
147 

 

DAFTAR PUSTAKA 

 
 

Abadi, Hossein Rezaee Dolat., Seyede Nasim Amirosadat Hafshejani., & Faeze 

Kermani Zadeh. 2011. Considering Factors That Affect Users’ Online 

Purchase Intention With Using Structural quation Modeling. 

Interdisciplinary Journal Of Contempoary Research In Business. Vol. 3, 

No. 8. 

 

Aisyah, Mimin Nur., Mahendra Adhi Nugroho., & Endra Murti Sagoro. 2014.  

Pengaruh Technology Readiness Terhadap Penerimaan Teknologi 

Komputer Pada UMKM DI Yogyakarta. Jurnal Economia, Volume 10, 

Nomor 2. 

 

Agarwal, James.,&  Naresh K. Malhotra. 2005. An Integrated Model of 

Attitude and Affect:  Theoretical Foundation and an Empirical 

Investigation. Journal Of Business Research 58. 
 

Akbar, Mochamad Jordanis. 2014. Analisis Anteseden Preferensi Pembelian 

Online Di Indonesia. Skipsi Fakultas Ekonomi dan Bisnis Universitas 

Diponegoro.  

 

Anjaskara, Dian Innes. 2016. Pengaruh Sikap Pada mediaSosial nstagram 

Terhadap Minat Beli Produk Kecantikan Melalui Instagram (Studi Kasus 

Pada Konsumen Terhadap Minat beli Melalui situs Instagram). Skripsi 

Universitas Muhammadiyah Yogyakarta. 

 

Ariwibowo, Dwi Putra Jati., & Mahendra Adhi Nugroho. 2013. Pengaruh Trust 

Dan Perceived Of Risk Terhadap Niat Untuk Bertransaksi Menggunakan 

E-Commerce. Jurnal Nominal, Volume II, Nomor I 

 

Ashari, Bella Harum. 2017. Pengaruh Karakteristik Social Commerce Terhadap 

Kepercayaan, Niat Beli dan Niat Word - Of  - Mouth Pada Online Shop di 

Instagram. Skripsi Institut Teknologi Sepulu Nopember Surabaya. 

 

Chinomona, Richard., & Maxwell Sandada. 2013. The influence of Market 

Related Mobile Activities On The Acceptance Of Mobile Marketing And 

Consumer Intention To  Purchase Products Promoted By SMS In South 

Africa. The Journal of Applied Business Research. Volume 29, Number 6. 

 

Dainton, Marianne., & Elaine D. Zelley. Applying Communication Theory for 

Professional Life. Second Edition, A Practical Introduction. SAGE 

Publicaions. 

 

Davis, F. D., Bagozzi, R. P., & Warshaw, P. R. (1989). User acceptance of 

computer technology: a comparison of two theoretical models. 

Management Science, 35(8), 982-1003. 



148 

 

Dewi, Ni Putu Ratih Astarini., & I Gusti Agung Ketut Sri Ardani. 2016. Pengaruh 

Sikap, Norma Subjektif Terhadap Niat Beli Ulang Produk Fashion Via 

Online Di Kota Denpasar. E-Jurnal Manajemen Unud, Vol. 5, No. 4. 

 

Fong, Ken Kin-Kiu., & Stanley Kam Sing Wong. 2015. Factors Influencing the 

Behavior Intention of Mobile Commerce Service Users: An Exploratory 

Study in ong Kong. International journal of Business and Management, 

Vol. 10, No. 7. 

 

Ghozali, Imam. 2011. Aplikasi Analisis Multivariate Dengan Program IBM. SPSS 

19 (edisi kelima.) Semarang: Universitas Diponegoro. 

Halim, Christine., & Ritzky Karina Megah Roza Brahmana, S.E., MA. 2014. 

Analisa Pengaruh Event Involvement Melalui Event Attitude Terhadap 

Customer Loyalty Townsquare Surabaya. Jurnal Manajemen Pemasaran 

Petra. Vol 2, No. 2  

 
Hartini, Sri. 2011. Pengembangan Model TAM: Expertice Dan Innovativeness 

Sebagai Variabel Moderator Studi Pada Penggunaan E-Banking. Journal 

of Business and Banking, Volume 1, No. 2. 

 

Hertaswari,  Odilia Larasati. 2016. Pengaruh Perbedaan Sikap Konsumen 

Terhadap Gadget Online Shop dan Fashion Online Shop Pada Minat Beli 

Ulang Konsumen Dilihat Dari Gender, Usia dan Perilaku. Skripsi 

Universitas Sanata Dharma Yogyakarta.  

 

Hong, Se-Joon., Kar Ya Tam. 2006. Understanding The Adoption of 

Multipurpose Information Appliances: The Case of Mobile Data Services. 

Information System Research, Vol. 17, No. 2. 

 

Huang, Chi-Cheng. 2017. Cognitive Factors in Predicting Continued use of 

Information System With Technology Adption Models. IR Information 

Research, Vol. 22, No. 2. 

 

Hussein, Zuhal. 2016. Evaluating Mobile Shopping Purchase Intention Amongst 

Gen Y: Evidence From Malaysia. Proceeding of SOCIOINT 2016 3
rd

 

International Conference on Education, Social Sciences and Humanities. 

 

Istiarni, Panggih Rizki Dwi. 2014. Analisis Pengaru Persepsi Manfaat, 

Kemudahan Penggunaan dan Kredibiltas Terhadap Minat Penggunaan 

Berulang Internet Banking Dengan Sikap Penggunaan Sebagai Variabel 

Intervening (Studi Empiris : Nasabah Layanan Internet Banking di 

Indonesia). Skripsi Universitas Diponegoro Semarang.   

 

Jahnh, JungJoo (JJ). 2001. The Impact of Electronic Commerce Environment on 

Behavior: The Case of a Complex Product. E-Service Journal, Volume 1, 

Number 1. 

 



149 

 

Javadi, Mohammad Hossein Moshref., Hossein Rezaei Dolatabadi., Mojtaba 

Nourbakhsh., Amir Poursaeedi., & Ahmad Reza Asadollahi. 2012. An 

Analysis of Factors Affecting on Online Shopping Behavior of 

Consumers. International Journal of Marketing Studies; Vol. r4, No. 5. 

 

Laudon, Kenneth C., Jane P. Laudon 2007. Sistem Informasi Manajemen, 

Mengelola Perusahaan Digital. Buku 1 Edisi 10. Jakarta: Salemba Empat. 

Liat, Cheng Boon., & Wuan Yee Shi. 2014. Factors Influencing Consumers’ 

Online Purchase Intention: A Study Among University Students in 

Malaysia. Internatiolan Journal of liberal Arts and Social Science. Vol. 2 

No. 8. 

 

Madura, Jeff. 2007. Introduction To Bussiness. Pengantar Bisnis. Edisi 4. Jakarta: 

Salemba Empat. 

 

Mandilas, A., A. Karasavvoglou.,  M. Nikolaidis., & L. Tsourgiannis. 2013. 

Predicting Consumer’s Perception in On-line Shopping. ^th International 

Conference on Informaton and Communication Technologies in 

Agriculture, Food and Environment (HAICTA 2013) 

 

Maulana, Habib. 2012. Pengaruh Online Shopping Anxiety, Prior Online 

Shopping Experience, Perceived Usefullness, Perceived Ease of Use, 

Perceived Risk terhadap Online Shopping Intention. Skripsi Universitas 

Sebelas Maret Surakarta. 

 

Monalisa, Komang Ayu Trisna. 2009. Pengaruh Kesiapan Individu Pada Niat 

Keperilakuan Menggunakan E-Learning. Simposium Nasional Sistem 

Teknologi Informasi (SNSTI). 

 

Moon, Eunjung, 2015. Willingness to Use Fashion Mobile Applications to 

Purchase Fashion Products: A Compariosn between the United States and 

South Korea. Journal of Textile And Apparel, Technology and 

Management. Volume 9.  

 

Parasuraman, A. 2000. Technology readiness index (TRI) a multiple-item scale to 

measure readiness to embrace new technologies. Journal of Service 

Research, 2(4), 307-320 

 

Permatasari, Cicilia Desy Widya Permatasari. Pengaruh Kepercayaan, Keamanan, 

Persepsi Resiko dan Kualitas Pelayanan Terhadap Keputusan Pembelian 

Secara Online. 

 

Punjakunnaporn, Thanaporn., & Rapeepat Techakittiroj, 2015. Factors 

Influencing Official Mobile Application Purchasing Intention in Bangkok. 

Assumption University of Thailand. ISER 4
th

 International Conference, 

Bangkok, Thailand.  

 



150 

 

Rahayu., & Djawoto Yuliastutik Rahayu. 2012. Pengaruh Trust Terhadap Risk 

Perseption, Attitude Toward Online Shopping dan Intention To Shop 

Online Pada Toko Busana Online di Surabaya. Jurnal Akuntansi, 

Manajemen Bisnis Dan Sektor Publik (JAMBSP). Vol 8 No. 2.  

 

Ramdhani, Neila. Sikap dan Beberapa Pendekatan Dalam Memahaminya. 

 

Roninson, Michael D., Sara K. Moeller., & Scott Ode. 2010. Extraversion and 

Reward – Related Processing: Probing Incentive Motivation in Affective 

Priming Tasks. EmotionVol. 10, No. 5. 

 

Rust, Roland T., & P.K Kannan, 2002. E-Service, New Directions in Theory and 

Practice. 

 

Saragih, Hoga., & Rizky Ramdhany. 2012. Pengaruh Intensi Pelanggan Dalam 

Berbelanja Online Kembali Melalui Media Teknologi Informasi Forum 

Jual beli (FJB) Kaskus.  Journal of Information Systems, Volume 8, Issue 

2. 

 

Tegar, Samuel. 2013. Pengaruh Keamanan Regulasi Dan Sistem Pembayaran 

Terhadap Sistem E-Commerce Pada PT Web Internasioanl. Jurnal Ilmu & 

Riset Akuntansi. Volume 2 No. 6. 

 

Tyra, Maria Josephine., Lina., & Catharina Clara. 2014. Analisis Faktor – Faktor 

Yang Mempengaruhi Perilaku Pelanggan Belanja Online. Jurnal 

Mnajemen, Volume XVIII, No. 03. 

 

Walczuch, Rita., Jos Lemmink., & Sandra Streukens.  2007. The Effect of Service 

Employees’ Technology Readiness on Technology Acceptance. 

Information & Management 44  

 

Waskito, Jati., & Zulfa Irawati, 2016. Memahami Praktik Perilaku Pro 

Lingkungan Berdasar Pada Sikap, Norma, dan Perilaku Konsumen. The 

4
th

 University Research Colloquium 

 

Yan, Aw WAi., Khalil MD-Nor., Emad Abu_Shanab., & Janejira 

Sutanonpaiboon. 2009. Factors that Affects Mobile Telephone users to 

Use Mobile Payment Solution. Int. Journal of Economics and 

Management 3 (1). 

   

Yu, Chian – Son. 2012.  Factors Affecting Individuals To Adopt Mobile Banking: 

Empirical Evidence From The UTAUT Model. Journal of Electronic 

Commerce Research, Vol 13, No 2. 

 

 

 

 

  




