DAFTAR PUSTAKA

Al-Azzam, A. F., & Mizeed, K. Al. (2021). The Effect of Digital Marketing on
Purchasing Decisions: A Case Study in Jordan. Journal of Asian Finance,
Economics and Business, 8(5), 455-463.

Azis, A. R., Asdar, M., & Munir, A. R. (2021). The Effect of Trust and Price on
Purchase Decisions through Brand Image as Intervening Variables (Case
Study of Shopee Users in Makassar City). Hasanuddin Journal of Applied
Business and Entrepreneurship (HJABE), 4(1), 22—-39.

Bui, T. Q., Nguyen, N.-T., Nguyen, K. K., & Tran, T.-T. (2021). Antecedents
Affecting Purchase Intention of Green Skincare Products: A Case Study in
Vietnam. Journal of Asian Finance, Economics and Business, 8(3), 1295-
1302.

CNN Indonesia. (2021). Kominfo Catat Kasus Penipuan Online Terbanyak: Jualan
Online. https://www.cnnindonesia.com/teknologi/20211015085350-185-
708099/kominfo-catat-kasus-penipuan-online-terbanyak-jualan-online

Fadhilah, Wenang, F. P., & Affifatusholihah, L. (2021). Factors Affecting Trust on
Purchase Decisions Through E-Marketplace. International Journal of
Economics, Bussiness and Accounting Research(lJEBAR), 5(4), 1120-1129.

Fglstad, A., Nordheim, C. B., & Bjarkli, C. A. (2018). What Makes Users Trust a
Chatbot for Customer Service? An Exploratory Interview Study. International
Conference on Internet Science, 194-208. https://doi.org/10.1007/978-3-030-
01437-7_16

Ghozali, 1. (2018). Aplikasi Analisis Multivariate dengan Program IBM SPSS. 21
Update PLS Regresi. Semarang: Badan Penerbit Universitas Diponegoro.

Gu, S., Slusarczyk, B., Hajizada, S., Kovalyova, I., & Sakhbieva, A. (2021). Impact
of the COVID-19 Pandemic on Online Consumer Purchasing Behavior.
Journal of Theoretical and Applied Electronic Commerce Research, 16, 2263
2281. https://doi.org/10.3390/jtaer16060125

Hootsuite Digital Report. (2021). Digital 2021: Indonesia.
https://datareportal.com/reports/digital-2021-indonesia

Iriani, S. S., Nuswantara, D. A., Kartika, A. D., & Purwohandoko. (2021). The
Impact of Government Regulations on Consumers Behaviour during the
COVID-19 Pandemic: A Case Study in Indonesia. Journal of Asian Finance,
Economics and Business, 8(4), 939-948.

Kabadayi, E. T., & Alan, A. K. (2021). Brand Trust and Brand Affect: Their

67



Strategic Importance on Brand Loyalty. Journal of Global Strategic
Management, 6(1), 80-88. https://doi.org/10.20460/JGSM.2012615788

Katadata. (2021). Tokopedia Masih Jadi E-Commerce Paling Banyak Dikunjungi
pada Kuartal i 2021.
https://databoks.katadata.co.id/datapublish/2021/11/18/tokopedia-masih-jadi-
e-commerce-paling-banyak-dikunjungi-pada-kuartal-iii-2021

Khan, I., & Fatma, M. (2019). Connecting the DOTS between CSR and Brand
Loyalty: the Mediating Role of Brand Experience and Brand Trust.
International Journal of Business Excellence, 17(4), 439-455.

Khan, S., & Saxena, A. K. (2021). Analysing Consumer Behaviour in Retail
Outlets-an Analytical Approach. Journal of Hunan University (Natural
Sciences) , 48(6), 12-18.

Kim, R. B., & Chao, Y. (2019). Effects of Brand Experience, Brand Image and
Brand Trust on Brand Building Process: The Case of Chinese Millennial
Generation Consumers. Journal of International Studies, 12(3), 9-21.
10.14254/2071-%0A8330.2019/12-3/1%0D

Manzilati, A. (2017). Metodologi Penelitian Kualitatif: Paradigma, Metode, dan
Aplikasi. Universitas Brawijaya Press.

McDaniel, C., & Gates, R. (2015). Marketing Research (10th edition). West
Sussex: John Wiley & Sons Ltd.

Morisan. (2017). Metode Penelitian Survei. Kencana Prenadamedia.

Nalendra, A. R. A., Winarno, S. H., Priadi, A., Hermawan, E., Martinus, Purnomo,
W., & Putra, A. S. (2021). The Effect of Goods Prices and Buyer Trust on The
E-Commerce Sales System for Purchasing Goods Online. International
Journal of Science, Technology & Management, 2(3), 561-567.

Okiyi, G., Odionye, C., Emetumah, F., & Awobamise, A. O. (2020). Influence of
Advertising on Abuja Women’s Choices of E-Commerce Platforms. KIU
Interdisciplinary Journal of Humanities and Social Sciences, 1(2), 53-67.

Pramezwary, A., Juliana, Winata, J., Tanesha, R., & Armando, T. (2021). Brand
Trust dan Promosi Penjualan Terhadap Keputusan Pembelian Produk di Masa
Covid-19. Perspektif: Jurnal Ekonomi & Manajemen Universitas Bina Sarana
Informatika, 19(1), 24-31. https://doi.org/10.31294/jp.v17i2

Pratisti, C., Yusa, V. De, & Rahayu, S. (2020). Millenial Consumer of Shopee Mall

Through Brand Trust and Fashion Lifestyle. International Journal of
Psychosocial Rehabilitation, 24(1), 1281-1285.

68



https://doi.org/10.37200/1JPR/V2411/PR200227
Priansa, D. J. (2017). Perilaku Konsumen dalam Bisnis Kontemporer. Alfabeta.

Putra, Q. E., Tarigan, Z. J. H., Sitepu, R. B., & Singh, S. K. (2020). The Impact of
Marketing Mix on the Consumer Purchase Decision in the Surabaya -
Indonesia Hotel Residence. SHS Web of Conferences, 1-8.

Rajaobelina, L., Brun, 1., Tep, S. P., & Arcand, M. (2018). Towards a Better
Understanding of Mobile Banking: The Impact of Customer Experience on
Trust and Commitment. Journal of Financial Services Marketing, 23, 141
152. https://doi.org/10.1057/s41264-018-0051-z

Rizqi, R. M. (2021). Dampak Komunikasi Pemasaran terhadap Keputusan
Pembelian di Kota Sumbawa dengan Minat Beli sebagai Variabel Intervening
Pada PT Sumbawa Apsara Beton. Journal of Accounting, Finance and
Auditing, 3(1), 66-86.

Sari, D. P. (2021). Analisis Perilaku Konsumen dalam Memutuskan Pembelian
secara Online Pada E-Commerce Shopee di Masa Pandemi Covid-19.
Universitas Muhammadiyah Sumatrera Utara.

Sarwono. (2013). Mixed Methods Cara Menggabung Riset Kuantitatif dan Riset
Kualitatif. Elex Media Komputindo.

Sekaran, U. (2017). Metode Penelitian untuk Bisnis. Jakarta: Salemba Empat.

Singh, S. (2019). Impact of Globalization on Entrepreneurship in Developing
Countries. https://doi.org/10.36880/c04.00734

SIRCLO. (2021). SIRCLO dan Katadata Insight Center Luncurkan Riset E-
Commerce, 74,5% Konsumen Lebih Banyak Berbelanja Online Daripada
Offline. https://www.sirclo.com/blog/sirclo-dan-katadata-insight-center-
luncurkan-riset-e-commerce-745-konsumen-lebih-banyak-berbelanja-online-
daripada-offline/

Sofyan, M., Rulandari, N., & Sari, Y. (2021). Analisis Proses Keputusan Pembelian
Online Pada Shopee Mall Indonesia. Jurnal limiah Ekonomi Bisnis, 26(3),
306-316.

Sugiyono. (2017). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. CV.
Alfabeta.

Syamsuri. (2021). Tafsir Di Era Revolusi Industri 4.0. Elex Media Komputindo.

Ulya, F. N. (2021). Riset: Masyarakat Lebih Banyak Belanja Online Dibanding

69



Offline. https://money.kompas.com/read/2021/10/22/211000926/riset--
masyarakat-lebih-banyak-belanja-online-dibanding-offline

Utami, A. R. (2018). Faktor yang Mempengaruhi Keputusan Pembelian Produk
Fashion di Lazada Pada Mahasiswa di Jakarta. Jurnal Industri Kreatif Dan
Kewirausahaan, 1(2), 83-90.

Zahara, A. N., Rini, E. S., & Sembiring, B. K. F. (2021). The Influence of Seller
Reputation and Online Customer Reviews towards Purchase Decisions
through Consumer Trust from C2C E-Commerce Platform Users in Medan,
North Sumatera, Indonesia. International Journal of Research and Review,
8(2), 422-438.

70



