REFERENSI

Adamczyk, A. (2020, October 15). 7 months into the pandemic, small business
owners don’t know how much longer they can hold on: “We are in
survival mode.” CNBC. Retrieved February 9, 2022, from
https://www.cnbc.com/2020/10/15/small-businesses-are-in-survival-
mode-as-the-covid-pandemic-drags-on.html

Adler, N. J. (1983). Organizational Development in a Multicultural Environment.
The Journal of Applied Behavioral Science.
https://doi.org/10.1177/002188638301900311

Akyar, 1. (2012). Standard Operating Procedures (What Are They Good For ?).

Latest Research into Quality Control. https://doi.org/10.5772/50439

al Badi, K. S. (2018). The Impact of Marketing Mix on the Competitive
Advantage of the SME Sector in the Al Buraimi Governorate in Oman.
SAGE Open, 8(3), 215824401880083.
https://doi.org/10.1177/2158244018800838

Allen, M. (2017). The SAGE Encyclopedia of Communication Research Methods
(1st ed.) [E-book]. SAGE Publications, Inc.

Almunawaroh, T., & Ngasifudin, M. (2021). PENGARUH KELENGKAPAN
BARANG DAN HARGA TERHADAP MINAT BELANJA
MASYARAKAT DI PASAR TRADISIONAL CIBEUNYING.
Value:Jurnal ~ Manajemen  Dan  Akuntansi,  16(1),  53-63.
https://doi.org/10.32534/jv.v16i1.1517

Anguera, M. T., Portell, M., Chacon-Moscoso, S., & Sanduvete-Chaves, S. (2018).
Indirect Observation in Everyday Contexts: Concepts and

Methodological Guidelines within a Mixed Methods Framework.
Frontiers in Psychology, 9. https://doi.org/10.3389/fpsyg.2018.00013

Ariyani, W., & Daryanto, A. (2018). Operationalization of Internal Analysis
Using the VRIO Framework: Development of Scale for Resource and
Capabilities Organization (Case Study: XYZ Company Animal Feed
Business Unit). Asian Business Research Journal, 3(1), 9-14.
https://doi.org/10.20448/journal.518.2018.31.9.14

Bae, C. J., Diggs, A. B., & Ramachandran, A. (2018). Quantification and
certification of additive manufacturing materials and processes. Additive
Manufacturing, 181-213. https://doi.org/10.1016/b978-0-12-812155-
9.00006-2

Bahtiar, R. A. (2021). Dampak Pandemi COVID-19 Terhadap Sektor Usaha
Mikro, Kecil, dan Menengah Serta Solusinya. INFO Singkat Bidang
Ekonomi Dan Kebijakan Publik,
19.https://berkas.dpr.go.id/puslit/files/info_singkat/Info%20Singkat-XIII-
10-1I-P3DI-Mei-2021-1982.pdf

51



Benndorf, V., Rau, H. A., & Diisseldorf Institute For Competition Economics
(DICE), H.-H.-U. D. (2012). Competition in the Workplace: an
Experimental Investigation. DICE.

Barney, J. (2002), Gaining and Sustaining Competitive Advantage, 2nd ed.,
Prentice Hall, Upper Saddle River, NJ

Barney, J.B. and Hesterly, W.S. (2006), Strategic Management and Competitive
Advantage: Concepts and Cases, Pearson Education, Cranbury, NJ.

Caspar, C., Dias, A. K., & Elstrodt, H. (2018, February 16). The five attributes of
enduring  family businesses. McKinsey & Company.
https://www.mckinsey.com/business-functions/organization/our-
insights/the-five-attributes-of-enduring-family-businesses

Chen, Z., Han, C., Gao, M., Kandukuri, S. Y., & Zhou, K. (2021). A review on
qualification and certification for metal additive manufacturing. Virtual
and Physical Prototyping, 4702, 382-405.
https://doi.org/10.1080/17452759.2021.2018938

Campbell, D. T. (1979). Degrees of freedom and the case study. In T. D. Cook &
C. S. Reichardt (Eds.), Qualitative and quantitative methods in evaluation
research (pp. 49—67). Beverly Hills, CA: Sage Publications.

Creswell, J. W. (1994). Research design: Qualitative and quantitative approaches.
Thousand Oaks, CA: SAGE Publications.

Creswell, J. W. (2007) Qualitative Enquiry and Research Design: Choosing
Among Five Approaches, Thousand Oaks, CA: Sage Publications.

Creswell, J. W. (2009). Research Design: Qualitative, Quantitative, and Mixed
Methods Approaches 3th (third) edition[E-book]. SAGE Publications.

Crowe, S., Cresswell, K., Robertson, A., Huby, G., Avery, A., & Sheikh, A.
(2011). The case study approach. The Case Study Approach.
https://doi.org/10.1186/1471-2288-11-100

de Falco, S. E., & de Falco, S. E. (2016). Family Business [E-book]. Giappichelli.

Debout C. (2016). L'é¢tude de cas qualitative [Qualitative case study]. Soins, la
revue de reference infirmiere, (806), 57-60.
https://doi.org/10.1016/j.50in.2016.04.018

Demir, A., & Aydinli, C. (2016). Exploring the Quality Dimensions of Mobile
Instant Messaging Applications and Effects of Them on Customer
Satisfaction. International Journal of Computer Theory and Applications,

9(22), 1-15.

Denzin, N.K. (1978), The Research Act: A Theoretical Introduction to
Sociological Methods, 2nd ed., McGraw-Hill, New York, NY.

52



Denzin, Norman K., and Yvonna S. Lincoln. 2005. Introduction. The discipline
and practice of qualitative research. In The Sage handbook of qualitative
research, ed. Norman K. Denzin and Yvonna S. Lincoln, 1-32.
Thousand Oaks: SAGE Publications.

Dubelaar, C., Chow, G., Larson, P. (2001). Relationships between Inventory,
Sales and Service in a Retail Chain Store Operation. International Journal
of Physical Distribution & Logistics Management, 31(2), 96—108. DOI:
10.1108/09600030110387480.

Dziuba, S. T., Ingaldi, M., & Zhuravskaya, M. (2020). Employees’ Job
Satisfaction and their Work Performance as Elements Influencing Work
Safety. System Safety: Human - Technical Facility - Environment, 2(1),
18-25. https://doi.org/10.2478/czoto-2020-0003

Eisenhardt, K. M. (1989). Building Theories from Case Study Research. The

Academy of Management Review, 14(4), 532.
https://doi.org/10.2307/258557

Elrehail, H., Harazneh, 1., Abuhjeeleh, M., Alzghoul, A., Alnajdawi, S., &
Ibrahim, H. M. H. (2019). Employee satisfaction, human resource
management practices and competitive advantage. European Journal of
Management and  Business  Economics, 29(2), 125-149.
https://doi.org/10.1108/ejmbe-01-2019-0001

Family-Owned Businesses in Indonesia | GBG. (2016a). Global Business Guide.
http://www.gbgindonesia.com/en/main/why_indonesia/2016/family matte
rs_a guide to family owned businesses in_indonesia 11459.php

Fasching, Darrel, and Dell deChant. 2001. Comparative Religious Ethics: A

Narrative Approach. Hoboken, NJ: Wiley-Blackwell.

Faiz, E., & Uludag, G. (2019). Entrepreneurial Orientation of Family Business: A
Case Study From Turkey. In Handbook of Research on Entrepreneurship,
Innovation, and Internationalization (pp. 133-156). 1GI Global.

Fauzan. (2013). PENGARUH RELIGIUSITAS TERHADAP ETIKA
BERBISNIS (Studi pada RM. Padang di Kota Malang. Jurnal
Manajemen Dan Kewirausahaan, 15(1).
https://doi.org/10.9744/jmk.15.1.53-64

Forker, L. B., Vickery, S. K., & Droge, C. L. (1996). The contribution of quality
to business performance. International Journal of Operations &
Production Management, 16(8), 44-62.
https://doi.org/10.1108/01443579610125778

Gardner, H. (2010). Responsibility at Work: How Leading Professionals Act (or
Don’t Act) Responsibly (1st ed.) [E-book]. Jossey-Bass.

Gibson, J.L., Ivancevich, J.M. and Donnelly, J.H. (2000), Organizations:
Behavior, Structure, Processes, 10th ed., McGraw-Hill, Boston, MA.

53



Gudmundsdottir, S. (2001). Narrative research on school practice. In Richardson,
V. (Ed.), Fourth handbook for research on teaching (pp. 226-240). New
York: MacMillan.

Greene, J.C., Caracelli, V.J. and Graham, W.F. (1989), “Toward a conceptual
framework for mixed-method evaluation designs”, Educational
Evaluation and Policy Analysis, Vol. 11 No. 3, pp. 255-74.

GUPTA, D., & BENJAAFAR, S. (2004). Make-to-order, make-to-stock, or delay
product differentiation? A common framework for modeling and
analysis. 1IE Transactions, 36(6), 529-546.
https://doi.org/10.1080/07408170490438519

Harvard Business Review. (2008). The Five Competitive Forces That Shape
Strategy. Competitive Strategy, 86(1), 25—40. https://hbr.org/2008/01/the-
five-competitive-forces-that-shape-strategy

Hilal, Dilman & Top, Cemil. (2019). IMPACT OF PRODUCT AND SERVICE
QUALITY OF GATED COMMUNITIES ON THE REPURCHASE
INTENTIONS: CASE STUDY IN KURDISTAN REGION OF IRAQ.

International Association of Engineers, Ao, S. 1., & International Association of
Engineers. (2011). World Congress on Engineering and Computer
Science. Newswood Limited, International Association of Engineers.

Jamal, A., & Naser, K. (2002). Customer satisfaction and retail banking: An
assessment of some of the key antecedents of customer satisfaction in retail
banking. International Journal of Bank Marketing, 20(4), 146-
160. https://doi.org/10.1108/02652320210432936

Jick, T.D. (1979), “Mixing qualitative and quantitative methods: triangulation in
action”, Administrative Science Quarterly, Vol. 24 No. 4, pp. 602-11.

Kiger, M. E., & Varpio, L. (2020). Thematic analysis of qualitative data: AMEE
Guide No. 131. Medical Teacher, 42(8), 846—854.
https://doi.org/10.1080/0142159x.2020.1755030

Kotabe, M., & Helsen, K. (2010). Global Marketing Management (5th ed.) [E-
book]. Wiley.

Kothari, C. R. (2001) Quantitative Techniques. New Delhi: Vikas Publishing
House PVT Limited.

Koufteros, X. A., Vonderembse, M. A., & Doll, W. J. (2002). Examining the
Competitive Capabilities of Manufacturing Firms. Structural Equation
Modeling: A Multidisciplinary  Journal,  9(2),  256-282.
https://doi.org/10.1207/s15328007sem0902_6

Lub, V. (2015). Validity in Qualitative Evaluation. International Journal of
Qualitative Methods, 14(5). https://doi.org/10.1177/1609406915621406

54



Magaldi D., Berler M. (2020) Semi-structured Interviews. In: Zeigler-Hill V.,
Shackelford T.K. (eds) Encyclopedia of Personality and Individual
Differences. Springer, Cham. https://doi.org/10.1007/978-3-319-24612-
3 857

Malik, A. (2019). Creating Competitive Advantage Through Source Basis Capital
Strategic Humanity in the Industrial Age 4.0. International Research
Journal of Advanced Engineering and Science, 4(1), 2009.
http://irjaes.com/wp-content/uploads/2020/10/IRJAES-
V4AN1P195Y19.pdf

Mamatha S.V., & Geetanjali P. (2020). Founder Leaders and Organization
Culture: A Comparative Study on Indian and American Founder Leaders
Based on Schein’s Model of Organizational Culture. IIM Kozhikode
Society & Management Review, 9(1), 23-33.
https://doi.org/10.1177/2277975219890932

Mettler, T., & Rohner, P. (2009). Supplier Relationship Management: A Case
Study in the Context of Health Care. Journal of Theoretical and Applied
Electronic Commerce Research, 4(3). https://doi.org/10.4067/s0718-
18762009000300006

Miles, M., Huberman, A. M., & Saldana, J. (2014). Qualitative data analysis: A

methods sourcebook (3rd ed.). Los Angeles, CA: SAGE

Monk, E., & Wagner, B. (2012). Concepts in enterprise resource planning.
Cengage Learning.

Neubauer, B.E., Witkop, C.T. & Varpio, L. How phenomenology can help us
learn from the experiences of others. Perspect Med Educ 8, 90-97 (2019).
https://doi.org/10.1007/s40037-019-0509-2

Noble, H., & Smith, J. (2015). Issues of validity and reliability in qualitative
research. Evidence Based Nursing, 18(2), 34-35.
https://doi.org/10.1136/eb-2015-102054

Normann, R., & Ramirez, R. (1993). From value chain to value constellation:
Designing interactive strategy. Harvard Business Review, 71(4), 65—77.

Ok, S., Suy, R., Chhay, L., & Choun, C. (2018). Customer Satisfaction and
Service Quality in the Marketing Practice: Study on Literature Review.
Asian  Themes in  Social Sciences Research, 1(1), 21-27.
https://doi.org/10.33094/journal.139.2018.11.21.27

Park, J., Shin, K., Chang, T., & Park, J. (2010). An integrative framework for
supplier relationship management. Industrial Management & Data
Systems, 110(4), 495-515. https://doi.org/10.1108/02635571011038990

55



Park, Y. S., Konge, L., & Artino, A. R. (2020). The Positivism Paradigm of
Research. Academic Medicine, 95(5), 690—-694.
https://doi.org/10.1097/acm.0000000000003093

Patino, C. M., & Ferreira, J. C. (2018). Internal and external validity: can you
apply research study results to your patients? Jornal Brasileiro de
Pneumologia, 44(3), 183. https://doi.org/10.1590/s1806-
37562018000000164

Patrick, A.S. (2002). Building trustworthy software agents. IEEE Internet
Computing, 6(6), 46-53.

Perry, J. L. (2020). Managing Organizations to Sustain Passion for Public Service
[E-book]. Cambridge University Press.

Phillippi, J., & Lauderdale, J. (2017). A Guide to Field Notes for Qualitative
Research: Context and Conversation. Qualitative Health Research, 28(3),
381-388. https://doi.org/10.1177/1049732317697102

Porter, M. E. (2008). Competitive Advantage [E-book]. Amsterdam University
Press.

PwC (2014, November). Survey Bisnis Keluarga 2014.
https://www.pwc.com/id/en/publications/assets/indonesia-report-family-
business-survey-2014.pdf

Rahareng, S. (2021). The Impact of Implementing Standard Operating Procedures
and Supervision on Employee Performance. Bongaya Journal for
Research in Management (BJRM), 4(1), 26-33.
https://doi.org/10.37888/bjrm.v4i1.252

Sabanadze, N. (2010). Introduction. In Globalization and Nationalism, 1-14.
Budapest; New York: Central European University Press.

Saldafia, J. (2012). The Coding Manual for Qualitative Researchers (Second ed.)
[E-book]. SAGE Publications Ltd.

Saniuk, A., & Waszkowski, R. (2016). Make-to-order manufacturing - new
approach to management of manufacturing processes. IOP Conference

Series: Materials Science and Engineering, 145.
https://doi.org/10.1088/1757-899x/145/2/022005

Scarnati, J. T. (2001). On becoming a team player. Team Performance
Management: An International Journal, 7(1/2), 5-10.

Schmidt, B., Loerbroks, A., Herr, R.M., Wilson, M., Bosch, J.A. and Fischer, J.E.
(2014), “Associations between supportive leadership and employees self-
rated health in an occupational sample”, International Journal of
Behavioral Medicine, Vol. 21 No. 5, pp. 750-756.

56



Schumacher, A., Sihn, W., & Erol, S. (2016, October). Automation, digitization
and digitalization and their implications for manufacturing processes.
International Scientific Conference, Bucharest, Romania.

Sekaran, U., & Bougie, R. (2016). Research Methods For Business: A Skill
Building Approach (7th ed.) [E-book]. Wiley.

Shin, Y., Oh, W. K., Sim, C. H. S., & Lee, J. Y. (2015). A Multilevel Study Of
Supportive Leadership And Individual Work Outcomes: The Mediating
Roles Of Team Cooperation, Job Satisfaction, And Team Commitment.
Journal of Applied Business Research (JABR), 32(1), 55.
https://doi.org/10.19030/jabr.v3211.9523

Smith, A. D. (2013). Nationalism [E-book]. Wiley.

Séderholm, P., Parida, V., Johansson, J., Kokkola, L., Oqvist, A., & Kostenius, C.
(2018). Adressing Societal Challenges. Lulea University of Technology.

Soltani, Z., Zareie, B., Milani, F. S., & Navimipour, N. J. (2018). The impact of
the customer relationship management on the organization performance.
The Journal of High Technology Management Research, 29(2), 237-246.
https://doi.org/10.1016/j.hitech.2018.10.001

Song, J. S., van Houtum, G. J., & van Mieghem, J. A. (2020). Capacity and
Inventory Management: Review, Trends, and Projections. Manufacturing
& Service Operations Management, 22(1), 36-46.
https://doi.org/10.1287/msom.2019.0798

Stanford Encyclopedia of Philosophy. (2011, November 2). Culture and
Cognitive  Science  (Stanford  Encyclopedia  of  Philosophy).
https://plato.stanford.edu/entries/culture-cogsci/

Steinhage, A., Cable, D., & Wardley, D. (2017, July 25). The Pros and Cons of
Competition  Among  Employees.  Harvard  Business  Review.
https://hbr.org/2017/03/the-pros-and-cons-of-competition-among-
employees

Thurstone, L.L. (1937), “Ability, motivation and speed”, Psychometrika, Vol. 2

No. 4, pp. 249-54.

Tripathy, M. (2018, April 23). Building quality teamwork to achieve excellence in
business organizations | International research journal of management,
T and social sciences. Sloap.Org.
https://sloap.org/journals/index.php/irjmis/article/view/159

Walker, G., & Madsen, T. (2015). Modern Competitive Strategy (4th ed.) [E-
book]. McGraw Hill.

W. Khristianto, I. Kertahadi and I. Suyadi, The influence of information, system
and service on customer satisfaction and loyalty in online shopping,

57



International Journal of Academic Research, vol. 4, no. 2, pp. 28-32,
2012.

Walsh, 1., Holton, J. A., Bailyn, L., Fernandez, W., Levina, N., & Glaser, B.
(2015). What Grounded Theory Is. . .A Critically Reflective
Conversation Among Scholars. Organizational Research Methods, 18(4),
581-599. https://doi.org/10.1177/1094428114565028

Yin, R. (2003). Case study research: Design and methods (3rd ed.). Thousand
Oaks, CA: Sage.

Zellweger, T. (2017). Managing the family business: Theory and practice.
Edward Elgar Publishing.

58



