
77 

 

DAFTAR PUSTAKA 

 

Al-Meshal, S. A., & Al-Zoman, A. (2019). The Influence of Consumer Brand 

Engagement in Social Media And Information Search Intention On Brand 

Usage Intention and Positive E-Wom: A Empirical Study on Saudi Context. 

British Journal of Marketing Studies (BJMS), 7(2), 15–28. 

Arikunto, S. (2012). Prosedur Penelitian, Suatu Pendekatan Praktek. PT. Rineka 

Cipta. 

Avkiran, N. K., & Ringle, C. M. (2018). Partial Least Squares Structural Equation 

Modeling: Recent Advances in Banking and Finance. Germany: Springer 

International Publishing. 

Azwar, S. S. (2017). Metode Penelitian Psikologi (Edisi II,). Pustaka Pelajar. 

Barger, V. A., Peltier, J., & Schultz, D. (2016). Social media and consumer 

engagement: a review and research agenda. Journal of Research in Interactive 

Marketing2, 10(4), 1–35. 

Bartik, A., Cullen, Z., Bertrand, M., Glaeser, E. L., Luca, M., & Stanton, C. T. 

(2020). How Are Small Businesses Adjusting to COVID-19? Early Evidence 

From a Survey. NBER Working Paper. https://doi.org/10.2139/ssrn.3570896 

Bowden, J. L.-H. (2009). The process of customer engagement: A conceptual 

framework. Journal of Marketing Theory and Practice, 17(1), 63–74. 

https://doi.org/10.2753/MTP1069-6679170105 

BPS. (2020). Tingkat Penghunian Kamar Hotel 2020. Indonesia: Badan Pusat 

Statistik. 

BPS. (2021). Tingkat Penghunian Kamar Hotel 2021. Indonesia: Badan Pusat 

Statistik. 

Bungin, B. (2010). Metodologi Penelitian Kuantitatif: Komunikasi, Ekonomi dan 

Kebijakan Publik Serta Ilmu-Ilmu Sosial Lainnya (Cetakan Ke). Kencana 

Prenada Media Group. 

Creswell, J. W., & Creswell, J. D. (2018). Research Design: Qualitative, 

Quantitative, and Mixed Methods Approaches. German: SAGE Publications. 

Dessart, L., Veloutsou, C., & Morgan-Thomas, A. (2016). Capturing consumer 

engagement: duality, dimensionality and measurement. Journal of Marketing 

Management, 1–29. https://doi.org/10.1080/0267257X.2015.1130738 

France, C., Merrilees, B., & Miller, D. (2016). An integrated model of customer-



78 

 

brand engagement: Drivers and consequences. Journal of Brand Management, 

23(2), 119–136. https://doi.org/10.1057/bm.2016.4 

Garson, G. D. (2016). Partial Least Squares: Reggression & Structural Equation 

Models. Statistical Publishing Associates. https://doi.org/10.3726/978-3-

0353-0280-6/8 

Gulo, W. (2002). Metodologi Penelitian. Gramedia Widiasarana Indonesia. 

Gupta, S., Pansari, A., & Kumar, V. (2017). Global Customer Engagement. Journal 

of Marketing, 26(1), 4–29. https://doi.org/10.1509/jim.17.0091 

Hair, J. F. J., Black, W. C., Babin, B. J., & Anderson, R. E. (2014). Multivariate 

Data Analysis (Seventh Ed). New Jersey: Pearson Education Limited. 

Hair, J. F., Sarstedt, J. M., Ringle, C. M., & Gudergan, S. P. (2017). Advanced 

Issues in Partial Least Squares Structural Equation Modeling. United States: 

SAGE Publications. 

Harmeling, C. M., Moffett, J. W., Arnold, M. J., & Carlson, B. D. (2017). Toward 

a theory of customer engagement marketing. Journal of the Academy of 

Marketing Science, 45(3), 312–335. https://doi.org/10.1007/s11747-016-

0509-2 

Hepola, J., Karjaluoto, H., & Hintikka, A. (2017). The effect of sensory brand 

experience and involvement on brand equity directly and indirectly through 

consumer brand engagement. Journal of Product and Brand Management, 

26(3), 282–293. https://doi.org/10.1108/JPBM-10-2016-1348 

Ho, M. H.-W., & Chung, H. F. L. (2020). Customer Engagement, Customer Equity 

and Repurchase Intention in Mobile Apps. Journal of Business Research, 121, 

13–21. https://doi.org/10.1016/j.jbusres.2020.07.046 

Jin, B., Park, J. Y., & Kim, H. S. (2010). What makes online community members 

commit? A social exchange perspective. Behaviour and Information 

Technology, 29(6), 587–599. https://doi.org/10.1080/0144929X.2010.497563 

Kani, E. M., Kusumah, A. H. G., & Wirakusuma, R. M. (2018). Repurchase 

Intention Analysis on Decision Makers in Purchasing Meeting Package At 

Business Hotel in Bandung. Journal of Indonesian Tourism, Hospitality and 

Recreation, 1(1), 106–111. https://doi.org/10.17509/jithor.v1i1.13292 

Katsikeas, C. S., Morgan, N. A., Leonidou, L. C., & Hult, G. T. M. (2016). 

Assessing Performance Outcomes in Marketing Constantine. American 

Marketing Association Journal of Marketing, 80(2), 1–20. 

Kautish, P., Khare, A., & Sharma, R. (2020). Influence of values, brand 

consciousness and behavioral intentions in predicting luxury fashion 



79 

 

consumption. Journal of Product and Brand Management, 30(4), 513–531. 

https://doi.org/10.1108/JPBM-08-2019-2535 

Kemenkraf. (2019). Data Kunjungan Wisatawan Mancanegara Bulanan Tahun 

2019. 8 Mei. https://kemenparekraf.go.id/statistik-wisatawan-

mancanegara/Data-Kunjungan-Wisatawan-Mancanegara-Bulanan-Tahun-

2019 

Kemenkraf. (2021). Statistik Kunjungan Wisatawan Mancanegara 2020.  Februari. 

https://kemenparekraf.go.id/statistik-wisatawan-mancanegara/Statistik-

Kunjungan-Wisatawan-Mancanegara-2020 

Kim, E., Lin, J.-S., & Sung, Y. (2013). To App or Not to App: Engaging Consumers 

via Branded Mobile Apps. Journal of Interactive Advertising, 13(1), 53–65. 

https://doi.org/10.1080/15252019.2013.782780 

Kim, W., Kim, H., & Hwang, J. (2020). Sustainable growth for the self-employed 

in the retail industry based on customer equity, customer satisfaction, and 

loyalty. Journal of Retailing and Consumer Services, 53, 1–8. 

https://doi.org/10.1016/j.jretconser.2019.101963 

Kuo, Y. F., & Feng, L. H. (2013). Relationships among community interaction 

characteristics, perceived benefits, community commitment, and oppositional 

brand loyalty in online brand communities. International Journal of 

Information Management, 33(6), 948–962. 

https://doi.org/10.1016/j.ijinfomgt.2013.08.005 

Kurniawan, A. W., & Puspitaningtyas, Z. (2016). Metode Penelitian Kuantitatif. 

Yogyakarta: Pandiva Buku. 

Kusnandar, V. B. (2022). Sektor Penyediaan Akomodasi dan Makan Minum 

Tumbuh 3,89% pada 2021. 18 Februari. 

https://databoks.katadata.co.id/datapublish/2022/02/18/sektor-penyediaan-

akomodasi-dan-makan-minum-tumbuh-389-pada-2021 

Latan, H., & Temalagi, S. (2013). Analisis Multivariate Teknik dan Aplikasi 

Menggunakan Program IBM SPSS 20.0. CV Alfabeta. 

Liu, X., Shin, H., & Burns, A. C. (2021). Examining the impact of luxury brand’s 

social media marketing on customer engagement: Using big data analytics and 

natural language processing. Journal of Business Research, 125, 815–826. 

https://doi.org/10.1016/j.jbusres.2019.04.042 

Malhotra, N. K., Nunan, D., & Birks, D. F. (2020). Marketing Research: Applied 

Insight. Britania Raya: Pearson. 

McLean, G., Al-Nabhani, K., & Wilson, A. (2018). Developing a Mobile 

Applications Customer Experience Model (MACE)- Implications for 



80 

 

Retailers. Journal of Business Research, 85, 325–336. 

https://doi.org/10.1016/j.jbusres.2018.01.018 

Megatari, A. (2021). The Effect of Customer Engagement on Customer Equity and 

Repurchase Intention in Mobile Shopping Applications. The 2nd International 

Conference on Inovations in Social Sciences Education and Engineering ( 

ICoISSEE ), 1–10. 

Moreira, A. C., Fortes, N., & Santiago, R. (2017). Influence of Sensory Stimuli on 

Brand Experience, Brand Equity and Purchase Intention. Journal of Business 

Economics and Management, 18(1), 68–83. 

Mulyanto, H., & Wulandari, A. (2010). Penelitian: Metode dan Analisis. CV. 

Agung. 

Nursastri, S. A. (2018). 3 Aplikasi Travel yang Paling Banyak Digunakan Orang 

Indonesia. 29 Maret. 

https://travel.kompas.com/read/2018/03/29/210000127/3-aplikasi-travel-

yang-paling-banyak-digunakan-orang-indonesia 

Pentina, I., Guilloux, V., & Micu, A. C. (2018). Exploring Social Media 

Engagement Behaviors in the Context of Luxury Brands. Journal of 

Advertising, 47(1), 55–69. https://doi.org/10.1080/00913367.2017.1405756 

Quan, N. H., Chi, N. T. K., Nhung, D. T. H., Ngan, N. T. K., & Phong, L. T. (2020). 

The influence of website brand equity, e-brand experience on e-loyalty: The 

mediating role of e-satisfaction. Management Science Letters, 10(1), 63–76. 

https://doi.org/10.5267/j.msl.2019.8.015 

Raykov, T., & Marcoulides, G. A. (2006). A First Course In Structural Equation 

Modelling (Second Edi). Lawrence Erlabaum Associates. 

https://books.google.co.id/books?id=K-

pkAgAAQBAJ&printsec=frontcover&hl=id#v=onepage&q=pls&f=false 

Rizkinaswara, L. (2019). Penggunaan Internet di Indonesia. 14 Agustus. 

https://aptika.kominfo.go.id/2019/08/penggunaan-internet-di-indonesia/ 

Safira, I. V. (2017). Pengaruh Keterlibatan Pelangan pada Merek dan Pengalaman 

dengan Merek Terhadap Ekuitas Merek pada Internet Banking Versi Top 

Brand Award. Artikel Ilmiah Perbanas, 1–20. 

Sekaran, U., & Bougie, R. (2010). Research Method For Business: A Skill Building 

Approach (Edisi 5). John Wiley & Sons. 

Setriani, T., & Soegoto, H. S. (2020). Social Media Marketing Application in 

Indonesian Travel Industry. Advances in Economics, Business and 

Management Research, 112, 177–180. 

https://doi.org/10.2991/aebmr.k.200108.041 



81 

 

Silalahi, U. (2009). Metodologi Penelitian Sosial. PT Refika Aditama. 

Singarimbun, M. (2009). Metode Penelitian Survai (S. Effendi (ed.)). LP3S. 

Subagyo, J. (2015). Metode Penelitian Dalam Teori Dan Praktek (Cetakan 7). 

PT.Rineka Cipta. 

Sugiyono. (2016). Metode Penelitian Manajemen. Bandung: Alfabeta. 

Suzuki, W., Chaipoopirutana, S., & Combs, H. (2019). An Examination of Factors 

Influencing Repurchase Intention Towards a Fashion Brand in Thailand. AtMA 

2019 Proceedings, 154–171. 

Trainor, K. J., Andzulis, J. (Mick), Rapp, A., & Agnihotri, R. (2014). Social media 

technology usage and customer relationship performance: A capabilities-

based examination of social CRM. Journal of Business Research, 67(6), 1201–

1208. https://doi.org/10.1016/j.jbusres.2013.05.002 

Traveloka. (2021). Diskon & Promo Tes Antigen & PCR untuk pemesanan Lion Air 

Group. https://www.traveloka.com/id-id/promotion/jt-pcrvoucher 

Umar, H. (2018). Metode Penelitian. Salemba Empat. 

UNWTO. (2020). Impact of COVID-19 on Global Tourism Made Clear as UNWTO 

Counts the Cost of Standstill. 28 Juli. https://www.unwto.org/news/impact-of-

covid-19-on-global-tourism-made-clear-as-unwto-counts-the-cost-of-

standstill 

Viswanathan, V., Malthouse, E. C., Maslowska, E., Hoornaert, S., & Van den Poel, 

D. (2018). Dynamics between social media engagement, firm-generated 

content, and live and time-shifted TV viewing. Journal of Service 

Management, 29(3), 378–398. https://doi.org/10.1108/JOSM-09-2016-0241 

Xiaoluan, X. (2021). Research on Social Media Tourism Marketing in the Post-

epidemic Period. Jurnal Audiens, 2(2), 273–280. 

https://doi.org/10.18196/jas.v2i2.11914 

Yulisetiarini, D., Subagio, A., Paramu, H., & Irawan, B. (2017). Customer 

Repurchase Intention and Satisfaction in Online Shopping. International 

Business Management, 11(1), 215–221. 

Zaglia, M. E. (2013). Brand communities embedded in social networks. Journal of 

Business Research, 66(2), 216–223. 

https://doi.org/10.1016/j.jbusres.2012.07.015 

 

 


	DAFTAR PUSTAKA

