanding the influence

 of cues from other customers in the service experience: A scale  

development and validation. Journal of retailing, 88(3), 384-398. 

Chang, H. H., & Liu, Y. M. (2009). The impact of brand equity on brand  

preference and purchase intentions in the service industries. The 

Service Industries Journal, 29(12), 1687-1706. 

Chiou, J.S. and Droge, C. (2006), “Service quality, trust, specific asset  

investment, and expertise: direct and indirect effects in a satisfaction-

loyalty framework”, Journal of the Academy of Marketing Science, Vol. 34 

No. 4, pp. 613-627 

Erkmen, E., & Hancer, M. (2019). Building brand relationship for restaurants.  

International Journal of Contemporary Hospitality Management 

Han, H. and Ryu, K. (2009), “The roles of the physical environment, price    

perception, and customer satisfaction in determining customer loyalty in the 

restaurant industry”, Journal of Hospitality and Tourism Research, Vol. 

33, pp. 487-510. 

Jang, S. S., Liu, Y., & Namkung, Y. (2011). Effects of authentic atmospherics in

 ethnic restaurants: investigating Chinese restaurants. International Journal

 of Contemporary Hospitality Management.  

Jang, Y., Ro, H. and Kim, T.H. (2015), “Social servicescape: the impact of social  

factors on restaurant image and behavioral intentions”, International 

Journal of Hospitality and Tourism Administration, Vol. 16 No. 3, pp. 290-

309. 

Jani, D. and Han, H. (2011), “Investigating the key factors affecting behavioral  

intentions: evidence from a full-service restaurant setting”, International 

Journal of Contemporary Hospitality Management, Vol. 23 No. 7, pp. 1000-

1018. 



181 

 

Jain, N. K., Kamboj, S., Kumar, V., & Rahman, Z. (2018). Examining consumer

 brand relationships on social media platforms. Marketing Intelligence &

 Planning. 

Lewis, Robert C. and Bernard H. Booms. (1983). The Marketing Aspect Of  

Service Quality,” in Emerging Perspectives on Services Marketing. L. Berry 

et al. American Marketing. 

Liu, M. T., Liu, Y., Mo, Z., Zhao, Z., & Zhu, Z. (2019). How CSR influences

 customer behavioural loyalty in the Chinese hotel industry. Asia Pacific

 Journal of Marketing and Logistics. 

Pereira, D., Giantari, K . G . N., Sukaatmadja, G . P . I. (2016). Pengaruh Service

 Quality Terhadap Satisfaction dan Customer Loyalty Koperasi Dadirah Di

 Dili Timor Leste 

Rodiques, Y., & Rahanatha, B. G., (2018). Peran Brand Trust Memediasi

 Hubungan Brand Image Dengan Brand Loyalty 

Ryu, K., Lee, H. R., & Kim, W. G. (2012). The influence of the quality of the

 physical environment, food, and service on restaurant image, customer

 perceived value, customer satisfaction, and behavioral

 intentions. International journal of contemporary hospitality

 management, 24(2), 200-223. 

Susilawati, W., & Wufron, W., (2017). Pengaruh Brand Image Terhadap Brand

 Trust Serta Implikasinya Terhadap Brand Loyality 

Wu, P. C., Yeh, G. Y. Y., & Hsiao, C. R. (2011). The effect of store image and

 service quality on brand image and purchase intention for private label

 brands. Australasian Marketing Journal (AMJ), 19(1), 30-39. 

Nugroho, S., (2011) Pengaruh Advertising Spending dan Distribution Intensity  

Melalui Kesadaran Merek, dan Citra Merek Terhadap Ekuitas Merek Mc 

Donald’s di Surabaya, Surabaya 

 

https://www.cermati.com/artikel/boga-group-salah-satu-perusahaan-

kulinerterbesar-di-indonesia  

https://www.ayosurabaya.com/read/2020/08/06/2568/industri-makanan-dan-

minuman-andalan-pemulihan-ekonomi-jatim  

https://industri.kontan.co.id/news/begini-strategi-kemenperin-menjaga-

pertumbuhan-positif-industri-makanan-dan-

minuman#:~:text=Industri%20makanan%20dan%20minuman%20(mamin,%25%

20secara%20tahunan%20(y%2Do%2Dy).  

https://pergikuliner.com/restaurants/surabaya/pepper-lunch-wiyung  

https://www.traveloka.com/id-id/restaurants/indonesia/detail/pepper-lunch-

pakuwon-mall-91203  

https://pepperlunch.id/ 

http://www.halalmui.org/mui14/searchproduk/search?kategori=nama_produk&ka

kunci=Pepper+lunch  

https://www.saibumi.com/artikel-100697-yuk-cobain-rekomendasi-resto-enak-

disurabaya.html  

https://www.hest]anto.web.id/citra-merek-brand-image-menurut-para-ahli/ 

https://materibelajar.co.id/pengertian-sampel-menurut-para-ahli/ 

https://www.cermati.com/artikel/boga-group-salah-satu-perusahaan-kulinerterbesar-di-indonesia
https://www.cermati.com/artikel/boga-group-salah-satu-perusahaan-kulinerterbesar-di-indonesia
https://www.ayosurabaya.com/read/2020/08/06/2568/industri-makanan-dan-minuman-andalan-pemulihan-ekonomi-jatim
https://www.ayosurabaya.com/read/2020/08/06/2568/industri-makanan-dan-minuman-andalan-pemulihan-ekonomi-jatim
https://industri.kontan.co.id/news/begini-strategi-kemenperin-menjaga-pertumbuhan-positif-industri-makanan-dan-minuman#:~:text=Industri%20makanan%20dan%20minuman%20(mamin,%25%20secara%20tahunan%20(y%2Do%2Dy)
https://industri.kontan.co.id/news/begini-strategi-kemenperin-menjaga-pertumbuhan-positif-industri-makanan-dan-minuman#:~:text=Industri%20makanan%20dan%20minuman%20(mamin,%25%20secara%20tahunan%20(y%2Do%2Dy)
https://industri.kontan.co.id/news/begini-strategi-kemenperin-menjaga-pertumbuhan-positif-industri-makanan-dan-minuman#:~:text=Industri%20makanan%20dan%20minuman%20(mamin,%25%20secara%20tahunan%20(y%2Do%2Dy)
https://industri.kontan.co.id/news/begini-strategi-kemenperin-menjaga-pertumbuhan-positif-industri-makanan-dan-minuman#:~:text=Industri%20makanan%20dan%20minuman%20(mamin,%25%20secara%20tahunan%20(y%2Do%2Dy)
https://pergikuliner.com/restaurants/surabaya/pepper-lunch-wiyung
https://www.traveloka.com/id-id/restaurants/indonesia/detail/pepper-lunch-pakuwon-mall-91203
https://www.traveloka.com/id-id/restaurants/indonesia/detail/pepper-lunch-pakuwon-mall-91203
https://pepperlunch.id/
http://www.halalmui.org/mui14/searchproduk/search?kategori=nama_produk&kakunci=Pepper+lunch
http://www.halalmui.org/mui14/searchproduk/search?kategori=nama_produk&kakunci=Pepper+lunch
https://www.saibumi.com/artikel-100697-yuk-cobain-rekomendasi-resto-enak-disurabaya.html
https://www.saibumi.com/artikel-100697-yuk-cobain-rekomendasi-resto-enak-disurabaya.html
https://www.hest]anto.web.id/citra-merek-brand-image-menurut-para-ahli/
https://materibelajar.co.id/pengertian-sampel-menurut-para-ahli/


182 

 

https://mnjmnsumberdayamanusia.blogspot.com/2019/06/pengertian-kualitas-

pelayanan-menurut-para-ahli.html 

https://travel.okezone.com/read/2011/08/18/301/493594/lada-butter-andalan-

resto-pepper-lunch 

https://beritalima.com/di-pakuwon-mall-surabaya-kini-ada-pepper-lunch/ 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://mnjmnsumberdayamanusia.blogspot.com/2019/06/pengertian-kualitas-pelayanan-menurut-para-ahli.html
https://mnjmnsumberdayamanusia.blogspot.com/2019/06/pengertian-kualitas-pelayanan-menurut-para-ahli.html
https://travel.okezone.com/read/2011/08/18/301/493594/lada-butter-andalan-resto-pepper-lunch
https://travel.okezone.com/read/2011/08/18/301/493594/lada-butter-andalan-resto-pepper-lunch
https://beritalima.com/di-pakuwon-mall-surabaya-kini-ada-pepper-lunch/

