
 

 

 

 

100 

 
 
 

Daftar Pustaka 

 
Aladwani, Adel M., and Prashant C. Palvia. 2002. “Developing and Validating an 

Instrument for Measuring User-Perceived Web Quality.” Information & 
Management . 

Ali, Muhammad, and Syed Ali Raza. 2017. “Service Quality Perception and 
Customer Satisfaction in Islamic Banks of Pakistan: The Modified 
SERVQUAL Model.” Total Quality Management & Business Excellence. 

Bączkiewicz, Aleksandra, Bartłomiej Kizielewicz, Andrii Shekhovtsov, Jarosław 
Wątróbski, and Wojciech Sałabun. 2021. “Methodical Aspects of MCDM 
Based E-Commerce Recommender System.” Journal of Theoretical and 
Applied Electronic Commerce Research. 

Bernarto, Innocentius, Nicholas Wilson, and Ian Nurpatria Suryawan. 2019. 
“Pengaruh Website Design Quality, Service Quality, Trust Dan Satisfaction 
Terhadap Repurchase Intention (Studi Kasus: Tokopedia.Com).” Jurnal 
Manajemen Indonesia 19(1):1-8. doi: 10.25124/jmi.v19i1.1987. 

Boonlertvanich, Karin. 2019. “Service Quality, Satisfaction, Trust, and Loyalty: The 
Moderating Role of Main-Bank and Wealth Status.” International Journal of 
Bank Marketing. 

Brady, Michael K., Christopher J. Robertson, and J. Joseph Cronin. 2001. “Managing 
Behavioral Intentions in Diverse Cultural Environments: An Investigation of 
Service Quality, Service Value, and Satisfaction for American and Ecuadorian 
Fast-Food Customers.” Journal of International Management". 

Chanthasaksathian, Sophida, and Chompu Nuangjamnong. 2021. “Factors 
Influencing Repurchase Intention on E-Commerce Platforms: A Case of GET 
Application.” International Research E-Journal on Business and Economics 
June-November 2021 6(1):28–31. 

Chawla, Neelam, and Basanta Kumar. 2021. “E-Commerce and Consumer Protection 
in India: The Emerging Trend.” Journal of Business Ethics". 

Cristobal, Eduard, Carlos Flavian, and Miguel Guinaliu. 2007. “Perceived E‐service 
Quality (PeSQ): Measurement Validation and Effects on Consumer 



 

 

 

 

101 

Satisfaction and Web Site Loyalty.” Managing Service Quality: An 
International Journal. 

Eneizan, BILAL, ABDALLAH Alsaad, HASSAN N. Abdelbaset Alkhawaldeh, and 
ODAI ENAIZAN Rawash. 2020. “E-Wom, Trust, Usefulness, Ease of Use, 
and Online Shopping via Websites: The Moderating Role of Online Shopping 
Experience.” Journal of Theoretical and Applied Information Technology 
98(13). 

Etikan, Ilker. 2016. “Comparison of Convenience Sampling and Purposive 
Sampling.” American Journal of Theoretical and Applied Statistics 5:1. doi: 
10.11648/j.ajtas.20160501.11. 

Everard, Andrea, and Dennis F. Galletta. 2005. “How Presentation Flaws Affect 
Perceived Site Quality, Trust, and Intention to Purchase from an Online 
Store.” Journal of Management Information Systems . 

Fang, Yulin, Israr Qureshi, Heshan Sun, Patrick McCole, Elaine Ramsey, and Kai H. 
Lim. 2014. “Trust, Satisfaction, and Online Repurchase Intention.” Mis 
Quarterly 38(2). 

Fimberg, Kairi, and Sonia Sousa. 2020. “The Impact of Website Design on Users’ 
Trust Perceptions.” in International Conference on Applied Human Factors 
and Ergonomics. Springer. 

Garson. (2016). Partial Least Squares : Regression & Structural Equation Models,. 
Statistical Publishing Associates.  

Giao, H., B. Vuong, and T. Quan. 2020. “The Influence of Website Quality on 
Consumer’s e-Loyalty through the Mediating Role of e-Trust and e-
Satisfaction: An Evidence from Online Shopping in Vietnam.” Uncertain 
Supply Chain Management 8(2). 

Harris, Lloyd C., and Mark M. H. Goode. 2004. “The Four Levels of Loyalty and the 
Pivotal Role of Trust: A Study of Online Service Dynamics.” Journal of 
Retailing 80(2). 

Hair. (2017). A Primer on Partial Least Squares Structural Equation Modeling (PLS-
SEM). 

Hasanov, Jasur, and Haliyana Khalid. 2015. “The Impact of Website Quality on 
Online Purchase Intention of Organic Food in Malaysia: A WebQual Model 
Approach.” Procedia Computer Science 72. 



 

 

 

 

102 

Henseler. (2016). Using PLS path modeling in new technology research: Updated 
guidelines. Industrial Management and Data Systems, 116(1). 
https://doi.org/10.1108/IMDS-09-2015-0382. 

Henseler, & Jörg. (2014). A New Criterion for Assessing Discriminant Validity in 
Variance-based Structural Equation Modeling. Journal of the Academy of 
Marketing Science. 

Hong, Ilyoo B., and Hwihyung Cho. 2011. “The Impact of Consumer Trust on 
Attitudinal Loyalty and Purchase Intentions in B2C E-Marketplaces: 
Intermediary Trust vs. Seller Trust.” International Journal of Information 
Management . 

Hossain, Afzal, Abdullah Al Jamil, and Masihur Rahman. 2018. “Exploring the Key 
Factors Influencing Consumers’ Intention, Satisfaction and Loyalty towards 
Online Purchase in Bangladesh.” International Journal of Economics and 
Financial Research. 

Hur, Youngjin, Yong Jae Ko, and Joseph Valacich. 2011. “A Structural Model of the 
Relationships between Sport Website Quality, e-Satisfaction, and e-Loyalty.” 
Journal of Sport Management. 

Hwang, Yujong, and Dan J. Kim. 2007. “Customer Self-Service Systems: The Effects 
of Perceived Web Quality with Service Contents on Enjoyment, Anxiety, and 
e-Trust.” Decision Support Systems. 

Isa, Nasrul Fadhrullah, Sharifah Nurafizah Syed Annuar, Imelda Albert Gisip, and 
Nelson Lajuni. 2020. “Factors Influencing Online Purchase Intention of 
Millennials and Gen Z Consumers.” Journal of Applied Structural Equation 
Modeling 4(2):21–43. doi: 10.47263/jasem.4(2)03. 

Kemp, Simon. 2020. “Digital 2020 :Global Digital Overview.” Global Digital 
Insights. doi: https://datareportal.com/reports/digital-2020-global-digital-
overview. 

Kim, Myoung-Soo, and Jae-Hyeon Ahn. 2007. “Management of Trust in the E-
Marketplace: The Role of the Buyer’s Experience in Building Trust.” Journal 
of Information Technology. 

Kotler, Philip, and Kevin Lane Keller. 2016. A Framework for Marketing 
Management. Pearson Boston, MA. 



 

 

 

 

103 

Lai, I., Yung-Fu HUANG, Jie-Hua SIANG, and Ming-Wei WENG. 2020. 
“Evaluation of Key Success Factors for Web Design in Taiwan’s Bike Case 
Study.” The Journal of Asian Finance, Economics, and Business. 

Lee, Suk-Joo, Cheolhwi Ahn, Kelly M. Song, and Hyunchul Ahn. 2018. “Trust and 
Distrust in E-Commerce.” Sustainability  . 

Li, Xiang, and James F. Petrick. 2010. “Towards an Integrative Model of Loyalty 
Formation: The Role of Quality and Value.” Leisure Sciences . 

Loiacono, Eleanor T., Richard T. Watson, and Dale L. Goodhue. 2002. “WebQual: A 
Measure of Website Quality.” Marketing Theory and Applications . 

Nunkoo, Robin, Viraiyan Teeroovengadum, Peta Thomas, and Llewellyn Leonard. 
2017. “Integrating Service Quality as a Second-Order Factor in a Customer 
Satisfaction and Loyalty Model.” International Journal of Contemporary 
Hospitality Management. 

Olise, Chigbata M., and O. O. Christian. 2018. “Effects of Product Quality on 
Customer Satisfaction: A Review of Manufacturing Company’s Performance 
in Anambra State.” International Journal of Business & Law Research . 

Parasuraman, Ananthanarayanan, Valarie A. Zeithaml, and Arvind Malhotra. 2005. 
“ES-QUAL: A Multiple-Item Scale for Assessing Electronic Service 
Quality.” Journal of Service Research . 

Piarna, Rian. 2014. “Pengaruh Sumber Informasi Dan Kualitas Website Terhadap 
Kepercayaan Pelanggan Dalam Menentukan Keputusan Bertransaksi Pada E-
Commerce (Studi Pada Pelanggan E-Commerce Di Indonesia).” Jurnal 
Aplikasi Manajemen . 

Putra, Fajar Syah, and Rahmiati Rahmiati. 2019. “Pengaruh Website Quality 
Terhadap Online Booking Intention Dengan Mediasi E-Trust Pada Pengguna 
Traveloka Di Kota Padang.” Jurnal Ecogen 2(2):129. doi: 
10.24036/jmpe.v2i2.6147. 

Rahimnia, Fariborz, and Jaleh Farzaneh Hassanzadeh. 2013. “The Impact of Website 
Content Dimension and E-Trust on e-Marketing Effectiveness: The Case of 
Iranian Commercial Saffron Corporations.” Information & Management . 

Ribbink, Dina, Allard C. R. Van Riel, Veronica Liljander, and Sandra Streukens. 
2004. “Comfort Your Online Customer: Quality, Trust and Loyalty on the 
Internet.” Managing Service Quality: An International Journal. 



 

 

 

 

104 

Ridha, Nikmatur. 2017. “Proses Penelitian, Masalah, Variabel Dan Paradigma 
Penelitian.” Hikmah . 

Rinjani, Dewi. 2019. “Pengaruh E-Service Quality Terhadap Kepuasan Pelanggan 
(Studi Pada Pengguna PT. Kereta Api Indonesia (Persero) Medan-Tanjung 
Balai).” 

Rita, Paulo, Tiago Oliveira, and Almira Farisa. 2019. “The Impact of E-Service 
Quality and Customer Satisfaction on Customer Behavior in Online 
Shopping.” Heliyon 5(10):e02690. 

Sekaran, Bougie, U. d., & Roger. (2016). Research Methods For Business: A Skill 
Building Approach, 7th Edition. New Jersey: Wiley.  

Shchiglik, Clarry, and Stuart J. Barnes. 2004. “Evaluating Website Quality in the 
Airline Industry.” Journal of Computer Information Systems 44(3):17–25. 

Sudiyono, Freddy. 2017. “PENGARUH WEBSITE QUALITY TERHADAP 
PERCEIVED TRUST DAN DAMPAKNYA PADA REPURCHASE 
INTENTION PADA WEBSITE MATAHARI MALLNo Title No Title.” 
Manajemen Bisnis Dan Kewirausahaan 01(1):38–46. 

Sugiyono. 2013. Metode Penelitian Kuantitatif, Kualitatif Dan R&D. Bandung: 
Alfabeta. 

Sultana, Sharmin, and Tasnim Islam Shimul Das. 2016. “Measuring Customer 
Satisfaction through SERVQUAL Model: A Study on Beauty Parlors in 
Chittagong.” European Journal of Business and Management . 

Tirtayani, I. G. A., and I. P. G. Sukaatmadja. 2018. “The Effect of Perceived Website 
Quality, e-Satisfaction, and e-Trust towards Online Repurchase Intention.” 
International Journal of Economics, Commerce and Management . 

Torres, Edwin N. 2014. “Deconstructing Service Quality and Customer Satisfaction: 
Challenges and Directions for Future Research.” Journal of Hospitality 
Marketing & Management . 

Wakefield, Robin L., Kirk L. Wakefield, Julie Baker, and Liz C. Wang. 2011. “How 
Website Socialness Leads to Website Use.” European Journal of Information 
Systems . 

Walczuch, Rita, and Henriette Lundgren. 2004. “Psychological Antecedents of 
Institution-Based Consumer Trust in e-Retailing.” Information & 
Management . 



 

 

 

 

105 

Yoshida, Masayuki, and Jeffrey D. James. 2010. “Customer Satisfaction with Game 
and Service Experiences: Antecedents and Consequences.” Journal of Sport 
Management . 

Zulfa, Latifah, and Retno Hidayati. 2018. “Analisis Pengaruh Persepsi Risiko, 
Kualitas Situs Web, Dan Kepercayaan Konsumen Terhadap Keputusan 
Pembelian Konsumen E-Commerce Shopee Di Kota Semarang.” Diponegoro 
Journal of Management . 

zhou et al., T. (2009). The Relative Importance of Website Design Quality and 
Service Quality in Determining Consumers’ Online Repurchase Behavior.  

 
 
 

 
 

 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


	Daftar Pustaka

